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KENTUCKY STRAIGHT BOURBON WHISKY - 86 PROOF - EARLY TIMES DISTILLERY COMPANY, LOUISV LE, Ky, 





Does your bar reflect the trend to Early Times 


Today, there’s an increasing trend toward straight whiskies in general—and toward 
Kentucky Bourbons in particular. Does your bar reflect this trend? And, among :s 
whiskies, Early Times, the true old-style Kentucky Bourbon is high, high up in popula | 
More and more men of discriminating taste discover it every day. It’s a prestigeful, prem | 
product .. . appreciated by members and guests alike. Does your bar reflect— proudly 
prominently—this appreciation for Early Times? If not, what could be easier (or wi: 2r) 
than ordering, now, the bourbon that’s.always smoother because it’s slow-distill :d? 


The true old-style Kentucky Bourbon FAR Y TIME 4 
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YOUR FOOD SERVICE OPERATIONS 
with 









EQUIPMENT 


. —you’ll find them all easy and profitable to pro- 
using famous STERNO Canned Heat Fuel vide with Sterno’s complete line of high-quality 
Glamorous at-the-table dining-room service ... brass, copper and stainless-steel serving equipment. 
sophisticated cocktail-lounge service...smartand All these ‘“‘Aids to Fine Service” burn safe, clean, 
efficient buffet service . . . simplified room service economical Sterno Canned Heat Fuel. 


STERNO 

Buffet Chafing 

Dish Set STERNO 
Hot Plate 







STERNO 
Mobile Wagon 


rs 










STERNO . game STERNO 


* 
‘oi See fe. 
. “aN Combination Stove i 3 Compartment Ses 8 &, 
attend (Rechaud Style) Buffet Chafer *aG 


with Crepe Suzette Pan STERNO 
Roll Warmer 


Write For Catalog and Price List 


T - es w @ | A Subsidiary of Colgate-Palmolive Company 
. a n Cc « 300 Park Avenue, New York 22, N. Y. 


ESTABLISHED 1887 






x : " eS - 
Makers of Safe. Dependable STERNO CANNED HEAT FUEL 
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COMMERCIAL ALUMINUM 


COOKWARE 


> 
S ae 
TAHL Company * DE! 


...at home on the Range 


Here’s the heavy duty line of commercial aluminum cookware you’ll find at home on any range where 
extra long service life and the ultimate in cooking quality count! Range Ware stock pots, sauce pans, 
saute pans, and roast pans . . . second to none in quality . . . second to none in value! Whether your 
food service calls for heavy-duty Chef-Styled Range Ware, or standard weight aluminum cookware, 
always look for the distinctive blue label with the master chef. It identifies America’s fastest growing 
line of commercial aluminum cookware . . . Chef-Styled! All the utensils you need, the work-saving 
design you want .. . at the lowest prices throughout the year! 


AMERICA'S GREATEST COOKWARE VALUES 
at Hotel Supply and Restaurant Equipment Dealers everywhere. 


Mange Ware 


THE CHEF-STYLED LINE OF HEAVY-DUTY COMMERCIAL ALUMINUM COOKWARE 
Harlow C. Stahl Co. + 1389 E. Jefferson + Detroit 7, Michigan 
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This Month’s Cover 


On our cover this month we've tried 
to capture a few of the highlights of 
the 34th annual CMAA conference in 
Denver. 

On the top row, the left picture is 
of the new CMAA president, John 
Brennan, manager of the Birmingham 
(Micli.) Country Club. The right photo 
shows General Conference Chairman 
Horace B. Duncan (left) presenting a 
speci:l plaque from the Mile High 
Chapter to Howard H. Mehlman, man- 
ager of the Denver Country Club and 
“deai” of Denver club managers. 

Th. second row: At left, new CMAA 
Vice President John Bennett (right), 
Comriercial Club of San _ Francisco, 
cong:.itulates John Outland, newly 
elected CMAA secretary-treasurer and 
mana zer of the Dallas Country Club. 
At ri: ht, Master of Ceremonies Daniel 
L. Liyman, Union League of Phila- 
delphia, honors Mr. and Mrs. Kenneth 
E. Mcisnest. Mr. Meisnest, who is man- 
ager of the Washington Athletic Club, 
Seattle, is the outgoing CMAA presi- 
dent. 

The left photo on the bottom row 
shows part of the group of 770 who en- 
joyed luncheon and a show Wednes- 
day at the Pinehurst Country Club 
where Laurice T. “Bud” Hall is man- 
ager. At right, Colorado Governor 
Stepen L. R. MeNichols is shown 
seated on “Red.” the Mile High Chap- 
ter good will ambassador. Governor 
McNichols gave a speech of welcome 
to the conference delegates. Others in 
the picture, from the left: Mr. Hall, 
chapter secretary-treasurer; Finn Peter- 
son, chapter president; Mr. Duncan; 
and “Lil Mac” Jerry Bakke, Beacon 
Supper Club. 


Thank You, CMAA 


tis a pleasure and a privilege for the mem- 

bers of the staff of CLUB MANAGEMENT 
to again thank the officers and the hundreds 
of members of the CMAA for the help and 
cooperation we have received that makes this 
special Conference Issue possible. 

In the issue is published in greater detail 
than ever before reports of all of the business 
meetings, speeches and social activities of the 
34th Annual CMAA Conference held at the 
Denver Hilton from January 26 to 29. This 
wealth of information will serve as an im- 
portant reference to club managers who at- 
tended the meeting; it will serve as a “Con- 
ference in Print” to those who didn’t. 

Without the support of firms interested in 
selling to clubs, this issue would not be possi- 
le. We sincerely hope as you buy for your 
club you will keep in mind and buy from the 
firms that support your magazine. 

Many people contributed time and effort 
to make this conference issue possible. Special 
thanls are due President Kenneth Meisnest 
and Vice President John Brennan, of the 
CMAA, and the CMAA advertising com- 
mitt-e of Robert Yoxall, chairman, Mr. Meis- 


(Continued on page 183) 
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NOW! 
FRESH-ONION FLAVOR 


WITHOUT RAW-ONION 
CHORES 
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KRAFE ONIONS 


Kraft now brings you the flavor and texture of 
fresh Onions without the work and waste of ~ 
peeling, slicing and chopping your own! Simply 
pour Kraft Instant Onions right from their 
moistureproof, easy-seal bag. Foil liner keeps 
the flavor fresh and at full-strength. You have 
no worries about sprouting, shrinkage, mildew, 
rot, and no preparation mess or clean-up chores. 

Add Kraft Instant Onions directly to soups, 
stews or gravies. For burgers, liver or steak, 
quickly soak them back to fresh. Then fry ’em 
... brown, moist and delicious. Makes folks 
hungry to smell ’em! 

Expensive? Not at all! A pound of Kraft 
Instant Onions will do for you what 8 Ibs. of 
chopped or sliced onions will do... and do it 
much easier and up to 50% less cost. Flavor 
is always uniform the year around. 

Ask your Kraft man for samples so you can 
test and taste ’em ... Kraft Foods, 500 Peshtigo 
Court, Chicago 90. Division of National Dairy 
Products Corp. 


AAT’ FOODE, OT, CHICAGO BO A - Oe Ara DHA PRONE SOF 
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Kraft Instant Sliced Onions come in 1% Ib. bags. 
One cup equals 3 cups of s/iced raw onions. 


Kraft Instant Chopped Onions come in 2% and 6% Ib. 
bags. One cup equals 5 cups of chopped raw onions. 


KRAFT... for good food and good food ideas 
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for man-sized 
eating enjoy- 
ment... it 

always serves 
better, tastes 
better with 

silverplate by 


Oneida. 


ONEIDA LTD. 
SILVERSMITHS 


ONEIDA : 
SILVERSMITHS 


HOTEL AND RESTAURANT DIVISION 
®©Trademark of Oneida Ltd., Oneida, N. Y. 


See Oneida’s complete line 
of fine silverplate and stain- 
less at your 
dealers. 





CO NVYVEN TIONALITNIEsS 


by don clark 


wes clar'i< 


JISNNASON Poor 


MILE HIGH Chapter members were gracious hosts throughout the conference, seeing to it 
that things ran smoothly, that everyone had a good time. 


With a record registration of 1018 
at the Denver conference, someone al- 
ways has to be the first to register, and 
this year that honor went to Vera and 
Howard Duckworth, Pickwick Club, 
Niles, Mich. The Duckworths sported 
a large No. 1 on their ticket books. 


Lowell Smith, retired manager of the 
Detroit Club, remarked that he was 
“wearing two hats” at the Denver con- 
ference. Lowell, still active in CMAA 
affairs, and a life member of the De- 
troit Chapter. was prevailed upon to 
represent Stanley-Morris Livingston 
Co., Detroit meat purveyor, as well as 
CMAA. Incidentally, he recently re- 
turned from an extended trip abroad 
where he spent considerable time in 
Greece. 


"Heap big conference in '62" say these mem- 
bers of the SUNSHINE STATE Chapter, 
dressed in their colorful Seminole jackets. 
They'll be hosts to the conference in Miami 
Beach, Fla., next year. From the left: Doc 
Perkins, Bradenton Country Club; Maj. Jim 
W. Briggs, Officers Open Mess, Eglin Air 
Force Base; Arnold Wall, Riviera Country 
Club, Coral Gables; CMAA Director Robert 
Yoxall, Coral Gables Country Club; Jefferson 
S. Craft, San Jose Country Club, Jacksonville; 
and Clark W. Upp, Country Club of Orlando. 


equipment | EVERGREEN Chapter members showed up in goodly numbers at the conference in +; bute 
| to outgoing CMAA President Ken Meisnest, a chapter member himself. 
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jackets, 
Miami 


THE BEST FOOD DESERVES THE FINEST CRACKER 


PREMIUM SALTIN E CRACKERS ; SEND FOR FREE BOOKLET AND SAMPLES | 
with NEW GOLDEN GLOW | 


National Biscuit Co., Dept. 11C 
. ‘ F , 425 Park Avenue, New York 22, N. 
Your customers will appreciate these finer saltine 


crackers. They’re tastier, flakier and snapping 
crisp. These top-quality crackers are always 
perfect in our moistureproof cellophane packets. 


*Premium Snow Flake Saltine Crackers in the Pacifie States 
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more 
profits- 


GIVE 
EM 
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BEST- 





Crown 
Meats 


209 N. 6th St. 
MINNEAPOLIS, MINN. 
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From the Eastern seaboard came these CITY OF NEW YORK Chapter members. 





One of the larger groups at the conference was the METROPOLITAN Chapter. 





ILLINI Chapter members smile because they won the Texas Lone Star Chapter award for the 
highest percentage of chapter members in attendance at the conference. 


A large number of IOWA TALL CORN Chapter members including Frank Dowie, a charter 
member of CMAA, attended the Denver conference. 








Saxon 


x Out of the past, a bold new pattern 
for adventure in good serving. 


This SVC* pattern is available for 
immediate shipment. 


THE Sioling Sina COMPANY 


east liverpool, ohio 


bd 
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Keep Those Profitable Parties 


With a 


PALEN Portable Bar and Backhar 


Users say a PALEN Portable will pay for itself in only three 
months. Available in two sizes—5 or 6 feet long by 43 


inches high. 


These Fine Places Are Using Our Bars: 


U. S. Submarine Base, New London, Conn. Ambassador East, Chicago (4 bars) 
Sandia Airbase, Albuquerque, New Mexico (3) Palm Beach Biltmore (3) 


Monmouth Hotel, New 


Jersey 
1200 Beacon St. Hotel, Boston (3) 


Indiana Club, South Bend (2) 


Lakewood Country Club, Dallas (2 Bars) 
Fountainebleau Motor Hotel, New Orleans 


Minneapolis Club (4) 

Kenwood Country Club, Bethesda (2) 
Cincinnati Country Club (3) 
Commerce Club, Atlanta 

Army Officers Open Mess, Paris, France 


4 Palen Portable Bars in the new La Concha Hotel—San Juan, Puerto Rico 


Here Is Why They Use Them: 


A quality bar which is ideal for pool or patio parties; can be moved to and from 
club party rooms with ease, passing through normal doorways and onto average 
elevators; has stainless steel sinks, drainboard and ice compartment, has heavy 
duty casters with brakes on both units; comes with formica top and front; has 
a number of useful accessories available. 


You buy direct from the manufacturer—Write today for full details, including 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 


prices. 


173 Glenwood Ave. 


Since 1915 


FEDERAL 8-5636 Minneapolis 5, Minn. 
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On hand to welcome the “Wagon Train-ers" 
when they arrived in Denver was the local 
Shriner's riding group and their beautiful 
palomino horses. Here Shirley and Jerry Mar- 
latt, Flossmoor (Ill.) Country Club; Vice 
President John Brennan, Birmingham ( Mich.) 
Country Club; and Al and Hilda Deichler, Jr., 
City Midday Club, New York City, are 
formally introduced by Conference Chairman 
Horace Duncan, Cherry Hills Country Club. 


Howard Mehlman, manager 0! the 
Denver Country Club, received inany 
honors at the conference as the “dean” 
of Denver club managers, but he had 
to share the spotlight with his lovely 
daughter, Marilyn. Miss Mehlman, who 
is a senior in high school, hasn't de- 
cided where she is going to college, but 
she already has started a career; she’s 
one of Denver's top young models 


Things to do at the 1962 Miami con- 
ference: ask Harry Forsythe of Druid 
Hills Country Club, Atlanta, and Jack 
Rosemond, Valdosta (Ga.) Country 
Club, why they call themselves the 
“Gold Dust” twins. During one of the 
parties they started to tell your re- 
porter the reason, but their story was 
never completed. They did say, how- 
ever, that among their friends are many 
who know why. 


We've often wondered just who 
among CMAA members holds the rec- 
ord for traveling the farthest distance 
to attend a regular chapter meecting. 
Until we talked with Charles Pidoux, 
Calgary Petroleum Club, Canada, we 
believed it must be some member of 
the Texas Lone Star Chapter. How- 
ever, Mr. Pidoux reported that he has 
“commuted” 2500 miles to attend a 
meeting in Toronto. In fact, he pointed 
out that he traveled less distance from 
his home to attend his first national 
meeting in Denver than he did tv at- 
tend chapter meetings! 





James Cooney (left) of J. P. Stevens Co. 
greeted his many friends at the confer-nce. 


With him are Mr. and Mrs. Fred Cress, 
Ridgewood Country Club, Waco, Tex. 
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SPACE-ENGINEERED 


BLODGETT VERTICAL OVENS [Jt see 


BRING 


“SPACE AGE 
EFFICIENCY 


TO YOUR KITCHEN 





Illustrated: 969 - Capacity: Six Roast Pans, Thirty-six 10” 
Pies, Six 18” x 26” Bun Pans. Bottom section holds Four King 
Size Turkeys or Six 20-Ib. Turkeys. 


‘§ MORE OUT OF YOUR... 






TIME 


Cook different foods, 
at different tempera- 
tures, in one oven... 
all at the same time. 
Shorter baking and 
roasting time sched- 
ules free your person- 
nel for other work. It’s 
like having an extra 
chef in the kitchen. 





















SPACE 


Kitchen space is always 
at a premium. Blodgett 
Vertical Ovens pack 
more productivity into 
every square foot of 
floor space. Leave room 
for more efficient use of 
other kitchen equipment. 



















te 
mie 
_®_-> PERSONNEL 

cs ak : Your chefs walk less, 
: stoop less. The “BIG 16” 
section lets them baste 
king size turkeys and 
giant rounds right in the 
oven. No lifting in and 
out. Your personnel work 
more efficiently, stay fresh 
longer. . . produce more. 


DOLLARS 


Less costly floor space, piping 
and installation time re- 






















quired. Separate heat con- 
trols for each section permit 
more economical use of fuel. 
Construction for long life 
gives you more mileage per 
dollar of initial cost. 


BLOOGETY ENGINEERING GIVES YOU... 


e@ All-welded construction @ Thicker insulation @ Enclosed piping and flues 
@ Heavy springless doors e@ Adjustable legs ® Safety pilots with automatic lighting 


For full information, contact your Kitchen Equipment Dealer or 








PPROVE 






OVEN SPECIALISTS FOR OVER 100 YEARS 


3 Lakeside Avenue, Burlington, Vt. 
In Canada: Garland Commercial Ranges, Ltd., 41 Medulla Avenue, Toronto 18, Ontario. 
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SKIN TOUGHENING et Be 
PREVENTS ATHLETE’S FOOT pemrerycemieracog 


ships at the Denver conference was Mr. and 
Mrs. Frank Dowie of Des Moines, shown here 


Skin specialists say the best way to prevent Athlete’s Foot is to increase with ‘their son and daughter-in-law, Mr. and 


the skin’s resistance to fungus growth*. That’s what Onox does. It keeps Mrs. Frank Dowie, Jr. The senior Mr. Dowie 
shoe-softened skin as tough and healthy as your hands. was manager of the Des Moines Club for 3 

years until his retirement about a year ago 
Onox has been used for many years by clubs, schools, and over 70% when his son, who had been co-manager of 


the club, succeeded him as manager. 


of the largest U. S. companies for the treatment and prevention of 
Athlete’s Foot. *American Pub. Health Assoc., Oct. 15, 1954 


Henry Barbour, who manages the 
Houston Club and is president of the 
Texas Lone Star Chapter, was an hon- 
ored guest at the wine tasting Wednes- 
day night. Henry, who writes a month- 
ly wine column for CM, helped pick 
out the wines for the tasting, and he 
writes about it in his column elsewhere 
in this issue. 





DELTA—From the left: Nick P. Stathakis, 
Westridge Country Club, Little Rock; Anthony 
T. Speechley, Memphis Country Club; Mrs. 
Speechley; Mrs. Martin Deneberger; and Mr. 
Deneberger, Chickasaw Country Club, Mem:- 


new footsprayer oe 
r) Steve Norish, Mayfair Golf & Coun- 

CU a a cos ¥ 50 y/ try Club, Edmonton, Canada, who re- 
f°) cently had quite a siege of illness, ap- 


peared in fine health and spoke ex- 
pectantly about the two-week’s §vaca- 






















60-DAY Easy to use. tion he and his wife, Doris, were tak- 
ing immediately following the confer- 

T Bathers step on treadles. ence. The Norrishes were heading for 
RIAL OFFER Four jets spray feet. Colorado Springs for a few days, then 
Sanitary, easy to keep clean. planned to spend two weeks in Los 


Angeles. 


includes Footsprayer Cans enie heii 


and solution solution as the sponge footmat. 
Reduces cost 

If you are not completely satis- to 1/10c per treatment. 

fied after 60 days use, you pay Write for FREE brochure 

nothing ... just return the with complete information 

sprayer freight collect. including medical opinions. 





ee, od Hospitality abounded at the Sterno suite. 
ie Foo 4 cs 2 Shown here, from the left: Maurice Bonnot, 
XY 7 Of 0 >. 8 But OF Sterno; Fred Cress, Ridgewood Country Club, 
NY KS each ; i Waco, Tex.; Mrs. Cress; Alex Murawski, <eno- 
\ ° aioe 
Dept. D, 121 Second Street, San Francisco 5, Calif sha (Wis.) Country Club; Ray Raphael, 
7 : ; ‘ ae Sterno; Robert J. Lampe, division vice presi- 
Warehouses: Cleveland + Jersey City - New Orleans »+ Newark, Calif. dent and manager of Sterno; Mrs. Murewski; 
and Louis Mandell, Sterno. 
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ULCAN -the y 
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the world over 


ee “Vulcan, the world’s finest,” is a statement that covers a 


lot of territory ... but then, Vulcan too, covers a lot of territory. 

It’s equipment is used in hotels, restaurants and institutions throughout 
the world. This universal acclaim is based on dependable performance 
through 60 years of service to the mass feeding. industry. 

Vulcan manufactures complete lines of ranges, broilers, fryers. 

bake and roast ovens, griddles, “Autolift” Self-leveling Dispensers; 
“Automix” Food Mixers and “Autosan” Dishwashing equipment. 


All of these Vulcan units feature the ultimate in quality, craftsmanship, 
performance and flexibility. For any type of mass feeding, a 

Vulcan installation will make your job easier 

and your operation more profitable. 

For Complete Details and Information, Write 


— WuLcaAN 


Self-Leveling S| VULCAN-HART MANUFACTURING CO 


Dispensers Steam Jacketed 


Kettles Baltimore « Louisville 


Dishwashing Equipment 


Vulcan “Automix" Mixers 


Manufacturing a Complete Line of Equipment for the Mass Feeding Industry: Heavy Duty Ranges * Broilers * Baking Ovens * Roasting Ovens * Restaurant 
Ranges © Griddles * Deep Fat Fryers © Food Warmers * Food Mixers ® Self-Leveling Dispensers * Dishwashers * Steam Jacketed Ketties 


{EW YORK e CHICAGO e LOS ANGELES e BOSTON e IN CANADA — MOFFATS LTD., WESTON, ONTARIO 
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DON'T BUY ‘CARPETING: FOR YOUR CLUB 


THE WAY YOU BUY IT FOR YOUR HOME! 


Your club, like theatres, hotels, bowling alleys, restaurants and other public buildings, 
must have carpeting that can withstand rough use and heavy traffic. It also must look well 
in large areas and be able to hide stains, burns, etc. 

Where can you buy this carpeting? Best place is National Theatre Supply Company 
—one of the largest commercial carpeting contractors in the country. Here you'll find 
a tremendous variety of patterns, qualities and color in commercial carpeting loomed 
to exacting N.T.S. specifications by famed Alexander Smith. And here is where you'll find 
generous savings made possible by National’s volume buying. 

National also offers direct-to-you financing on terms to fit your specific requirements. 
And National can supply many other quality products such as furniture, restaurant equip- 
ment, appliances and fixtures all under simple money-saving package financing plans. 

There are 32 National branches from coast to coast. Write, wire or call to have a nearby 
National man show you samples, give you helpful suggestions and provide you with esti- 
mates at no cost or obligation. 


NATIONAL THEATRE SUPPLY COMPANY Gp 


92 GOLD STREET, NEW YORK>+ BEEKMAN 3-4170 
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| conference. Last year they were co- 











| BAMA CHAPTER—Representing the Bama 
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Chapter at the 34th annual CMAA con. 
ference were, from the left: Mr. and Mrs. L. J, 
Griffis, Jr., Vestavia Country Club, Birming. 
ham; and Mrs. and Mr. James E. Rushin, Mont. & 
gomery Country Club, who is chapter presi. § 
dent. 


Harry Gray and Charley Viviane were 
especially happy to be guests at this 


chairman of the successful Pittsburgh 
conference. Harry manages the Edge. 
worth Club there, and Charley is man. § 
ager of Shannopin Country Club. 


Successful candidate Clem Young (left), 
Cleveland Athletic Club, who was elected a 
CMAA director, exchanges congratulations 
with Jack Kozar, Cleveland University Club, 
who served as Clem's campaign manager. Jack 
usually vacations following the conference, but 
since changing to the University Club from a 
country club finds that he is now on the 
summer vacation circuit. 





Ed and Virginia Fleck, Hillcrest 
Country Club, Kansas City, Mo., drove 
to the Denver conference and reported 
the roads in excellent condition. Ed 


sail he planned to take a “busman’s 
holiday” and stay over in Denver a day 
or two to see the local clubs. The 
Flecks planned to return home through 
Colorado Springs. 


















F. B. "Whitey" Woolman (left) of Kraft 
Foods brought his family to greet managers at 
the conference. Others in the picture, from 
the left: Dorothea Buschmann, Kansas City 
(Mo.) Country Club; Ben Woolman; Mrs. 
Woolman; and Al Woolman. 
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Turkey on Easter menus becomes more popular each 
spring. Surveys now prove it rates as third biggest 
- (lett), : turkey day of the year. Turkey can be an everyday 
acted a money-maker when featured on your menu. For 
wou ~ r turkey, bland and delicious, is enjoyed by everyone. 
er. Jack eS And turkeys from 4 to 30 pounds will be available in 


yee good supply throughout the year. 


| NEW TURKEY HANDBOOK 


on the & TURKEY 

ler PROFIT WITH TURKEY — USE LATEST CARE AND 
da SPECIAL COOKERY TECHNIQUES! Just off the press, this 
ae 76-page booklet contains a wealth of appetizing 


rted ad “8 
es OFFER! color photography, pricing and nutritional! 
i : s 


sman’s charts, quantity recipes, well illustrated how- 


a day [oa to-do-it stories, and countless new ideas for 
_ The preparing and serving turkey — at a profit. The 
rough new Turkey Handbook is a “must”’ for every- 


pEDERATION 


one in the mass-feeding trade. To get your copy 


just mail coupon and 50¢. Do it today! 
oie 


National Turkey Federation 
Mount Morris, Illinois 


Please send me......copies of the new TURKEY HANDBOOK 
at 50¢ each. (No stamps, please.) Enclosed is for this 
purchase. 


nee 
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Distribution limited to United States 
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IMPORTED 

FOOD 

SPECIALTIES 

AND CANNED MEATS 

FROM ALL OVER THE WORLD! 


For every occasion, for all your needs, 

. . serving fine clubs and institutions | 
| throughout the United States. Please | 
| consult us and be assured of prompt | 
| and courteous attention. | 


Importers of Bonavita Brand 
Our 72 page catalog available for all your needs. 


CLUB AND HOTEL MANAGERS: WHEN IN N.Y.C. PLEASE VISIT 
OUR SHOWROOM AT OUR EXPENSE. YOU'LL BE GLAD YOU DID. 


Liberty Import Corp. 


105 Hudson Street, New York 13, N. Y. @ WAlker 5-6150 





















































































































































OLD SMUGGLER. Light in body—delicate in flavour—and developed 
with patience and scruple, Old Smuggler is truly the ‘‘Fashionable 
Scotch.” Ask for it by name next time. You will be richly rewarded. 


IMPORTED BY W A. TAYLOR & COMPANY, NEW YORK, N. Y 86 PROOF 
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| CENTRAL NEW YORK—Standing, from the 
| left: William E. White, Binghamton Country 
| Club; James D. Pearce, Binghamton Club; 
| and James A. Rockey, Elmira Country Club, 


Seated: Mrs. Rockey; Mrs White; and Mrs. 
Pearce. 


Chuck and Kathryn Talbott, LaFay- 
ette (Ind.) Country Club, planned to 
take their first vacation in 15 years 
following the Denver conference. 
Phoenix was their destination, and, 
judging from comments heard from 
several other managers and their wives 
who planned to vacation in the same 
city, the Talbotts had plenty of com- 


These five delegates proudly announced that 


| they represented the Panhandle of Texas at 


the conference, and that they often held 
meetings of their own to discuss club prob- 
lems. From left are Walter C. Cabelitz, Ama- 
rillo Club; Mrs. and Mr. Thomas Sloane, Tas- 
cosa Country Club, Amarillo; and Mrs. and 
Mr. George Sperlak, who recently moved to 
the Amarillo Country Club from Pueblo, Colo. 


Actively pushing for a CMAA con- 
ference in Washington, D. C., in 1964, 
is the National Capital Chapter headed 
by Jacques N. Aimi of the Woodmont 
Country Club, Rockville, Maryland. 
The group had a very attractive pres- 
entation telling of the charms of the 
capital and the tremendous number of 
prominent people who would be able to 
participate in the 1964 conference at 
that location. Charles Smith, manager 
of the Chevy Chase (Maryland) Club, 
presented the formal National Capital 
invitation to the conference. 


Shown here is the "entire" Idaho delegation, 
Nancy and John R. Simmons, Coeur D'Alene 
Country Club, Hayden Lake. John's club will 
be the site of one of the CMI short course 
sessions next fall. 
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Serve HOT Plated-Up Meals to 
Banquet Guests . . . with HOT-SERVE 








Ambassador 120 


G UL) 
Sw” FOOD WARMING 
EQUIPMENT CO., INC. 


Dept. 2, P.O. Box 163, Arlington Heights, Illinois 


Conveying 
Cabinets 


One man can convey up to 
120 plated-up meals from 
kitchen to banquet hall in an 
easy-rolling stainless steel 
HOT SERVE cabinet; hold 
there until called for (an 
hour or more); then serve 
appetizing fresh and hot to 
your guests ... with fewer 
waiters, too! Models avail- 
able with plate capacities 
from 48 to 160. 


Investigate HOT-SERVE cab- 
inets today by calling your 
dealer or writing for our 
catalog. 





THESE fee A ans USE 
OUR EQUIPME! 
Friars Club, ‘ee York, 
N. Y. 
Svithiod Singing Club, 
Chicago, III. 
Piedmont Driving Club, 
Atlanta, Ga. 
Overseas Press Club of 
America, Inc., New York, 
N 


Chevy Chase Country 
Club, Wheeling, Ill. 
Saint Paul Athletic Club, 
St. Paul, Minn. 
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SONS & CO INC 
NEW YORK N Y 


IMPORTERS SINCE 1877 | 
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Conference General Chairman Horace Dun. 
can of Denver's Cherry Hills Country Club 
exchanges pleasantries with Dr. and Mrs. Fred 
Holzapfel and Mrs. and Mr. Stuart Johns of 
the Minneapolis Golf Club. Dr. Holzapfel is 
president of Stu's club and reported that he 
had attended every available seminar, and 
thought it would be an excellent idea if all 
club presidents would attend the CMAA 
conferences. 


Mr. and Mrs. Granville B. Hollenbeck of the 


Lakewood Country Club, Dallas, are shown 
as they started on the Tuesday morning bus 
tour. Holly has attended many CMAA con- 
ferences; the several clubs he has managed 
have been noted for fine food and unusual 
menus. 


Mr. and Mrs. Lyle Brown of the St. 
Paul Athletic Club, have been attend- 
ing CMAA conferences for many years 
and have been active in the affairs of 
the Upper Midwest Chapter. Their son, 
Read, is now a senior at the hotel and 
restaurant school at Michigan State 
University, and quite eam will be 
attending some future CMAA confer- 
ences, 


Proudly displaying some of the equipment 
which Molitor, Inc., installed at Denver's Pine- 
hurst Country Club are, from the left: Victor 
Molitor; Laurice "Bud" Hall, manager of Pine- 
hurst; and John Carlson of Molitor. 
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A treasure chest of dining pleasure... 


BLACK CAESAR’S FORGE 


...and all glassware is 


LIBBEY 


Black Caesar’s Forge, in Miami, is 
located near the spot where the 18th 
Century pirate, Black Caesar, is said 
to have buried his plunder from the 
Florida seas. 

Diners today find untold treasure 
in the delicious food—uniquely 
priced in Doubloons and Pieces of 
Eight—which this restaurant serves. 

Libbey Safedge Glassware is the 


LIBBEY SAFEDGE GLASSWARE 


exclusive choice of Black Caesar’s 
Forge. The pattern is Georgian, pro- 
viding this restaurant with one of 
the most complete lines of matched 
stemware .. . to assure the “just- 
right” glass for every need. Every 
glass, of course, can be crested for 
distinctive service, and each is 
backed by the famous Libbey guar- 
antee: “A new glass if the rim of a 


AN () PRODUCT 


Cay 
Tor 


One of the attractive 
Libbey glasses used at 
Black Caesar’s Forge. 
Georgian Footed 
Hi-Ball, 10 oz. 








Libbey ‘Safedge’ glass ever chips.” 

See how the beauty of Libbey’s 
wide variety of patterns can enhance 
appearance of your tables, how its 
durability can mean lower operating 
costs. Ask your Libbey Supply 
Dealer —one single, reliable source 
for every glassware need—or write 
to Libbey Glass, Division of Owens- 
Illinois, Toledo 1, Ohio. 


Owens-ILLINoIS 


GENERAL OFFICES » TOLEDO 1, OHIO 
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CLUB MANAGERS! SEE FOR YOURSELF 
the most versatile ileus machine in 
the business world DOES MORE JOBS! 


On Wall Street, Michigan Avenue... Main Street U.S.A... .““Thermo- 
Fax” Brand Copying Machines are copying correspondence, address- 
ing labels, laminating, making statements, projection transparencies, 
and paper printing plates. Also, systems papers for as little as 2¢ a 
copy. Plus many more jobs. 

And all-electric ‘‘Thermo-Fax’”? Copying Machines are delivering 
each job perfectly dry in just 4 seconds! 

The “‘Thermo-Fax’’ Copying Machine is the business man’s business 
machine for one sound reason ...does more jobs! See for yourself. 
Mail this coupon. 
ADDRESSING LABELS 


PAPERS 


ROJECTION TRANSPARENCIES LAMINATING 
GENERAL COPYING PAPER PLATES 


" Wuecme Fax 


COPYING. ‘MACHINES 





MINNESOTA MINING AND MANUFACTURING CO. 
Dept. DDW-31, St Paul 6, Minnesota 

Thermo-Fak 

COPYING PRODUCTS 











At no obligation, I'm interested in information about 
how a “‘Thermo-Fax’’ Copying Machine can simplify 
the jobs mentioned above. 
































THE TERM ‘*THERMO-FAX’* IS A REGISTERED 
TRADEMARK OF 3M COMPANY 


| 
| 
| 
| 
| Minnesora MMiiaine and 
| 
| 
| 




















Name 
Company. 
JMAnvracturincg company] address 
+ WHERE RESEARCH IS THE KEY TO TOMORROW City Zone___ State 














[23 ae ~The if you now own a “Thermo-Fax"’ Copying 
ac 








Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 


Eric Scott, manager of The Pinnacle Club of 
New York, son David Scott, student at the 
University of Denver, and Mrs. Scott, snapped 
at the Denver Union Station where the family 
had its first reunion in several months. David 
is a student in the school for. hotel and 
restaurant management and no doubt will 
be seen at many future CMAA conferences. 





There were several "families" at the con- 
ference and one from the Chicago Chapter 
was the Alex Zagones. From the left: Helen, 
Alexis and Alex, who is manager of Olympia 
Fields Country Club. 


Joe Tonetti, manager of the New 
Haven (Connecticut) Country Club 
and one of the past directors of the 
CMAA, has been one of the most faith- 
ful attendants at conferences for many 
years. Following the Denver meeting, 
he was to meet Paul H. Brown, man- 
ager of the Brooklawn Country Club, 
Bridgeport, Connecticut, in New York 
for a cruise on the SS Independence of 
the American Export Line. Joe and 
Paul will visit the Canary Islands, 
Gibralter, Naples, Palermo, Sicily, 


Genoa and Cannes, France. 





At the Taylor Wine room from the left: Ed 
Gormley, Denver distributor for Taylor; Nan 
Farrar, Maple Bluff Country Club, Madison, 
Wis.; Robert Lloyd, Eugene (Ore.) Country 
Club; Mrs. William Ferguson; Bill Ferguson, 
Rocky Mountain Division manager, Taylor. 
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Terrazzo, like any floor, is sub- 
ject to damaging wear unless it 
is maintained with proper sur- 
face protection. Hillyard spe- 
cialized treatments form a natu- 
ral partnership with the flooring 
- reinforce the critical wearing 
surface-hold or restore “new 
floor” beauty and save many dol- 
lars in longer wear and simpli- 
fied, labor saving maintenance. 
Follow the recommendations of 
the architect, flooring manufac- 
turer or flooring association and 
you'll always be money ahead. 
While N.T.M.A. grants no ap- 
provals, contractor member 
firms widely approve and use the 
following terrazzo treatments. 
Compare official specifications* 
of the National Terrazzo and 
Mosaic Association against 
the performance of Hillyard 
treatments. 


Recommended: “Fill the original pores.. 
Terrazzo is benefited by a penetrating 
(non-varnish) seal.” 
Hillyard Super ONEX-SEAL® 
protective seal for terrazzo gives 
a color-bright surface needing 
no further finish. UL listed, 
non-slip. 
Recommended: “Use a neutral liquid 
cleaner as recommended by member 
firms of the N.T.M.A.” 
Hillyard SUPER SHINE- 
ALL® is a neutral chemical 
liquid cleaner that thoroughly 
cleans and brightens without 
harm to terrazzo or its matrix. 
UL listed, non-slip. 
Recommended: “CAUTION: Sweeping 
compounds containing oil . . are not only 
a fire hazard, but will penetrate and 
permanently discolor terrazzo.” 
Hillyard SUPER HIL-TONE® 
is a non-greasy dressing that 
leaves terrazzo, wood and other 
type floors dust free and lus- 
trous. UL listed, relating to fire 
hazard. 
*"'Terrazzo Maintenance’ published by N.T. 
M.A., Washington, D. C. 
NTMA Flash, July 17, 1959. 
Let the Hillyard “Maintaineer®” 
serve on your team. Here’s the 
ON TERRAZZO e WOOD e ASPHALT ae man who can size up your floor 
eg problems, recommend treatments 
RUBBER e VINYL e CONCRETE 


OR GYMNASIUM— 


ae - that meet manufacturer or asso- 
] ciation specifications. He’s 


PM Ce Your Stal, Not Youn Pasral’ 
77 See 6 t Your Staff, Not Your Fay 
You’ll Fiith Ahead with = Since (907 





HILLYARD St. Joseph, Mo. Dept. B-| 
(] Please send treatment recommendations for terrazzo. 
(] Please have the Maintaineer call. No obligation! 
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HILLYARD 


BRANCHES AND WAREHOUSES IN PRINCIPAL CITIES 


PUP ME sINEN Res cc Kale dicacicacdeueeseade dieecaeuacaeneaean 
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San Jose, Calif. ST. JOSEPH, MISSOURI Passaic, N.J. 
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BATTER 
FOR FRUIT FRITTERS 


Approximate yield: 1/2 quarts 


INGREDIENTS AMOUNT 
Flour 1 pound 
Baking powder 2 tablespoons 
Salt 2 tablespoons 
Brown sugar 1 cup 


Cinnamon, nutmeg, mace 
or ginger (optional) 

Eggs, beaten 

Milk (variable) 

Wesson 

Fruit* 

Heavy-Duty MFB 


12 teaspoons 


2 cups 
3 tablespoons 


For deep frying 


METHOD: 
. Sift dry ingredients together. 


~ 


2. Combine egg, milk and Wesson. 

3. Blend flour mixture into egg mixture until 
smooth. 

4. Coat fruit with batter. 

5. Deep fry at 375° in Heavy-Duty MFB until 
golden brown, about 12 minutes. 


o 


. Drain. If desired sprinkle with confectioners’ 
sugar. 


*FRUIT: 

Canned cling peach halves. 

. Pineapple slices or spears. 

. Thin apple slices or wedges. 
. Halved or quartered bananas. 


hwn- 
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with fruit fritters 


For side-order, garnish, or dessert, 
this specialty deep-fries to perfection 
in Heavy-Duty MFB, the shortening 
with the high smoke point 


Quik lite from Wesson for Extra Profits 


e Serve fritters imaginatively: Apple with 
pork, pineapple with ham, peach with lamb 
or turkey. 


e Gourmet dessert ideas: Serve fruit fritters 
with whipped or sour cream . . . with a sprinkle 
of powdered or powdered-and-brown sugars... 
or a la mode, with a scoop of fruit ice cream 
on top. 


e For the all-use deep fryer, perfectly bland 
Heavy-Duty MFB insures no transfer of fla- 
vors—even to delicate fruit. 

e All-vegetable Heavy-Duty MFB stands up 
under heaviest frying conditions, won’t gum 
up your equipment. 


e Heavy-Duty MFB bakes to perfection too. 


The Wesson 


.. Meedo... Quiko... 
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People 


New Orleans, Louisiana 
Makers of Heavy-Duty MFB... Keap... Quik-Blend . 
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KENNETH MEISNEST, President 
Washington Athletic Club 
attle, Washington 

JOHN T. BRENNAN, Vice President 
Birmingham Country Club 

Birmingham, Mich. 

JOHN W. BENNETT, Secretary-Treasurer 
San Francisco Commercial Club 
San Francisco, California 
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Education and Fun it’s Denver '61 (Denver Hilton Hotel) 


February 1, 1961 


General Chairman 


HORACE G. DUNCAN 
ye | Hills Country Club 


. 0. Box 
Engi id, Colorad Ws : 
tai Managers, Wives, Hosts, Sponsors, 
. ; Contributors, Purveyors, Seminar 
Vice Chairman = "1 
MARK TORAY Speakers, Guests, and All of Those 
Acoma 2.6749 Who Attended the Thirty-Fourth 
1 : ‘ Da ‘ 
Treateres Annual CMAA Conference in Denver 
GARY STAY 
26 Club 
AMherst 6-2626 fe + vs 
Scenery On behalf of myself and the entire Mile High Chapter, may we 
L.T. “BUD” HALL tell you wonderful people how much we enjoyed having you at the 
Pinehurst Country Club y : - va ae? 
AMherst 6-0523 Thirty-Fourth Annual Conference of CMAA. It was truly a delightful 
Advertising pleasure to have you visit the "Queen City of the Plains". We were 
jy emg oc particularly proud to have had the opportunity to entertain you and 
iT rr: * : > > 
Colorado Springs, Colorado have you participate in this Conference. 
MEtrose 2-5511—Ext. 2534 - 
Competitions as our fondest desire to provide you with a well-balanced 
MARK TORAY % was ou s I 3 
hee tebe program of entertainment, an educational program from which you 
ome 2£- * > 


would derive many benefits, and to extend to you our hospitality 
pagairegeen and fellowship to make your stay in Denver one that you will long 


Pesan rembe \ i r city and our surroundings, for we 
AComa 2.3671 remember. We hope you liked our city and our s is, for 


food know of nothing quite comparable to our setting, so nobly combining 
BYRON ARIS the picturesque and the spectacular. 
Lakewood Country Club 
BEimont 3.4614 : 
Hospitality Throughout the past, CMAA has boasted of its progress, and the 
GENE MARSHALL future to continue this progress is exceedingly bright. We will 
; 3] 
Colornds Stage Gaeaae continue to grow and expand our purposes, and the years will cer- 
MElrose 5-1566 ‘tainly see our organization grow stronger and even more purposeful. 
samen We of the Mile High Chapter are proud to be members of this dynamic 
Derwer County Cah organization, and we look forward to meeting each of you again, 
Gre: sharing our friendship, our experiences, and working together toward 
Reservations +] 
FRANK CASE an eventful future. 
nver vi 
ec tes We extend to you our best wishes and look forward to seeing you 
pire in Miami in 1962. 


J. MELVIN CONWAY 
Denver Athletic Club 
KEystone 4-121 


—— Sincerety~yours 
CLAYTON. PRUNER ag ty-X — 
Valley Country Club a \ 








Plaza 5-1283 Ft <a 
Publicity Ft | : 
i - ‘ Tay tapi ff ALY 
‘Sinchorel Cottey Club ee PT Bist BAiAWV VtMn— 
AMherst 60523 Bex 


Horace G. Duncan 
Ladies’ Committee rn 7 i 
CLARIBEL CONWAY General Chairman 


MARY ALICE DUNCAN 3ith Annual Conference 
IRENE PETERSEN 


Advisory Committee . 
HOWARD MEHLMAN HGD:MCA 
MELVIN CONWAY * 
FRANK CASE 
MARK TORAY rt 
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ohn T. Brennan of the Birmingham 

(Michigan) Country Club was 
elected president of the CMAA for 
1961 by the largest number of votes in 
the history of the national conferences. 

With an official registration of 1018 
members, wives and guests, the 34th 
annual CMAA conference set a new 
attendance record. The meeting was 
held at the Denver Hilton Hotel Jan- 
uary 25-29, with the Mile High Chapter 
as host. 

John Bennett, San Francisco Com- 
mercial Club, succeeded Mr. Brennan 
as vice president, and in turn was suc- 
ceeded as secretary-treasurer by John 
Outland of the Dallas Country Club. 

Three new directors were elected: 
Clem Young, Cleveland Athletic Club, 
and William J. Hodges, Paradise Valley 
Country Club, Scottsdale, Arizona, for 
three years; Everett L. Woxberg, Evan- 
ston Golf Club, Skokie, Illinois, for one 
year. 

Continuing on the board for two 
years are Robert Dorion, Scioto Coun- 
try Club, Columbus, Ohio; Charles E. 
Errington, Beach Club, Santa Monica, 
California; and Robert E. Yoxall, Coun- 
try Club of Coral Gables, Florida. 

Richard E. Daley, Army-Navy Coun- 
try Club, Arlington, Virginia; Frederic 
H. Hollister, Scarsdale Country Club, 
Hartsdale, New York; and Kenneth 
Meisnest, Washington Athletic Club, 
Seattle, retiring president, continue on 
the board for one year. 

The 1962 meeting will be held in 
Miami Beach at the new Deauville 
Hotel, and Mr. Yoxall, who extended 
the official invitation to attend the 
meeting, explained that special low in- 
season rates have been arranged for 
and will cover not only the meeting 
dates of February 28 to March 3, but 
the four days prior and following the 
conference. The Deauville has suffi- 


By Wesley H. Clark 
Editor 


Chicago 1963 Host 


cient double rooms, but only a few 
singles, so it was suggested that every- 
one try to work out a double room ar- 
rangement, and send in their reserva- 
tions early. 

Chicago has been awarded the 1963 
conference and tentative plans call for 
the meeting to be held from February 
6 to 10 at the Palmer House. Other in- 
vitations were offered by Hawaii for 
1963, and the National Capital Chapter 
for 1964. 

The Denver conference was opened 
officially Thursday morning by Presi- 
dent Meisnest, who introduced the con- 
vention chairman, Horace Duncan, 
Cherry Hills Country Club, Denver, 
and the vice chairman, Mark Toray, 
Denver Town Club. General business 
filled the agenda, following a humor- 
ous and inspirational keynote speech by 
Dr. Carl S. Winters. 

Thursday afternoon the first two 
sessions of an outstanding group of 
eight seminars were given. Some of 
the idea-provoking subjects included 
“Promotion of Club Activities,” “Types 
of Food Service,” “Board-Manager Re- 
lations,” and “Newest Ideas in Kitchen 
Facilities,” all of which ranked highest 
in popularity. These, other seminars and 
the featured speeches are reported on 
other pages in this issue. 

The inside story on outside parties 
was discussed in detail by tax expert, 
Walter Slowinski, legal counsel for the 
CMAA. His complete report on club 
taxes appears in this issue and will 
give management much to think about 
and a basis for future planning. 

The Chapter Achievement Award 
was won for the second straight year 
and the third time by the Club Man- 
agers Association of Southern Cali- 
fornia, with Chapter President Emil 
Lepp, Hillcrest Country Club, Los 
Angeles, accepting the trophy. 

The Wallace Trophy Award for ex- 
cellence in club publicity was hotly 
contested this year with the Houston 
Club, Henry Barbour, manager, being 
declared winner. Honors were won by 
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the Meadowbrook Country Club, St. 
Louis, Dave Gordon; St. Paul Athletic 
Club, Lyle Brown; Downtown Athletic 
Club, New York, Richard Kirwan; Os- 
wego Lake (Oregon) Country Club, 
Jan Richter; and the Wilmington (Dela- 
ware) Country Club, Adolph Lucha. 

Gordon High, El] Paso (Texas) Coun- 
try Club, won the Fred Crawford 
Memorial Trophy, awarded for writing 
the best article on a specified subject 
about the management of clubs. 

The winner's article, plus articles 
written by several other authors who 
entered the contest, held this year for 
the first time, will be published in fu- 
ture issues of CLUB MANAGEMENT. 

Two leaders in the food service in- 
dustry were honored at the conference. 
Howard H. Mehlman, charter member 
of the CMAA and manager of the Den- 
ver Country Club, was awarded a spec- 
ial plaque for his service to the CMAA 
and his local chapter. Dean H. B. Meek, 
of the Cornell school of hotel and res- 
taurant administration, was made an 
honorary member of CMAA. 

Seventeen by-law changes were voted 
on with 16 passed and one rejected. 
Most changes were of a minor nature 
and for clarification only. 

The Club Management Institute 
committee arranged the fine education- 
al program, with Edward M. Grenard, 
University Club of Detroit, chairman. 
Other committee members included Mr 

(Continued on page 78) 





Editor's Note: The articles and re- 
ports of the 1961 conference appearin; 
on following pages contain hundreds o/ 
ideas in club management that can hel; 
you and your officers. This special con- 
ference issue should be added to you: 
library so you can refer to it durin; 
the year. Adapt as many of the ideas a. 
you can to your club operation and pui 
them to work. It will pay you dividend: 
in a more efficient operation. And—plar 
now to attend the 1962 CMAA con- 
ference in Miami Beach, February 28 
to March 3. 
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The largest group of CMAA members ever to attend a national conference was on hand 
for the final business meeting Saturday. 


Conference Vice Chairman Mark Toray ges- 
tures toward committee chairman he has just 
introduced. 
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Officers and directors of CMAA for 1961 include, seated: Executive Secretary Edward 
Lyon, Secretary-Treasurer John Outland, President John T. Brennan, Vice President John W. 
Bennett and Director Kenneth Meisnest, retiring president. Standing are directors, Robert 
E. Yoxall, William J. Hodges, Robert M. Dorion, Clem Young, Charles E. Errington, Everett 
L. Woxberg and Frederic H. Hollister. Director Richard E. Daley was absent when the 


picture was taken. Robert Dorion awards Fred Crawford Memori- 


al Trophy to Henry Barbour, who accepts for 
absent winner, Gordon High. 


President Kenneth Meisnest with Emil Lepp, president of Southern Kenneth Meisnest, retiring president, turns over the gavel of authority 
California Chapter, winner of Chapter Achievement Award. to newly-elected president, John Brennan. 


Right: Conference Chairman Horace Duncan 
and Mile High Chapter President Finn V. 


Peterson. 


Henry Barbour of Texas presents Chapter Below: Mark Toray, chairman, Wallace Trophy 
Award to president of winning Illini Chapter, Committee, awards cup to Manager Henry 
William M. Gibbons. Barbour of winning Houston Club. 
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Official welcome to Denver was warm... 
and attractive. 










President Ken Meisnest introduces Jim Reilly, 
representing U. S. Brewers Foundation, which 
sponsored Saturday party. 


Former President Daniel M. Layman thanks 
an old friend, Jack McCarthy, chairman, Dis- 
tillers Hospitality Committee, which sponsored 
formal dinner-dance on Thursday. 





Below: "Togetherness" at the Wednesday wine 
tasting. 


Entertainment Abounds 
At Denver Conference 


By Wesley H. Clark 
Editor 


[ene and amplifying the 
generous educational program of 
the 34th annual CMAA conference in 
Denver, was an enjoyable and enlight- 
ening entertainment program that be- 
gan with a parade up “Main Street” 
to the Denver Hilton Hotel following 
arrival of the “Wagon Train” on Tues- 
day morning. 

Wednesday morning, delegates 
climbed aboard busses and were driven 
to the Coors Brewery for a tour of 
the plant, and a lesson in how grain 
is processed into a palatable brew. 
Graduation exercises consisted of samp- 
ling the product in the brewery’s rath- 
skeller. 

After a breath-taking trip up the 
steep, twisting road over Lookout Moun- 
tain, the group arrived at the beauti- 
ful, new Pinehurst Country Club, where 
Manager Laurice T. “Bud” Hall and 
his staff did an admirable job of seat- 
ing and serving 771 luncheon guests, 
when only 550 had been planned for! 
Everyone toured Pinehurst to see and 
learn about the new equipment that 
helped Bud meet the challenge of 200 
unexpected diners. Entertainment was 
provided by the talented Taylor Trio, 














with Coors Brewery serving as host. 
Wednesday evening was “Wine Tast- 
ing Night,” and a variety of still and 
sparkling wines, American and _ im- 
ported, from Caves Maxim’s of Paris 
and Buena Vista Vineyards, were 
served by Gold Seal Vineyards, Inc., 
U. S. distributors. Because of an open 
evening, most delegates found their 
way to many of the fine eating spots 
of Denver. 
Thursday noon offered a needed 
change of pace to the exacting morn- 
ing business session by featuring Farr- 
ington Carpenter, a delightful old- 
timer, as speaker. Mr. Carpenter told 
how he helped pioneer Colorado and 
regaled everyone telling how he and 
four neighboring homesteaders set up 
the first school district in their area—in 
order to bring in marriageable girls! Al- 
though the hiring of two school“marms” 
to teach the eight school-age children 
wouldn’t set an example of how to 
staff a club, it brought quick results 
for Mr. Carpenter and his buddies be- 
cause one of the girls became Mrs. Car- 
penter, and the other the wife of cne 
of his neighbors. Needless to say, dur- 
ing the next year or two there were 
rapid changes in the teaching staff due 
to more quick marriages. 
The formal reception and dinner- 
dance was held again this year on 
Thursday evening with the friendly 
Distillers Hospitality Committee as host. 
CMAA officers were honored, with 
President Kenneth Meisnest of Seattle’s 
Washington Athletic Club being pyre- 
sented with a 65-watt, ship-to-shore, 
RCA Cruisephone for his boat. 
Friday noon a delightful luncheon 
was sponsored by the Pepsi Cola Co., 
at which time awards were made to 
the winning clubs of the Strategic Air 





(Continued on page 132) 
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Dear CMAA Members: 


It takes the financial support of a great many firms to make our annual CMAA 
conferences a success. To the following firms we owe a special vote of thanks for 


their help in sponsoring the 34th Annual CMAA Conference in Denver: 


American Distilling Company 
Angelica Uniform Company 
Armour & Company 
Benco Party Favors 
U. S. Brewers Foundation Inc.— 
Anheuser-Busch, Inc. 
P. Ballantine & Sons 
Carling Brewing Company 
Adolph Coors Company 
Theo. Hamm Brewing Company 
Miller Brewing Company 
Pabst Brewing Company 
Jos. Schlitz Brewing Company 
Boyle Meat Company 
Colorado Wholesale Liquor Dealers Inc. 
Conway Imports Company, Inc. 
Distillers Hospitality Committee— 
Jas. Barclay & Co., Ltd. 
Bellows & Company 
Brown-Forman Distillers Corp. 
Calvert Distillers Company 
Canada Dry Corporation 
Jack Daniel Distillery 
Fleischmann Distilling Corp. 
Four Roses Distillers Company 
Glenmore Distilleries Company 
Gooderham & Worts, Limited 
W. A. Gilbey, Limited 
G. F. Heublein & Brothers, Inc. 
Kessler-Hunter Distillers Co. 
Melrose Distillers Company 
National Distillers Products Corp. 
Publicker Distillers Products, Inc. 
Renfield Importers, Limited 
Schenley Distillers Company 
Schenley-Import Company 
Seagram Distillers Company 
Hiram Walker, Inc. 
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Edward Don & Company 
Inland Frosted Foods 

Kraft Foods Company 
Maxims de Paris 

Owens Illinois Glass Company 
Paul Masson Wines 
Pepsi-Cola Bottling Company 
Pfaelzer Brothers 

John Sexton & Co. 
Shenango China, Inc. 

Sterno, Inc. 

J. P. Stevens & Co., Inc. 
Stitzel-Weller Distillery 
Swift & Company 

Taylor Wine Company 





Stainless Steel Equipment Co. 
Central Display Co. 
Bradford Robinson Printing Co. 


Seifert Pontiac, Cadillac & Vauxhall, Inc. 


Frontier Refining Co. 

Table Supply Meat Co. 

Will Back Trio 

Jerry Bakke & Willie Hartzell 
Max Cook Sporting Goods Co. 
E. B. Erskine 

Colorado Carnation Growers 
Denver Dry Goods Co. 
Colorado Tent & Awning 

El Jebel Shrine Palamino Patrol 
Bowman Biscuit Co. 

Shwayder Bros., Inc. 

Frost Illuminating Co. 
International Silver Co. 


Horace G. Duncan, Chairman 
Mark Toray, Vice Chairman 
1961 CMAA Conference 











President's Report 





t has been a great privilege as well 

as a pleasure to serve as your presi- 
dent during the past year—which has 
been another 12 months of progress, 
as well as of problems for CMAA. 

The objects and aims projected by 
previous administrations have been con- 
tinued to the best of our abilities. As 
we all are agreed, the future of our 
association depends basically upon the 
strength of each chapter. 

We have a great many good chapters 
although some are not devoting the re- 
quired number of meetings to educa- 
tional programs. Since “in knowledge 
there is strength,” it would be well 
for all of us to observe the by-laws 
more closely. By so doing, we will be 
taking another step toward the recogni- 
tion of club management as a profes- 
sion. 

During the past year I visited 17 
cities and travelled 30,000 miles to rep- 
resent CMAA. 

If I had the year to do over again, 
I think I could have gained a better 
picture of our national organization and 
thus accomplished more by doing my 
traveling earlier in the year. 

I doubt that any of you will argue 
with me when I say that life is always 
a challenge. Certainly, we are being 
challenged, particularly right now. We, 
as club managers, must direct our 
clubs so that public opinion will be 
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CMAA 


MOVES FORWARD 


favorable to them. To do this effici- 
ently, let us consider again why people 
belong to clubs: 


1. To benefit their social standing; 

2. For business reasons, to do busi- 
ness with friends; 

3. To satisfy their egos; 

4. For the benefits a club can offer 
their families; 


5. To escape, for a time at least, 
their problems. 


Once we have reminded ourselves 
of these facts, we can better serve our 
members, and our community. Satisfied 
members cannot help but create favor- 
able public opinion. 

I doubt that the Russians have clubs 
such as ours. We must see to it that 
the American business man and _ his 
family are not deprived of their clubs. 
Let us hope that through favorable 
public opinion this can be accomplished. 

In the past year many clubs con- 
tacted their congressmen to object to 
the Clark Amendment that would elimi- 
nate club dues as a necessary and or- 
dinary business expense. Walter Slow- 
inski said your wires and letters sent 
to Washington helped defeat this 
amendment in committee. 

This coming year we must make a 
strong attempt to reduce the war excise 
tax from 20 per cent to 10 per cent. The 
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By Kenneth Meisnest 


only remaining group, besides clubs, 
whose war excise has not been re- 
duced is dog and horse racing. 

The tax on boat moorage and locker 
rental should also_be eliminated. Your 
government affairs committee will give 
you further instructions on how you 
can help to eliminate these unfair taxes 
during the next few months. 

In the past year a committee was 
appointed to revise the book entitled 
“The Uniform System of Accounts for 
Clubs.” Many club managers and of- 
ficers have assisted Horwath & Hor- 
wath and Harris, Kerr, Forster & Com- 
pany in editing this book. The new 
book is now available from our national 
office. 

We have just signed a new contract 
with Commerce Publishing Co. so Cus 
MANAGEMENT will continue to be our 
official publication. 

To Vice President John Brennan and 
to Secretary-Treasurer John Benneit 
my sincere thanks for such wonderful 
help. My thanks, too, to all board mem- | 
bers for accepting their assignments 
and carrying them out so well. I ain 
most appreciative of the help and co- 
operation given so generously by Ed 
Lyon and his staff in the Washington, 
D. C., office. 

To all of you who have given of your 
energy and kindness, thank you very 
much. @ @ 














Lest 














By John T. Brennan 


Vice President's Report 


A Tribute 
To 


‘Teamwork 


|. owes attending all of the board 
and officers’ meetings, it has been 
my pleasure to have attended meetings 
with the Greater Chicago Chapter, the 
Detroit Chapter, a four chapter regional 
meeting in Decatur, Illinois, and the 
Four-Chapter meeting held during the 
National Hotel Exposition in New York. 

I also participated in the short course 
held at Michigan State University in 
September and only recently partici- 
pated in opening the club management 
elective course at the same university. 

I am very proud to have been on 
the team of club managers, along with 
Joe Donoghue of Cincinnati and John 
Outland of Dallas, who made a tour 
of SAC clubs in the country and as- 
sisted in selecting the best clubs in 
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their command. More information re- 
garding this new accomplishment of 
our association is given elsewhere in 
this issue. 

To have been able to serve you dur- 
ing the past year has been a privilege 
and a pleasure. The many benefits that 
have accrued to me far exceed the 
contributions I may have made. 

I wish to thank Kenneth Meisnest, 
our president; John Bennett, our treas- 
urer; members of the board and vari- 
ous committee chairmen; Walter Slow- 
inski, legal counsel; the officers of 
CLuB MANAGEMENT magazine; and 
last but not least, Ed Lyon, our execu- 
tive secretary, and his office staff for 
all the help extended to me during 
my term of office. @ 
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Business-Like 


Operation 


Of Finances 


Secretary-Treasurer’s Report 


By John Bennett 


t is my privilege to report to you 

that your association has again suc- 
ceeded in living within its income. As 
managers of your respective clubs, you 
are well aware of the difficulties en- 
countered by most businesses during 
1960, and how your operations were 
affected accordingly. 

Fortunately, and principally through 
the efforts of our executive secretary, 
CMAA was able to live within its bud- 
get and in fact showed a net gain 
from its operations of $2134 for the 
year. 

This is a reflection of the desire of 
your directors to operate our affairs 
in a businesslike manner and in keep- 
ing with the objectives of our associa- 
tion and the demands made upon it. 
The appreciable increase in member- 
ship made this task somewhat easier, 
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since dues are our principal source of 
revenue by far. 

Early last year your directors agreed 
to revise our accounting and bookkeep- 
ing procedures to as closely as pos- 
sible conform to our uniform system 
of accounting for clubs, and to the 
record keeping of similar associations. 
I am sure you will readily recognize 
the merits of this action. It is our be- 
lief this will enable us to provide a 
statement easier to read and under- 
stand, and one showing exactly where 
your money is being expended. 

Naturally this makes comparisons be- 
tween the 1960 and 1959 statements 
a bit more difficult, but I am certain 
your audit committee will find every- 
thing properly accounted for and in 
order. May I refer you to the summary 
included in your January Newsletter. 
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Our balance sheet at year end 
showed exactly the same investments 
we had a year ago. Operating funds, 
cash, deposits and publications inven- 
tory bring our total assets to $129,796 
compared to $117,409 at the end *of 
1959. 

The liabilities, however, were almost 
$19,000 higher, due principally to the 
receipt of a far greater number than 
usual of 1961 dues payments in 1960, 
and an increase of $10,000 in our re- 
serve for publishing the text on club 
management. Your net worth still shows 
a sound $54,027. 

There are no secrets in your finan- 
cial statement or in the handling of 
the affairs of this association. If, as 
a member, you have any question con- 
cerning any facet of its operation, 
please feel free to call on me or any 
other member of the board and we 


will be happy to give you the informe-. 


tion you desire. 

To Ed Lyon and his staff, may I ex- 
press my appreciation for their very 
effective handling of the details in- 
volved with my office. Thank you fcr 
a job well done. 

It has been a real privilege and a 
pleasure to serve this past year as sec- 
retary-treasurer of CMAA. | 
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dip a long-standing provision of 
our Internal Revenue Code, clubs 
organized and operated exclusively for 
pleasure, recreation, and other non- 
profitable purposes, with no part of 
the net earnings inuring to the benefit 
of any private shareholders, are en- 
titled to exemption from federal in- 
come tax. 

The issue of whether or not the club 
wishes to qualify for income tax ex- 
emption by complying with the rules 
noted above is optional. (This opinion 
was confirmed orally by Internal Reve- 
nue Service policy officials in Wash- 
ingion recently) . 

If a club chooses not to be exempt 
from income tax, it may do so by fail- 
ing to request a ruling from the In- 
ternal Revenue Service regarding its 
tax status and by failing to comply 
with the rules of Section 501 (c) (7) 
of the code. If the club is taxable, it 
is probably taxable as a corporation 
(if incorporated) or as an association 
taxable as a corporation (if not in- 
corporated), and it must file the usual 
corporate tax return, Form 1120. (Since 
it is still a social club, whether or not 
exempt from income tax, it will have 
to collect the usual 20 per cent excise 
tax on club dues under Section 4241.) 


However, if a social club wishes to 
remain exempt from federal income 
tax, the regulations under Section 501 
(c) (7) prohibit it from engaging in 
business, such as making its social and 
recreational facilities available to the 
general public. The regulations like- 
wise prohibit solicitation by advertise- 
ment or otherwise for public patron- 
age. Reg. Sec. 1.501 (c) (7)-1(b). 

The brief two paragraphs of regula- 
tions under Section 501 (c) (7) were 
not considered sufficient to set forth 
the criteria or tests for determining 
whether an organization qualified for 
income tax exemption. In 1958 the 
commissioner of Internal Revenue pub- 
lished these criteria in Revenue Rul- 
ing 58-589, 1958-2 Cum. Bull. 266, 
which reads in part as follows: 

“Therefore, to qualify for income tax ex- 
emption, a social club should not advertise 
its facilities for nonmember patronage since 
this would be prima facie evidence it was 
engaging in business. Likewise a social club 
should not engage in any type of business 
activity for profit which is designed to 
increase or which could result in an increase 
in net earnings inuring to the benefit of any 
shareholder or individual. Net earnings may 
inure to members in such forms as an in- 
crease in services offered by the club with- 
out a corresvonding increase in dues or other 
fees paid for club support or as an increase 
in the club’s assets which would be distribut- 


able to members upon the dissolution of 
the club. 


“However, this is not to say that a club 
will necessarily lose its exemption if it de- 
tives income from transactions with other 
than its bona fide members and their guests. 
A club will not be denied*exemption mere- 
ly because it receives income from the gen- 





Income ‘lax 


Exemption 


Of 


Social Clubs 


By Walter A. Slowinski 
CMAA Counsel 


eral public, that is, persons other than mem- 
bers and their bona fide guests, or because 
the general public on occasion is permitted 
to participate in its affairs, provided such 
participation is incidental to and in further- 
ance of its general club purposes and it may 
not be said that income therefrom is inur- 
ing to members. This is generally true where 
the receipts from nonmembers are no more 
than enough to pay their share of the ex- 
pense. Barstow Rodeo and Riding Club, Inc. 
v. Commissioner, Tax Court Memorandum 
Opinion entered November 30, 1953. Where, 
however, a club makes its facilities open to 
the general public and the purpose is to in- 
crease its funds for enlarging its club fa- 
cilities or for otherwise benefitting its mem- 
bers, it is evident that it is not operating 
as an exemot social club within the in- 
tendment of section 501(c) (7) of the Code. 
Jockey Club v. Helvering, 76 Fed. (2d) 
597; Aviation Club of Utah v. Commission- 
er, 162 Fed. (2d) 984. Compare West Side 
Tennis Club v. Commissioner, 111 Fed. (2d) 
6, certiorari denied, 311 U.S. 674.” 


In Aviation Club of Utah v. Com- 
missioner, cited above, decided in 1947, 
the club made its facilities available 
to military personnel at the request of 
the Air Force and thereby lost tax- 
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exempt status. The court stressed the 
great disparity in revenue, $14,881 in 
1941 to $268,103 in 1943, occurring 
as a result of this activity. However, 
in a more recent case, Aviation Coun- 
try Club, 21 T.C. 807 (1954), acq. 
1954-2 Cum. Bull. 3, the club retained 
its exemption where 20 per cent to 
25 per cent of its revenue was from 
guest patronage. In several cases now 
pending in various litigation stages, the 
commissioner is understood to have 
taken a more restricted view of reve- 
nue from so-called “outside parties” 
which he defines generally as those 
which may be “sponsored” by a mem- 
ber, but the costs of which are paid 
for by nonmembers who attend under 
the member’s sponsorship. In such cases, 
the commissioner may revoke the Sec- 
tion 501 (c) (7) exemption retroactive- 
ly and assert corporate income tax and 
interest. 


These more recent cases, not yet liti- 
gated, probably gave impetus to the 
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issuance of the commissioner's most re- 
cent pronouncement on this subject in 
Rev. Rul. 60-324, 1960 Int. Rev. Bull. 
No. 41, at 11. The factual situation 
involved in this Revenue Ruling was 
as follows: 

“In the instant case, an organization was 
formed for the purpose of operating a social 
club on a nonprofit basis for the pleasure 
and recreation of its members and their 
guests. The club’s bylaws provide for the 
admission of guests only when accompanied 
by members. Members are responsible for 
the conduct of their guests on club premises. 

“The club had been granted exemption 
from federal income tax as a social and 
recreational club under section 101(9) of 
the Internal Revenue Code of 1939 (now 
section 501(c) (7) of the 1954 Code). 

“Among other facilities provided for the 
pleasure and convenience of its members and 
their guests, the club has a regular club 
dining room and bar; a private dining room 
suitable for cocktail parties, small or medi- 
um sized parties or luncheons, small wed- 
ding receptions or similar private parties; 
and a ballroom which when not used for the 
club’s dances, is available for private use by 


number of such outside functions totalled 
over 200 during the year. 

“The number of major functions for out- 
side organizations and groups conducted on 
club facilities during each year of the seven- 
year period covered in the financial analysis 
is very substantial, in fact, exceeding 40 
per cent of the total number of major func- 
tions conducted on club facilities in one of 
those years. Moreover, the availability of 
club facilities to outside organizations and 
groups under the ready sponsorship of club 
members serves to indicate that the club 
is catering to the general public and places 
it in competition with other business en- 
terprises in the community for such _ busi- 
ness of activities. 

“The report of an independent survey 
conducted in recent years by the club’s ac- 
counting firm concluded that, in the opinion 
of that firm, if these functions for outside 
organizations and groups were to be discon- 
tinued, a substantial increase in the amount 
of annual dues from club members would be 
necessary. Consequently, the outside func- 
tions have not been discontinued, although 
the amount of dues was recently increased 
because of rising costs.” 


The commissioner held that the club 


Mr. Slowinski is a member of the District of Columbia and 
Illinois Bars; Adjunct Professor of Law, Georgetown Law 
School, Washington, D.C.; Lecturer in Law, University of 
Virginia Law School, Charlottesville; Washington, D. C. Resi- 
dent Partner, Baker, McKenzie & Hightower, Chicago, Illinois, 
and Counsel for Club Managers Association of America. 


members for larger parties, such as wedding 
receptions, banquets, debutante dances, and 
the like. 

“A considerable number of functions are 
held at the club which involve the use of 
the private dining room and the ballroom. 
Such functions include civic and business 
club meetings, employe parties by business 
firms, school and alumni banquets and 
parties, and similar non-club activities. In 
such cases, negotiations for the use of club 
facilities by an organization or group are 
made with the particular club member 
sponsoring the organization or group. The 
member's name is entered on the club 
records as the party responsible for the be- 
havior of his guests and the protection of 
club property. He is billed for the expenses 
of the function and it is apparent that he, 
in turn, is reimbursed therefor by the par- 
ticular organization or group which he 
sponsored. If a particular member is enter- 
taining a business, professional, or civic 
group, the name of the organization or group 
is listed on the club’s daily function sheet. 
That sheet serves as a guide to the day’s ac- 
tivities and assists in directing persons to the 
proper rooms when arriving for private part- 
ies and functions. 

“A financial analysis submitted by the 
club showing its banquet sales over a seven- 
year period indicates that the income from 
sales on behalf of outside organizations and 
groups ranged from 12 to more than 17 per 
cent of total income from all sources, in- 
cluding dues, in each of the years involved. 
In one of the years, gross profits from these 
outside activities amounted to 41x dollars 
compared to 166x dollars of gross profit 
from all club operations, or 25 per cent of 
the total gross profit for the year. In that 
same year, the amount of net profit from 
these outside activities was 25x dollars. The 
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involved no longer qualified for exemp- 
tion from federal income tax because 
it had made its social facilities avail- 
able to the general public through its 
member-sponsorship arrangement. Any 
member could invite other organiza- 
tions and groups to use the club’s facili- 
ties. 

The club was held to be permitting, 
if not actually inviting, the general 
public to use the facilities to a degree 
which would not permit the club to 
retain its exempt status. The magni- 
tude and recurrence of these outside 
activities was considered most impor- 
tant, and the use of the club facilities 
by the general public was not con- 
sidered to be merely “incidental” or in 
furtherance of the general club pur- 
poses. 

Should a Club Retain Its Income Tax 
Exemption? The issuance of Rev. Rul. 
60-324 has led to serious evaluation 
of the income tax exemption granted 
under Section 501 (c) (7). Some clubs 
have tried to determine the extent of 
their corporate income tax liability if 
they decided to forego the exemption 
and reported their income and deduc- 
tions as any other corporation. Most 
important as deductions, of course, 
would be salaries, wages, repairs, de- 
preciation on facilities and equipment, 
real property taxes and interest. It is 
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probable that many clubs would find 
no taxable income on which federal 
corporate income tax would be payable, 

As noted earlier, however, the 20 
per cent club dues taxes payable under 
Section 4241 will continue to apply 
whether or not a club retains its Sec- 
tion 501 (c) (7) exemption. The club 
dues tax is payable on: “any amount 
paid as dues or membership fees to any 
social, athletic, or sporting club or organiza- 
tion, if the dues or fees of an active resident 
annual member are in excess of $10 per 
year. 

One of the major disadvantages of 
loss of tax-exempt status by a club in- 
volves the federal income tax payable 
on any gains from the sale of land by 
the club. 

Under current rules, the club’s ex- 
emption will not be revoked where it 
engages in “incidental, trivial or non- 
recurrent activities” such as sales of 
property no longer adapted for club 
purposes. However, where a club pro- 
poses to sell off its surplus real prop- 
erty at a profit, especially to individuals 
for residential purposes, a ruling should 
be requested in advance from the dis- 
trict director of Internal Revenue or 
from national headquarters, to be cer- 
tain the tax-exempt status of the club 
is protected. In some circumstances, 
club may be held to be engaged in the 
subdividing and sale of real estate, 
thereby losing tax-exempt status and 
subjecting the gain on the sale to fed- 
eral income taxation as if made by a 
non-exempt corporation. 

Where a tax-exempt club plans to 
sell a portion of its land or other assets, 
but does not wish to endanger its in- 
come tax exemption, the appropriate 
step is to obtain a ruling from the 
commissioner of Internal Revenue 
which will state in effect that on the 
basis of the information presented, the 
commissioner or his delegate concludes 
that the profits derived from such sale, 
if consummated, will not be taxable as 
income to the club or to its members, 
nor will such sale affect the tax-exempt 
status of the organization as described 
in Section 501 (c) (7) of the code. 

The request for ruling is a relatively 
simple document addressed to the com- 
missioner of Internal Revenue, setting 
forth the facts of the proposed sale 
and showing that it is an “incidental” 
sale of property which is no longer 
needed by the club, the proceeds of 
such sale being reinvested in the fur- 
therance of the activities of the club. 
The commissioner also wishes an 2s- 
surance that no part of the proceeds 
of the sale will in any way inure to 
the benefit of any individual members 
of the club and that all of the pro- 
ceeds will be reinvested in social, ath- 
letic, or sporting facilities for the e:- 
tire membership. 


(Continued on page 164) 
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By Dr. Carl S. Winters 


Dr. Carl S. Winters has achieved a national 
reputation as one of America’s foremost in- 
spirational speakers and as a humorist, and 
his speech to the CMAA conference in Den- 
ver contained both inspiration and humor. 
Parts of the talk are in this article. Dr. Win- 
ters has been on the lecture staff of the Gen- 
eral Motors Corp. for the past four years and 
he has just completed 20 years as minister of 
the First Baptist Church of Oak Park, Illi- 
nois. He is a former crime commissioner of 
Michigan, for five years served as chairman 
of the Skid Row Commission of Chicago and 
speaks to more than 100,000 business and 
civic leaders a year. 
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Tere are two major areas of life 
in which we are all involved: how we 
make a LIVING, and how we LIVE 
OUR LIVES. The first has to do with 
money, and the second with meaning. 
The one is material, and the other 
spiritual. Club managers have to do 
with both. 

In this day of exploding population 
and expanding economy, when more 
people have more money to spend on 
leisure time activities, the club man- 
agers of our country have a limitless 
opportunity to be of important service 
to men and women, helping them to 
find recreative leisure and meaning- 
ful pleasure. 

How well we do our job depends 
on how wisely we accept our chal- 
lenge. We stand on the threshold of 
a fabulous future, a dynamic decade, 
the soaring sixties. We cannot afford to 
be cowed by our cowards, defeated by 
our defeatists, or neutralized by nin- 
compoops. 

Attitudes are watersheds of destiny. 
Positive attitudes are essential for 
great programs. We need the problem- 
solving attitudes of the designers at 
Technical Center in Detroit who say, 
“Your problems are our business; big 
problems especially welcome here!” 

Opportunities unlimited demand 
SERVICE UNLIMITED. In this atom- 
splitting, space-defying, personality- 
flattering age, the program of a well 
managed club provides a_ life-saving 
service. Service is the rent we pay for 
the space we occupy on earth. He prof- 
its most who serves best. Mr. Pullman 
said in 1900: “The Public be damned!” 
Anyone who wishes to stay in business 
today must say, “THE PUBLIC BE 
SERVED.” 

Management is not primarily the di- 
rection of things—it is the develop- 
ment of people. Acceptance of individ- 
ual responsibility is a true test of 
maturity. We must each do what we 
can, with what we have, where we 
are, when we are needed. 

A good club depends on teamwork 
—cooperation! The difference between 
heaven and hell on earth is often the 
difference between cooperation and op- 
position, the difference between serv- 
ice and selfishness, between going it 
together, and going it alone. 

There are many unfinished tasks on 
the workbench of the world. The future 
lies beyond, silent, untented, and 
vast. If we have no faith in the future, 
we will have no power in the present. 
A great faith will make us so strong 
that there will be no hurdle we can- 
not take. Faith is the yes-saying, o2- 
going, power-packed attitude that will 
always bring our souls around the 
corners. @ 
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Special, 18” wide HOWE folding tables arranged for a business meeting. These tables come in 5’, 6’ and 8’ lengths, provide set-up flexibility. 





Why some hotel and motel men always make money 


...and how more and more are doing it with 
special, 18’ wide HOWE folding tables. 


More and more, business meeting rooms 
are becoming an important source of hotel 
and motel revenue. It’s significant, there- 
fore, that so many hotel and motel men 
with a talent for making money are equip- 
ping their business meeting rooms with 
18” wide HOWE folding tables. 

If making money interests you, too, 
then consider the factors behind this trend: 
1. Business executives who regularly 
rent facilities for business meetings are 
discovering that the most functional ar- 
rangement for such meetings is to have 
tables set up in what has come to be vari- 
ously known as “school fashion,” “class- 
room style” or “senate style.” 


2. Special, 18” wide Howe tables are 





18” wide HOWE folding 
tables’ legs are at extreme 
end; maximum knee comfort is assured. All- 
steel chassis provides strength where it counts! 
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ideal for this arrangement. They provide 
ample work space yet take only a fraction 
of the room required by standard, 30° wide 
tables; this means many more people can 
be accommodated in the same area. 


3. When nowe 18-inchers are used, 
a far greater number of the businessmen 
attending a meeting are seated close to the 
center of things. This is an important fac- 
tor in the intensity with which they par- 
ticipate in the proceedings. 

Successful hotel and motel men are 
aware of these facts. That’s why they 
equip business meeting rooms with 18” 
wide HOWE folding tables. Doing so gives 
them an important profit advantage over all 
but the most alert competitors! 


Special, 18” wide HOWE folding tables pro- 
vide them with other important advantages 
as well: 


1. HOWE 18-inchers are versatile! Butt 
two side to side and you have a standard, 
36” table that’s just right for dining. Use 
them as hat and coat checking counters. 
Set them up as waiters’ service tables. Or 
put them to work doing the many other 
jobs you’ll find for them... 


2. HOWE 18-inchers are strong! Each has 
a riveted and welded self-supporting angle 
iron chassis. Legs are built of 114” square 
welded steel tubing; each is individually 
locked and corner-braced in a steel-to-steel 
connection, the leg at one end, the angle 
iron rail at the other. Smooth glider leg 
caps protect flooring and carpeting. 

Tops are available in a choice of ply- 
wood, Masonite, HowLite plastic or 
Micarta plastic laminate. All tops are pro- 
tected with aluminum edging. 


———————— FREE LITERATURE—CLIP COUPON NOW! ————————4 


Howe Folding Furniture, Inc., Dept. CL-31 


1 Park Ave., New York 16, N. Y. 


Making money interests me. Please send me literature describing special, 18” wide 


HOWE folding tables, 


Title 





Institution 





Address 





City. 
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Seminar Report 


How to Get the Most 








From Your Club 


Promotion Pieces 


By Willard E. Brown 
Vice President 
Judd & Dutweiler, Inc. 
Washington, D. C. 


An example of a good promotion piece from 
Ridgewood Country Club, Waco, Texas. 


THURSDAY, OCTOBER 20, 1960 
Ridgewood Family Night & Bingo 


SERVING THAT DELICIOUS ROAST BEEF 
Bingo Starts at 8:00 P. M. 
. . . CASH JACKPOT NOW AT $400.00 





1 
FRIDAY, OCTOBER 21, 1960 
Book Review and Luncheon 
MRS. FRANCES EMERY WILL REVIEW: 
ADVISE AND CONSENT 
By Allen Drury 

Book Review Starts at 11:00 A. M. 

12:30 P. M. 


. . . May We Have Your Reservations Please ! ! 


Luncheon Served at. . 








SATURDAY, OCTOBER 22, 1960 
Baylor vs. A & M 
FOOTBALL LUNCHEON SERVED 
FROM 11:30 TO 1:30 P. M. 
You Will Get Excellent Food and Quick Service 





AFTER THE GAME FOOTBALL DANCE — 8:00 to 12:00 p. m. 


YOU WILL BE DANCING TO THE MUSIC OF 
THE “VERNON MEYER ORCHESTRA” 


Buffet Dinner Served from 6:00 to 10:30 P. M. 


Please Let Us Have Your Reservations for These Affairs Early! 
PL 3-4529 
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E* year the average member of your club receives 
about 1500 pieces of direct mail and your club mail- 
ings are mixed in with all of this. 

If your member is going to read these mailings, there are 
several very important points to consider. 

First, each mailing must have impact. It must be simple 
and easy to read and the material should reflect the image 
that the member has of his club. The event that you are 
publicizing must be presented in such a way that the mem- 
ber will feel that it is to his personal interest and his per- 
sonal benefit to attend. 

Don’t overlook the importance of color. More and more 
we are becoming aware of the tremendous influence color 
has on the vast majority of people. Harper & Brothers, New 
York, have published a book entitled “Color Planning for 
Business and Industry” by Howard Ketcham. This book 
contains some invaluable aids for the use of color in pro- 
motion and decorating. For example, red excites most peo- 
ple. while blue subdues them. Magenta stimulates them, 
while purple depresses them, yellow cheers most people, 
and orange activates them. Green refreshes them, and pink 
appetizes them. Blue is the favorite color of men, red the 
favorite color of women. 

Here are some of the requirements that are necessary 
to assure the success of printed matter sent out to promote 
your club: 

1. You should have a concrete idea of the image your 
club has in the minds of vour members, staff and com- 
munity. This enables you to write covy to fit this image. 

2. What return do I need to make this event a suc- 
cess? All events should be worked from a budget. Know 
how many people you must have to attend, and determine 
the number of mailings that will be necessary to attract 
this number. 


(Continued on page 46) 
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What makes this beer 
so sparkling clear? 


© 1961 Miller Brewing Co... Milw. , Wis. 


Brewed Only in Milwaukee . 





Brilliant brewing does it! Brilliant brewing of costliest 
ingredients by skilled craftsmen...combined with brilliant 
filtering ...gives Miller High Life a sparkling purity that 
shines clear through...a clear, clean taste that dances 
with a happy flavor! When your customers ask for 
“a beer,” serve them the finest... Miller High Life... 


Be enol clearly, the Champagne of Bottle Beer. 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 










































Seminar Report 





An Analysis of Club Membership 


Are facilities keyed to the activities desired by your mem- 
bership? Is your club actively seeking new and younger 
members? Do you review club activities frequently to 
make sure you are keeping up with members’ interests? 





hy should we want to analyze 

club membership? How do we 
go about it, and what do we do with 
the results after they have been as- 
sembled? 

It is necessary to delve into the char- 
acteristics of club membership for a 
variety of reasons: lack of satisfactory 
patronage of a club by its members; 
an expression of dissatisfaction by some 
members with regard to the facilities 
provided and the services rendered; or, 
financial difficulties of expenses over- 
taking revenues. 

If your club is operating under any 
of the described circumstances, you, 
your officers and directors must come 
up with something specific to allevi- 
ate the club’s ailments. If you don't, 
there is apt to be discord and, per- 
haps, the club will have a new man- 
ager. 

The objectives of the management 
of a fine haberdashery and an exclu- 
sive club are similar. A haberdashery 
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is in business to produce a profit. It 
can do so only if it renders genuine 
value to its patrons. That value may 
be measured partly by the exclusive- 
ness of the styles offered, or by per- 
sonalized services, or by the snob ap- 
peal of its label. 

The objective of the management of 
a club is to provide the membership 
of that club the greatest possible 
values—values expressed in goods and 
services rendered, in convenience, in 
prestige, in personal satisfaction gen- 
erally. 

A club, just as a haberdashery, can- 
not satisfactorily fulfill the wants and 
desires of its members or its customers 
unless management is fully informed 
as to what those wants and desires 
are. The wants and desires may be 
revealed to a considerable extent by 
analyzing the club’s membership. 

There are basic steps in analyzing 
your club membership. First, delineate 
as exactly as possible the general char- 
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By Henry T. Maschal, Partner 


Harris, Kerr, Forster & Company 
New York 


acteristics of your membership as it 
is today. Second, list the facilities and 
services your club now is prepared to 
provide its members. Third, consider 
how well these facilities and services 
meet the requirements of your present 
membership. How adequate will they 
be a year or five years from now? 

There are different techniques which 
may be used in analyzing club mem- 
berships. Some of them are quite obvi- 
ous. For instance, a review of “menu 
frequencies” shows clearly the popu- 
larity, or lack of popularity, of various 
items with your members. 

A comparison of operating state- 
ments will readily give an indication. 
of the use and activity of the various 
facilities of your club. What is the 
trend of sales in the main dining room, 
the grill, the bar? What is the trend 
of use of the private dining rooms? 
These and other facts about the use 
of your club by members are revea'ed 
through the operating statements. 

During the last 15 years sweeping 
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...and we’ve “just begun” 
our life of service to Amer- 
ica’s finest hotels, clubs, 


restaurants and institutions. 


You can be sure that we at 
Williams will spend the next 
40 years maintaining our rep- 
utation as the source of the 


finest meats available. 


KANSAS CITY 





NATIONALLY FAMOUS KANSAS CITY STEAKS ANDO MEATS 
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changes throughout the United States 
have affected and will continue to af- 
fect the business, economic and social 
life of every one of us. Foremost among 
these changes is the population shift. 

Each year hundreds of thousands 
move to a new community, so there is 
a continuous shift of population and 
a resulting change in the complexion 
of communities. 

Suburban living has changed the face 
of the countryside in the last decade. 
The exodus to the country has been 
so great, a new phenomenon is emerg- 
ing: the strip city. In some cases the 
suburbs of large cities extend so far 
they meet and merge. 

Recently there has been an indica- 
tion some suburbanites are becoming 
disenchanted with country living and 
the problems of long-distance commut- 
ing. They are returning to the city. 

What bearing does this have upon 
analyzing club membership? Simply 
this. If the community in which your 
club is located is subject to the stress 
and strain of a fluctuating population, 
the requirements of your membership 
are apt to change markedly in a rela- 
tively short period. 

Let us suppose you manage a coun- 
try club in an area where 20 years 
ago there were a number of large 
estates owned by wealthy people. Aside 
from using its golf course and tennis 
courts, these people patronized the 
club principally on formal occasions. 
It was customary for them to give sev- 
eral elaborate functions during the 
year, but otherwise there was little 
activity in the club on a day-to-day 
basis. 

Fifteen years ago several of the mem- 
bers died and their estates went on 
the market. Shrewd promoters ac- 
quired the properties and proceeded to 
sub-divide them. Since the area is with- 
in reasonable commuting distance of 
a large city, has a mild climate, and 
the homes which were constructed are 
financed easily, the community now is 
comprised largely of young married 
couples with middle-bracket incomes 
and children ranging from infancy to 
early teens. 


Use of Club 


These couples seek recreation and 
entertainment for themselves and their 
families which is both informal and 
relatively inexpensive. They use the 
country club only if it affords them 
the means of realizing these objectives. 

Obviously, if the club is to attract 
and hold members from the new com- 
munity, it must revamp its program, 
its facilities and its service. Formal 
banquets with elaborate service are 
largely a thing of the past. Coming- 
out parties for debutantes are few, as 
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Henry T. Maschal is a part- 
ner of the certified public ac- 
counting and consulting firm 
of Harris, Kerr, Forster & Com- 
pany with which he has been 
identified for nearly 30 years. 
A graduate of the University 
of Chicago, Mr. Maschal took 
his post-graduate work at 
Northwestern University. In 
1936 he opened the San Fran- 
cisco office of Harris, Kerr, 
Forster. 

A past president of the San 
Francisco chapter of The Cali- 
fornia Society of Certified Pub- 
lic Accountants, Mr. Maschel 
is a member of the American 
Institute of Certified Public 
Accountants. For four years he 
served as secretary-treasurer of 
the 1960 VIII Olympic Winter 
Games. 

He has been president of the 
San Francisco Convention and 
Visitors Bureau and now is 
chairman of the board of direc- 
tors. 


are afternoon receptions. 

Buffet suppers and smorgasbord are 
popular with young people of a new 
community. They want a supervised 
swimming pool and playground for their 
youngsters. They demand plenty of 
parking space. The women are inter- 
ested in fashion shows sponsored by 
the city’s best department store. Is your 
club equipped to meet these changing 
requirements? Is it prepared to make 
the necessary adjustments in service, 
facilities and physical plant which will 
enable it to do so? 

There is one danger against which 
every club must guard. It is insidious 
and it is universal. It must be recog- 
nized and remedied if the club is to 
continue to prosper and maintain its 
position. We are all familiar with the 
aphorism, “You are as young as you 
think you are.” A club is as young as 
its membership. 

The club which does not pursue con- 
sistently an active policy of seeking 
and admitting new members in the 
younger-age brackets literally is sign- 
ing its own death warrant. To be suc- 
cessful, a club must attract men and 
women who are active in the world 
of business, finance, industry, politics 
and the arts-men and women who 
will take an active interest in the af- 
fairs of the club so that it fulfills its 
proper function in community life. 

Periodically the roster should be re- 
viewed and analyzed to make certain 
a proper proportion of ages is being 


CLUB MANAGEMENT: MARCH, 1961 





maintained. If the membership is per. 
mitted to remain static, it will be only 
a matter of time until activity dimin- 
ishes and the club becomes a “has been.” 

Recently our firm was called in to 
consult with the board of a well-estab. 
lished city club which has had a long 
and distinguished history. To be a mem. 
ber is an indication of prestige and 
standing in the community. It has al- 
ways been financially sound. It is in 
an excellent location. The club rooms 
are handsome and well appointed; serv- 
ice is unobtrusive; the dues structure 
is in keeping with the standards of 
the club. To the casual observer, there 
would appear to be no problem of any 
consequence. Yet the club was in 
trouble, and its officers realized it. 

For the last seven years luncheon 
service in the main dining room had 
declined steadily. There were 52,400 
covers served in 1954, but only 44,500 
in 1960. That decrease in itself was 
not particularly serious, but patronage 
in the ladies’ dining room also had 
declined perceptibly. Billiard room use 
and revenues were down more than 
50 per cent in a 12-year period. The 
squash courts were seldom in_ use. 
Patronage of nearly all facilities had 
declined. 

During the course of our survey we 
analyzed the membership on the basis 
of age. Of the approximately 1800 
members, 547 were over 65 years of 
age and 727 were between the ages 
of 56 and 65. Fully two-thirds of the 
members were past 55; they had ar- 
rived at or were approaching an age 
when their use of the club’s facilities 
presumably would diminish. 





























Answer to Problems 


What was the answer to these prob- 
lems? Our study suggested both a re- 
arrangement of facilities and a modi- 
fication of food service. We also rec- 
ommended creating a committee to 
study and resolve the problem of de- 
veloping a program which would en- 
courage younger men to apply for 
membership in the club. 

It was suggested that the billiard 
room be converted to a dining room 
which would offer fast, limited food 
service at luncheon Monday through 
Friday. Informal food service, particu- 
larly at mid-day, is increasingly in ce- 
mand and would attract the patronage 
of the younger members. 

We suggested moving the barber 
shop from its present location to the 
ground floor, making space availa)le 
for additional private dining rooms as 
well as being more convenient for the 
members. One squash court was to be 
converted to private dining space. 

There is an increasing demand {or 
private dining rooms these days, par- 

(Continued on page 176) 
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upellca UNIFORMS 
® 


AND FINE HOTELS 








Fine cars and lovely gowns belong in glamorous, 
sophisticated spots. Angelica Uniforms belong in 
fine hotels. Angelica styling, fit, fabrics and work- 
manship give you quality garments for every de- 
partment of your hotel . . . distinctive uniforms that 
pass inspection by your most discriminating guests. 











Your Angelica representative is a trained uniform 
specialist who will assist you in creating a uni- 
form program tailored to your hotel... help you 
select uniforms that symbolize the high standards 
of your service. Call him today. 



















FREE! * fo % 


1961 Catalog + 


52 PAGES IN FULL COLOR unironms 
Write your nearest Angelica office today Bae 
















Angelica Uniform Company 


1427 Olive St., St. Louis 3, Mo. 

107 W. 48th St., New York 36, N. Y. 

177 N. Michigan Ave., Chicago 1, Illinois 
1900 W. Pico Bivd., Los Angeles 6, Calif. 
317 Hayden N. W., Atlanta 13, Ga. 
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T o describe and systematize the types 
of food service that take place in 
the various dining rooms and banquet 
halls of our clubs in the United States 
and elsewhere, is not easy. The 
physical layout, equipment on hand, 
changing policy, and the habits and 
skills of personnel invariably present 
a combination of services or compro- 
mises of a recognizable type of service. 

We frequently hear about English, 
French, Russian or American service. 
However, other expressions referring 
to service should not be overlooked. 
For example, “service a la Ritz,” “a la 
carte,” “table dhote,” “family style,” 
“plate service,” “silver service,” “ban- 
quet service,” “arm service,” “small 
tray service,” “large tray and cart 
service,’ are all used in the country 
today. 

The easiest way to explain English 
service to Americans is to compare it 
to the Thanksgiving dinner—a dinner, 
where family and friends sit down at 
the same time and enjoy the same food 
from soup to nuts. The various courses 
are brought in family style and the 
dishing out and the carving of the meat 
is done at the table by the host. 

English service, simplified, would be 
family style service, where the food 
comes in on large platters, and is passed 
from guest to guest, or is put in the 
center of the table and the guests help 
themselves. 

Service a la Ritz may be classified 
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Types 
Of 


Food Service 


By Professor Matthew Bernatsky 


Cornell University 


as English service in luxury, where the 
labor of the host and the participating 
guest is taken over by highly skilled 
professional captains and waiters, who 
make a show with every course, dish- 
ing out the soup, carving the meat, 
mixing the salad and flaming the des- 
sert. The attractively finished plate is 
put in front of the guest, from the 
right, and as the dinner goes on, second 
helpings, or even third helpings may 
be offered. The guest can enjoy the 
food and participate in conversation. 
Personal service is given to every guest. 
The skillful waiter sees and even fore- 
sees every wish of the guest, and the 
details and refinements of good service 
are taken care of without any noise 
or unnecessary fuss. 

Table d’hote lunch or dinner means 
a complete meal at a fixed price. In 
many cases the table d’hote meal offers 
choice of “appetizers, soup, main course, 
vegetables, salad and dessert.” Accord- 
ingly, the price may vary. 

The pros and cons on arm, small 
tray, large tray and cart service will 
be with us as long as we have food 
service. It seems to me that in coffee 
shop counters, arm service is most ef- 
fective. In dining rooms (where the 
distance from the kitchen is short, and 
most of the guests are singles or 
couples) the small tray will be most 
suitable. Where the distances from the 
kitchen are long, and where the ma- 
jority of the guests come in parties of 
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four, five and six, the large tray will t 
most successful. In fine dining rooms 
where there is sufficient space for serv: | -: 
ice, the cart service will be most « | 
fective. 

French service is universally avail- 
able in the finer restaurants of the 
civilized world.“It seems to lose ground 
in the United States. The reason? Be-§ - 
cause skilled waiters are not readily” 
available. The true French service is 
a team work between the chef de rang 
(captain), and the commis de rang 
(waiter). They work off a handy cart 
(gueridon), and they have a heating 
unit (rechaud). Because of their skill, 
they simplify to a certain dégree, the 
dishing out of the food in the kitchen. 
The chef de rang seats the guest, takes 
the order, serves the wines, carves the 
meat, bones the fish. He generally fin- 
ishes the preparation of the food in 
front of the guest. He presents the 
check and collects the money. 

The commis de rang takes the order 
to the kitchen, brings in the food from 
the kitchen, and serves the plate of 
food to the guest, (usually from the 
right), which was prepared by the clief 
de rang, and of course, helps every- [ 
where he can. 

In spite of the fact that in most of 
the European countries apprentice- 
training was and is going on, the scar- 
city of good waiters was and is still 
a problem. Because of this scarcity of 
skill the Russian service where a defi- 
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with 
Sexton 
quality sauces 


Sexton Sirloin Club, Worcester- 
shire, Mushroom or Chop Suey 
sauce—whether used at the table 
or in the kitchen—will add zest 
and flavor to the fine foods you 








serve. Each is carefully blended 
of top-quality ingredients accord- 


ing to Sexton’s own top-secret 


recipes. 

Serve Sexton sauces in the 
handsome double sauce-server il- 
lustrated here. It fits all Sexton 
sauce bottles. Ask your Sexton 


man about it. 
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nite portion of food for a definite price 
is dished out in the kitchen, gave us 
better control of food and speeded up 
and simplified service. 

Russian Service is the most univer- 
sally accepted service in the fine res- 
taurants of the world. All food is dished 
out on, or in, heavy silver in the 
kitchen. The waiter will place the plate 
in front of each guest, and transfer 
the food from the silver to the plate. 


Russian Is Faster 

This, of course, also requires con- 
siderable skill, but the record shows 
that as a whole, Russian service is 
faster than French service, and in most 
cases standardized the financial suc- 
cess of the restaurants in the 19th cen- 
tury. The Russian service is ruling su- 
preme in most of the fine restaurants 
in Europe today, and was challenged 
only in recent decades by American 
service. 

American service is the simplest for 
the waiter or waitress. The heavy silver 
is eliminated and almost everything is 
dished out in the kitchen on the same 
plate that is put in front of the guest. 

The general rule for American serv- 
ice is: “liquids from the right, solids 
from the left. Remove soiled dishes 
from the right.” Some professionals who 
were trained in giving French service 
sometimes criticize these rules. They 
claim that it is handier to stack dishes 
on the left arm. Therefore solids as 
well as liquids should be served from 
the right. 

We disagree with this theory since 
Americans, almost without exception, 
want coffee with their meals. The large 
cup of coffee on the right is an Ameri- 
can food service standard. Therefore, 
it is a good rule to serve liquids (water, 
coffee, wine) from the right and 
solids from the left, where we haven't a 
cup of coffee or a goblet filled with 
ice water to complicate service. 


Learn New Way 

Indeed, when stacking plates on the 
left arm, it is awkward to serve from 
the left side of the guest with the 
right hand. However, it certainly is not 
too difficult and, of course, for best 
results service personnel can_ readily 
learn to stack plates on the right and 
serve with the left. Stacking on the 
right and serving from the left works 
particularly well on banquets where 
plate service is used. 

Previously we mentioned that the 
Russian service is from heavy silver 
and in most cases will require experi- 
enced waiters. In a few of our finer 
hotels as well as clubs, banquets are 
served a la Russe or Russian style (er- 
roneously often called French service). 
One should bear in mind that when- 
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ever silver service is given, the space 
requirements at the table are greater 
than they are for plate service. 

American or plate service is space 
saving, the width of 24 inches per per- 
son being sufficient, whereas for silver 
service, 30 inches per person is de- 
sirable. 

We have mentioned that in fine din- 
ing rooms, food service from carts 
proves to be most successful. For dec- 
ades in the most successful restaurants 
of Paris and London the showmanship 
with food on carts has been a common 
standard, and invariably has proved to 
be labor saving and to raise food sales. 
In recent years food on carts was dis- 
couraged by health regulations. How- 
ever, the answer to this problem is 
carts with plastic domes, satisfying 
health department requirements and 
presenting the food more attractively 
than ever before. 


Banquet Cart Service 

In recent years we have introduced 
cart service for banquets. We find that 
correctly designed carts, china and 
plate covers will enable the waiter to 
give better and faster service than be- 
fore, and actually serve more people 
at the same time. 

In teaching or training personnel one 
will have to set standards and system- 
atize the subject presented in the de- 
velopment of the form of the service. 
However, I feel that the spirit in which 
service is given is all important. In 
addition to teaching a skill we must 
develop the correct attitude in our per- 
sonnel. We must make them interested, 
curious and hungry to want to know 
more about it. When we have love of 
craftmanship and willingness to give 
personal service, then we have a win- 
ning team. When the attitude is right, 
the aptitude will develop. The form 
is important, but the nature of service 
is such that in many cases we have 
to make exceptions to the rules. 

When two guests are sitting next to 
each other and are obviously absorbed 
in conversation, they should not be dis- 
turbed by a waiter insisting that he 
must fill the water glass from the 
right or serve the plate from the left. 
A good waiter will sense when to make 
exception to the rule. 

Service that comes from the heart is 
blessed; combine it with sensitivity and 
maturity and you will have perfect 
service. @ & 


Promotion Pieces 
(Continued from page 38) 


3. All people on the club staff should 
be aware of and receive this promotion 
material so they will be informed as to 
what plans the club has. 
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Except for the period of 1942. 
1946, when he served in the army, 
Willard E. Brown has been with 
Judd & Dutweiler continuously since 
1927. In 1937 he was named produc- 
tion manager. In 1953 he was elected 
to the management council as assist- 
ant vice president. He has taught 
printing fundamentals and is a mem- 
ber of various printing industry or- 
ganizations. 





4. The type of people who should 
receive the material? You have differ- 
ent classes of membership—why send a 
golf announcement to a non-golfer. or 
a teen-age party announcement to a 
family where there are no children? If 
you will classify your membership, you 
will get far more effective returns from 
the mailings sent out. 


5. When should material be mailed? 
This tends to vary with different clubs 
and types of events. It is rarely wise to 
mail more than two weeks in advance, 
but it is frequently worthwhile to have 
a second reminder notice within a week 
of the event. 


6. Before you write your copy you 
should form the habit of asking your- 
self these questions: What is the most 
exciting fact of the event? How can I 
present this fact or feature to make it 
exciting to my members? What is the 
most dramatic single sentence I can 
think up to state the benefits and ap- 
peal? What new way can I find to 
visualize the benefits? What is the most 
telling design I can use, and how much 
will it cost? : 

There is no such thing as cheap or 
expensive printing. It is either produc- 
tive or non-productive. The printed 
piece sent out by a club is expected to 
produce certain results. If it fails to 
measure up to your expectations it is 
not a good investment regardless of 
what it costs. 


Communication 

Each time we send out a_ printed 
piece we strive to establish communica- 
tion with another person. We seek to 
establish an image in the mind of the 
person we are trying to convince. This 
image should not be distorted by useless 
trappings. We present ourselves in a 
way that truly represents who we are. 
To attain this does not require the 
mind of a genius but only a thoughtful 
and honest appraisal. 

The use of photographs or illustra- 
tions in any printed piece is very much 
worthwhile and usually is effective. 

In well-done folders the emphasis 
is On appearance, easy readability and 
not too much copy. The simple mes- 
sage is usually the most effective. @ # 
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Ridiculous! Busy restaurant men know that 
impossible recipes are for the birds. And 

there’s nothing wild about Ry-Krisp except the 
enthusiasm of your customers when they find it 
right in your breadbasket. These 100% whole-grain 
rye crackers make a good salad better, put extra 
zing in zoup, satisfy everybody’s need for miscellan- 
eous ‘munching and crunching. They cost no more than 
ordinary wrapped soda crackers and each cellophane 
packet saves you money because the freshness is sealed 
right in. Order ty-Krisp Individuals 180s or Handy 
Caddies from your favorite wholesale grocery supplier. 






ge CON 
RY-KRISP. XX — right in the breadbasket 


RALSTON PURINA COMPANY, Institutional Department, Checkerboard Square, St. Louis 2, Missouri 











B udgeting is essentially a managerial 
process, a basic step in planning, 
coordinating and controlling business 
operations. 

A business budget is a plan cover- 
ing all phases of operations for a def- 
inite period in the future. It is a formal 
expression of policies, plans, objectives 
and goals laid down in advance by 
top management for the concern as a 
whole and for each sub-division there- 
of. 

The budget expresses revenue goals 
in the sales budget and expense limita- 
tions in the expense budgets that must 
be attained in order to realize objec- 
tives and goals. 

In addition, the budget expresses 
plans relative to such items as inven- 
torv levels, capital additions, cash re- 
quirements, financing, purchasing plans, 
labor requirements and so forth. The 
budget is a formal statement of man- 
agement plans and policies for a given 
period to be used as a guide or blue- 
print in that period. 

Budgeting has application in any 
business regardless of the size. A small 
concern has different needs than a 
large one. The smaller and simpler a 
business, the simpler the budget. The 
larger and more complex a_ business, 
the more elaborate and comprehensive 
its budget should be. As with account- 
ing, no one system of budgeting can 
be designed for all alike, but rather 
must be tailor-made to fit each par- 
ticular concern. 

Without a doubt the benefits that 
modern management has realized from 
budgeting are of such consequence 
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BUDGET 


Seminar 


Steps in preparation, initiation, 
controls, revisions, graphs, re- 


ports and other factors. 


By Fred E. Furns 
Price Waterhouse & Co. 


that no particular management can 
well afford to disregard budgetary 
planning and control. 

Budgeting is not a complex process. 
It complements and parallels the ac- 
counting, cost accounting and statisti- 
cal procedures. It is simply an orderly 
process of planning income, costs and 
capital expenditures for a period and 
then comparing actuals with the plans 
during the period to secure indications 
of required corrective action, or of 
modification of the plans. 

Budgets must be flexible in order to 
provide for the adjustment of the 
budgeted amounts when justified. If 
an expenditure in excess of budget will 
result in increased profits which would 
not be realized if the expenditure were 
not made, obviously the expenditure 
and the adjustment of the budget is 
justified. Therefore, it can be said that 
budgeting provides a basis for evaluat- 
ing the probable results of decisions 
before they are made and the actual 
results after they are made. Budgeting 
stimulates rather than inhibits man- 
agement decision. 

The circumstances in each particular 
organization will vary, and there is no 
magic formula of universal application. 
However, a close study of successful 
budgetary programs indicates that 
there are some practices common to 
successful budgeting that must be ob- 
served. Failure to appreciate and ob- 
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serve these essentials will negate to a 


-large degree the value of a_ budget 


program in any business situation. The 
following are general principles which 
budget authorities agree are applicable 
to all types and sizes of business and 
which underly successful budget instal- 
lations. 


1. A budget system must have the 
complete approval of the chief execu- 
tive, who should-be fully aware of its 
potential, must thoroughly understand 
what the budget will and will not ac- 
complish, and must insist that it be 
applied and complied with throughout 
the company. 

He must understand that a budget is 
not a weapon with which to force em- 
ployes to greater efforts, but rather a 
means of developing voluntary coop- 
eration. He must understand the con- 
cept of delegation of authority, and 
believe in it. 

He must be sold on budgeting and, 
in turn, must sell it down the line. 
Budgeting is a company-wide activity, 
but budgeting philosophies and policies 
must start at top levels. 

The impetus and direction must come 
from the very top. It is natural for 
individuals at all levels of management 
to resist change. This is especially true 
of middle management, since an ef- 
fective budgetary program points the 
finger at the inefficiency as well as 
the efficiency of individuals. If top man- 
agement realizes the full potential of 
a budget program as an aid in ac- 
complishing the planning, coordinating 
and controlling functions, effective use 
should result. Even a properly prepared 
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Tube-ice Machine 





very time in... 


NEVADA 


And here’s why.. . compact, efficient Vogt Package 
Unit Tube-lce Machines operate automatically, 

use less power per ton of ice and occupy less of 
your valuable space. Units are available in 

1000, 2000 and 5000 pound capacities. All 
serve with distinction in leading resorts, hotels, 
motels, restaurants, cafeterias and hospitals 





installations in Nevada: everywhere. Write for literature. 
Address Dept. 24A-RTCM 


LAS VEGAS 


Wilbur Clark’s Desert Inn 
Dunes Hotel 
Flamingo Hotel 


Golden Nugget Casino 


Hacienda Motel 
Las Vegas Polar Ice 
Nevada Club 
New Frontier Hotel 
Riviera Hotel 
Hotel Sahara 
Sands Hotel 
Silver Slipper 
Stardust Hotel 
Hotel Tropicana 


RENO 
Golden Hotel 
Harold’s Club 
Harrah’s Club 
Harrah’s State Line 
Country Club 


SPARKS 


The Nugget 
Trader Dick’s Casino 


Vost 











AUTOMATIC 
@ 
Tube-Ice Machine 
The Finest Ice-Making Unit Ever Made 


HENRY VOGT MACHINE CO., P.O. BOX 1918, LOUISVILLE 1, KENTUCKY 


SALES OFFICES: Camden, N. J., Charleston, W. Va., Chicago, 
Cleveland, Dallas, Los Angeles, New York, St. Louis. 
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budget, if used ineffectively, is just 
poor management and an unnecessary 
expense to boot. 


2. Proper organization is one of the 
essentials of good management. Prior 
to successful budgeting, a definite plan 
of organization must be established. 
Budgetary control can be effective on- 
ly if every executive and supervisor 
knows the exact scope of his respon- 
sibility and authority. A formal or- 
ganization chart for the company as a 
whole should be constructed and supple- 
mented with an organization manual. 

From the accounting and budgeting 
point of view, definite specification of 
areas of responsibility is necessary be- 
cause accounting and budgeting for 
management attempt to report and 
measure accomplishment in terms of 
individual responsibility. The duties 
of a supervisor or executive must be 
clearly defined before responsibilities 
can be budgeted and _ performance 
measured. 


3. The budgetary program must be 
the definite responsibility of a specified 
individual or group. Obviously, the chief 
executive has the ultimate responsibil- 
ity for the budget program. However, 
it is necessary that a large part 
of the supervisory responsibility be 
delegated to the controller or budget 
director. It is frequently advisable for 
a firm to have a standing budget com- 
mittee. This committee, however, should 
be advisory in nature. 

The budget director or budget com- 
mittee should not have line authority 
with respect to budget enforcement. 
Both are strictly staff positions. Bud- 
get preparation, operation and enforce- 
ment and control are principally line 
responsibilities. The budget director is 
properly charged with responsibility 
for designing the budget program and 
with providing technical assistance and 
advice to line personnel for implement- 
ing it. 

The budget director definitely should 
not attempt to prepare the budget, but 
he should be responsible for providing 
technical assistance and supervision in 
bringing the estimates together in final 
form once they have been prepared 
by the respective operating executives. 


4. It is axiomatic that all budget al- 
lowances and objectives should be de- 
termined with the full cooperation of 
those who are responsible for achiev- 
ing the objectives. In the area of budget- 


ing, the delegation of responsibility for 
the preparation of budgets to each 
manager is of prime importance. 

This is based on a two fold theory: 
(1) no manager can perform to maxi- 
mum effectiveness unless he is respon- 
sible for planning the operations and 
requirements of the activity for which 
he is held accountable; and (2) that 
this responsibility makes each manager 
an active participant in determining 
the company’s operating program and 
its long-term objectives, thus increas- 
ing his interest and efforts toward suc- 
cessful company-wide operation, as well 
as his own particular sphere of opera- 
tion. This type of planning, emanating 
from the lowest managerial level and 
moving upward through the organiza- 
tional structure, produces results far 
superior to those obtained from the 
“top-management-centered” concept of 
planning. 

The above points, however important, 
must not be construed to mean that 
the budget allowances of operating su- 
pervisors should always prevail. There 
will always be some individuals who 
will deliberately try to set budget al- 
lowances at a level that presents no 
challenge. The top executives must 
make the final decisions; however, sub- 
ordinates should be properly heard. 


5. The care with which budget goals 
and objectives are set determines to 
a large degree the ultimate success of 
the budget program. Objectives should 
represent goals which are reasonable 
and yet present a real challenge. Goals 
based on hope or on the basis of un- 
realistic optimism do more harm than 
good. Goals set so high as to be, for 
all practical purposes, impossible to at- 
tain tend to discourage any serious ef- 
forts to reach them. 

On the other hand, goals set at a 
level that presents no challenge will 
have no meaning or incentive for su- 
pervisors. Many operational decisions 
are made on the basis of budget goals 
and objectives; management decisions 
suffer if they are unrealistic. 


6. The use of comprehensive buget- 
ing is desirable, but it must be remem- 
bered that half a loaf in budgeting is 
better than none. A complete budget, 
particularly the profit and loss budget, 
where every item of income and ex- 
pense should be considered, is prefer- 
able. 

If budgeting is to be used to its 





Born in Detroit, Fred E. Furns is a graduate of the University of Denver, hav- 
ing received his Master’s Degree in business administration and major account- 
ing, and being honored by both Beta Gamma Sigma and Beta Alpha Psi. Since 
1946 Mr. Furns has made his home in Denver, where he has followed his pro- 
fessional career: six years as manager of his own firm, instructing accounting 
part time at the University of Denver, and eventually joining Price Waterhouse 
& Co., where presently he is in charge of the management advisory services de- 


partment. 
50 


CLUB MANAGEMENT: MARCH, 1961 


Fred E. Furns 


best advantage, it should cover every 
phase of a business. However, circum- 
stances vary and it may be impractical 
or difficult, at first, to attempt a com- 
prehensive budget and it may be wise 
to begin by budgeting in segments ar- 
riving ultimately at the complete budget. 


7. Unless a budget results in periodic 
appraisal of operations through com- 
parison of actual operations with budg- 
eted operations, the major benefits of 
budgeting are lost. The objective is to 
make this comparison on the most fre- 
quent basis practicable, to know as 
soon as possible the difference between 
actual and budget, and take corrective 
action with equal promptness. Careful 
analysis of variations should be made 
and the reasons therefor explained to 
persons responsible for performance, as 
well as to managemnt. 

The actual development of a budget 
is not a difficult task once the mis- 
conceptions of budgeting have been 
cleared and the purpose, benefits, ap- 
plication and basic principles of budg- 
eting are thoroughly understood. 

At the risk of oversimplification it 
could be said that to develop the budget 
it is now only necessary to determine 
responsibility for each element of the 
budget. The person responsible for each 
of the elements prepares his budget 
allowance within the period covered 
by the budget and submits these fig- 
ures to the budget director. The budget 
director assembles these figures in an 
appropriate budget form which is then 
ready for management’s approval. 

However, we would be remiss if we 
did not discuss at this time some of 
the principal points and basic steps in 
developing a budget. Some of the more 
important points are as follows: 


1. Budget Period: In most cases it 
is best to use the accounting period, 
usually a year, breaking down the 
budget by quarters for the last nine 
months of the year and by months for 
the first quarter. The last three quarters 
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food warmers 


Economy minded? Then you’ll be glad to know that Aerohot 
waterless food warmers help you save on food, fuel and labor 
bills. The Aerohot is fully insulated with fiberglass to cut 
heat wastage. Its stainless steel top offers maximum sanitation 
and durability. Most important, Aerohot’s Selective Heat 
Control lets you regulate the temperature of each section to 
preserve food flavor. Learn more about the economical 
Aerohot . . . see your Aerohot dealer or mail the coupon below. 


Aerohot Food Warmer No. 304, only $1329°* 


*Price F,O.B. Factory St. Louis. Does not include pans or covers. 
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Aerohot is produced by Duke Mfg. 
Co., makers of famous Thurmaduke 
Waterless Food Warmers. 
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Chip aud macl fa’ vuxe Manufacturing Co., Dept. 120 


2305 N. Broadway, St. Louis 6, Mo. 
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Please send me more information on following (check squares): 


( Aerohot Food Warmers [_] Aerohot Cafeteria Counters 
[] Aerohot Portable Food Warmers ([] Aerohot Work Tables, Bakers’ Tables 
[] Aerohot Portable Cold Pan Units 
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are subsequently broken down by 
months during the month preceding 
each quarter. 


However, many entities find it feas- 
ible to prepare the entire planning budg- 
et by month at the time of original 
preparation of the budget. In addition, 
long term budgets are prepared ex- 
tending three, five, ten and sometimes 
15 years in advance, covering such 
items as capital additions, sources of 
capital, etc. These long range budgets 
dovetail into the annual budget, since 
the annual budget includes the ap- 


| propriate year portion of the long term 
| budgets. 


2. Budget Responsibility: In many 
cases the areas of responsibility within 


| the organization are not compatible 


with logical budget responsibility. It is 
essential that areas of responsibility 
and authority and budget responsibility 
be one and the same. In the prepara- 
tion of the first budget, particularly, 
jurisdictional disputes and a reluctance 
to delegate authority must be expected 
on many levels. 

In many businesses, the chief execu- 
tive himself will often be reluctant to 
delegate responsibility and authority to 
others. It must be pointed out to him 
that he can free himself of many ac- 
tivities and still maintain close control 
over these activities through budget- 
ing. 


3. Chart of Accounts: The next step 
in the budget plan is to revise the 
chart of accounts so that revenue and 
expenditures are recorded by budget 


| responsibility. At this point it should 
| be decided in how much detail a par- 
| ticular account should be controlled. 


It must be remembered that budget- 
ing should not become an expensive 
burden through attempts to control 


| items where the cost of control would 
| far exceed any benefits derived from 


these controls. Also, the effect of re- 


| porting requirements and the probable 
| change in financial presentation should 


be carefully considered and evaluated 


| before the final revised chart of ac- 
| counts is adopted. 


4. Budget Allowances: The business’s 
own records provide a great amount 
of data. The problem here is to put 
the data in a form in which it is 
readily usable. The cost involved in 
analy “ine past data is sometimes very 
hich. Care should be taken to spend 
only the amount of money that is justi- 


| fied by the actual value of the data 


for establishing future budget allow- 
ances. 

In establishing budget allowances it 
is essential the budgeter know the 
economic characteristics of the busi- 
ness. He should know the probable unit 
prices of equipment, services, materials 
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and wage rates, etc. He should have 
a good knowledge of the probable level 
of activity of the business during the 
budget period. In addition, he should 
have knowledge of the income-expense 
relationship within the business. 


5. Classification of Budget Allow. 
ances: One of the most significant 
aspects of budgeting is the analysis 





and classification of costs as thev re. 
late to volume, or activity. Costs, when 
related to volume or activity, may be 
classified as fixed, variable or semi- 
variable. Fixed costs are those that 
remain essentially constant irrespective 
of changes in volume or activity. Vari- 
able costs are those that increase or 
decrease proportionately with volume 
or activity. Some costs possess char- 
acteristics of both fixed and variable 
costs and therefore are called semi- 
variable costs. 

The above classification of costs 
makes possible dynamic control by 
management and provides management 
with additional managerial tools such 
as breakeven analysis, cost-volume- 
profit analysis, etc. 


6. Psychological Factors are always 
important in management and _ the 
budgeter must prepare the psychologi- 
cal climate in which budgeting will 
succeed. Management should be ap- 
prised not to expect too much too soon. 
Often psychological obstacles result 
from the natural reluctance of people 
to accept changes. Great care should 
be taken in explaining the reason for 
the changes and it should be empha- 
sized that the change is not endanger- 
ing anyone’s position. 

Unless a budget results in control 
of costs and expenses, the major bene- 
fits of budgeting are lost. The most 
effective control is accomplished by 
comparing the actual cost and expenses 
with the budgeted costs and expenses 
on the most frequent basis practicable: 
daily, weekly, or at least monthly if 
no greater frequency is practicable. 
Budget reports, properly prepared, pro- 
vide the major control over operations. 

There is no designated form that a 
budget report must take. Every busi- 
ness demands its own special reports 
and almost every management has dif- 
ferent requirements, depending upon 
the kind of business engaged in. How- 
ever, a good budget report contains 
the following essential characteristics 
and is written so it will be cles rly 
understood by all readers. 


A. Each supervisor or department 
head who is held accountable for con- 
trol of certain expenditures should re- 
ceive a report applicable to his area 
of responsibility. Each such individual 
should be given a report detailing the 
budgeted and actual controllable ex- 

(Continued on page 175) 














have 
level 
g the 
hould 
pense 


\ low. 
ficant 
alysis 
Vv re. 
when 
iv be 
semi- 
that 
ective 
Vari- 
se or 
yume 
char- 
riable 


semi- 


costs 
‘ment 
such 
lume- 


ways 
the 
ologi- 
will 
> ap- 
soon. 
sult 
eople 
n0uld 
n for 
1pha- 
nger- 


mtrol 
bene- 
most 
1 by 
enses 
enses 
able: 
ly if 
able. 
_pro- 
tions. 
nat a 
busi- 
ports 
; dif- 
upon 
Tow- 
tains 
istics 
early 


ment 
con- 
d re- 
area 
idual 
r the 


; oF 














Samsonite 


CHAIR BUYER’S GUIDE 











New y" 


WORLDS MOST VERSATILE AND ELEGANT STACKING CHAIR! 


—costs much less than youd think! 


Rarely —if ever —has such impressive contemporary 
design been combined with such durability, versatility 
~—and economy. These chairs contribute a definite air 
of luxury and elegance to any setting—yet cost far less 
than similar chairs. Remarkably sturdy, they're made 
of electrically welded square tubular steel,‘ Bonderized” 

to resist rust. Furthermore, the rich Bronze baked 
enamel finish is chip- resistant and scratch- resistant. 


These fine Samsonite chairs are unusually comfortable, 





too, with generous deep foam cushioning. Seat and 
back are upholstered in smart, colorful, easy-to-clean 
Samsontex vinyl. New “Wall-Saver” feature keeps 
back of chair from marring wall surface. Order now! 
In Yearling Black, Yearling Tan and Yearling White. 
For church, school, club, other group seating 
information, see your Yellow Pages or write: 
Shwayder Bros., Institutional Seating Divi- 
sion ,Dept.LC-31, Detroit 29, Michigan. 


Find It Fast 
In The 


Yellow Pages 


Samsonite 


STACKING CHAIRS 
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Famous Sauce 7%? 





‘oy unis 


BoS> SECOND 


RE > *DRIMER FOR 


STATUS SEEKERS) x9 


FAMOUS _tead this 


SAUCE : Do you find it impossible to catch 


FOR MEAT, FISH AND CHEESE DI 


ALSO ON SANDWICHES AND IN SALADS 


ingredients: Vegetable O:!, Vinegar, Whole 
Sugar, Sait, Spices, Corn Starch and Trag 
DURKEE FAMOUS FOODS 
GEMERAL OFFICES 


CLEVELAND. OHIO 


the waiter’s eye when you’re ready 
to order? Is your check always 
added wrong ? 

Now, in a single master stroke, 
achieve status, become a man of 
import at your club or restaurant. 


10 OZ. NET WT. ‘ 
Simply say (sotto voce) to the 


maitre d’ while he escorts you to 
your table, “You do have Durkee’s 
Famous Sauce, don’t you ?” 

Word will pass among fellow 
diners, through the waiters to the 
chef that you are a gentleman 
of quality, of status. 


The distinctively different 
sauce for meats, poultry, 
salads, sandwiches and, of 
course, for cheese fondue. 


Zesty, Full-Bodied 
DURKEE’S FAMOUS SAUCE 


As advertised in Sports Illustrated 


CLUB MEMBERS, THAT'S WHO! 
This is why Durkee is advertising to the 
active, influential audience of SPORTS 
ILLUSTRATED. We want to make sure 
they remember that you have Durkee’s 
Famous Sauce for their sandwiches, meats 
and salads. You do, don’t you? 
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he largest single item of expense 
in clubs today is the cost of pay- 
roll and related expense, which absorbs 
nearly half the income dollar. In con- 
trast, food cost takes only 18.5 per cent, 
beverage cost 5.6 per cent and other 
expenses 27.7 per cent of total income 
including dues. In other words, the total 
income dollar is allocated: nearly half 
to the various payroll costs, nearly one- 
quarter to merchandise costs and a 
little more than one-quarter for all 
other expenses. These statistics are 
take. from our annual club studies of 
50 country clubs and 50 city clubs with 
total income of $70,000,000. 

In the country club group, the large 
clubs spend a greater portion of their 
income dollar on payroll than other 
size clubs do. The small clubs spend 
the smallest proportion of their income 
dollar on payroll. 

In city clubs even more of the income 
dollar goes for payroll costs than in 
country clubs. The luncheon clubs have 
the lowest ratio of payroll cost to in- 
come. 

If we exclude dues from these com- 
putations, payroll and related expenses 
require far more than two-thirds of 
total departmental sales and other in- 
come of clubs. 

Not only are these labor costs of 
paramount importance today but they 
are increasing faster than the dues 
rates and menu prices. Over the years 
the hourly earnings of employes have 
shown a steady increase, while the 
work-week hours have declined. In all 
sections of the country pressure con- 
tinues for further wage increases and 
other benefits. 

In the revised Uniform System of 
Accounts for Clubs, the term “employe 
benefits” is used to group employes’ 
meals, payroll taxes, employes’ insur- 
ance, etc. It may come as a surprise 
that employe benefits now average 15 
per cent of payrolls. In some metropoli- 
tan areas in the East, these expenses 
reach 20 per cent. 

Such statistics highlight the crucial 
importance of payroll control in clubs 
and the necessity of action by man- 
agement. Failure to control this most 
important operating cost may cause 
clubs to price themselves out of their 
market or to drop some of the nicer 
services of the club. 

[ have no magic formula that will 
fit all clubs and all conditions. To a 
considerable degree the payroll prob- 
lems of each club are unlike those of 
another because of wide variations in 
policy, style of service, prices, layout, 
labor market, labor efficiency and 
other factors. 


















A few fundamentals of payroll con- 
trol, stated tersely, are as follows: 

1) Screen prospective employes 
carefully to make sure they will per- 








form efficiently and fit into your or- 
ganization. : 

(2) Maintain careful records of hours 
worked by regular and extra employes, 
including overtime. 

(3) Plan your menu to distribute the 
work-load over all members of the 
kitchen staff. 

(4) Take a fresh look at your kitchen 
and dining room layouts. Perhaps you 
can improve the flow of traffic by mov- 
ing a piece of equipment, or reduce 
kitchen labor by consolidating the pro- 
duction area. 

(5) Install labor-saving devices, such 
as subveyors, conveyors, retarding boxes, 
electric meat saws, etc. 

Because small country clubs are the 
most numerous and perhaps the most 
typical, I have tailored my illustrations 
and thinking to the needs of that group. 
However, similar methods can be used 
in studying payroll-control problems in 
all sizes and types of clubs. 

We all know these conditions to be 
found in the typical small country 
club: (1) The attendance fluctuates 
for all meals because of weather condi- 
tions, conflicting functions and _ the 
whims of the members. 

(2) Peak volume periods can be ex- 
pected only two or three days a week. 

(3) Food service usually is offered 
in two or more dining rooms regard- 
less of seat-turnover or other gauges 
of the need. 

(4) Service is offered at some hours 
during which the payroll cost far ex- 
ceeds the sales. 

Now we come to the mechanics of 
staffing: (1) Plan the labor require- 
ments according to the club’s operat- 
ing seasons. The degree of activity and 
length of operating periods will vary, 
depending on the club’s location and 
policies. 

(2) Set up a minimum staff for each 
operating season. This is the most basic 
control and must be done prudently. 
In arriving at staff requirements, com- 
bine positions whenever possible and 
consider buying prefabricated cuts of 
meat. 

(3) Improvise in staffing to meet 
fluctuations in demand on weekends, 
holidays and during months of slow 
business. 

(4) Engage “extras” to supplement 
the basic staff during weekends and 
for special events and banquets. 

(5) Use staffing guides as a_ basis 
for hiring the variable staff required. 
The food and beverage department 
which accounts for 40 per cent of the 
payroll dollar and in which payroll 
costs vary most widely is an essential 
area for using a staffing guide. 

A practical application of the fore- 
going procedures can be illustrated for 
a small New England country club 

(Country Club “A”) in a suburb of a 
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By Joseph H. Nolin, C.P.A. 
Horwath & Horwath 
New York 





city of 150,000 population. The op- 
erating of the club showed good pay- 
roll results in 36.1 per cent of total 
club income mainly because the staff- 
ing was controlled on the basis of actual 
requirements and seasonal factors. 

Food and beverage service is offered 
in a dining room, men’s grill, stand- 
up bar and snack bar at the swimming 
pool. There is an 18-hole golf course. 

The basic staff, which is sufficiently 
large to render satisfactory service, is 
kept at a minimum. The administrative 
and general staff during the busy sea- 
son is increased by a clerk to help 
handle the sorting and posting of mem- 
bers’ charges, the monthly billing and 
the large number of telephone calls 
coming through the switchboard during 
this period. 

The regular kitchen staff is increased 
by a cook, pantry employe and dish- 
washer during the busy season. Two 
waiters are hired in season to handle 
the increase in food and_ beverage 
volume. A regular waiter who waits 
on tables in winter is used as a head- 
waiter during the peak volume period 
to improve dining room service. 

The locker room staff is supplemented 
by a locker room boy and ladies’ at- 
tendant to provide for an increase in 
service made necessary by an increase 
in golf play. The greens and grounds 
maintenance staff is boosted to handle 
adequately the maintenance needs of 
the summer season, and a starter also 
is used at that time of year. 

Now let’s consider Club “B” located 
in the same area as Club “A”. This 
club has a larger membership and food 
and beverage volume. 

Although a minimum staff is used 
in each dining room, overstaffing is 
created automatically by the operation 
of more dining rooms than normally 
would be necessary for the volume 
handled. Also, the use of a high-class 
baker and the sale of a large number 
of sandwiches rather than hot dishes 
in season boosts the payroll cost above 
normal. 

An operating study of this country 
club made by one of our specialists 
pointed out to management that pay- 
roll and related expense savings of about 
$9000 a year could be effected if some 
changes were made. These included the 
following brief recommendations: 

(1) Reassign cleaning details in the 


dining rooms and kitchen to the ware- 
washing, porter and clubhouse clean- 
ing staffs. The employes remaining 
after the changes have been made would 
be able to handle the cleaning details 
from day to day. Before the study, 
the waitresses had been responsible 
for cleaning their respective stations, 
which was an unusual practice. 

2. Have the kitchen preparation staff 
help the pantry in making sandwiches 
and salads, since the demand for hot 
dishes drops sharply in the summer. 

(3) During the off-season period 
serve most food and beverages in the 
men’s grill and only lunch in the main 
dining room, particularly on weekdays 
when the volume of business is spas- 
modic and low. 

(4) Discontinue the service of food 
in the ladies’ grill and permanently 
use the space as a function room. 

(5) Eliminate the pastry department 
during the off-season period; have the 
cooks make a limited number of popular 
desserts and have the club purchase 
the remaining requirements from a 
reputable local baker. 

Payroll forecasting should be used 
as an important management tool. 
Periodic forecasts should be made to 
determine adequate staffing require- 
ments to meet the work loads of each 
department. For such procedures to be 
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effective, the work performance stand- 
ards for each job should be determined 
and strict management control exer- 
cised over the “extra” and overtime 
payroll. In addition, the forecasted and 
actual staff should be compared and 
any major differences should be in- 
vestigated. 

It is difficult to change the size of 
the club staff in line with volume 
changes since many positions must be 
covered regardless of the extent of 
club patronage. However, staffing on 
the basis of volume can be done sue- 
cessfully in some departments more 
than others. The food and_ beverage 
department operating results, for ex- 
ample, can benefit greatly from such 
adjustments. 

In the sample staffing guide shown 
in figure 1 the first column shows the 
minimum regular staff required to take 
care of the average weekday business 
of 225 meals or covers in this particular 
club. In this example it is assumed that 
the sales are fairly evenly distributed 
over the luncheon and dinner periods. 
If most of these sales occurred during 
dinner, for example, a larger staff prob- 
ably would be needed. 

It was found recently that the club 
serves about 325 meals on Saturdays 
and 400 meals on Sundays. The extra 


(Continued on page 168) 
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Be known as the bar that serves the best of everything. 
Customers know and appreciate the difference. It pays. 


it leaves you breathless 
® 


- THE GREATEST NAME IN VODKA 


80 AND 100 PROOF. DISTILLED FROM GRAIN. STE. PIERRE SMIRNOFF FLS. (DIV. OF HEUBLEIN), HARTFORD, CONN. 
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Seminar Report 


The Club Manager's Role 





uman relations which is a nebu- 

luous but important factor in our 
everyday life has a great deal to do 
with a club manager's relationship with 
his board. 

Club managers, in general, have a 
difficult situation and have a complex 
role compared to management in pri- 
vate business. The role of management 
in business is to achieve certain speci- 
fied goals, and business marshalls all 
its resources toward that objective. 

New products, for example, is an ex- 
tremely important field for business. 
The dynamic and life giving products 
of the 70s will be new products. 

But in club management, while we 
too have basic goals, there is a para- 
dox. Business gives its management the 
authority to achieve the goals, but this 
is often not the case in club operation. 

Admittedly the management task in 
the club field is, in many ways, far 
more complex and nebulous than is the 
management function in the business 
firm. For instance, in one you have a 
fairly direct and well-defined line of 
authority. In the other you may have 
defined lines of authority between the 
directors, committees, and management. 
But there is a maze of “authoritative 
lines” running in reverse—that is, from 
members to management, committees, 
employes, the board, ete. 

We can see this picture more clearly 
if we visualize a case where all 500 
customers of a particular business firm 
are equal partners in the business. 
Many of these partners would perhaps 
“tell” management how to modify its 
products, the prices it should charge, 
the employes it should hire, and per- 
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By Dr. Joseph W. Thompson, PAD. 
Michigan State University 


haps even demand special considera- 
tion, concessions and services from man- 
agement. The partners may rationalize 
their behavior and demands by the 
thought, “After all, we are partners.” 

Recently I was visiting with a top 
executive in a large corporation, who 
also served as the president of a fairly 
substantial country club. Prior to going 
to the club to view its facilities, the 
president began to discuss some of the 
problems of the club. He mentioned 
that he spent more time on his duties 
as president of the club than he did 
on his duties as an executive of his 
corporation. “A most time consuming 
job,” he commented. 

After arriving at the club, the reason 
why it was “a most time consuming 
job” was readily apparent. The presi- 
dent looked upon himself as the guar- 
dian of all people and all things in 
the club. He stopped to tell one of the 
employes that the rough edges of a 
board were exposed and someone's 
dress might be caught on it. He cor- 











































rected the man at the cloakroom and 
he corrected the waiter while we were 
being served at the bar. 


In a discussion that followed I asked 
this executive what his reaction would 
be if some of the stockholders or othe 
officials in his company came into his 
office and told his executive secretary 
or his assistants how they should do 
their jobs. Also, what would he think 
if these individuals went out to the 
production line and began giving or- 
ders to the employes? 

His reply clearly indicated that this 
could not be tolerated, that he had com. 
petent management and that was its 
function—you couldn’t have people in- 
terfering with management. I asked 
him if this were not exactly the same 
situation in the club, if he weren’t tak- 
ing over the function of management. 
He presented the weak excuse that, 
“We have always operated this way,” 
and then began to laugh, commenting 
that he had never thought of it, but 
that’s exactly what he was doing— “in- 
terfering with management.” 

Thus, we see that a club officer too 
often tries to take over the club man- 
ager’s function, tries to supervise and 
correct club employes directly. The an- 
swer to this authority reversal is to get 
the club officers to “see the problem” 
—to see that they should allow the man- 
ager the authority to carry out club 
goals. 

But how? I suggest that this could 
be accomplished by an outside influence 
—an unbiased source, a third person, 
so to speak. Information telling just 
what a club should do, just exactly what 
the roles of club officers are, could be 
published by this outside source, in a 
brochure. It could then be made avail- 
able to officers of clubs throughout the 
country. 


Every club should be a management- 
oriented club. Management has to make 
the decisions. And in connection with 
that I recommend a new book entitled 
“Managerial Psychology” by Harold J. 
Leavitt, published by the University of 
Chicago, which should be available at 
most book stores. @ @ 


During the last few years Dr. Joseph W. Thompson, who is 
director of the school of hotel, restaurant and institutional man- 
agement, Michigan State University, has “logged” hundreds of 
hours doing sales training and management seminars through- 
out the United States. He has done consulting work for more 
than 50 different business firms, ranging from small local com- 
panies to national corporations. In addition, he has done pro- 
grams on a continuous basis for several national associations. 

Dr. Thompson has written extensive sales training manuals 
and recently completed, with Dr. Steven Shaw of North Carolina 
University, a book entitled “Salesmanship: Modern Viewpoints 
on Personal Communication, Henry Holt and Company, New 


York. 
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“Disgorging,” says Mr. Taylor, “is a process of getting 


rid of sediment which has been settled in the neck of the bottle. 


First step is to place the neck of the bottle in a brine 
solution which quickly freezes the sediment in a plug. 
Then, with the cork removed, this plug is 

forced out of the bottle by pressure behind it—but the 
precious bubble-giving gas remains. 

“Of course, many brands of champagnes are filtered in 
bulk to eliminate this operation. But we are convinced 
that our time honored—and costly — method of 

disgorging is one of the things that gives Taylor New York 
State Champagne the quality people seem to like.” 
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Clarence W. Taylor, Vice President in Charge of 
Production at the Taylor Winery, answers 
a question often asked by visitors: 


“Why is every Bottle 


Of ‘Taylor sew vors stare Champagne 


Disgorged by Hand?” 





THE 
TAYLOR WINE COMPANY, 
INC. 


VINEYARDS AND WINERY, 
HAMMONDSPORT, NEW YORK 
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Board-Manager Relations 


By Thomas C. McGuffey, Manager 


pee relationships actually 
begin at the point of employment 
of a manager for a specific club. His 
employment agreement, arrived at by 
consultation with the persons responsi- 
ble for selecting him as their manager, 
is an important thing whether it is in 
the form of a contract or other written 
agreement, or whether it is by oral 
agreement, understood thoroughly bv 
both parties. 

To me, it appears that in smaller 
clubs a written agreement is the most 
satisfactory protection for both parties 
involved; in larger clubs such a written 
agreement may not be necessary. A 
definite agreement, however, as to the 
responsibilities of both parties should 
be established. You will notice I use 
the word “responsibilities.” Probably in 
discussing responsibilities there also will 
be a discussion of some of the privileges 
extended to the manager, and those 
privileges that are reserved to the 
board and its members. 

These two items, responsibilities and 
privileges, literally are one and the 
same thing. This brings out what I con- 
sider to be one of the most important 
points in the board-manager relation- 
ship picture: Many managers attempt 
to govern or direct, and many boards 
attempt to manage. Admittedly, there 
is a fine line between the two actions, 


60 


Missouri Athletic Club 
St. Louis 


Thomas C. McGuffey, past 
president of CMAA (1954) 
and manager of the Missouri 
Athletic Club, St. Louis, be- 
gan his career in club work 
in 1930. Mr. McGuffey, who 
attended Hanover (Indiana) 
College, joined the staff of 
the Indianapolis Athletic 
Club as chief clerk in 1934. 
In 1939 he became catering 
manager with responsibility 
for private parties. He was 
appointed manager of the 
club in 1946 after returning 
from the service. In 1951 he 
became manager of MAC. 
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but in reality only one person can man- 
age a club. That person should be the 
manager—if the club operates with a 
paid staff, including a manager. The 
policies under which that manager op- 
erates should be determined by _ his 
board of governors or the ruling body 
of the club. 

If the board and officers of a club are 
to receive the maximum benefit from 
the professional manager they have 
hired, they should use his ability as a 
manager to help them set the policies 
of the club. Its gratifying to me to 
note that today in country clubs, as well 
as city clubs, almost 70 per cent of the 
managers always attend the board and 
committee meetings, and only about 11 
per cent never attend these meetings. 
I am sure that 50 years ago these figures 
would have been reversed. This is a 
clear indication that progress is being 
made each day in our organization to 
bring about professional management 
in clubs. 

I have indicated that the board of 
directors should set the policies of a 
club, and a manager should operate 
within the policies determined by it. 
Here’s a concrete example of the differ- 
ence I am talking about in the func- 
tion of the two groups. I do not believe 
it is a manager’s prerogative to set the 
dining rooms hours of a club without 
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consultation and approval of his board 
or house committee. The hours the din- 
ing room operates in a club should be 
a matter of club policy. 

The manager can advise as to the 
cost of operating the dining room at 
various hours and should be able to 
point out the benefits and added reve- 
nue that can be expected from operat- 
ing during these hours. By the same 
token, he also should be able to point 
out the savings that will accrue if cer- 
tain hours can be eliminated, when ex- 
perience has proved there will be min- 
imum attendance during the hours in 
question. This is the type of advice a 
manager should be expected to pre- 
sent to his board for consideration. 

Whether or not they finally decide 
to serve Sunday morning breakfast in 
the men’s grill for a group of 12 golfers, 
when that is the maximum number past 
history indicates you should expect, is 
a matter of policy. 

After policy has been determined, it 
is the manager’s responsibility to follow 
that policy exactly as it is laid down 
until the board elects to change it. His 
responsibility begins after the policy 
has been set. In my opinion, it requires 
that he provide an adequate menu, good 
service and well-prepared food, at prices 
that are within the line of established 
club policies. 

Although the grill may operate in 


the red, so long as the board is aware 
of this loss, and desires that it be added 
to the burden of the club because of 
the service it will render, then that is 
their decision and the manager should 
live with it. 

If a club membership elects to its 
board men who want to provide the 
ultimate in service and facilities at 
whatever cost may be required to pro- 
duce them, that board is discharging 
its responsibilities when it provides 
Sunday morning breakfast for the min- 
imum number of persons. They are 
paying for it and they expect to get it. 

On the other hand, I do not believe 
a member of the board or the club 
should give directions to an employe 
other than through the manager. The 
employes in any organization can have 
only one person directing their activi- 
ties. Some flexibility is necessary in 
cases of this nature. However, you usu- 
ally will not find the problem of club 
officers giving directions to employes if 
management has indicated its ability 
to handle employe situations properly. 
Good management normally builds re- 
spect from board members. 

In some cases member-employe re- 
lationships in private clubs are so close 
that it would be ridiculous not to con- 
sider the fact that they are close friends 
and associates, and naturally are going 
to discuss club affairs from time to 
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time. This is one of the hazards of the 
business, and I do not believe there js 
any satisfactory way it can be pre. 
vented. As long as we are dealing with 
people, these situations will develop. In 
my opinion, the smart manager is one 
whé recognizes that such situations wil] 
develop, and that in most cases, they 
are not vicious efforts to upset an or- 
ganization, but rather the result of close 
personal relationships over a long peri- 
od of time. 

Earlier I mentioned the employment 
agreement, and the responsibilities and 
privileges that are to be established at 
the time this agreement is made. A 
word about the privileges. Unless a 
manager and his family live in the club. 
house or so close to the clubhouse that 
their presence is inevitable most of the 
time, the matter of privileges usually 
will be settled after the manager has 
proved his ability to handle his respon- 
sibilities in a manner that is satisfactory 
to the membership generally and the 
board specifically. 

I have found that almost every suc- 
cessful manager has as many privileges 
at the club as he cares to have, and 
the privileges are a direct result of and 
in direct proportion to the responsibil- 
ities he carries. I never have been one 
to worry about my privileges, and | 
don’t believe most of you will find it 
necessary to worry about privileges if 
you are handling your responsibilities 
as you should. 

I'd like to discuss the board and com- 
mittee organization of your club, and 
its effect upon you and your work. 
Many clubs follow policies in respect 
to committee organization that are not 
in the best interest of the club, as I 
see it. It is my conviction that the most 
efficient committee operation is one un- 
der which all members of all standing 
committees are members of the board 
of directors. I exclude from this those 
committees or advisers that are profes- 
sional in nature and are paid for their 
labors. 

I do not agree with the theory of 
having one board member on a given 
committee, with the other members 
mustered from the general member- 
ship. I realize there may be advantages 
in getting as many people involved in 
club affairs as possible in some _par- 
ticular cases, but to me the advantages 
are far outweighed by the disadvan- 
tages. 

One of the major benefits of such a 
policy is the fact that committees will 
be small, and it is much easier for a 
small committee to arrive at a sensible 
and logical conclusion than it is for a 
large one. So much time is lost and 
wasted that the better qualified mem 
bers of a large committee often be- 
come disgusted and leave the commit- 
tee work to those less qualified. ‘The 

(Continued on page 174) 
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Seminar Report 


A Cooking Line-Up for Service and Preparation 


fee equipment and layout for hot 
food preparation and service should 
be planned along the following lines. 
Broilers are usually at one end of the 
line-up for three good reasons. First, 
the intense heat from the broiler makes 
it desirable that the cook at this sta- 
tion not have to stand with his back 
facing this heat for serving other food. 
Second, a broiler station at the end of 
a line-up can have enough work space 
in which to set down two or three serv- 
ing platters on which to plate broiled 
foods. Third, there is easier access to 
a reach-in refrigerator for foods to be 
broiled. And fourth, the service of 
vegetables and potatoes can be cen- 
tered between the broiling and sauteing 
or range top stations, as it should be. 

The conventional heavy duty broilers 
are available for either electricity or 
gas in double-deck formation, in order 
to save space. Open hearth broilers 
simulating charcoal should have a three- 
sided shield around the grid to pre- 
vent grease being spattered against 
adjacent equipment or walls. 

In larger kitchens, double deck ovens 
to be used primarily for roasting may 
be located back to back (or else first 
in line with the broilers) close to the 
broiling station, because the duties of 
a broiler cook may include roasting 
items. A further advantage of nearby 
ovens is in handling steaks for a large 
function or banquet. The broilers can 
be used for initial marking of steaks, 
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How to Plan Layout 
And Equipment 


For Hot Foods 


By Arthur W. Dana 
Food Operations Consultant 
New York 


._ all rights reserved 


with completion of the cooking in an 
oven. 

Next in line should be a fry- or 
griddle-top range (separated from the 
broiler by a spreader plate or unheated 
top surface) if, in your kitchen, steaks 
also are grilled or if you have a break- 
fast cook. This cook’s station should 
be compact for broiling and for fried 
egg orders. 

The ‘spreader plate or unheated top 
is desirable between the broiler and 


the next cooking unit, whether it is 
a range or deep fat fryer, as a safety 
measure. It reduces the chance of the 
cook’s arm being burned by the hot 
broiler body. The same thing is true 
next to a double-deck roasting oven. 
Spreader tops between ranges are also 
desirable if space permits. 

Next in line are one or two deep 
fat fryers. If two fryers adjoin each 
other, there should be a stainless steel 
collar or channel, bridging the side by 








Arthur W. Dana, food operations consult- 
ant for the American Hotel Assn., has had 
33 years experience in food operations. A 
graduate of Harvard University, Mr. Dana 
has lectured at the Cornell School of Hotel 
Management, Michigan State College, the 
University of Chicago, Florida State Uni- 
versity and the Institutes of the American 
Hospital and American Dietetic Assns. He 
is a consultant for the Arkwright Club, 
N. Y.; the Buffalo (N.Y.) Athletic Club; 
the Commonwealth Club, Richmond, Va.; 
the Country Club, Port Washington, Long 
Island; the University Club of New York; 
and the University Club of Philadelphia 
and_ others. 
Kitchen Planning for Quantity Food Serv- 
ice. He is vice president of Food Facilities 
Engineering Society. 


Mr. Dana is the author of 
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side rims of the fryers, to prevent 
grease dripping down between the two 
units. Again, it is advisable to separate 
the fryer from the range next in line 
with a spreader top. 

These spreader tops serve as a set- 
down place for foods which are to be 
or have been fried. Another purpose 
for spreader tops when there is gas 
equipment is to allow gas supply pipes 
to be connected to both ends of every 
three or four units (in a row). Insuf- 
ficient pipe connections can reduce the 
heat input seriously. 

The remaining line-up consists of a 
number of ranges with ovens or cabinet 
bases for the fry cook and sauce cook. 
Over one of the sauce cook’s ranges, 
an elevated broiler or salamander may 
be desirable for browning au gratin 
foods. Over the remaining ranges and 
fryers, double deck back shelves gen- 
erally are useful. 

Anyone selecting range tops should 
take into consideration the fact that 
the uniform or even-heat top has the 
greatest utility for all sizes of pots 
and pans; the open top with exposed 
burners, the least advantage, because 
only four pans (equal to the number 
of burners) can be accommodated. The 
ring hot top is hottest in the center; 
it is most likely to get warped and 
out of shape soon. 





The fry or griddle top is useful 
either with saute pans or for direct 
grilling. Because the grease from direct 
grilling is drained into a trough, which 
may overflow if not emptied soon 
enough, it is advisable not to have an 
oven below the fry top. Otherwise, a 


grease fire in the oven may occur 
eventually. 
All ranges and fryers should be 


mounted on three-inch high masonry 
bases, sealed against moisture, vermin 
and roaches with an asphaltum mastic. 
The raised base will prevent mopping 
water from seeping under the ranges 
and rusting the bottoms. 

If this line-up is back to back with 
other cooking equipment and is longer 
than 17 feet, it may be desirable to 
have an intermediate access to the back 
line-up to save steps. 

Vent hoods should extend over the 
front of ranges at least eight inches 
and preferably be fitted with grease 
filters, easily removed for periodical 
cleaning. Filters, over open hearth 
broilers, should be made of stainless 
steel frames and mesh. They are more 
resistant to flash heat than are alumi- 
num filters. 

Lights in a hood should have vapor- 
proof globes to protect against short 
circuits from grease and moisture. 

Electronic ranges do not need to be 
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under a hood. 

The cook at the broiling station 
needs set-down space for seasoning 
steaks, for setting out platters and 
plates before filling them. If he also 
is to carve and serve roasts, he will 
need two 12- by 20-inch hot food in- 
sets (either dry heat or steam table), 
preferably away from the broilers. 

Under his work space, he should have 
an undercounter refrigerator, prefer- 
ably with self-closing drawers. If the 
layout requires a tall reach-in refrig- 
erator, its location should be away 
from the reflected heat of the broiler 
front. A sink near this station or in 
the serving counter is a necessity. 

The center of the serving battery is 
the desired location for the main group 
of openings for pan insets. These should 
be uniformly 12 by 20 inches to take 
full or fractional size standard insets. 
The round openings are too inflexible 
and out-moded. 

At the other end of the serving coun- 
ter (the sauce cook’s station) work top 
space also is needed along with a sink 
and, if justified by the menu, an under- 
counter refrigerator. 

Space for refuse containers should 
be provided either under spreader tops 
or under the serving counter—not out 
in the work aisle. 

Frequently, chefs demand a _ bain- 
marie or open hot water bath for keep- 
ing food hot. This is inefficient, space- 
wasting and inflexible since shallow 
pans cannot be kept hot, only the lower 
portions of tall pots can. An electrically 
heated warmer with thermostatic con- 
trol is greatly preferred, either set in 
the battery of cooking equipment 
(under a wide spreader top), under 
the serving counter, or free standing 
at one end of the serving counter or 
cooking line-up. 

The use of a 48-inch high dish- 
warmer as a shelf in front of the cook’s 
serving counter is also inefficient, re- 
quiring an excessive reach for the cook. 
This dishwarmer should be only 42 
inches high (36 inches at the station 
for self-service of soup). 

These lower heights permit the 
waiters or waitresses to set their 
trays down in front of the cooks in- 
stead of shuttling back and forth to 
a set-up table. Over the cook’s counter, 
within easy reach of both the cooks 
and waiters, there should be at least 
two overhead shelves, the lower one 
for serving across, the upper for stor- 
age of casseroles and other odd plates . 
or platters in frequent use. 

Banquet service of hot food always 
should be divorced from the regular 
service. A counter top approximately 
six feet long by three feet wide by 
three feet high, with an enclosed heated 
understructure, is sufficient space for 


(Continued on page 181) 
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The maitre d’ of Chicago’s 

famous Boston Oyster House says: 
“Ripe olives add visual appeal 

as well as flavor to so many dishes. 
We use them generously —in salad 
plates, casseroles, and smorgasbords.” 
These are the olives that take 
longer to grow. They’re the only 
olives allowed to mature naturally 
...on the tree, in golden 

California sunshine. Very special, 
these big dark ones. And they 

say so much about the pride you 
take in your cuisine. 
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Country Club “Survey Session” .. . 


inds 


Remodeling Up, So Are Taxes 


By Johnson Poor 
Managing Editor 


he tremendous number of remodel- 

ing projects going on currently in 
America’s private clubs was brought 
into sharp focus at the country club 
round table discussion held January 28 
at the Denver conference. 

What many observers have been say- 
ing publicly—that the CMAA-inspired 
legislation, eliminating the 20 per cent 
excise tax on capital improvements, has 
triggered a multitude of remodeling 
and expansion projects—was borne out 
statistically by the survey-type session 
of country club managers prepared and 
moderated by Manager Charles E. 
Smith of the Chevy Chase (Maryland) 
Club. 

Of the 189 clubs represented at the 
session, 128 (more than % rds) currently 
had a capital improvements program 
underway and eight others had one 
planned for the near future. Surprising- 
ly, seven of the 128 were not taking 
advantage of the legislation eliminat- 
ing the 20 per cent tax. 

Is this trend toward remodeling as 
great among the rest of the nation’s 
country clubs as it is among the clubs 
represented at the CMAA session? It 
might seem to be, judging by the fact 
that this question was asked twice dur- 
ing the session—once at the start when 
only 84 clubs were represented and 
again at the end when the 189 were 
in attendance. The percentage held true 
both times. 

Capital improvements was just one 
of the 20 categories on which statistics 
were obtained by the effective device 
of prepared sheets giving the questions, 
and floor counters aiding Moderator 
Smith with the tabulation of each ques- 
tion. In a two-hour session the CMAA 
thus obtained a valuable cross-section 
survey of country clubs. 

A serious problem facing many coun- 
try clubs was spotlighted as a result 
of the on-the-spot survey. Of the clubs 
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represented 86 had experienced a new 
land tax assessment within the past 
three years and 51 more are anticipat- 
ing such an increase in the near future. 
Many clubs tried to absorb the in- 
crease, but 20 were forced to increase 
dues, three had to make assessments 
and five had to do both. Significantly, 
no club sold out and disbanded be- 
cause of the increase, but one club 
(which had its tax increased from $70,- 
000 to $150,000) moved to an adjoin- 
ing county (fortunately, only three 
miles from its former club site). 

Of general interest to clubs every- 
where was the discovery that 91 of 
the 189 had experienced an increase 
in membership while only 26 had a 
decrease during the past year. The 
balance remained relatively static. And 
some 126 retained their past dues struc- 
ture during the year, 40 increased and 
28 planned such an increase in the 
near future. Sixty-three clubs made an 
assessment this past year, 11 plan one 
for the near future. (It should be noted 
throughout that totals are not always 
the same because some questions were 
asked when the session was filling up 
and the total of 189 had not been 





reached, and because not all questions 
were answered by all clubs _repre- 
sented). 

Job contracts for managers is al- 
ways a controversial subject and it was 
approached in this year’s session on a 
statistical basis. Of the 189 managers 
representing clubs, 44 felt that a written 
signed contract is desirable, although 
just 34 had such a contract. (Of these 
34, 15 had contracts for one year at 
a time, 19 for more than one year). 
Some 71 managers had only an oral 
understanding, but had certain provi- 
sions such as manner of pay, vacation 
and termination notice in writing in the 
club’s official records, while 63 had 
only an oral understanding. 


Fringe benefits for employes was 
probed by the survey-takers and it 
was found that 96 per cent of the 
clubs represented give paid vacations 
while almost 85 per cent have, in addi- 
tion, a sick leave understanding. But 
from that point, fringe benefits a club 
employe might expect fall off drastical- 
ly. Only 34 per cent have hospitaliza- 
tion coverage for employes (about the 
same number also had surgical cover- 
age), and just 22 per cent have life 
insurance on at least some of the staff 
(only half of those have all employes 
covered by life insurance). And when 
it comes to pension or retirement plans, 
just six per cent have either or both, 
although %rds of the clubs have a 
voluntary Christmas bonus for em- 
ployes. 

Probably because of the crackdown 
by tax officials on the unused portion 
of the minimum -house account, few 
clubs were using such a system. While 
four clubs had instituted such a system 
during the past year, seven clubs re- 
ported they had had a minimum house 
account set-up at one time and had 
given it up. Only two clubs represented 
were using the so-called Congressional 
Country Club system (if a member 
doesn’t spend a specified amount this 
year his next year’s dues are raised). 

Moving into the area of food and 

(Continued on page 130) 


Country club managers were enthusiastic in their praise for the session they had which 
covered, in survey form, a number of problems. 
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Years ago, the hardest working part 
of a mopping outfit was the moppers’ 
knees. Couldn’t do much about chang- 
ing their design but the bucket and 
what passed for a wringer were ripe 
for improvement. 


Look at today’s bucket brigade by 
Geerpres! Gleaming, rugged, easy to 
use and move—this is the way a 
bucket should be. Add a Geerpres 


wringer—engineered answer to mop 


Sa 


Look what’s happened to the old oaken bucket! 


wringing efficiency—and floor mop- 
ping becomes almost a science. 
Yes, the old oaken bucket was a 
mighty fine piece of machinery in its 
day, but years of experience trans- 
formed it into a complete, modern 
efficient floor mopping outfit. This is 
Geerpres’ contribution to modern 
building maintenance. 
Catalog 958 details the entire Geerpres 
line. Ask for it without obligation. 


WRINGER, INC. 


P.O. BOX 658, MUSKEGON, MICHIGAN 
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E** or West, North or South, wher- 
ever clubs are located they are 
faced with the problem of rising costs 
without price increases. Ideas on how 
to solve this problem highlighted the 
city club round table discussion at the 
Denver conference. 

With Dave Ripper, Detroit Club, and 
Hans Rawe, Columbus (Ohio) Athletic 
Club, setting the pace as co-moderators, 
the discussion got off to a fast start 
with Mr. Rawe relating how the use of 
automation and electronic devices can 
save a club handily on labor costs. 

For example, at the Columbus A. C. 
a new automated dishwasher, which 
was installed eight months ago, has 
cut the labor force from nine to three 
persons, has reduced breakage, and Mr. 
Rawe estimates the machine will pay 
for itself in three years. 

Thomas C. McGuffey, Missouri Ath- 
letic Club, St. Louis, explained how his 
club purchased the IBM equipment 
they formerly rented and the resulting 
saving in cost and the reduced payroll 
will enable his club easily to pay for the 
equipment. When asked if any club 
can use IBM equipment, he qualified 
his recommendation to include only 
those clubs that have an adequate 
volume, adding that his total member- 
ship in all classifications is about 5000. 
With the IBM equipment he is able 
to get a great deal of information about 
the club income from members. 

Several ideas were volunteered on 
how to overcome increased costs with- 


Costs Are Up in Most City Clubs 


By Wesley H. Clark 
Editor 


out a dues increase. One manager re- 
lated how at his club a new union 
contract caused a $60,000 labor cost 
increase. His club could not increase 
dues because they had been raised only 
a short time before. His club’s answer 
to this problem was: first, a per person 
charge was added to the dining room, 
bringing in an additional $25,000 an- 
nually with no loss in business; second, 
ten sleeping rooms were converted to 
much needed dining rooms and a $5 
charge placed on all private dining 
rooms; third, a sleeping-room survey 
indicated their rates were too low so 
an increase of $2 was made resulting 
in a $16,000 annual increase in revenue; 
fourth, bar prices were raised 15 per 
cent to 85 cents per drink, with no 
word of complaint from members. Re- 
sult, the labor cost increase was met 
without a dues increase. 

Other managers offered similar sug- 
gestions, and Mr. Ripper reported that 
at the Detroit Club an analysis of meal 
checks in private rooms revealed a low 
cover so a $3 minimum was added, 
which now includes the former room 
charge. This resulted in a lower labor 
cost. At the Detroit Club drink prices 
also were raised, from 85 to 90 cents, 
with no notification to members, and 
yet there were no complaints. It was 


Discussing city club problems and trying to find the right answers kept these managers’ at- 
tention riveted to the remarks of the co-moderators. 
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the consensus that members in most 
cases do not know what a club’s drink 
prices are, and care less. 

A staff meeting, it was agreed, is 
one of the best methods of communicat- 
ing, with employes, but the regularity 
of holding them seemed to be one of 
the chief problems confronting mest 
managers. It was agreed staff mect- 
ings shouldn't be held just to be hold- 
ing them, but only when needed, and 
they are an excellent manner of famil- 
iarizing staff members not only with 
the responsibilities of jobs of other em- 
ployes, but with their own jobs in par- 
ticular. 

A “Restaurant Panel” has been set 
up at the California Club in Los Angeles 
by Manager Thomas Burness. The panel 
consists of Mr. Burness, his chef, 
maitre d, steward, etc., and meetings 
are held twice monthly. One member 
serves as a secretary and everyone in 
the restaurant department gets a copy 
of the minutes of each meeting. In this 
manner they are made aware of prob- 
lems in their department, losses, etc., 
which has created a tremendous amount 
of personal interest by every employe. 

Two types of staff meetings are held 
at the Union League of Philadelphia 
by Daniel M. Layman. Each morning 
the restaurant group meets to forecast 
menu items and review sales. Once 
weekly a meeting is held with the serv- 
ice personnel to discuss problems, be- 
cause Mr. Layman has found this is 
an excellent method of determining 
sore spots before they develop. The 
main points of contact in any club, 
he said, are the doormen and telephone 
operators. Keep them informed and 
you'll avoid trouble. 

It was agreed that at the end of 
a staff meeting it is wise to ask de- 
partment heads to openly discuss all 
problems, and a manager should ask 
for ideas, all of which will lead to good 
team work. 


Club members shouldn’t go to their. 


clubs if they want to diet, it was 
agreed, and the members themselve: 
have proved this theory by the mem 
items they generally order. A low caloric 
menu is more a topic of conversation 
than something from which a member 
will order, and there seems to be such 


(Continued on page 131) 
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FOR PRESTIGE AND PROFIT— 
WORLD-FAMOUS 


BOLS 
LIQUEURS 


Twenty nine sought-after liqueurs 








by Henry O. Barbour 


Wine Tasting at CMAA Conference 


a * Brown Palace Hotel was 
the scene of a tasting of French, 
New York State and California wines 
as the prelude to the 34th annual con- 
ference of CMAA on January 25. 

The 11 wines presented are distrib- 
uted under the Gold Seal Vineyard’s 
banner. This past year, after 95 years 
of producing and selling New York 
State wines, Gold Seal went interna- 
tional, becoming distributors of Caves 
Maxim’s de Paris and Buena Vista Vine- 
yards of Sonoma, California. It chose 
the CMAA conference as the place for 
the first combined showing of these 
lines! 

The tasting was subtitled “personal- 
ity wines” because a different man has 
played the major role in the develop- 
ment of each of the divisions: 

The Maxim’s de Paris wines are all 
selected personally by M. Louis Vaud- 
able, owner of the famed Maxim’s Res- 
taurant, 2 Rue Royale, Paris, from the 
best product of a number of growers, 
to provide French regional wines of 
distinction that are true prototypes or 


authentic products of the country’s 
finest “name” vineyards. Featured 
were four examples of the marvelous 
1959 vintage. 

The New York State wines were from 
the home vineyards of Gold Seal at 
Hammondsport in the Finger Lakes 
region of New York. The result of over 
20 years experimentation with strains 
of the mother grapes from the cham- 
pagne regions of France, they were de- 
veloped by Charles Fournier, formerly 
chief wine maker for the Champagne 
Veuve Cliquot-Ponsardin, Reims, France. 

Frank Bartholomew, president 
of The United Press, has been respon- 
sible for the restoration and advance- 
ment of the fine old Buena Vista Vine- 
yards in Sonoma. Originally the home 
of Agoston Haraszthy, the “father of 
modern California viticulture,” the 
winery and storage tunnels were de- 
stroyed almost completely by the great 
earthquake of 1906. The vineyard pro- 
duced no more wines until the mid- 
forties, when Mr. Bartholomew ac- 
quired the acreage and restored the 


original buildings. 

Instrumental in the association of the 
three lines was George Barral, who 
was host of the tasting. j 


Notes from the tasting list: 


White Wines 


1. POUILLY FUISSE 1959 (Caves 
Maxim’s de Paris): A fine regional 
white wine from the southern section 
of Burgundy. This sturdy, fresh, pale 
gold wine with a greenish tinge is best 
when drunk within five years of vint- 
age. Note the slight floweriness and 
the smooth finish. 


2. CHASSAGNE MON TRACHET 
1959 (Caves Maxim’s de Paris): Famed 
for their dryness without hardness, the 
white wines of Chassagne have a little 
floweriness, though usually without the 
hint of sugar in the aftertaste found 
in this exceptional year. It should be 
very long lived. 


(Continued on page 128) 
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Engineered Loveliness...the permanent 
beauty of Stevens Simtex® tablecloths 


Only today’s most-advanced weaving techniques, plus 
Stevens exclusive Basco* protective process, can 
produce such lasting luster, such life-long, lint-free 
gleaming beauty in a tablecloth. Our fabric engineers 
know how to weave stamina into fine combed-yarn 


J.P. STEVENS & CO, INC. 
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tablecloths, then give them the only truly permanent 
finish— Basco, for unsurpassed durability and long- 
range economy. Choose your Stevens Simtex table- 
cloths in white or fashion colors. Ask your dealer to 
show you the new exquisite Parnell Camelia Pink. 
*Service Mark Licensed by J. B. & S. Co. 


FINE FABRICS MADE IN AMERICA SINCE 1813 
STEVENS BLDG., BROADWAY AT 41st ST., NEW YORK 36, N. Y. 

































This picture, taken last fall, shows John Bren- 
nan looking at a special party display book at 
Davis-Monthan AFB, Tucson, with Lt. Col. 
Stanley E. Hall, club secretary. 


Former CMAA President Daniel M. Layman 
(left) congratulates Lt. Col. Stanley E. Hall 
on his winning SAC officers club while M/Sgt. 


Irwin Barker looks on. 





Dan Layman congratulates T/Sgt. Elbert 
Vaughn of Forbes AFB on his winning NCO 
club in the SAC contest. 


Report of the Tour Of 


Strategic Air Command Clubs 


By John T. Brennan, Chairman 
CMAA Incentive Award Team 


In January, 1959, the Strategic Air 
Command approached the Club Man- 
agers Association of America to enlist 
its cooperation in upgrading the of- 
ficers’ club and the non-commissioned 
officers’ clubs in the Command. A pro- 
gram was to be developed to help the 
Command achieve the “country club” 
atmosphere desired by the Chief of 
Staff, United States Air Force, and pre- 
viously established as a goal for all 
SAC clubs. 

In order to do this, several steps 
were taken. First, SAC headquarters, 
Offutt Air Force Base, Omaha, initi- 
ated a “Club of the Year” contest with- 
in the Command, which ran for six 
months. Each month every club in the 
Command within the continental limits 
of the U.S. was graded on its perform- 
ance. The best officers’ club and non- 
commissioned officers’ club in each of 
the three numbered forces (the 8th, 
2nd and 15th) were selected to enter 
the final stage of the competition—the 
final stage being an evaluation of these 
clubs by a team of club managers ap- 
pointed by Kenneth Meisnest, then 
president of the Club Managers Associ- 
ation of America. This team consisted 
of myself, Joseph J. Donoghue, manager 


A highlight of one of the luncheons was the presentation by the CMAA of incentive awards 
to the winning Strategic Air Command officers club and non commissioned officers club. 
Shown here, front row, from the left: T/Sgt. Elbert Vaughn; Capt. E. B. Owens; Maj. Richard 
Davis; John Outland; Col. Stanley E. Hall; and M/Sgt. Irwin Barker. Back row, from the left: 
Maj. W. A. Shirey; Capt. E. V. Buckingham; M/Sgt. D. D. Nelson; Dan Layman; John Brennan; 


and Joe Donaghue. 
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of Losantiville Country Club, Cincin- 
ati, and John G. Outland, then a di- 
rector of CMAA and manager of Dallas 
Country Club. 

This team, along with representa- 
tives of the SAC numbered Air Forces 
and three representatives from SAC 
headquarters in Omaha, formed the 
team. The representatives were: Colonel 
H. A. McDaniel, Jr., Chief, Personnel 
Services Division, Headquarters SAC, 
Offutt AFB, Nebraska; Major R. L. 
Davis, Chief, Clubs & Fund Mgt Branch, 
Headquarters SAC, Offutt AFB; Cap- 
tain E. V. Buckingham, Open Mess 
Officer, Headquarters SAC, Offutt 
AFB; Major J. A. Hindsley, Chief, 
Clubs & Funds Mgt. Branch, Head- 
quarters Eighth Air Force, Westover 
AFB, Massachusetts; Major W. A. 
Shirey, Chief, Clubs & Funds Met 
Branch, Headquarters Fifteenth Air 
Force, March AFB, California; Captain 
E. B. Owens, Chief, Open Mess Branch, 
Headquarters Second Air Force, Barks 
dale AFB, Louisiana. 


This group started on a tour of the 
clubs to be evaluated on October 24, 
1960. The first stop was at Lockbourne 
Non-Commissioned Officers’ Club, 
Lockbourne Air Force Base, Columbus, 
Ohio; the second, Hunter Officers’ 
Club, Hunter Air Force Base, Savannah, 
Georgia; the third, Altus Officers’ 
Club, Altus Air Force Base, Altus, Okla- 
homa. 

The fourth, Forbes Non-Commissioned 
Officers’ Club, Forbes Air Force Base, 
Topeka, Kansas; the fifth, Davis Mon- 
than Officers’ Club, Davis Monthan 
Air Force Base, Tucson, and the last, 
Beale Non-Commissioned Officers’ Club, 
Beale Air Force Base, Marysville, Cali- 
fornia. 

The group departed from Beale Air 
Force Base on October 30, 1960, fer 
SAC headquarters at Offutt Air Force 
Base, where the group met with Major 
General W. K. Martin, director of per- 
sonnel for SAC, and enjoyed the hosp:- 
tality of the officers’ club at Offut, man- 
aged by Major J. M. Anderson, CMAA 
member. 

The team flew 6400 miles in six days 
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When wax contains Du Pont anti-slip LUDOX’ 
floors are safer...and they buff mirror-bright! 


fon- | Wax made with Du Pont “‘Ludox”’ colloidal silica buffs waxes. Floor wax containing “Ludox”’ is available every- 
than | toa brilliant shine, just like any other fine wax, yet it’s where. If you'll mail the coupon, we'll send more infor- 
Se perfectly safe to walk on. Tiny silica particles of “Ludox’’ mation and a list of suppliers. 
Cali. | provide millions of gripping points for sure traction un- 

derfoot, but other wax properties remain unchanged— E. I. du Pont de Nemours & Co. (Inc.) 

there’s the same easy application, durability and high gloss. Industrial & Biochemicals Dept., Rm. 2545-CL 

ee ae ; 3 - Wilmington 98, Delaware 
Ludox”’ is Du Pont’s registered trademark for its col- 


. aR : : . Pl d inf i fl yaxes with ““Ludox” 
loidal silica—an ingredient used by formulators of quality ee ee 


and a list of suppliers. 
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BETTER THINGS FOR BETTER LIVING. .. THROUGH CHEMISTRY City. 
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6-1/2 OUNCE ‘'TAIL'* IS PICTUREO ABOVE. 


ROCK LOBSTER TAILS 


-.. GOURMAND’S DELIGHT 
Yes, whether broiled, boiled, or baked, imported Rock 
Lobster Tails will satisfy even the most demanding 
gourmands in your club. Ideal for luncheons, dinners, 


or special parties, there is a size of rock lobster tail to 
fit the specific need — available in sizes ranging from 
5 to 20 ounces. 


The popular types, Jasus Lalandei (from Australia, 
South Africa, New Zealand), and Panulirus Laevi- 
cauda (from Brazil), are sold in your area the year 
round, 


Crest, importers of frozen rock lobster tails, shrimp, 


and other seafood products from the four corners of 
the world, markets these products throughout the 
United States. If your distributor does not handle Crest 
products please write us. 


VYourcan count on quality from Crest.. 


rest 
IMPORTING COMPANY, INC. 


2643 FOURTH AVE., SAN DIEGO 3, CALIF. 
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and were privileged to fly with a fine 
team from SAC headed up by Major 
A. J. Neiman, pilot; Major J. E. Cart- 
wright, co-pilot; and Captain F. L. 
Darrell, navigator. 

Judging the clubs and selecting one 
of each three was no easy task for 
the team. Each of the six clubs in- 
spected was a top club in the num- 
bered Air Force concerned and there 
was very little difference in the stand- 
ings at the conclusion of the judging. 

The evaluation of the clubs was 
based upon the following points: man- 
agement control system (previously es- 
tablished by SAC), club general, food 
operation, and bar operation. 

We found all six clubs physically at- 
tractive and capably managed. They 
were subject to more stringent controls 
than their civilian counterparts, and 
civilian clubs would do very well in 
considering the possibility of installing 
and using many of the management 
tools employed by SAC clubs. 

Winners were: Davis Monthan Of- 
ficers’ Club and Forbes Non-Commis- 
sioned Officers’ Club. 

A permanent trophy was presented 
by CMAA to each of these clubs at 
the Denver conference in January. In 
addition to these trophies, a rotating 
trophy was presented to the winning 
club which it will keep for one year. 

We were impressed with many things 
on our tour including: 


(a) the insight our military group 
had of the club business in gen- 
eral when we take into consid- 
eration the fact that the men’s 
experience in the club field has 
been limited to the time they 
have been assigned to this par- 
ticular phase of the service, 

(b) their dedication to club work 
which probably will not be their 
last assignment in the service, 


(c) the modern club facilities that 
would be the envy of most clubs 
in the country, as well as the 
layout, equipment and _ service 
offered to members, 

(d) the enthusiasm and dedication 
of the people in charge of each 
club (an important factor in 
our decisions) , 


(e) the system of controls on food, 
beverage, labor and other costs 
—which were viewed by some 
as being too lengthy, not always 
necessary and above all, costly 
but in the opinion of the judges, 
a necessary management tool 
for successful operation. 


In conclusion, it is our hope that 
SAC will continue to enlist the support 
of CMAA in this mutyally beneficial 
program. @ & 


Meeting of Military Club Managers 


By Major J. 


W. Briggs 


Eglin Aw Force Base, Florida 


|i) ipod members of the CMAA met 

together during the 34th annual 
conference in the Denver Hilton. It was 
the first such meeting at a CMAA 
conference. 

Major discussion centered around the 
recognition given the Strategic Air 
Command by the CMAA and desir- 
ability of having this same recognition 
extended to the entire armed services. 
It was agreed unanimously that CMAA 
enlist the support of the Pentagon to 





encourage club manager members of 
the armed forces to join their local 
chapters of CMAA. 

Problems of management were dis- 
cussed and ideas of conducting various 
functions at the different clubs were 
exchanged. 

Army, Navy and Air Force personnel 
were represented at this meeting. The 
success was so evident that the national 
conference chairman will be requested 
to schedule a similar forum at the 1962 
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Miami conference and advertise the 
program far in advance to encourage 
greater participation. 

Those in attendance were encouraged 
to impress on their governing boards 
and Commanders the importance of be- 
ing recognized as member of the CMAA. 
Through this relationship and the avail- 
able educational programs, the stand- 
ards of military clubs can be raised 
to the level of their civilian counter- 
parts. 

Members attending were: Lt. Col. 
Harold Persson, Luke AFB, Ariz.; Lt. 
Col. S. E. Hall, Davis-Monthan AFB, 
Ariz.; Lt. Col. Frederic S. Hill, Ft. Sill, 
Okla.; Maj. J. M. Anderson, Offutt 
AFB, Neb; Maj. R. L. Davis, Hq., SAC, 
Offutt AFB, Neb.; Maj. F. E. Frazer, 
Mather AFB, Calif.; Maj. Edward Sny- 
der, Ent AFB, Colo.; Capt. E. B. Owens, 
2nd AF, Barksdale, La.; Capt. E. V. 
Buckingham, Hq., SAC, Offutt AFB, 
Neb.; C/Mst. W. J. Hutcheson, Hickam 
AFB, Hawaii; S/Mst. D. D. Nelson, 
Hq., 8th AF, Westover AFB, Mass.; 
M/Sgt. F. F. Dunsmoor, APO 864; 
M/Sgt. I. B. Banker, Davis-Monthan 
AFB, Ariz.; T/Sgt. E. E. Vaughn, Forbes 
AFB, Kan.; T/Sgt. (Ret.) J. C. Gomez, 
Spence AFB, Ga.; O. L. Farlow, USN 
(Ret.), Pearl Harbor, Hawaii; and R. 
C. Schenck, Hq., ATC, Randolph AFB, 
Tex. @ @ 


Petroleum Club 


Managers Meet 





A small but alert group of petroleum 
club managers (shown above) for- 
mally met for the first time at the 
34th annual CMAA conference in Den- 
ver on Saturday morning at the Petro- 
leum Club with Finn Peterson, man- 
ager, as host. 

Lynn Markham, who was moderator 
for the meeting and who is manager 
of the Petroleum Club in Oklahoma 
City, reported, “There are 29 petro- 
leum clubs represented in the CMAA, 
and these clubs serve one of the 
wealthiest, one of the most productive 
and one of the most important seg- 
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ments of our nation’s industry. Al! of 
these clubs have reciprocal agreements, 
so it makes sense to meet together 
to analyse mutual problems.” 

Seven mutual problems were on the 
agenda to be discussed: reciprocal con- 
tracts, guest cards including introduc- 
tory cards and the definition of guest 
privileges, methods of charging, tip- 
ping, method of billing reciprocal mem- 
bers, method of billing reciprocal clubs 
and obligations as managers to the mem- 
bers of reciprocal clubs. 

The meeting closed with a general 
discussion and a question and answer 
period. @ 


Heads CMAA 
(Continued from page 26) 


Barbour; Royce Chaney, Northwood 
Club, Dallas; J. William Connor, Stat- 
ler Club, Cornell University, Ithaca, 
New York; and Claude W. Galloway, 
Waverley Country Club, Portland, Ore- 
gon. 

Assuming more responsibility each 
year for conference sponsors and guid- 
ance of the host chapter, the National 
Conference Committee was headed by 
Vice President Brennan, with Mr. Bar- 
bour and Harry J. Gray, co-chairman 
of the 1959 conference and manager of 


the Edgeworth Club, Sewickley, 
Pennsylvania, serving as committee 
members. 


The Mile High Chapter, headed by 
President Finn Peterson, Denver Pe- 
troleum Club, and Laurice T. Hall, 
Pinehurst Country Club, secretary, and 
aided by all members, provided a site, 
accomodations, food and a social pro- 
gram that proved a formula for a con- 
ference which will be remembered as 
one of the best in the history of the as- 
sociation, @ & 





Coming in April 
Ideas for Country Clubs 
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R. A. WATERS, VICE PRES- 
IDENT of Gulf Hills Dude 
Ranch and Country Club. 


“Our @attonal Accounting System 


saves us 2,100 a year... 


returns 62% sandals on investment!’’_cur Hits Dude Ranch and 


“Our National Accounting System 
provides one of the most necessary fea- 
tures for the operation of a good resort 

. guest accounts that are up to date 
at all times. With our previous system 
this was impossible. And this is only 
one of many advantages of our Na- 
tional System. 

“The National Accounting System 
we have installed has greatly increased 
the accuracy and neatness of our rec- 
ords. It has simplified the control of 
accounts receivable and made consider- 
able savings in auditing costs. Also, our 
National System lets us process guests 


who are checking-out at a much faster 
rate, a valuable time-saver for both 
guests and management. 

“We know we made a wise choice by 
installing a National System in our 
club. In the course of a year our Na- 
tional System saves us $2,100, a return 
of 62% annually on our investment!” 


Vice President 
Gulf Hills Dude Ranch and Country Club 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES ¢ 77 YEARS OF HELPING BUSINESS SAVE MONEY 









GULF HILLS DUDE RANCH AND COUNTRY CLUB 
“The Gulf Coast’s Most Complete Resort Hotel!” 











THIS NATIONAL SYSTEM paid 
for itself in less than two years. 


Country Club, Ocean Springs, Miss. 


Your club, too, can benefit from the 
many time- and money-saving features 
of a National System. Nationals pay 
for themselves quickly through savings, 
then continue to return a regular 
yearly profit. National’s world-wide 
service organization will protect this 
profit. Ask us about the National Main- 
tenance Plan. (See the yellow omy 


pages of your phone book.) 
*TRADE MARK REG. U. S. PAT. OFF. 
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This seal is your only assur- 
ance of fresh flavorful trout 
directly from nearby cold 
clear streams of America. 
Only firm quality trout, 
caught and packed daily 
within hours of your kitch- 
en, may display this seal. 
Serve U.S. Trout and watch 
your repeat sales grow. 


Write for recipes and list of 
trout farmers with the U.S. 
Farmers Seal. 
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U. S. Trout Farmers Association 
110 Social Hall Avenue, Salt Lake City, Utah 


Please send without cost: 
D0 List U.S. Trout Farmers A 


ssociation members 
selling trout under the U.S. Trout Farmers’ seal. 


(A copy of the U. S. Trout Handbook on hand- 
ling, cooking, and serving trout. 


(J Samples of the latest menu clip-ons and table _ 
tents. a 


Name.. 
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A. C.—Athletic Club 
c. C—Country Club 
G. C—Golf Club 


U. C.—University Club 
Y. C—yYacht Club 
O. C.—Officers Club 


(A.) —Associate (H.)—Honorary (R.) —Retired 


(P.) —Provisional 


A 


Aarts, Jerry, Elmwood C. C., Dobbs Ferry Rd., Route 100B, 

White Plains, N. Y. 

Abbott, Hildegarde, Womans Club, 813 East Kilbourn, Milwaukee 
i 


Abernethy, J. Robert, Eagles Club, Box #114, Gastonia, N. C. 
Ackerman, Alfred A., Glen View Club, Golf, Ill. 

Adams, Donald P., Elks Club, 44 East 7th St., Eugene, Ore. 

Adams, Russell E., Hidden Valley C. C., P. O. Box 3058, Reno, 
Nev 

Adams,  <—o M., Princeton Club, Park Ave. & 39th St., New 
York 16. 

Adams, Silas, 518 Westwood Drive, Richardson, Tex. 

Adkins, W. J., Isle Dauphine Club, Dauphin Island, Alla. 

Adler, Morris, Warrington G. & C. C., 1607 E. Duval St., Phila- 
delphia 38. 

Aimi, Jacques N., Woodmont C. C., Rockville, Md. 

Aiuppa, Joseph P., 122 Beauteau Ave., Lake Zurich, III. 

Akeroyd, J. Richard, Milburn C. C., Overland Park, Kan. 

Albert. Alfred R., Inverness G. C., 102 N. Roselle Rd., Palatine, III. 
Albrecht, Matt J., Chicago Y. C., Foot of Monroe & Lake Front, 
Chicago. 

Alcorn, Lloyd M., 4460714 N. Figueroa, Lancaster, Calif. 
Alexander, A. Harold, Lake Pointe C. C., 22185 Masonic Blvd., 
St. Clair Shores, Mich. 

Alley, W. Bradley, Dallas A. C., Dallas 10. 

Allgaier, Jr., Jack C., Omaha A. C., 1714 Douglas St., Omaha. 


THE ROSTER OF THE CMAA 


Allix, Pierre (P.), 4876 Audubon Avenue, Detroit 24. 

Almack, M/Sgt. Jack M., 115-A East Laurel Drive, (Patrick AFB), 
Eau Gallie 7, Fla. 

Aloi, Sam, Akron City Club, Ohio Bldg., Akron 8. 

Alward, Walter I., Dutchess Valley Club, Pawling, N. Y. 

Aman, Steven J., Bel-Air C. C., 10768 Bellagio Road, Los An- 
geles 24. 

Ameen, Maj. Saiad W., O. C., Ft. Monroe, Va. 

Ancell, Marvin, Richmond C. C., Route 3, Box 22, Richmond, Ind. 

Andersen, Claus W. (A.), Lumar’s Delicatessen, 221 W. Texas, 
Midland, Tex. 

Andersen, Jorgen, Pioneer Club, Pioneer Bldg., 10th FI., Lake 
Charles, La. 

Anderson, Alma D., U. C., 801 N. Charles St., Baltimore 1. 

Anderson, Clinton E., Kinston C. C., P.O. Box #44, Kinston, N. C. 

Anderson, J. Dave, Pensacola C. C., Box 1444, Pensacola, Fla. 

Anderson, John M., O. C., Offutt AFB, Omaha. 

Andresen, Herbert F., Westmoreland C. C., Wilmette, Ill. 

Andrews, F. C., Minneapolis A. C., Minneapolis. 

Andrews, Frank, Mayport Naval Station, Comm. Officers Mess, 
Mayport, Fla. 

Andrews, Harry C. (R.), 35 Vincent Avenue, Belmont 78, Mass. 

Andrieux, Raymond (River Club), Quality Hill Tower, 817 Jeffer- 
son St., Kansas City, Mo. 

Andro, George O., Elks Club, 226 N. Sheridan Rd., Waukegan, III. 

Andro, Harry, Elks Club, 18 Villa Court, Elgin, IIl. 

Antic, Barney S., Elks Club, 121414 Pacific Ave., Santa Cruz, Calif. 

Antonelli, Daniel J.. NCO Open Mess, Orlando AFB, Fla. 

Antonisse, Hendrik J., River Club, Prudential Bldg., Jacksonville 


, Fla. 
Archibald, Frank V., Elks Club, Fargo, N. D. 
Arena, Thomas G., Belmont C. C., 181 Winter St., Belmont, Mass. 
Arens, Frank G. (A.), Naval Avionics Facility Cafeteria, Indian- 
apolis. 
Aris, Byron, Lakewood C. C., West 10th Ave., & Pierce, Lakewood, 
Colo. 




















LOCKER ROOM 
ATTENDANT 


Better shoe shines, lower costs, and 
prompt service are among the many 
benefits provided by the Landis Locker 
Room Attendant. Cleans, applys polish, 
and buffs with unequalled efficiency 
because it is designed specifically for 
use in golf club locker rooms. Send 
coupon for full details. 


Also available in economical model 
for city clubs. 


Anew, more efficient way to care for golf and dress shoes 


LANDIS 






, 


Wire brush removes caked mud from 
spikes and soles. Has vacuum-operated 
dust collector system. 


| | 
1 LANDIS SHOE MACHINERY DIVISION LM6048 4 
: Fayscott Landis Machine Corp. : 
a 8707 Riverview Blvd. @ St. Louis 15, Mo. 1 
| ' 
' 1 would like complete information about the Locker Room Attendant. - 
a ‘ 
a Me WMNOUIIIS 6c csc con sceesauSicveceunnas ea augcaudes ondusd der ccledaiaasteanciae a 
v, : : 
Ss y 
Br IN Sessa etc es bis pe eae ona : 
| | 
SHOE MACHINERY DIVISION : 
S Address:..........::: cesar cade enbaveds tea torres eta tuc teat rex vaae 1 
FAYSCOTT LANDIS MACHINE CORPORATION } ‘ 
8707 Riverview Bivd. «St. Louis 15, Mo. - Na nia es oreo wice cad ahh aoc tas RRS SO: ....:..2: : 
Manufacturers of fine shoe machinery since 1895 a Ly 
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Armstrong, Wayman J., Bay City C. C., Box 545, Bay City, Tex. 

Arnold, Albert J. (Oritani Field Club), S. 11 Fairview Ave., Para- 
mus, N. J. 

Arnold, Duane C., Berry Hills C. C., P.O. Box 869, Charleston 23, 
W. Va. 

Arnts, Russell, Essex Y. C., Essex, Conn. 

Ashworth, Jr., Fred O., Mohawk Club, 1 N. Church St., Schenec- 
tady, N. Y. 

Atkins, Robert T., Shreveport C. C., P.O. Box 9037, Shreveport, La. 

Atkins, Jr., Wilson H., El Camino C. C., P.O. Box 747, Oceanside, 
Calif. 

Atkinson, Derek D., River Club, 447 E. 52nd St., New York. 

Atkisson, Russell E., Brooke Manor C. C., Georgia Ave. Extended, 
Norbeck, Md. 

Attebery, Curtis L., Elks Club, 312 W. Main, Farmington, N. M. 

Atwood, Douglas G., Goose Creek C. C., Leesburg, Va. 

Atwood, John W., Twin Hills G. & C. C., 3401 N.E. 36th St., 
Oklahoma City. 

Aubin, Richard A. (A.), University Restaurant & Catering Serv., 
4125 Rainbow Blvd., Kansas City, Kan. 

Auerbach, Josef, Wichita C. C., Box 3605, Munger Sta., Wichita. 

Aull, William A., Westchester Hill G. C., Ridgeway, White Plains, 
NY. 


Ayres, Robert J. H., Mid-Day Club, 33 S. Clark St., Chicago 3. 


B 


Baber, Fred W., Willow Haven C. C., POB 1366, Durham, N. C. 

Bach, Franz, (A.), 500 N. Forest Rd., Williamsville 21, N. Y. 

Backus, Jr., George L., Holiday Inn, Madison, Wis. 

Bailey, James F., Brandywine C. C., 4201 Concord Pike, Wilming- 
ton 3, Dela. 

Baker, Donald B., Hanover C. C., Adams County, Abbottstown, Pa. 

Baldasary, Jack N., Butler C. C., Box 448, Butler, Pa. 

Baldini, E. (Gino), De Soto Hotel, Box 40, Savannah, Ga. 

Ball, George W., Marine Drive G. C., 57th Ave. & Marine Dr., 
Vancouver 14, B. C., Can. 

Ball, George Wm. M., Address Unknown. 

Ballance, Alvin T., Moose Club, 117 N. Tarboro St., Wilson, N. C. 

Bandura, Stephen M., Mid Day Club, Liberty Bank Bldg., Main at 
Court Sts., Buffalo. 

— William (A.), 122014 Tangerine Ave., St. Petersburg 5, 
“la. 

Bangs, Charles R., Mid America Club, Prudential Bldg., Chicago. 

Bangs, III, William B., Southern Hills C. C., P. O. Box 7247, Brook- 
side Sta., Tulsa. 

Bangs, Jr., William B., U. C., 76 East Monroe St., Chicago. 

Bannas, Carl L., 226 N. Washington St., Sumter, S. C. 

Barbano, Louis J., Elks Club, Sth & “B” Sts., San Rafael, Calif. 

Barbour, Henry O., Houston Club, P.O. Box 2138, Houston 1. 

Barger, Jr., Cletus T., Elks Club, Hickory, N. C. 

Baribeau, Raymond D., Camargo C. C., 8605 Shawnee Run Rd., 
Cincinnati 43. 

sa 1 am W., Myers Park C. C., P.O. Box 6054, Charlotte 


Barr, Lee C., 8207 Wentworth, Minneapolis. 

Barr, W. James, Winding Hollow C. C., P.O. Box 6396, Columbus 
24, Ohio. 

Barrett, Herbert J.. Washington G. & C. C., 3017 N. Glebe Rd., 
Arlington, Va. 

Barrett, Rudwell R., Beach Point Club, Inc., Mamaroneck, N. Y. 

Barrow, Jr., Ted, Statesville C. C., Statesville, N. C. 

Barrows, Stanley W., Plains Hotel, Cheyenne, Wyo. 

Bartholomew, Joshua F., Elks Club, 31 S. Eighth St. Allen- 
town, Pa. 

Bartlett, Charles F., Detroit Boat Club, Belle Isle, Detroit 7. 

Bartlett, Lucille C. (A.), Scottish Old Peoples Home, 28th & 
Des Plaines Rd., Riverside, Ill. 

— Stephen L., Island Hills G. C., Lakeland Ave., Sayville, 

Bassato, Alfred, 226 S. “B” St., Lake Worth, Fla. 

Bassett, Howard L., Illinois Valley Y. C., 900 Galena Rd., Peoria, 
Ill. 

Bauer, Franz, The Colony Club, 2415 W. Michigan Ave., Kala- 
mazoo, Mich. 

Bauer, George, 710 Lawrence St., NE, Washington, D. C. 

Bauer, Paul D., (A.), 800 Clinton St., Waukesha, Wis. 

Baule, Louis J., Evanston G. C., 4401 Dempster St., Skokie, Ill. 

Bauter, Lynn, Beaver Valley C. C., Patterson Heights, 
Falls, Pa. 

Baxley, Josephine, City Club, Adolphus Tower, Dallas. 

Bayard, feck J., Coshocton Town & C. C., Box 16, Coshocton, 
Ohio. 

Bayard, Mrs. Marion E., Coshocton Town & C. C., Box 16, 
Coshocton, Ohio. 

Bayley, Reginald E., 319 El Toyonal Rd., Orinda, Calif. 

Bearden, Glenn W., 3285 Embry Circle, Chamblee, Ga. 


Beaver 


Beck, Max R., Columbia C. C., Chevy Chase, Md. 

Beck, Robert W., Columbia C. C., 7900 Conn. Ave., Chevy Chay 
15, Md. 

Becker, G. William, 64 S. Linden Ave., Mundelein, III. 

Beckerle, Walter A., Box 725, Dania, Fla. 

Beckmann, Fred G. (A.), R. F. D. Rt. 3, Box 158, Savannah 
Ga 


Beeman, Margaret J., c/o G. Fox, 41 Crescent Dr., Whippany 


is i 
Beever, Donald R., Philadelphia C. C., Gladwyne, Pa. 
Bel-Castro, Nicholas M., (A.), 8334 N. Karlov, Skokie, Ill. 
Bellowicz, Maj. Leonard F., Hq., Chicago Region, Military Sub 
sistence Supply Agency 226 Jackson Blvd., Chicago. 
Bell, Burton, Bath & Tennis Club, Palm Beach, Fla. 


Bell, Hugh G., Islington G.C., Box 131, Station S., Toronto 19MM 


Ont., Can. 


Bell, Howard R., Golden Valley G. C., Inc., 7001 Golden Valle ct 


Rd., Minneapolis 27. 


Bell, Mrs. Isabell A., Forest Hills G. C., Willowdale, Torontofi : 


Ontario, Can. 

Bell, Mrs. Susie, Austin Club, Box 1164, Austin, Tex. 

Bellaart, John C., 4338 Arden Place, Royal Oak, Mich. 

Bender, Mrs. Dorothy J., Colony Club, 17 N. Jefferson St., Rich 
mond, Va. 

Benedict, William B., Topeka C. C., Topeka, Kan. 

Benish, Robert A., Oakwood C. C., P. O. Box 5005, Kan 
City 32, Mo. ; 

Bennett, John W., Commercial Club, 465 California S: 
Francisco 4. 

Bennett, Richard D., Wynn Stay Club, 228 W. Walnut St., Loui 


ville. 


Bensak, Percy, Chattanooga G. & C. C., Box 4003, Chattanoog rs 


5, Tenn. 
Benso, G. A., Dearborn C. C., 800 N. Military, Dearborn, Mich. 
Benson, Charles C., Milwaukee Press Club, 125 E. Wells & 
Milwaukee 1. ; ; 
Benson, Velus G., Saginaw C. C., 4465 Gratiot, Saginaw, Mich. 


Benvin, Nicholas, Rockaway Hunting Club, 615 Ocean Ave 


Cedarhurst, N. Y. 
Beresford, Luella J., Clifton Club, 17884 Lake Rd., Cleveland 7. 
Berg, Jack F., Riverside C. C., P. O. Box 549, Carlsbad, N. M. 
Berger, Adolph G. (A.), P. O. Box 181, Ligonier, Pa. 


» San + 


Athah on Bie iabtcee 
SS 6D Al h O8 atin! teal siPmare Cpe 


Ms 





Bernardo, Anthony, Shenandoah Club, 24 Franklin Rd., Box 41) fev 


Roanoke, Va. 

Berndt, Harold J., Town & C. C., 2279 Marshall Avenue, 
Paul. 

Bernnard, Robert M., Spokane C. C., Rt. 5, Spokane 53, Wash. 

Bertini, Peter R., Tatnuck C. C., 
cester 2, Mass. 

Berry, Robert E. (A.), 4313 Stanford St., Chevy Chase 15, Md. 

Best, Frederick, Bankers Club, 120 Broadway, New York 5. 

Bick, Mrs. Opal, Rock Island Arsenal G, C., Rock Island, Ill. 

Bickford, George D., Davenport Club, 404 Main St., Davenpon 
Iowa. 

Biddulph, George, Springvale C. C., Canterbury Rd., N. Ol 
stead, Ohio. 

Bidgood, Curtis W., 3377 Meadows Ct.. Apt. A-2, Indianapolis. 

Billingsley, George E. (R.), 1236 S. Victor, Tulsa 4. 

Birchfield, John C., Meadowbrook C. C., Richmond, Va. 


1222 Pleasant Street, Wotieee 


Birkler, Lucien L., Wee Burn C. C., P. O. Box 1046, Darien : 


Conn. 
Birner, William F., Sunningdale C. C., Scarsdale, N. Y. 
Biscus, Peter (A.), 3346 Beecham Rd., Gahanna, Ohio. 
Bishop, Faxon H., Olympic Club, 524 Post St., San Francisco. 
Bissley, Paul L., Union Club of British Columbia, 805 Gorde 
St., Victoria, B. C., Can. 
Bivens. Mrs. Jeannie, Insurance Club, Statler-Hilton Hotel, Dalla 
Blaisdell, R. Haskell, St. Clair C. C., R. D. 2, Bridgeville, Pa. 
Blaufuss, Frank Louis, Spring Lake G. & C. C., Warren § 
Spring Lake Heights, N. J. 


Bleise, Vernon L., Annandale G. C., 1201 W. Colorado BIviE# 


Pasadena, Calif. 
Bodkin, John D., Aronimink G. C., St. Davids Road, Newto 
Square, Pa. 

Bodollo, Stephen V., Douglaston Club, Inc., 600 W. Drive, 
laston 63, N. Y. 4 
Boettcher, William J., Ridge C. C., 10522 S. California, Chica 

3 


Bogdan, Casey, Cherokee Y. C., Route 1, Afton. Okla. ; 

Boggs, Patrick B., Charleston Tennis Club, Box 2164, Charlest 
28, W. Va. 

Bogrette, Jr., John H., Race Brook C. C., Derby Ave., Orang 

nn. 

Bonaudi, John A., Recess Club, 60 Broadway, New York 4. 

Bond, Herbert Wm., LaJolla Beach & Tennis Club, 2000 Spi 
drift Dr., LaJolla, Calif. 

Bond, John J., 132 Shunpike Rd., Madison, N. J. 

Borchetta, Michael N., Innis Arden G. C., Tomac Ave. 0 
Greenwich, Conn. 
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Borden, Thomas W., 5825 South Irving, Minneapolis. 

Boswell, Louis M., Petroleum Club, 618 South Main, Tulsa. 

Boswell, Marion L., Pasadena G. C., 6400 Gulfport Blvd. S., St. 
Petersburg, Fla. 

Boudreau, Ernest J. (A.), 1734 S. Harbor, Anaheim, Calif. 

Boughton, Alfred G., 107 Lake Ave., Boonton, N. J. 

Bourland, Vergal, Colonial C. C., 3735 Country Club Circle, 
Fort Worth. 

oy Henry A. (R.), 630 Gramatan Avenue, Mt. Vernon, 

e¢ 


Bouthilette, Harry E., Vesper C. C., Route 1, Tyngsboro, Mass. 

Bovard, Grier C., C. C. of Bristol, Box 293, Bristol, Tenn. 

Bowden, John, Anderson C. C., Box 458, Anderson, Ind. 

Bowen, Joe, Glendale C. C., Box 797, Bellevue, Wash. 

Bowen, Mrs. Tessie, Tyler Club, Box 1191, Tyler, Tex. 

Boyd, Donald R., Highland G. & C. C., 52nd St., Indianapolis 8. 

Boyd, Francis. E. La Cumbre G. & C. C., P. O. Box 3158, 
Santa Barbara, Calif. 

Boyd, Jr., Mason W., Elks Club, Drawer 1000, Rock Hill, S. C. 

Boylan, Merle E., Sedgefield C. C., Inc., 3207 Forsyth Dr., Greens- 
boro, N. C. 

Brace, Stewart E., Orchard Park C. C., 529 S. Buffalo Rd., 
Orchard Park, N. Y. 

Brage, Erik B., 6000 W. Gunnison St., Chicago. 

Brady, Mrs. Alicia M., Town Club, 2115 S. W. Salmon St., Port- 
land 5, Ore. 

Brainard, Ira F., 23 Masconomet Rd., Ipswich, Mass. 

Brainard, Robert M. (A.), 80 Benwood Ave., Buffalo 14. 

Brake, Robert L., C. C. of Peoria, Peoria Heights, Ill. 

Brandon, Karl J., Porcupine Club, Box 398, Nassau, Bahamas. 

Brandstetter, Frank M., Las Brisas Hilton, Acapulco, Gro., Mexico. 

Brandt, Charles H., Baton Rouge C. C., 8551 Jefferson Hwy., 
Baton Rouge 6, La. 

Bray, Charles E., U. C., 614 S. Hope St., Los Angeles. 

Brem, Joseph, Niagara Falls C. C., Lewiston, N. Y. 

ee a F., U. C., 1150 E. Ocean Blvd., Long Beach 
2, Calif. 

Brennan, M. C. “Pat”, Old Warson C. C., 9841 
Rd., St. Louis 24. 

Brennan, John T., Birmingham C. C., P. O. Box 112, 
ham, Mich. 

Brewer, Betty Mae, Jacksonville C. C., Jacksonville, Ill. 

Brewer, James H., Com Open MCAS Kaneuhe, Com Open, Navy 
990, FPO, San Francisco. 

— William A., 222 Prince Charles Ave., Dorval, Quebec, 

an. 

Brewton, B. Anthony, 5832 Rose Valley Drive, Charlotte 9, N. C. 

Bridgers, David L., Corpus Christi C. C., 5032 Shell Rd., Corpus 
Christi, Tex. 

Briggs, Maj. James W., O. C., Box 1617, Eglin AFB, Fla. 

Bristol, James T., 630 Fullerton Pkwy., Chicago 14. 

Brod, Kurt H., Edgewood C. C., Riverdale Rd., Riverdale, N. J. 

Brogan, Paul R., Army Navy C. C., 2400—18th St., S., Arling- 
ton, Va. 

Broms, Robert M., Skokie C. C., Glencoe, III. 

Brooks, George A., Overland Club, 44 S. Euclid Ave., Pasadena, 
Calif. 

Brothers, Robert G., C. C. of Mobile, Box 2038, Spring Hill 
Sta., Mobile, Ala. 

Brown, Eric F., Field C. C., P. O. Box 1871, Sarasota, Fla. 

Brown, George M., Elks Club 326, P. O. Box 839, Roseburg, Ore. 

Brown, Harvey D., Meadowbrook C. C., 93rd & Nall Ave., Over- 
land Park, Kan. 

Brown, Sr., Harold N., Army Navy C. C., 2400—18th St. S., 
Arlington, Va. 

Brown, Jr., 1. Howard, Houston Y. C., LaPorte, Tex. 

a Joel W., Los Altos G. & C. C., POB 1163, Los Altos, 
Calif. 

Brown, Lyle E., St. Paul A. C., 340 Cedar St., St. Paul. 

Brown, Paul H., Brooklawn C. C., 500 Alonguin Rd., Bridge- 
port 4, Conn. 

Brown, Roscoe C., Hillcrest C. C., 2200 E. Larpenteur Ave., St. 
Paul 17. 

Brown, Ray K., Fox Meadows C. C., Wichita, Kan. 

Brown, Thomas A., Latrobe C. C., R. R. 4, Box 380, Latrobe, Pa. 

Brundage, W. Paul, Bath Club, Miami Beach 41. 

Brunner, Frank G. (R.), 70 Blackhawk Drive, Park Forest, Ill. 

Brusco, Patsy, Mountain Lakes Club, 18 Lake Dr., Mountain 
Lakes, N. J. 

Brusini, Frank, Building Trades Employers Assn., 711 Third Ave., 
New York. 

Bryant, James, 204 S. Columbus St., Galian, Ohio. 

Brydges, Mack, Verdugo Club, 220 W. Broadway, Glendale 4, 
Calif. 

Bubb, Richard F., Ft. McPherson Officers 
500, Ft. McPherson, Ga. 

Bucci, Frank A., Women’s City Club, 40 Beacon St., Boston. 

Buck, Mrs. Mary F., Dayton C. C., P. O. Box 52, Far Hills 
Station, Dayton 19, Ohio. 
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Buckley, John M., Salmagundi Club, 47 Fifth Ave., New York 3. 

Buescher, William A., Town & Country Apts., 315 West 10th 
Blvd., Mesa, Ariz. 

Buhler, E. (A.), 160 Minot Ave. Chula Vista, Calif. 

Bulka, Wolfgang, Clearview Club, Inc., 168-11 Powells Cove 
Blvd., Whitestone 57, N. Y. 

Bullen, Thurlow H., U. C., 136 East So. Temple, Salt Lake 


City. 

Bullock, Paul V., Norwich Club, Norwich, N. Y. 

Burdick, George Owen, Trade Winds Club Hotel, Indialantic, 
Melbourne, Fla. 

Burgett, Jr., J. Rogers, Box 1089, Mobile, Ala. 

Burkart, Henry, 4736 Washington, Skokie, Ill. 

Burke, Edward M., Forsgate C. C., Jamesburg, N. J. 

Burke, Lawrence A., Aronomink G. C., St. Davids Rd., Newton 
Square, Pa. 

Burness, Thomas B., California Club, 538 S. Flower St., Los 
Angeles 17. 

Burnham, Marion M., Oklahoma City G. & C. C. 7000 N. W, 
Grand Blvd., Oklahoma City. 

Burr, Francis J., C. C. of Waterbury, Oronoke Rd., Box 1387, 
Waterbury, Conn. 

Burr, Woodbury P., Seminole Club, Box 4698, Jacksonville, Fla. 

Burster, Anton, Furniture Club, 666 Lake Shore Drive, Chicago. 

Burton, Paul, Press Club, Rice Hotel, Houston 1. 

Buschmann, Dorothea, Kansas City C. C., 62nd & Indian Lane, 
Shawnee Mission, Kan. 

Bush, Richard C., Shorehaven G. C., Canfield Ave., East Nor. 
walk, Conn. 

Bush, William A., Torresdale-Frankford C. C., Frankford & Grant 
Ave., Philadelphia. 

Buswell, Calvin C., Merrill Hills C. C., P. O. Box 402, Waukesha, 


Wis. 

Butterfield, Malcolm W., Edgewood C. C., Box 1751, Charleston, 
W. Va. 

Byer, Allan J., Lanam Club, Inc., 260 N. Main St., Andover, 
Mass. 


GC 
Cabelitz, Walter C., Amarillo Club, 112 W. Seventh St., Amarillo, 


Tex. 

Cade, Duane, Elks Club, 205 N. 13th, Lincoln 8, Nebr. 

Cagliostro, Angelo, Elks Club, 841 Mulberry St., Macon, Ga. 

Cahill, Frank X., La Jolla C. C., Box 24, La Jolla, Calif. 

Cahill, George P., El Paso Club, 30 East Platte, Colorado Springs, 
Colo. 

Caldanaro, Tony, Morris C. C., Box 133—RR 3, Morris, Ill. 

Caldwell, Jerry R., 2640 Park Lane Court, East Birmingham, Ala 

Calef, Allan W., (Carlouel Y. C.), 1091 Eldorado, Clearwater 
Beach, Fla. 

Callahan, Ernest W., Hilands G. C., Billifigs, Mont. 

Callen, James E., Savannah Y. & C. C., Bradley Point, Savannah, 
G 


a. 

Calvert-Link, Mrs. Margaret, Sulgrave Club, 1801 Massachusetts 
Ave. N.W., Washington 6. 

Calvert-Link, Roy H., Boston House, Apt. 530, 1711 Massachusetts 
Ave., Washington 6. 

Cameron, Donald, Olympic C. C., 524 Post St., San Francisco 2. 

Cameron, Jr., Lorne A., Rt. 2, Box 56, Countryside Lake, Mun 
delein, Ill. 

Camozzi, John C. (R.), 5300 Spring Valley Drive, Pittsburgh 36. 

Camp, A. Lennart, Raritan Valley C. C., P. O. Box 448, Somet- 
ville, N. J. 

Campagna, Thomas J., Short Hills C. C., East Moline, Ill. 4 

Campbell, Charles E., (Creve Coeur Club), 101 Perry Cour, 
Creve Coeur, Ill. 

Campbell, Ralph, New York U. C., 123 W. 43rd St., New York 36. 

Campbell, Richard H., Detroit A. C., 241 Madison, Detroit 26. 

Campbell, Sherman, San Gabriel C. C., 411 East Las Tunas, 
San Gabriel, Calif. 

Camper, Bernd, Hershey C. C., Mansion Rd., Hershey, Pa. 

Canfield, Mrs. Mary L., Oklahoma City G. & C. C., 7000 N. W. 
Grand Blvd., Oklahoma City. 

Canfield, Russell B., Oklahoma City G. & C. C., 7000 N. W. 
Grand Blvd., Oklahoma City. ‘ 

Capper, Dale M. (A.), 3719 Kensington, Royal Oak, Mich. 

Carey, Jr., John F., C. C. of Lincoln, 3200 S. 24th St., Lincola 
2, Nebr. 

Carey, James O., Villa Hotel, San Mateo, Calif. 

Carlsen, Einar, Greenbriar Hills C. C., 12665 Big Bend 3lvd, 
Kirkwood 22, Mo. ss 

Carlsen, Mrs. Hazel B., Greenbriar Hills C. C., 2115 W Big 
Bend Road, Kirkwood 22, Mo. : 

Carlson, Arthur G., South Shore C. C., 7059 S. Shore Drive 
Chicago 49. 

Carlson, Charles A., Baywood G. & C. C, P. O. Box #573, 
Eureka, Calif. 

Carlson, Carl I., U. C., 12445, N. E. Beech St., Portland 30, Ore 
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Who served all 


A tavern owner like yourself might have 
served I. W. Harper Kentucky Bourbon 
from these bottles—maybe eighty-eight years 
ago, maybe fifty, perhaps today. For these are 
the rare old bottles that have consistently 
been bringing tavern owners premium 
profits since 1872. Today, you can serve 
original and genuine I. W. Harper in the 
two tall bottles up front—the famed Bottled 


that Bourbon ?P 


in Bond and the Mellow 86 Proof...both 
distillery-bottled. Either way, you know’ 
you are giving your customers the Prized 
Kentucky Bourbon. PB. S. Everyone always’ 


makes more money serving I. We Harper. 


LW. HARPER 


The Gold Medal Bourbon 


From left to right: “Dandy” Pinch Bottle, 1900; ‘“‘Amber’’ Glass, 1880; “Canteen G.A.R.,” 1895; ‘Pewter Pitcher,’ 1900; “Companion” 
Decanter, 1910; ‘Bar Bottle” Cut Glass, 1910; ‘“Dwarf’’ Decanter, 1885; ‘Gold Medal’ Decanter, 1949; “Harper's Own’’ Ceramic 
Jug, 1890; ‘‘Little Companion,” 1910; ‘“‘Nautical,"” 1890; “The American’ Flask, 1875; “Carboy,” 1880; “Cameo” Miniature, 1899. 
BOTH KENTUCKY STRAIGHT BOURBON WHISKEY + 86 AND 100 PROOF » |. W. HARPER DISTILLING CO., LOUISVILLE, KY. 


THE 
BOURBON 
- INSTITUTE 
pou 573, aos 
PS un 


FOUNDE RY MEMBER 
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Carlson, Harold E., Kona Kai Club, 450 Yacht Harbor Dr., San 
Diego 6. 

Carney, Robert F., Winged Foot G. C., Fenimore Rd., Mama- 
roneck, N. Y. 

Carpenter, C. Russell, Lexington C. C., Paris Pike, Lexington, Ky. 

Carr, Jr., Roy, St., Joseph C. C., R. R. 3, St. Joseph, Mo. 

Carrigan, Mrs. Bernadine, Midland C. C., Box 113, Midland, Tex. 

Carrigan, John B., Midland C. C., Box 113, Midland, Tex. 

Carrillo, Manuel, Cherry Valley Club, Garden City, N. Y. 

Carsok, Paul, Green Ridge C. C., Comstock Park, Mich. 

rae Joseph L., Excelisor Club, 499 N. Cassidy, Columbus, 

io. 

Cary, Ray B., Cedar Rapids C. C., 550-27th St., Dr., S. E, 
Cedar Rapids, Iowa. 

Carvey, Frank P. (A.), 4313 Norwich Drive, Fort Worth 9. 

Cary, Morgan, Pennhills Club, Bradford, Pa. 

Casartelli, Joe, Brookview C. C., 8200 Wayzata Blvd., 
apolis. 

Case, Frank W., 3222 South Adams Way, Denver 10. 

Casey, Bernard M., New Orleans C. C., 5024 Pontchartrain Blvd., 
New Orleans 18. 

Caskey, Charles O., C. C. 
Indianapolis 24. 

Cassese, Michael E., Officers Open Mess, Clark AFB, APO #74, 
San Francisco. 

Castillo, Joseph E., Olympic Club, 524 Post Street, San Fran- 
Cisco. 

Castle, Ashton, Jonathan Club, 545 S. Figueroa Ave., Los An- 
geles 17. 

Cates, Jules, Rosswood C. C., Box 278, Pine Bluff, Ark. 

Cato, T. W., U. C., 175 N. Oakland, Pasadena, Calif. 

= J. Blake, Santa Maria C. C., P. O. Box 368, Santa Maria, 

alif. 
Cavallo, John P., Century C. C., 
riz. 

Cavett, Oliver B., Spring Valley C. C., RT 5, Box 656, Spring 
Valley Rd., Dallas. 

Cazentre, Albert H., Rotunda Club, 
mond, Va. 

Cecere, Jr., Michael A., South Hills C. C., Brownsville & Clair- 
ton Rd., Pittsburgh 36. 

Chabot, Alex J., Tavern Club, 4 Boylston Pl., Boston 16. 

Chadwick, William L., Pine Hollow G. & C. C., E. Norwich, 
1 Fi 

Chalet, John, Champaign C. C., Champaign, III. 

Chalkley, Edward L., Bluefield C. C., 1501 Whitehorn, Bluefield, 
W. Va. 

Chambers, F. Patrick, Siwanoy C. C., Bronxville, N. Y. 

Champagne, Raymond G., Clearwater Y. C., Clearwater Beach, 
Fla. 

Chaney, Royce, Northwood Club, Alpha Rd., R. F. D. 5, Dallas. 

Chapin, Mrs. Doris, 827 W. Fulton, Seattle 99. 

Chartier, Roland, Hidden Valley C. C., Inc., Route 2—Box 177, 


Minne- 


of Indianapolis, Rte. 18, Box 432, 


56th & Shea Blvd., Scottsdale, 


105 West Franklin, Rich- 


Salem, Va. 

Chase, O. A. “Kirby”, Mesa C. C., 660 W. Fairway Drive, 
Mesa, Ariz. 

Chereka, John, Wildwood G. C., Sample Rd., Rt. 2, Allison 
Park, Pa. 


Cherry, E. L. (A.), Rod & Reel Motel, Lake Ouachita, Mt. Ida, Ark. 
Chesebro, R. Alan, Brae Burn C. C., 326 Fuller St., West New- 
ton 65, Mass. 
Chester, Arnold Ammett, Edina C. C., 4701 W. 50th St., 
apolis 24. 
Chiffriller, Jr., 
Lancaster, Pa. 

Chigas, Victor C., Rolling Green C. C., Rand Rd. at Euclid, Arling- 
ton Heights, Ill. 

Chivers, Jr., Algernon L., Briar Club. 363 

Chotson, Louis, Weavers Club, 111 W. 40th St., 
York 18. 

Christoph, — L., Midvale G. & C. C,, 
Penfield, N 

Ps anda V axel B. (A,), 


N. J. 
Churn, Clifton R., Goldsboro C. C., P. O. Box 98, Goldsboro, 
N.C 


Minne- 


Thomas F., Hamilton Club, 106 E. Orange St., 


7 Westheimer. Houston. 
18th Floor, New 


Inc., Baird Rd., 
370 Turrell Ave. South Orange, 


Civello, David L., Box 614, Boothwyn, Pa. 

Clark, Alton L., Comm. Officers Mess (Closed) NAS, Oceana, 
Virginia Beach, Va. 

Clark, James C. W., Westwood C. C., P. O. Box 24026, Indian- 
apolis 24. 

Clark, John J., 32 Brian St., New Hyde Park, N. Y. 

Clawson, Wendall I., Miami Valley G. C., 3311 Salem Avenue, 
Dayton 6, Ohio. 

Clemen, Ferd L. (R.), 1274 Herschel Ave., Cincinnati 8. 

Clist, Jr., Walter M., Coronado Club, 5th Fl. Bank of Southwest 
Bldg., Houston 2. 

Cloutier, George L., Hillcrest C. C., 
Angeles 64. 
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Coffey, C. C., CPO Club, Naval Operating Base, Norfolk, Va. 

Colby, Thomas B., Lazy H Club, Pauma Valley, Calif. 

Cole, Capt. Frank C., Officers Open Mess, McConnell AFB. 
Wichita 10, Kan. 

— James C., Town Club, 346 E. Michigan Ave., Kalamazoo, 


ich. 
colis, Albert G., Detroit Racquet Club, 626 E. Woodbridge 
, Detroit. 
Collins, B. H., Cascade Hills C. C., Grand Rapids, Mich. 
Collins, Cobert C., Elmira City Club, 320 E. Church St., E'mira, 
N. Y 


Collins, Harry J., Summit Hills C. C., 236 Dudley Rd., 5. Fr 
Mitchell, Ky. 

Collins, Paul E., Transit Valley C. C., E. Amherst, N. Y. 

Collins, Ralph P., Klinger Lake C. C., Box 547, Sturgis, Mich. 

Conger, Howard L., C. C. of Decatur, 135 N. Country Clu!) Rd. 
Decatur, Ill. 

Conklin, Rochester A., National Republican Club, 54 Wes: 40th 
St., New York 18. 

Conley, James W., Elmcrest G. & C. C., Box 1308, Cedar F apids, 
Iowa. 

Conner, J. William, Statler C'ub, Cornell University, Ithaca, N. Y, 

Connolly, Richard P., Charles River C. C., 483 Dedhara St, 
Newton Centre 59, Mass. 

Connolly, Ross E., Bloomington C. C., Towanda Ave., Blocming. 
ton, III. 

Connor, Charles J., Llanerch C. C., Manoa, Havertown, Pa. 

Connor, Joseph P., Penn A. C., 1801 Walnut St., Philadelphia 5. 

Conrad, Gustav C., 815 Rudolph Rd., Lake Worth, Fla. 

Converse, Fred L., Sunnehanna C. C., Sunnehanna Dr., Johnstown, 
Pa. 

Conway, James M., Denver A. C., 1325 Glenarm Place, Denver. 

Cook, Lee (A.), 2053 Lakewood Drive, Dayton 20, Ohio. 

Cool. Lynden M., Schuyler Meadows Club, Box 196, Loudenville, 
NY, 


Cooper, C. Norman, Montreal A. A. A., 2070 Peel Street, Moatreal, 
Que., Can. 

Copeland, John, Riverdale C. C., Cantrell Rd., Little Rock. 

Corcoran, John F., 5544 Maryland, Detroit 24. 

Corcoran, William T., Hyatt St., Sparkle Lake, Yorktown Heights, 


































N. Y. 
Cormier, Everett J., Cloud Club, Inc., 405 Lexington Ave, 
New York. 


Cornelius, James P. (A.), 516 Howard, Detroit 26. 

Corrigan, James P., Burning Tree Club, Burdette & River Rds. 
Bethesda 14, Md. 

Corya, Charles M., Indianapolis A. C., Indianapolis. 

Cosner, John H., International Club, Merchandise Mart Bldg, 
P. O. Box 7337, El Paso, Tex. 

Costas, Anthony, Kings Club, Adolphus Hotel, Dallas. 

Couch, Charles A., Sportsman’s Club, Inc. 4001 N. W. 39th, 
Oklahoma City 12. 

Coughlan, Joseph, Springdale G. C., College Rd., West, Prince: 
ton, N. 

Coulson, Charles L., Harvard Faculty Club, 20 Quincy St., Cam 
bridge 38, Mass. 

Courtney, Leroy F., Crest Hills C. C., Reading & Seymour Rds, 
Cincinnati 37. 

Cousins, Jack A., Wee Ma Tuk C. C., R. R. 2, Cuba, IIl. 

Cowan, Edgerton D., 72 Golden Hind Passage, Corte Maderi, 
Calif. 

Coyte, Joseph D., Commissioned Officers’ Mess (Open), U. $ 
Naval Station, Pearl Harbor, Hawaii. 

Craft, Jefferson S., San Jose C. C., 
sonville 7, Fla. 

Craft, Jr., J. Thomas, Minnehaha C. C., Sioux Falls, $. Dak. 

Conte. Barrett L., Meadow Brook Club, Box 398, Westbury, 
mn. X 





7529 San Jose Blvd., Jack 


Crane, Leonard ‘ “Jack”, Elks Club, Dubuque, Iowa. 

Cremers, John W., Empire State Club, 350—Sth Ave., New York |. 

Cress, Fred W., Ridgewood C. C., Rt. 1, Box 401, Waco, Tex. 

Cribbs, Mrs. Margaret R., James River C. C., Newport News 
Va. 

Cronin, Sylvester P., Presidio G. C., 8 Presidio Terrace, San 
Francisco. 

Cronk, Dale, Candlewood C. C., 
Whittier, Calif. 

Croucher, F. D., Golfcrest C. C., P. O. Box 5428, Houston 12 

Crump, C. Vincent, Butterfield C. C., 31st & Midwest Rds, 
Hinsdale, III. 

Cufley, Charles, Walla Walla C. C., Walla Walla, Wash. 

Coneeeiien, Joseph E., Beeville C. C., P. O. Box 348, Beevill 

ex. 

Curcio, Frank W., 2701 Las Aromas, Oakland 11, Calif. 

Curran, Page, River Crest C. C., Box 9500, Arlington Het. St 
Ft. Worth 7. 

Curtis, Willard I., U. C., 1225 S. W. Sixth, Portland, Ore. 


14000 Telegraph Road, So. 
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MAXIMUM | 
WSIEABILITY ¢ 


Stock Pots of Stainless Steel with Aluminum-Clad Bottoms 
and new Flat Stack Covers by 


Oolirath 


COOK ¢ SERVE ¢ STORE IN THE 
SAME SANITARY UTENSILS 























9% gallons 





5 gallons NATIONAL ky 
~ SANITATION /2/ 
FOUNDATION \* 

APPROVED 





4 gallons 





















Useability — 100% ...on the range, in the refrigerator, at 
the serving counter, and in automatic high-speed washers. The 
only stainless steel stock pots with heat-conducting aluminum- 
clad bottoms... the only stock pots that stack! 


Cookability — the finest! Aluminum-clad bottoms spread 
heat evenly, cook evenly —for tastier foods. Stainless steel pro- 
tects the quality, color, and flavor of foods—never affects taste 
or odor. It helps you serve foods at their appetizing best. 








Storability—a plus! You can store and serve from these 
safe, sanitary stainless steel cooking pots without transferring 
foods. Here is time and food-saving efficiency. 





Solid 
Stainless 
Steel Body 


Ww 


Aluminum 


HEAT EVENLY! 


Smooth, thick aluminum-clad 
bottoms assure fast, uniform 
heat conduction—for even 
cooking without hot spots. 












Cleanability—iops! These beautiful stainless steel utensils 
offer maximum cleaning ease and hygienic safety. Require no 








Road, So. 


ston 12 
vest Rds, 


, Beeville 


Het . Sta. 








special cleansers. Reduce hand-scouring. Washing costs less. 











on the bottom 
= STACK EASILY! 


Tf 
New flat covers let you stack 
these pots—to save space in 

\ 


Durability that counts in volume cooking. These Vollrath 
stock pots are heavy duty seamless 18-8 stainless steel. They 
stand up to constant punishment—last for years—cut replace- 
ment costs—and save you money. 











7 your busy kitchen. Re-inforced 
loop handles are easy to grip 
for easy lifting. 

















THE VOLLRATH COMPANY, Sheboygan, Wisconsin « Sales offices: New York, Chicago, Los Angeles 
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Curtola, Roland O., Castlewood C. C., Pleasanton, Calif. 

Cuzner, Frederick H., Myopia Hunt Club, South Hamilton, Mass. 

Cuzzuculi, John J., Conestoga C. C., 1711 Temple Ave., Lan- 
caster, Pa. 

Cyphers, Clyde, Oakland Hills C. C., Birmingham, Mich. 

Cyr, Claude J., C. C., of New Canaan, 2 Country Club Rd., New 
Canaan, Conn. 


D 


Dadek, Al. H., Colonia C. C., Colonia Blvd., Colonia, N. 6 

Dailey, John M., C. C. of Farmington, Farmington, Conn. 

Daley, Don J., Newport Hotel Corp., Suite 302-B, 3700 Newport 
Blvd., Newport Beach, Calif. 

Daley, Elizabeth T., West Chester G. & C. C., Ashbridge St., 
West Chester, Pa. 

Daley, Richard B., Hawthorne Valley C. C., Box 9520, Solon 
39, Ohio. 

Daley, Richard E., Army Navy C. C., 2400—18th St. S., Arling- 
ton, Va. 

we 3 William D., Mory’s Association, 306 York St., New Haven, 

onn. 
Daley, William J., 
Cincinnati 38. 
D'Angelo, Peter Alexander, Hampshire C. C., Inc., 
Rd. Mamaroneck, N. Y. 
Dannheiser, Charles (A.), 
Berlin, Conn. 

Darr, Merritt E., Casper Petroleum Club, Box 222, Casper, Wyo. 

Davidson, Russell F., Harmony Landing C. C., Goshen, Ky. 

Davies, Edward C., Down Town Association, 60 Pine St., New 
York 5. 

Davis, Charles E., P. O. Box 814, Davis, Okla. 

Davis, Forest C., Greenwich C. C., Greenwich, Conn. 

a P., Elks Club, 3355 E. Gage Ave., Huntington Park, 
Calif. 

Davis, Olin F., Dunes G. & Beach Club, P. O. Box 1827, Myrtle 
Beach, S. C. 

Davis, Roy F., Gainesville G. & C. C., Box 604, Gainesville, 
Fla. 

Davis, Russell O. (R.), 3444 Halsey St., Alexandria, La. 

Davis, William H., Cook’s Assn. of the Pacific Coast, 32 Page 
St., San Francisco 2. 

Dawes, Frank A., Arkwright Club, 40 Worth St., New York 13. 

Dawson, Jack, Bedford Golf & Tennis Club, Bedford Village, N. Y. 

Dawson, William A., Essex G. & C. C., P. O. Box 130, Sand- 
wich, Ont., Can. 

Dean, Earl U., Bob O’Link G. C., Highland Park, III. 

Dearman, Jr., Charles F., Graymere Club, Mt. Pleasant Pike, 
Columbia, Tenn. 

DeBacker, George H., Conejo Village, 125 W. Ventura Blvd., 
1000 Oaks, Calif. 

Deck, William W., Northeast Shrine Club, Huntington Pike, Fill- 
more St., Rockledge 11, Pa. 

Deeds, Danny (A.), Maramor Restaurant, 137 E. Broad St., Colum- 
bus, Ohio. 

DeGeus, John A., American Legion Club, N. 108 Washington 
St., Spokane, Wash. 

DeHaas, Peter H., Boulder C. C., P. O. Box 108, Boulder, Colo. 

DeHart, L. Leon A., (C. C. of Detroit), 220 Country Club Dr., 
Grosse Pointe Farms 36, Mich. 

Deichler, Jr., Albert M., City Midday Club, 23 S. William St., 
New York 4. 

De La Torre, Rene, 6964 Winona Ave., St. Louis 9. 

DeLong, Basil, Lakewood C. C., 2000 Country Club Way, S. 
St. Petersburg 12, Fla. 

DeMarzy, Darwina, Kirtland C. C., Box 191, Willoughby, Ohio. 

Deneberger, Martin, Chickasaw C. C., 3395 Galloway, Memphis. 

Denes, Imrich, Lakewood C. C., 2613 Bradley Rd., Westlake, 
Ohio. 

Denise, Alfred F., Rt. 1, Box 25, Broadway, N. C. 

Dennis, Philip, Hotel Barclay, 111 E. 48th St., New York. 

Dent, George S., Orchard Ridge C. C., Lower Huntington Rd., 
Box 2856, Fort Wayne, Ind. 

Derkacz, Michael A., Pittsburgh Field Club, 121 Field Club Rd., 
Pittsburgh 38. 

DeSoto, Henri, Westview C. C., 2601 N. W. 119th St., North 
Miami. 

Devers, John J., Tam O’Shanter C. C., Orchard Lake, Mich. 

Devlin, Thomas M., Sedgefield C. C., Inc., 3207 Forsythe Drive, 
Greensboro, N. C. 

Dewey, Martin A., Rod & Reel Club, 208 Hibiscus Island, Miami 
Beach 39. 

Diamant, Steffen F., South Bend C. C., Rt. 2, 25800 Country 
Club Dr., South Bend, Ind. 

Diamond, Mrs. Gertrude T., Ridgewood C. C., 119 Franklin 
St., Dansbury, Conn. 

Diamond, James C., Ridgewood C. C., 119 Franklin St., Dan- 
bury, Conn. 


Western Hills C. C., 3251 Midden Circle, 
Hommocks 


Dannheiser’s Inn, 656 Tollgate Rd., 


> 


Diamond, Leon I., 136 S. Rhode Island Ave., Atlantic City, N. J. 

Dickey, Jr., Robert L., Montana Club, 24 W. 6th St. He 
Mont. t 

Dickie, Douglas G., U. C. of Vancouver, 1021 W. Hastings § 8 
Vancouver 1, an. } 4 

Dickson, Norman W. St. George’s G. & C. C., 420 Islington Aye, a 
N. Islington, Ontario, Can. | 

Dill, Billy R., Humble C. C., Box 488, Genoa, Tex. 

Dillman, Arch, U. C., 1673 Sherman St., Denver. ; 

Dinenno, Philip, Philadelphia C. C., 1601 Spring Mill Rd., Glad 
wyne, Pa. oe 

Dion, Robert J., Orange Lawn Tennis Club, 305 N. Ridgewood 
Rd., S. Orange, N. J. 

Doane, Mrs. Dorris, College Club, 40 Commonwealth Ave., Bostoy 

6 


16. 

Dodge, Joe, Amvet Club, 203 West Hill, Champaign, Ill. 

Doherty, Harry J. (R.), West Dennis, Mass. ; 

Dolan, M. V. (A.), Supt. of Dining Cars, 164 W. Slst 
Chicago. 

Domnauer, Rudolf, 96 Cedar St., Ridgefield Park, N. J. 

Donadeo, Adolph J., Churchill Valley C. C., Beulah Rd., Pity 
burgh 35. 

re Anthony J., Churchill Valley C. C., Beulah Rd., Pity 
burgh 35. 

Benatie. Emil, Des Moines G. & C. C., Box 6, N. Des Moing 

Donnelly, Mrs. Bernice, C. C., of York, Box 6, York, Pa. 

Donnelly, Paul F., C. C. of York, York, Pa. 

Donnelly, Robert M., Overbrook G. C., Godfrey Ave. & Sproii 
Rd., Bryn Mawr, Pa. af 

Donoghue, Joseph J., Losantiville C. C., 3097 Losantiville R¢, 
Cincinnati 13. ‘ 

Doolittle, E. G., Milwaukee A. C., 758 N. Broadway, Milwauke 
2 


Dorion, Robert, Scioto C. C., 2196 Riverside Dr., Columbus, Ohia 

Dorrough, R. Ruel, Big Spring C. C., Box 1027, Big Spring, Ta 

Douglas, William L., Standard Town & C. C., Standard Drive 
Atlanta, Ga. a 

Dover, William M., Rockhill Club, 4520 Kenwood, Kansas City, 
Mo. 

Dowie, Jr., Frank D., Des Moines Club, 806 Locust St. De 
Moines. ; 

Dowie, Frank (R.), 1934 Arlington Ave., Des Moines. 

Doyle, Lawrence W., Brookville C. C., Glen Head, N. Y. 

Doyon, Paul H., C. C. of Darien, Box 1145, Darien, Conn. 

Drew, Edward J., Quinnipiack Club, 221 Church St., New Have 
9, Conn. 
Drew, Leland F., Clearwater C. C., 525 Betty Lane, Clearwater 
Fla. _ 
Drewery, Harry J., Tamarisk C. C., P. O. Box 00, Palm Springs 
Calif. ; 
Driscoll, Edwin T., Mission Hills C. C., 5400 Mission Drive 
Kansas City 15, Mo. - 

Drongowski, Ted M., Lenawee C. C., Route 4, Country Club Raj 
Adrian, Mich. ‘ . & 

Drope, Robert S., Cincinnati C. C., 2348 Grandin Rd., Cincinnati § 

Duck, Sydney, Longmeadow C. C., Shaker Rd., Longmeadoy 
Mass. 

Duckworth, Howard L., Pickwick Club, 221 N. 4th St., Nile) 
Mich. = 

Dudis, Charles F., Wethersfield C. C., Box 104, Wethersfieli 
9, Conn. ; 

Duff, Harry B., 373 Drexel Ave., Detroit 15. 

Duffy, John F., Ridgewood C. C., Ridgewood, N. J. | 

DuFrain, L. E., Victoria C. C., P. O. Box 463, Victoria, Tex. 

Duke, Harry W., Scenic Hills C. C., Inc. P. O. Box 2267, Pens 
cola, Fla. } 

Duncan, Horace G., Cherry Hills C. C., Box 60, Englewood 
Colo. 4 

Dunham, Sam B., Ft. Douglas Club, Box 583, Salt Lake City 10 

Dunn, Roland H., Dutch Club, Box 415, Lexington,N.C. 

Dunsmoor, M/Sgt. Frederick, NCO Open Mess, APO 864, Bat 
245, New York. 

Dupre, Henry U., 1 McGregor Lane, Crompond, N. Y. 

Durard, Forest A., Belle Meade C. C., 815 Belle Meade Blvd, 
Nashville 5, Tenn. 

Durbin, Glen J., Ranier G. & C. C., 1856 S. 112th St., Seattle 88 

Durbin, James W., The Lobster Box, Federal Rd., Danbury, Conn. 

Durell, Albert B., Metacomet C. C., E. Providence, R. I. : 

Durso, Nicholas (R.), 4324 Millsbrae Ave., Cincinnati 9. 

Duyndam, Theodore, 121 W. 67th St., New York 23. 

Dwyer, Bernard C., Hillview C. C., North Reading, Mass. ¥ 

Dyer, Charles E., Metropolitan Club, 1700 H Street, N. ¥ 
Washington 6. 


E 


Ebbitt, Thomas F., (Victoria Club), 4855 Merrill Ave.. Rive! 
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Increasing thousands who demand professional 
quality, sensibly priced, are switching to this 
outstanding performer. Exclusive ‘‘Simoniz- 
Wax” formula—stands up under the most 
abusive floor conditions . . . and comes back 
for more. It has everything you want in an 
automatic luster, self-polishing, buffable, slip- 
resistant wax-finish for all floors. Try it. Our 
guarantee respects and protects your judgment. 


FOR LONG WEAR—LESS CARE 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 


Call your Simoniz Commercial Products Dis- 
tributor today or use the convenient coupon. 
Simoniz HEAVY-DUTY comes in 1-, 5-, 30- 
and 55-gallon sizes. 


fr ee ee ee eee 
Simoniz Company (Commercial Products Division— CLM-3) 
2100 Indiana Avenue, Chicago 16, Illinois 


' O Without obligation, please send details on Simoniz 
Heavy-Duty Floor Wax. 


| OO Please send name of nearest Simoniz Distributor. 





Firm Name 
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| 
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| 
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side, Calif. 

Echols, Jack G., Brookhaven C. C., P. O. Box 14355, Dallas 34. 

Eckert, William P., Ft. Orange Club, 110 Washington Ave., 
Albany 10, N. Y. 

Edic, Donald E., Sunset Ridge C. C., Winnetka, III. 

Edick, Fred R., 206 Center Church Rd., Canonsburg, Pa. 

— Arthur H., 3700 Gulf Blvd., St. Petersburg Beach 6, 

a. 
ee Robert E. (A.), Silver Horn Restaurant, Millbrook, 


N. Y. 
Edmundson, Andrew J., 718-10th Court, S., Birmingham 5, Ala. 
Ehmann, E. J., Wakonda Club, Des Moines 21. 
Ehnow, Richard J., North Hills C. C., Station Ave., North Hills, 


Pa. 

Ehrhardt, George F., Elks Club, Box 4636, Tulsa. 

Ellerman, Herman, 524 Buffalo St., Manitowoc, Wis. 

Elliott, George A., 430 W. 101st Pl., Chicago. 

Ellis, M. David, Sierra View G. & C. C., Box 671, Roseville, 
Calif. 

Ellissen, M. A., Capilano G. & C. C., 420 Southborough Dr., 
West Vancouver, B. C., Canada. 

Elmlund, Henri W., Svithoid Singing Club, 624 Wrightwood Ave., 
Chicago 14. 

Elmore, George B., Riverside C. C., P. O. Box 515, Lake Jackson, 
Tex. 

Elvins, Willard T., Marion C. C., P. O. Box 35, Marion, Ohio. 

Emerson, Harold E., CPO Club, NAS, BARPT., Navy 14, NAS, 
Barbers Pt., Hawaii. 

Emerson, Jr., Kenneth W., Pacific Club, 1451 Emma St., Hono- 
lulu, Hawaii. 

Emond, Fred A. (R.), 4671—4l1st Avenue, N., St. Petersburg, 
Fla. 

Engelhardt, Carl J., Yale Club, 50 Vanderbilt Ave., New York. 

Enockson, Don, Atlantic G. & C. C., S. Chestnut St., Atlantic, 
Iowa. 

Erbschloe, Guy (R.), 815 East Buchanan, Harlingen, Tex. 

Erengarth, Gustav E., Sleepy Hollow G. C., Brecksville, Ohio. 

Erengarth, Mrs. Katy, Route 1, Maryland, N. Y. 

Ericson, Arthur H., 686 Washington Rd., Grosse Pointe 30, 
Mich. 

Ericson, Richard N., Traffic Club, Palmer House, Chicago. 

Ernspiker, James R., Ft. Worth Boat Club, Rt. 9, Box 191, Ft. 
Worth. 

Ernst, Karl W., Rt. 1, Box 482, Port Orange, Fla. 

Errington, Charles E., Beach Club, 201 Palisades Beach Rd., 
Santa Monica, Calif. 

Erwin, Bob S., Pawhuska G. & C. C., Box 1028, Pawhuska, Okla. 

Esquino, Joseph R., Edgewood C. C., Box 10585, Pittsburgh 35. 

Esser, John M., 4221 Dwight Dr., Madison, Wis. 

Evancho, Emil, Lakeside C. C., P. O. Box 9468, Richmond 28, Va. 

Evans, Basil E., Peachtree G. C., 4600 Peachtree Road, Atlanta 
19. 

Evans, Curtis W., Poinsett Club, 807 E. Washington St., Green- 
ville, S. C. 

Evans, John P., Spring Hill C. C., Maple Shade, N. J. 

Evans, John T., 1919 McDuffie St., Houston 19. 

Evans, Wilton M., Greenville C. C., Box 2087, Greenville, S. C. 

Everitt, Robert, Manufacturers’ G. & C. C., Oreland, Pa. 

Ewing, Mary A., North Shore G. C., R. R. 1, Menasha, Wis. 


F 


Fahey, A. W., Out Door C. C., Box 894, York, Pa. 
Fair, George W., Athens C. C., Inc., 2700 Jefferson Rd., Athens, 


Ga. 

Fairbrothers, Stanley T., Rolling Rock Club, Ligonier, Pa. 

Faircloth, Gene A., Cherokee Town & C. C, 155 W. Paces 
Ferry Rd., NW, Atlanta 5. 

Fairfield, Joseph, Indian Harbor Y. C., Steamboat Rd., Green- 
wich, Conn. 

Fanelli, David A., Druid Hills G. C., 740 Clifton Rd. N. E., 
Atlanta 7. 

Farley, Thomas F., Baltimore C. C., Roland Park, Baltimore. 

Farlow, Orlo L., CPO Mess Open, U. S. Naval Sta. Navy #128, 
Box 15, FPO, San Francisco. 

Farr, George S., Virginia C. C., 4602 Virginia Rd., Long Beach 
7, Calif. 

Farrar, William E., Maple Bluff C. C. 500 Kensington Ave., 
Madison, Wis. 

Farrell, James M., Meadow Club, Fairfax, Calif. 

Farrell, Jr., W. James, New Haven Lawn Club, 193 Whitney 
Ave., New Haven, Conn. 

Farrelly, Bernard F., Bay Waveland Y. C. 757 N. 2nd St., 
Bay St. Louis, Miss. 

Fatino, Charles C., Milburn G. & C. C., Overland Park, Kan. 

Fatino, John, Officers’ Open Mess, Richards-Gebaur AFB, Mo. 

Faucher, David L., Box 272, Ash Fork, Ariz. 

Faucher, Mrs. Louise M., Century Club, 566 East Avenue, Ro- 


chester 7, N. Y. 
Fawcett, Harry J., Kansas City Club, Kansas City, Mo. 
Fearing, George R., Columbia C. C., Box 3085, Columbia, S. C 
vig Mrs. Joyce W., Columbia C. C., Box 3085, Columbia, 


oe aa 
Feather, Harold A., Meyerland Club, 9000 S. Rice, Box 339] 
Houston 36. : 
Febel, J. W., Bryn Mawr C. C., 6600 Crawford Ave., Lincolp. 
wood 46, Ill. 
Feinstein, Joseph, 31123 Mackenzie Dr., Garden City, Mich. 
Feierlein, Louis M., Tower Club, 20 North Wacker Dr., Chicago 6, 
Felker, Richard, Lake Merced G. & C. C., Junipero Serro Blvd, 
Daly City, Calif. 
Fennessy, Leonard, Uniontown C. C., RR 2, Box 6, Uniontown, Py 
Ferguson, Reid D., Meadowbrook C. C., 40951 W. 8 Miic Rd, 
Northville, Mich. 
Ferrell, Wayne A., 1500 Dorothy Lane, Newport Beach, Calif. 
— Joseph, Variety Club, Penn-Sheraton Hotel, Pittsburgh 


Ferrone, Louis J.. Wanakah C. C., 6000 Lake Shore Rd., Ham. 
burg, N. Y. 

Fetzek, John, Brookside C. C., Worthington, Ohio. 

Figlar, Ernest E., Mill River C. C., Inc., 4567 Main St., Strat. 
ford, Conn. 

Fina, Jack, Elmhurst Club, Elmhurst, Ill. 

Fiocca, Mario, Elks Club, 15440 Center Ave., Harvey, III. 

Fiorito, John, Mt. Kisco C. C., Mt. Kisco, N. Y. 

Firestone, Corinne E. (A.), Western Hill Motor Lodge, High. 
way 50—169, Merriam, Kan. 

Fischer, George J., Madison Beach Club, Madison, Conn. 

Fischer, James O., East Lake C. C., P. O. Box 1018, Atlanta. 

Fishburn, John F., San Juan C. C., Box 509, Farmington, N. Mex. 

Fisher, Arthur W. (R.), 206 Scioto, Urbana, Ohio. 

Fladoos, Arnold, Dubuque C. C., Dubuque, Iowa. 

Fladoos, Eddie, Westbrook C. C., Mansfield, Ohio. 

Flaherty, Thomas N., La Gorce C. C., 5685 Alton Rd., Miami 
Beach. 

Flaim, Ernest L., U. C., 76 E. Monroe St., Chicago 3. 

Flanagan, Thomas E., Round Hill Club, Greenwich, Conn. 

Fleck, Joseph E., Hillcrest C. C., 8200 Hillcrest Rd., P. O. Box 
5008, Kansas City, Mo. 

Fleming, Charles D., Atlanta A. C., P. O. Box 1018, Atlanta 1, 

Fleming, Carl E., Lake View C. C., Rte. 2, Winterset, Iowa. 

Fleming, Jerome G., Lookout Mt. Fairyland Club, Lookout Mt, 
Tenn. 

Fletcher, Donald G., Richland C. C., Nashville, Tenn. 

Fletcher, John W., Sarasota Y. C., 1100 Ringling Causeway, 
Sarasota, Fla. 

Fletcher, Leonard C., Americus C. C., Rt. 2, Americus, Ga. 

Flett, Alfred §., Seattle G. C., 145th Greenwood Ave., Seattle 
ae 

Florentine, H. H., Whitehaven C. C., Box 5353, Whitehaven 
16, Tenn. : 

Flory, I. J. (R.), 138 N. Kealing St., Indianapolis. 

Flossman, Eric, (Rockland C. C.), 788 Midland Rd., Oradell, N. J. 

Flowers, Harry R., Westwood Club, 6200 W. Club Lane, Rich. 
mond 26, Va. 

Floyd-Jones, Roy A. (R.), P. O. Saranac Lake, N. Y. 

Foley, Eugene J., Merchants Exchange Club, 465 California St, 
San Francisco 4. 

Foley, John D., COM (Open), Marine Corps Schools, Quantico, 


Va. 

Ford, James S., Berrien Hills C. C., Benton Harbor, Mich. 

Ford, Thomas E., Preston Hollow C. C., Hillcrest & Forest Lane, 
Dallas. 

ero Robert C., Union League Club, 38 E. 37th St., New 
York. 

Forsythe, Harry E., Druid Hills G. C., 740 Clifton Rd., N. E, 
Atlanta 7. 

Forte, Joseph A., Philadelphia Art Alliance, 251 S. 18th St, 
Philadelphia. 

Foster, Clifford S., Emerywood C. C., High Point, N. C. 

Foster, Norris A., National Democratic Club, 233 Madison Ave, 
New York 16. 

Frakes, John D., Elks Club, Box 2150, Tucson, Ariz. 

Fram, R. S. (A.), 917 N. 3rd St., Phoenix, Ariz. 

Franklin, J. Herbert (R.), 1550 Ramona Way, Alamo, Calif. 

Franssen, Hubert M., (Hillendale C. C.), 4614 Furley Ave. 
Baltimore 6. 

Franz, Harry Wm., U. C., 123 University Place, Pittsburgh 12 

Fraser, Leo, Atlantic City C. C., Northfield, N. J. 

Frederick, Miss Mary, 302 E. 75th St., New York 21. 

Frederick, Paul C., Knollwood Club, Lake Forest, III. 

Fredericksen, Miss Mabel, Portland Woman’s Club, 1220 §. W. 
Taylor, Portland 15, Ore. 

Freer, Charles C., Golden Valley G. C., 7001 Golden Valley Rad, 
Minneapolis 22. 

Frey, Charles F. A., Orienta Beach Club, Mamaroneck, N. Y. 
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EPICUREAN EXCITEMENT is a long-time tradition at the Detroit Athletic 


Club. Generations of D.A.C. members and guests have delighted in such succulent achievements 
as Supréme of Capon a la Ralston and golden broiled whitefish. Essential ingredient to all dishes 
is the gentle touch of gas cooking. Fast, unwavering heat that permits fingertip control is what 
makes D.A.C. chefs—and those in 95% of Michigan restaurants—insist on gas. You, too, can 
enjoy its profitable thrift and cooking ease. Get complete information by calling our Commercial 
Specialist, WO 5-8000, Ext. 6404. MICHIGAN CONSOLIDATED GAS COMPANY 


Richard H. Campbell, Executive 
Manager of the Detroit Athletic 
Club, includes among his duties the 
general supervision of the club’s 
modern gas-equipped kitchens. 


So much more for so much less—GAS naturally 
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PLAYING CARDS 







YOUR _ 
CLUB 

\MPRINT 
HERE 





Be 


NOW at LESS than retail prices... 


imprint at no extra cost. 


@ MINIMUM ORDERS—Only 36 decks with NO Die charge on initial 
orders of 100 decks or more. 

2 qualities—Long-lasting '‘DURATONE" plastic coated cards and 
regular wax-coated cards in single and double deck gift boxes. 
LOW-LOW prices starting at only 65c per deck. 

Cards are durably hot stamped in gold color, etc. with your 
imprint and insignia. 

Prompt deliveries. 

Imprinted match books, golf score books and specially printed 
badge buttons, etc. are also available. 





including YOUR CLUB 











Call or write to-day for free literature and samples. 


HAROLD K. OLEET & BROS., INC. 


Dept. CM Tel.—PLaza 3-2323 


305 E. 47th St. @ New York 17, N. Y. 








~ooma 


\ rue JouN 
CINCINNATS, 
aoe 


MEN'S BAR, CINCINNATI CLUB 


more revenue from space 
with Van-built equipment 


@ Many hotels and clubs are looking for more profit. That's what 
makes this experience of the Cincinnati Club so interesting. They 
transformed a service kitchen into a high revenue department . . . 
the above-illustrated new men's bar. Also with Van's help they in- 
creased their banquet capacity by 1200 seats. 


@ If you are planning food service improvements to make your 
clients’ cash registers ring oftener, make full use of Van's century- 
accumulated skill. Ask for Van's book showing illustrations of installa- 
tions like Van made at the Cincinnati Club. 


The John Van Range G 


EQUIPMENT FOR THE PREPARATION AND SERVING OF FOOD 








Branches in Principal Cities 
* 520-550 CULVERT ST. @ CINCINNATI 2, OHIO 
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Friez, Ernest G., Jr., St. Francis Y. C., Marina Blvd., San Fray, 











































cisco 23. “ 7 
Fritts, Victor J., Uncle John’s Pancake House, 4301 Jonestowy Gr % 3 
Rd., Harrisburg, Pa. Gra Yale 
Froelich, Raymond G., Beaumont C. C., P. O. Box 1746, Bex, a 
mont, Tex. j "BB Graebert, 
Fry, Alfred G., 2172 Pacific Ave., San Francisco. al 
Fuller, Frank M., Mountain City Club, 729 Chestnut St., Chaty i“ ." 
nooga 2, Tenn. ation 
— Edward S., Green Spring Valley Hunt Club, Garrisog, asst 
Graham, 
Christ 
‘ Graham, 
G Grant, 
Gagnon, Park F., Elks Club, Box 378, Bellingham, Wash. Grant, 
Galloway, Claude W., Waverley C. C., 1100 S. E. Waverley _ 
Dr., Portland 22, Ore. *  Grauers, 
ee Roland D., Twin City Club, Winston-Salem, N. C. = 
arban, ; cokes ; 
~~ Joseph, Cold Spring C. C., Cold Spring Harbor, L. |. | Gray, H 
Garlits, Noah L., Elks Club, 156 W. William St., Decatur, Il yn ie 
arrett, Mrs. Elea : i : 
cc nor S., Willow Haven C. C., Box 1366, Durham, Pig 
Garrett, Ray F., Willow Haven C. C., Box 1366, Durham, N. Ch = 
Gartner, William W., Richmond Boat Club, Upper River Rd. Green, 
Louisville 7. "BONG 
Garwood, Willis, Toledo Club, Madison & 14th St., Toledo, Ohic pS. 
Gearhare, Chait, c. Plymouth C. C., Box 310, Norristown, Pa. ae 
ebstadt, Fre a i d i S 4 
36, Mich. ’ OE Se Es So Se ee Se heat 
Geisman, Fabian A., Shady Hollow C. C., RD 3, Massillion, Ohio... 
Gelwick, Corwin W. (A.).615 N.E. 7th St, Hallandale, Fla” fy G2" 
Gendaszek, Felix J., 740 Hampton, Toledo 9, Ohio. ; Gresch 
Gentile, John F., Chicago North Elks Club, 1925 W. Thome Ave. [a S%3!* 
i Chicago 45. e Cait 
eorge, William H., Okmulgee Town & C. C., P. O. © $90 ME Cece 
Okmulgee, Okla ' iia: pos 
eorgeson, Agamemnon J., Harmoni i = 
a ee a 26. ’ Oe. ar a, i “an 
ibbons, Jam » Si i 4 ion aeEne 
4 3 es A., Signet Society, 46 Dunster St., Cambridge F Grissis 
Gibbons, William M., Timber Lake C. C. : i ) Groga 
eg ava) C. C., 5501 W. Farmington Yor 
Gibbs, Richard C., Lancaster C. C., 6201 Broadway, Lancaster, N. Y. 9 Grose 
Gibson, Robert L., Ft. Mitchell C. C., 250 Ft. Mitchell Ave, Fp 2 
Mitchell, Ky. " "BE Grove 
Gile, Hubert A., St. Paul A. C., 340 Cedar St., St. Paul 1. | Grow, 
Giles, Robert N., Birmingham A. C., 4033 W. Maple, Birming jy O™>! 
ham, Mich. p _N. 
Gillam, George, Chevy Chase Club, Chevy Chase 15, Md. 3 Gruhi 
Gillespie, W. L., Hobbs C. C., Box 548, Hobbs, N. M. pAb 
Gillespie, William M., Cherokee C. Cs 4104 Lyons View Pike) S5P#! 
Knoxville, Tenn. | Gspai 
Gillis, John W., The Heights Casino, 75 Montague St., Brooklyn 1. & del 
Gilmartin, Gene F., Cleveland Y. C., POB 2930, Rocky River 5 Guill 
Island, Rocky River 16, Ohio. BAY 
Girard, Andre B., Owl Creek C. C., Anchorage, Ky. ; Gunc 
—, — Knickerbocker C. C., Knickerbocker Rd., Tena F an 
y; Oot ad 4 
Glad, Theodore W., Fairyland Club, Lookout Mt., Tenn. Guth 
Glenn, James B., Naval Lodge 353, Port Angeles, Wash. ke 
Godsy, Ralph A., Ingomar Club, Box 859, Eureka, Calif. | Guy, 
Goedde, Bruce M., St. Charles C. C., Box 307, St. Charles, Ill. Guys 
= George, Piedmont Driving Club, 1215 Piedmont Ave., NE, PF Guy: 
tlanta. i 
Goldner, Max, Prarie Club of Wichita, KFH Bldg., Wichita. 
Goldsmith, Bert, Casper C. C., P. O. Box 796, Casper, Wyo. ‘ 
Goneau, O. Marcel, Business & Professional Men’s Club, Box 7 
1185, Beaumont, Tex. © Hac 
Goode, H. G., Sand Point C. C., 8333—55th Ave., N. E., Seattle FF NV 
15. » Hae 
— Vernon J., Terrace Park C. C., S. Milford Rd., Milford, ; Hag 
io. 
Gordon, David M., Pine Brook C. C., Weston 93, Mass. ( e.. 
Gorinac, Stanley, Mesa Verde C. C., 3000 Clubhouse Rd., Cosa 7 
Mesa, Calif. >» Hai 
Gorton, MacArthur (R.), 4320 Valle Vista, San Diego 3. > Hai 
Goslin, James A., Jr., Warwick C. C., Narragansett Bay Ave, Hal 
Warwick Neck, R. I. sf 
Gosse, Helmut F., Milwaukee C. C., 8000 N. Range Line Rd. Ha! 
Milwaukee 9. oe 
Gosline, Capt. Earl S., Fuch Officers’ Open Mess, 6000th Suppot fF Ha 
Wing, APO 925, San Francisco. Ha 
Gosselin, William J., Chilton Club, 152 Commonwealth Ave, Ha 
Boston. 
Gossom, E. I., New Orleans C. C., 5024 Pontchartrain Blvd., New Ha 
Orleans 18. Ha 
Gottfried, Alfons, Urbana C. C., Box 181, Urbana, Ohio. 
Grabeman, Edwin W., Moraine C. C., 4075 Southern Blvd., Day: H: 
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€ Shores I Gregory, Frederick O., Hesperia C. C. & Inn, Box 638, Hesperia, 


0, Ohio. F Grenard, Edward M., U. C., 1411 E. Jefferson, Detroit 7. 

) Greschick, Alexander (A.), 64 Grand Ave., Middletown, N. Y. 
| Gresley, T. Dornan, Centre Hills C. C., State College, Pa. 

+ Griesmer, Orthell F., Field Club, Greenwich, Conn. 
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ton 29, Ohio. 

Grader, Jan, Tulsa Club, 115 E. 5th Sc., Tulsa 3. 

Grady, G. Mead, Brown’s Run C. C., Sloebig Rd., RR 1, West 
Middletown, Ohio. 

Graebert, Erich (A.), Colonial Inn, 314 N. Pacific, Oceanside, 
Calif 

Graham, Bonny, Sioux City C. C., 40th & Jackson, Sioux City, 


Iowa 

Graham, Charles J., Jr., Wildwood G. & C. C., Cape May Court 
House, N. J. 

Graham, Miss Dorothy L., Town Club, P. O. Box 325, Corpus 
Christi, Tex. 

Graham, William W. (Marietta C. C.), Rt. 2, Lawrenceville, Ga. 

Grant, Henry Q., Belmont C. C., 181 Winter St., Belmont, Mass. 


'Grant, John F., San Diego A. C., 1250—Gth Ave., San Diego, 
W averley Grauers, Ake, Big Eddy Club, Box 156, Columbus, Ga. 
Graver, William A., Glendora C. C., 310 S. Amelia Ave., Glen- 


Calit. 


dora, Calif. 

Gray, Harry J., Edgeworth Club, Sewickley, Pa. 

Grayson, Paul W., Wedgewood C. C., Mutual Savings Bldg., Fort 
Worth 2. 


' Greco, Guy J., Woodland G. C., 1897 Washington St., Newton, 


Mass 
Green, Harvel W., Hope Valley C. C., Inc., Box 489, Durham, 
.N.C 
Green, Robert B., 8 Los Encinas, Orinda, Calif. 


' Greene. Elmer G., Wildwood C. C., 5000 Bardstown Rd., Fern 


Creek, Ky. 
Calit 


Griffin, Charles W., Meyerland Club, Box 3391, Bellaire, Tex. 

Griffin, W. J., Brook Hollow G. C., 8301 Hines Blvd., Dallas. 

Griffis, L. J., Jr., Vestavia C. C., P. O. Box 5737, Homewood 
Station, Birmingham 9, Ala. 

Grimes, Luther N., Ponte Vedra Club, Ponte Vedra, Fla. 

Grissing, Edward L., North Shore C. C., Glen Head, L. I., N. Y. 

oo. Paul J., Railroad Machinery Club, 30 Church St., New 
York 7. 

Groseclose, Miss Beatrice E., Ramada Club, Oil & Gas Bldg., 
Houston 2. 

Grove, Axel H., Lake Shore C. C., Glencoe, III. 

Grow, Bill, Pinecrest C. C., P. O. Box 292, Longview, Tex. 

Grubb, Charles E., Carolina C. C., 2500 Glenwood Ave., Raleigh, 


N.C. 
» Gruhle, Herbert A. (A.), 14 Dickenson Ave., Sea View Park, 


Absecon, N. J. 


» Gspann, Eugene, Downtown Club, 600 Chestnut St., Philadelphia. 
' Gspann, Fernand A., Downtown Club, 600 Chestnut St., Phila- 


delphia. 


Ave., Milwaukee 2. 
——— Glenn O., Green Acres C. C., 916 Dundee Rd., North- 
rook, Ill. 


» Gunther, Phillip H., Essex County C. C., West Orange, N. J. 
| Guthrie, Robert A., Mountain City Club, 729 Chestnut St., Chat- 


tanooga 2, Tenn. 
Guy, David J. (A.), 3224 Morrison St., Washington 15. 
Guyer, Jack, 46 Orchard Ave., Rye, N. Y. 
Guynn, Robert, Decatur Club, Decatur, Ill. 


H 


Mo. 

Haefner, Walter L., Calumet C. C., Homewood, III. 

Hagenbuckle, Harmon, 2610 Fairway, S., Lakewood, St. Peters- 
burg, Fla. 

eee Billy J., Graymere Club, Mt. Pleasant Pike, Columbia, 
enn. 


) Hair, Arthur D., C. C., 4200 Country Club Rd., Little Rock. 
| Hair, Mrs. Helen R., C. C., 4200 Country Club Rd., Little Rock. 
Hakanson, Clarence H., Gadsden C. C., P. O. Box 915, Gadsden, 


Ala. 
Halbach, Willian N., (Hermit Club), 2130 Lander Rd., Cleveland, 


B24. 

| Hale, Nathan B., 1350 Brookshire Dr., Salt Lake City. 

| Halkett, John G., Olympic Club, 524 Post St., San Francisco. 

) Hall, Miss Alice C., (A.), King Edward, Apt. 4A7, Bayard Sc., 


Pittsburgh 13. 
Hall, C. C. Jack, Crestview C. C., 4201 E. 21st, Wichita, Kan. 


~ Jr., Howard L., Elcona C. C., P. O. Box 726, N. S., Elkhart, 
¥ : 


Hall, John R., 1420 Indiana St., Houston 6. 
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Up-grade your table service 
with this 


New POLAR Insulated 
10 Cup Beverage Server 




















Matched Polar Insulated Beverage Servers 
to meet every need 
in table service. 


Bat 


In the beautiful Hilton restaurant in Chi- 
cago’s huge McCormick Place, service is 
being speeded, and steps are being saved, 
with this new Polar beverage server. It holds 
more than 10 deep cups — 54 ounces — and 
because it's insulated, it holds beverages for 
hours at just the temperature you want for 
serving. The No-Drip lip gives perfect pour- 
ing control at any angle, the easy-grip handle 
with thumb-lift lid adds to its over-all efficien- 

| cy at the table. 

| Inside and out it's all stainless steel. The 

| inner container is welded to the outer shell to 

| provide solid one-piece construction. There is 
nothing inside to break loose and rattle. The 
supply house men who call will be glad to 
give you full information. You'll find the best 
of them carry Polar Ware. 









- Ve 
4 
Ny eat 


— Pog 


B Polar Ware Company © 


| * 5100 LAKE SHORE ROAD, SHEBOYGAN, WIS. ( 
Merchandise Mart — Chicago 54, Room 1455 y*.. 

} *415 Lexington Ave. *800 S. Santa Fe Ave. 

| New York 17, N. Y. Los Angeles 12, Calif. 

| Offices in Other Principal Cities *Designates office and warehouse 
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CHEESE OF ALL NATIONS 
Successful ‘Hospitality Program” 
HAS INCREASED PROFIT$ 
For Club Management Members - - 

FROM THEIR FIRST ORDER!! 


SPECIAL $25 PLAN EXCLUSIVELY FOR 
CLUB MANAGEMENT SUBSCRIBERS 
We send you our nationally advertised GOURMET ASSORTMENT 
of 12 exotic imported cheeses—a generous weekly supply. We 


also include suggested display plan, attractive ewe iden- 
tification cards and colorful little flags of all nations. 


MARCH SPECIAL! 


4!/. Lb. bowl of new, exciting Saber 
Club Cocktail Natural Cheddar 
Spread in Port wine, with 2 lbs. 
of imported thin sliced German 
pumpernickle, $5.95 ppd. 




















Write, ‘phone or telegraph Phil Alpert TODAY! 
Ask for our FREE 1961 CHEESE ENCYCLOPEDIA, 


listing more than 500 varieties. 


CHEESE-OF-ALL-NATIONS 


235 Fulton Street, New York 7, N.Y. 
REctor 2-0752 



























SMART 
BUSINESS 
STIMULATORS 























UNIFORMS 
izey-) 
MEN and WOMEN 





See how little quality 
costs. 


Send today for Samples, 
illustrations, prices . . . 
no obligation. 


CREATING DISTINCTIVE 
QUALITY UNIFORMS SINCE 1870 


Pele ES) 












823 S. Wabash Ave. ¢ Chicago 5, Ill. 
115 New Montgomery St. San Francisco 5, California 













Visit our Booth No. 187 at the Midwest Hotel Show, 
Sherman Hotel, Chicago, March 14, 15, 16. 
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VEGETABLE 
PREPARATION 





LABOR-SAVING 
COST CONTROL 





MODEL 400 
A full 12” diameter 
Slicer, has snap-action 
adjustment from 1/64” 
to 3/8”. Can in sec- 
onds be converted into 
Shredding, Grating, 
French Fry and Juli- 
enne Cutting. Can be 
furnished to meet your 
specific requirements. 

















































CRUSH 
20 CANS or 
BOTTLES 


LABOR-SAVING 
COST CONTROL 








THE “Q” CAN & 
BOTTLE DISPOSAL 


handles all sizes of 
cans up to 5 quarts and 
jugs up to 1 gallon. 
When empty they are 
simply dropped into a 
spring-type receptacle 
and are crushed to 
within 1/10 of their 
original size. Available 
in all stainless steel or 
gray enamel exterior. 
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“ as : homa. City. tosa 1 
Nothing except a paid-up member's Card-Key Humphrey, Miss Doris S., Williams Club, Inc., 24 E. 39th St, Junker, - 
° ° New York 16. 
will unlock this door. 5,000 Fraternal and Hest, Owen EL, Lahowaed Y. C., Sesbeock, Tex. 
Private Clubs are now using Card-Keys. Be a Jack O., Lake Charles G. & C. C.,, Route 2, Box 122, 
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Write for Free Information N. E., Atlanta. — 4 
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for ne plea semen: yes 1A water Jemsek, Joe, St. Andrews G. & C. C., West Chicago, III. 
group prophylaxis . : , 218, 
: : Jenkins, N. Ashley, Great Oak Lodge and Y. C., Rte. 2, Box 218, 
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i _———— chester 10, N. Y. 
Write for Booklet D) fou Ace Johns, Stuart, Minneapolis G. C., 2001 Flag Ave., Minneapolis 26. 
on Athlete’s Foot Control ‘eli ad ond Johnson, Eric O., LaGrange C. C., 620 S. Brainard Ave., LaGrange, 
Ill 





Johnson, Erling O., Elks Club, 565 Broadway, Tacoma, Wash. 
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Bay, Balboa, Calif. 

Kindilien, R. W., Old Oaks C. C., Purchase, N. Y. 
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couver, B. C., Can. 

Kirk, Jr., John L., Meadowbrook Recreation Club, Route 6, Box 
546-A, Charleston, W. Va. 

Kirwan, Richard F., Broad Street Club, Inc., New 
York 5. 


Philadelphia 2. 
Glen- 


Van- 


15 Broad St., 





Club members travel-minded? 


here's HOW TO PLAN GROUP TOURS 


ASK Mr. FOSTER FIRST: Group travel is carefree, it’s fun, and it 
means amazing savings. Ask Mr. Foster Travel Service is at your command 
with wonderful group tours of the Caribbean, Europe, Hawaii, and 

even simple out-of-town visits. 


We handle all the details—transportation, lodgings, itineraries, extra 
services you may want, and then we pass the savings on to you. About all 
you'll have to do is pack your bags and stand ready for pleasure. Just 
Ask Mr. Foster first! Let us be your club travel agent. 


WHERE’LL IT BE? CLIP HERE AND MAIL TODAY 


ASK Mr. FOSTER travei service 


STANLEY EISMAN 


510 West Sixth Street 
Los Angeles 14, Calif. 


THomas C. ORR 
30 Rockefeller Plaza 
New York 20, N.Y. 


A. P. VILLAIN 
200 South Michigan Ave. 
Chicago 4, Ill. 


Send me further information and suggested itineraries on your Club Travel Plan. 
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“A Great Set of Initials 


So are those of your club. Feature them in 
ice at your next function by using our Taylor- 
Made molds. 


18"' x 12" Letters and Numbers $15.00 ea. 





A new processed plastic enables us to guar- 
antee their repeated use. Save hours of labor 
and make your tables the talk of the town. 


, BENCO 


%\.,' PARTY FAVORS, INC., 





MAIL ORDERS PROMPTLY FILLED 


Write for information on other forms 





242 West 41st St., New York City, N. Y. 
































































ile 


permits us nothing Dus hon 


to : 


Palmer-Oates Meat Company 
2641 WEST MADISON STREET 
CHICAGO, ILLINOIS 
NEvada 8-I111 
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Kirwan, Richard H., Downtown A. C., 19 West St., New York 4, 

Klages, Don H., Spokane Club, 1002 W. Riverside, Spokane, Wash. 

Klein, Bernard A., 9275 Marlow Ave., Norfolk 3, Va. 

Klein, Mrs. Florence M., Tualatin C. C., 8336 S. E. 21st Ave, 
Portland 2, Ore. 

Klein, Frank L., Merchants and Manufacturers Club, Merchan- 
dise Mart Plaza, Chicago 54. 

Kleinedler, Irvin M., Trumbull C. C., 600 Golf Dr., Warren, Ohio, 

Knapp, John E. (A), 9 Moller St., Tenafly, N. J. 

Knapp, Marie L., Sulgrave Club, 1801 Massachusetts Ave., Wash- 
ington. 

Knesz, Frank J., The Lawyers Club, 115 Broadway, New York 6. 

— Winstanley, Chicago Club, 400 S: Michigan Ave., Chicago 


Knisley, Charles M., West Shore C. C., Camp Hill, Pa. 

Knobelspiess, Ernest, Rehoboth Beach C. en Rehoboth, Del. 
Knowles, Andrew J., Selma C. C., Box 854, Selma, Ala. 
Knowles, Jr., Robert R., Petroleum Club, Hilton Hotel, Fort Worth. 
Knox, Milton L., Elks Club, S. E. 3rd & Byers Ave., Pendleton, 


re. 

Koch, Eric G., North Hills G. C., Douglaston, L. I., N. Y. 

Koch, Ray, Inglewood C. C., Kenmore, Wash. 

Kocur, Edward R., Woodmar C. C., 1818—177th St., Hammond, 
Ind 





nd. 

Kopfstedt, W. F. (A), 3245 Glencoe St., Denver. 

— Joseph E., The Travelers, 700 Main St., Hartford, 

onn. 

Kostecki, Bernard L., Merchants & Manufacturers Club, Merchan- 
dise Mart Plaza, Chicago 54. 

Kowalsky, Kenneth W., Woodhill C. C., Route 5, Wayzata, Minn. 

Kracher, Victor, (Columbia C. C.) 8317 Draper Lane, Silver 
Spring, Md. 

Krafft, Mrs. — Valparaiso Country Club, Valparaiso, Ind. 

Kratzke, Daniel R., Germania, 115 E. Main, Freeport, Ill. 

Kress, Charles H., ‘Colony Club, 50 Maple St., Springfield, Mass. 

Kronauge, Roy C., U. C. of Cincinnati, 401 E. 4th, Cincinnati. 

Kronsbein, Alvaro G., Dairy Farm Rd., Stony Brook, Suffolk Co., 
) EPR se 

Kruger, Erich J., Burlingame C. C., Hillsborough, Calif. 

— Peter, Green Valley C. C., 35 Country Club Dr., Suisun, 

alif. 

Kufeke, George H., 64 Salem Manor, Salem, N. J. 

Kurtz, Herbert G., St. James Park C. C., Dawson, Pa. 

Kurtz, Herbert G., Traffic Club of New York, 15 Vanderbilt 
Ave., New York. 

Kyber, Raymond J., Norbeck C. C., Cashell Rd., Rockville, Md. 

Kyle, William, Yahnundasis G. C., New Hartford, N. Y. 


L 


LaFuerne, Francois B., C. C. of Petersburg, Petersburg, Va. 

La Fond, Robert A., Branch River C. C., Route 1, Cato, Wisc. 

Lagana, Thomas Gs Hopewell Valley G. ‘i Hopewell, N..J. 

Lambert, Arthur A., (A) Whitefield, N. H. 

Lamond, Jr., William W., Norfolk Y. & C. C., Norfolk, Va. 

LaMonte, Alfred F., Midlothian C. C., Midlothian, Ill. 

Lampe, Paul B., Norwood Hills C. C., Normandy, Mo. 

Laney, P. W., Dothan C. C., P. O. Box 1248, Dothan, Ala. 

Lang, Harold, Racquet Club, Hotel Sinton, Cincinnati 2. 

Lang, Miss Zola M., (A) 2120 E. Charleston Blvd., Las Vegas. 

Langdon, Harry R., Lotos Club, 5 E. 66th St., New York 21. 

Langer, William, Iris Club, 323 N. Duke St., Lancaster, Pa. 

Langham, Autumn L., 7300 N. Dixie Dr., Dayton 14, Ohio. 

Langham, Vincent, 80 W. Center St., Y.M.C.A., Akron 8, Ohio. 

Langton, James L., Riverbend C. C., Box 217, Sugar Land, Tex. 

La Placa, Peter, J., Dranek’s Astorhurst, Walton Hills, Bedford, 
Ohio. 

Large, Forrest J., Plum Hollow G. C., Detroit. 

— Arnold O., Willow Creek C. C., 8300 S. 2700 East, Sandy, 
Utah. 

Laurie, Hamilton, Aurania Club, 25 S. Allen St., Albany, N. Y. 

Lauritsen, Hal, Bird Key Y. C., Sarasota, Fla. 

Layman, Daniel M., The Union League, 140 S. Broad St., Phila- 
delphia 2. 

Leadbetter, George, Middle Bay C. C., Waukena & Skillman 
Aves., Oceanside, N.Y. 


Leadenham, Herbert L., Elks Club, Sth & Main, Ellensburg, . 


Wash. 
Lean, Charles S., Century Club, 480 James St., Syracuse, N. Y. 
LeCinque, Charles, Berkleigh C. C., Route 222, Kutz Town, Pa. 
Lee, Hershel, Twin Hills G. & C. C., Rte. 5, Box 193, Joplin, Mo. 
Lee, Ralph B., Ballard Elks Club, 1113 W. 67th St., Seattle 7. 
Lee, Virgil R., 1179 Liberty St., Beaumont, Tex. 
Lee, Veloise W., (Jamestown Club) 8800 Westcliff, Norfolk 3, 


Va. 
Leech, C. Ross, (Davenport C. C.) 904 State St., Bettendorf, Iowa. 
Leesone, Albert L., 5128 Monloso Rd., Long Beach 8, Calif. 
Leftwich, George E., Downtown Club, Box 1049, Richmond, Va. 
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Lemieux, Clifford H., Great Bend C. C., P. O. Box 394, Great 
Bend, Kans. 

Lemon, we = Kenwood G. & C. C., 5601 River Rd., Wash- 
ington 16, D 

Leonard, Mrs. : B., Washington A. C., 1325—6th Ave., 
Seattle 11. 

Leonard, LL. Roy, Cuvier Press Club, 22 Garfield Pl., Cincinnati. 

LePla, W. F., Grosse Pointe Club, 6 Berkshire Pl., Grosse Pointe 
Farms, Mich. 

Lepp, Emil M., Hillcrest C. C., 10,000 W. Pico Blvd., Los Angeles 
64 


Lermer, Otto, Tippecanoe C. C., RD #2, Canfield, Ohio. 

Levan, Maur, Towne & Country Rest. & Bar, 2009 Sanson St., 
Philadelphia. 

Lewis, Herbert F., Inverness Club, 4601 Dorr St., Toledo 7, Ohio. 

Lewis, John F., Forest & Stream Club, 210 Lakeshore Drive, 
Dorval, Quebec, Can. 

Lezec, Henri J., Chestnut Ridge C. C., Box 158, Lutherville, Md. 

Liddy, James J., Canadian Club of New York, Hotel Waldorf 
Astoria, New York. 

Liebau, Frank (A), 47-21—4l1st St., Long Island City 4, N. Y. 

Liebig, Richard, Arcola C. C., Paramus, N. J. 

Liepman, Peter C., Officers Club, USNPG School, Monterey, Calif. 

Lightcap, M. L., Engineers’ Club, 32 W. 40th St., New York 18. 

Little, John iy Larchmont Shore Club, 1 Oak Bluff Ave., Larch- 

. mont, N. Y. 

Litzsinger, Albert P., Westwood C. C., 6649 Bartmer Ave., St. 
Louis 30. 

Livingston, Archie, Rock River C. C., P. O. #201, Rock Falls, Ill. 

Lloyd, Arthur R., Lakeland Y. & C. C., Lakeland, Fla. 

Lloyd, Robert W., Eugene C. C., 255 Country Club Rd., Eugene, 
Ore. 

Locke, W. Russell, Boonsboro C. C., P. O. Box 805, Lynchburg, Va. 

Lockwood, Arline C., Gastonia C. C., Gastonia, N. C. 

Lockwood, L. Charles, Gastonia C. C., Gastonia, N. C. 

Loes, Leo J., Tipton G. & C. C., Box 67, Tipton, Iowa. 

Loftin, Jerry A., C. C. of Jackson, 4840 Clinton Blvd., Jackson, 
Miss. 

Logsdon, Robert E., Legionnaire Club, 5730 Oh, Lincoln 10, Nebr. 

Lohak, Ralph P., N. Palm Beach C. ., 951 U.S: Highway ah, 
North Palm Beach, Fla. 

Long, Miss Elizabeth, Sangamo Club, 500 East Capital, Spring- 
field, Ill. 

Long, Mrs. Geraldine, Bel-Mar C. C., P. O. Box 119, Belvidere, 
III. 

Long, Mrs. Marie, Rolling Hills C. C., 223 S. Westlink Dr., Wichita 
13, Kans. 

Long, Richard W., 229 Graver, Walnut Creek, Calif. 

Long, William, Bellefonte C. C., Box 1296, Ashland, Ky. 

Loomis, William R., Jonathan Club, 6th and Figueroa, Los Angeles. 

Lorenzen, Fred T. (R), 1675 Elmwood Ave., Columbus, Ohio. 

Lorimer, Cannon R., Claremont C. C., 5295 Broadway Terr., 
Oakland 18, Calif. 

Ke Joseph, Century Club, 6611 Buffalo Ave., Niagara Falls, 


in ili Harry A., 140 Marne Ave., Haddonfield, N. J. 

Loudin, H. Lee, Urbana C. C., Urbana, Ohio. 

Louth, Leslie, Oakville G. & C. C., Box 129, Oakville, Ontario, 
Can. 

Loving, Raymond F., Farmington C. C., Box 3386, University 
Station, Charlottesville, Va. 

Loving, Jr., Raymond F., Farmington C. C., Box 3386, University 
Station, Charlottesville, Va. 

Lowry, C. E., Box 78, Flint, Texas. 

— — T., Acacia C. C., Cedar at Richmond Rd., Cleve- 
land 24. 

Lucha, A. M., Wilmington C. C., Box 789, Wilmington, Del. 

Lumbra, Melburne G., Plandome C. C., 145 Stonytown Rd., Plan- 
dome, N. Y. 

Lynch, Lloyd, 1041 Carr St., Lakewood 15, Colo. 

Lynch, Paul, Hi View C. C., 227 Sage Rd., Louisville 7. 

Lyon, Edward (A), 5517 Trent St., Chevy Chase 15, Md. 


M 


Macalis, Joseph M., Valley Forge G. C., King of Prussia, Pa. 

MacDermid, Robert F., Berkshire C. C., Reading, Pa. 

MacDonald, Ronald J., Athletic Round Table, Box 991, Coeur 
D'Alene, Idaho. 

MacDonell, John Alex., c/o St. James Club, 675 Dorchester West, 
Montreal 2, Quebec, Can. 

MacHugh, Jr., Frank A., Diablo C. C., Diablo, Calif. 

Macioge, Frank A., Oakbourne C. C., P. O. Box 764, Lafayette, La. 

Mackey, Cecil, (Standard Town & C. C.) 1301 S. Perry St. 
Montgomery, Ala. 

MacNeil, Hector J., Ft. Wayne C. C., 5221 Covington Rd., Ft. 
Wayne, Ind. 
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MEATS 
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af 


Purveyors to 


Hotels—Restaurants—Clubs 
Railroads—Airlines 
Institutions 


FULTON MARKET 
823 Fulton Market Chicago 7, lll. 
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FOR FUN and MONEY 


Inject some fun and excitement into your Club 
Activities, with weekly or monthly “GOOD 
BINGO” Parties. 


“GOOD BINGO” offers you one of the best 
ways of bringing in your Members and Guests 
every week—everyone can have a lot of fun— 
and if your Treasury needs money, “GOOD 
BINGO” has proved to be the easiest and 
fastest way to bring it in. 


Over 150,000 printed words with hundreds of 
Party Bingo Ideas, certain to make your 
Parties successful, go to you no charge. 


Airmail for complete details and free Samples 
—you'll be glad you did. 


THE “BINGO KING’ CO., INC. 


Department 103 
Denver Phones—SU 9-1821 (the new, fast service, ''S Phone" 


LITTLETON, COLORADO, U.S.A. 
eeoeoeeeeeeeeeeeee ee @ @ 


Hook-up) 











y Mectilecnat of Coll Beof 


Heartily endorsed and served by 
many of America's Finer Clubs 


Delicious 


Hot or Cold 


Prepare 


4d Famous Corned Beef 
Will Give Greater Profits to You 


Through careful and extensive research, Boyle's now brings 
you THE FINEST CORNED BEEF EVER DEVELOPED. Broad 


surveys of consumer preference have led to the development 


Boyles 


of Boyle's "FOUR FAMOUS FEATURES" 
PROFITS FOR YOU: 


that mean sure 


1. Consistent Quality and Close Trim. 
Fine Flavor Found Only in Boyle's. 3. Guaranteed 
Satisfaction. 4. K. C. Meats; the Finest. 


Order Now From Your Local Distributor, 


or Direct 
Boyles FAMOUS CORNED BEEF CO. 


416 E. 3rd St. 


2. Distinctive 


Phone: BAltimore 1-6284 Kansas City 6, Mo. 
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Madden, Everett F., Neighborhood Club of Quincy, 27 Glendale 
Rd., Quincy, Mass. 

Madden, Harold G., Kalamazoo C. C., 
mazoo, Mich. 
Madden, J. H. (R), 
Robert C. 


1609 Whites Rd., Kala. 


10111 Candy Blvd., St. Petersburg 2, Fla, 

Magill, (R), Alvern Hotel, 1014 Locust St. Louis 1, 

Magliacani, Frank R., Briarwood C. C., Box #2, Deerfield, Ill, 

Mahalak, Raymond J., Grosse Ile G. & C. C., P. O. Box 68, 
Grosse Ile, Mich. 

Maher, John F., Forest Lake C. C,, 
Bloomfield Hills, Mich. 

Maines, Jr., Leland E., Officers’ 
A.F.B., Ill 

Manca, Eugene T., Broadmoor G. C., Seattle. 

Mander, Mary F., 6519—57th Ave., N. E., Seattle 15. 

Manduke, William J., Newark C. C., Newark, Del. 

Manderscheid, Clifford H., Elks Club, 128 W. 9th St., 
Falls, S. D. 

Mangin, William J., Alpine C. C., Alpine, N. J. 

Manly, Earl R., Rochester Liederkranz Club, 660 W. Main St, 
Rochester, N. Y. 

Mann, Clarence S., Forsyth C. C., 3101 Country Club Rd., Wins- 
ton-Salem, N. C. 

Mann, Harvey H., Westwood C. C., Route #4, Box #248, 
Houston. 

Manning, H. Bertram, Timuquana C. C., 4028 Timuquana Rd., 
Jacksonville 10, Fla. 

Manuel, Paul A., Del Paso C. C., 3335 Marconi Ave., Sacramento 
21, Calif. 

Marazzi, Gino, Ridglea C. C., Box 9355, Ft. Worth 16. 

Marburg, Julian, Squaw Creek < C., Vienna, Ohio. 

Marckstein, John J., Vault Club, Box 1016, Memphis 1, Tenn. 

Marker, Mark, Cactus Heights C. C., E. Highway 16, Box 831, 
Sioux Falls, S. Dp. 

Markham, Lynn W., Petroleum Club, Petroleum Club Bldg., 120 
N. W. Second St., Oklahoma City. 

Marlatt, Gerald V., Flossmoor C. C., Flossmoor, Ill. 

Marshall, Bernard R., Zanesville C. C., P. O. Box 470, Zanesville, 
Ohio. 

Marshall, Eugene J., Garden of the Gods Club, Box 1278, Colorado 
Springs. 

Marshky, Miss Alberta, Urbana G. & C. C., Box 5, Urbana, Ill. 

Martel, Franklin, Hill Crest C. C., Route 1, Box 881, New Ken- 
sington, Pa. 

Martel, Francois P., Yellowstone C. C., Box 2053, Billings, Mont. 

Martin, Arthur, Calgary G. & C. C., Calgary, Alberta, Canada. 

in, A. E., (Congressional C. C.) 8500 River Rd., Washington 


1401 Club Dr., Route #3, 


Open Mess, Bldg. 1500, Scott 


Sioux 


Gary Gene, (Houston Club) 1621 Haver, Houston 6. 
Herbert R., Canadian C. C., Box 2338, Oklahoma City. 
, John L., Elks Club, 2018 Allston Way, Berkeley, Calif. 
Martin, Ray G., Oaks C. C., Box 1497, Tulsa 
Martinez, Alfred A., Harvard Club of New York, 27 W. 
St., New York 36. 
Marvan, Clarence, 2545 Kenilworth Rd., Cleveland. 
Marvin, Miss Elizabeth J., Blue Hills Club, 6101 Blue Hills Rd., 
Kansas City, Mo. 
Masterson, Donald H., Ardsley C. C., Ardsley-on-Hudson, N. Y. 
Masterson, Harry, U. C., 1332 Santa Barbara St., Santa Barbara, 
Calif. 
Mathers, pee c. 
pool, N. Y 
Mathews, Clarke, Orinda C. C., Orinda, Calif. 
Mathews, Willis E., Lakeside G. C., Box 389, Hollywood 28, Calif. 
Matthews, Mrs. Ardelia B., Greenville C. C., Box 2087, Greenville, 
SiG 


44th 


(A), Airways Inn Motel, 7th Street N., Liver- 


Matthews, Francis J., Meridian Hills C. C., 7099 Spring Mill Rd., 
Indianapolis. 

Matthews, W. Bruce (A), Hess Lake, Newaygo, Mich. 

Matthiessen, West J., Lakewood C. C., Box 19347—Mid-City, 
New Orleans. 

Mathieu, William H., Freeport C. C., Freeport, Ill. 

Mathis, Wattie H., Mira Vista G. & C. C., East End Cutting 
Blvd., El Cerrito, Calif. 

Matteson, E. W., Hinsdale G. C., Hinsdale, Ill. 

Mayfield, B. Owen, Hercules C. C., Lancaster Pike, Wilmington, 
Del. 

Mayfield, Harry F., Elks 1206, Box 405, Anderson, S. C. 

Maynes, Richard P., Tucson Country Club, Tucson. 

Mays, Charles E., 1208 N. E. 8th Ave., Delray Beach, Fla 

McAllister, C. Maynard, Morris County G. C., Punch Bowl Kd, 
Covent Station, N. J. 

McCabe, Sr., John A., Coveleigh Club, 
Milton Pt., Rye, N. Y. 

= C. Lynn, Montauk Club, Inc., 


Inc., Stuyvesant Ave., 
25—S8th Ave., Brooklyn 
nie: Jr., John S., 405 Welcome L. R., Feasterville, Pa. 


McCally, William N., Briarcrest C. C., Box 345, Bryan, Tex. 
McCarthy, Bernard, 75 Brighton Park, Rochester 20, N. Y. 
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McCarthy, John F., Washington A. C., 1325—6Gth Ave., Seattle 1. 

McCathie, David M., Chevy Chase Club, 6100 Connecticut Ave., 
Chevy Chase, Md. 

McChesney, Dan, Lakeside C. C., 
S. W., Atlanta 11. 

McCluskey, Mrs. Dorothy, Springfield Lake Shore Club, 409 East 
Lake Dr., Springfield, Ill. 

McConahy, Joseph P., Athenian Nile Club, 410—14th St., 
land, Calif. 

McCord, Harold J., 
Nebr. 

McCoy, Mrs. 
(2,0 


Inc., 3600 Old Fairburn Rd., 


Oak- 


Inter-Com Club, Cornhusker Hotel, Lincoln, 


Matilda M., Rochester Y. C., Box 4707, Rochester 


McCune, Mrs. Leora E., College Club of Pittsburgh, 
St., Pittsburgh 13. 

McCune, William J., McConnellsville G. C., McConnellsville, N. Y. 

McDermott, Edward L., Edison Club, Box #93, Rexford, N. Y. 

McDevitt, Charles L., Pendleton C. C., Pilot Rock Hwy., Pendleton, 
Ore. 

McDonald, C. L., Beaumont Club, P. O. Box 830, Beaumont, Tex. 

McDonald, Miss Catherine V., Advertising Club, Hotel Adolphus, 
Dallas. 

McGivern, Edward A., Hermit Club 16716 Southland, Cleveland 


143 N. Craig 


Ri. 

McGlinch, Charles A., Madison Club, P. O. Box 408, 5 East 

_ Wilson, Madison, Wisc. 

McGowan, Jr., Nicholas J., Sparrows Point C. C., Baltimore 19. 

McGowan, Jr., Robert B., The Racquet Club, 215 S. 16th St., Phil- 
adelphia 2. 

McGrane, William J., Fenwick Club, 
cinnati 2. 

McGrath, Daniel E., Metuchen G. & C. C., Plainfield Rd., 
Metuchen, N. J. 

McGrath, Ray G., University Club, 3607 Washington Ave., St. 
Li yuis 3. 

McGraw, Paul J., C. C. of Ithaca, P. O. Box #485, Ithaca, N. Y. 

McGraw, Jr., William R. (A), Candle Lite Supper Club, 3447 
Brandon Ave., S. W., Roanoke, Va. 

McGuffey, Thomas C., Missouri A. C., 4th & Washington, St. 
Louis 2. 

McIntire, Bertrand C., Bloomfield Open Hunt Club, East Long 
Lake, Bloomfield Hills, Mich. 

McIntosh, C. A., Hesperia G. & C. C., Box 638, Hesperia, Calif. 

Mcintosh, John D., Elks Club, 2720—4th Ave., San Diego 3. 

McKeggie, Allan, Wheatley Hills G. C., East Williston Ave., East 
Williston, L. I., N. Y. 

McKellar, Edwin G., Oahu C. C., 
17 


435 Commercial Sq., Cin- 


150 Country Club Rd., Honolulu 


McKenzie, Harry M., Riverside C. C., Box 281, Coyote, Calif. 

McKeon, James F., Dartmouth College Club, Inc. 37 E. 39th St., 
New York 16. 

McKeown, Douglass O., Catawba C. C., Route 2, Newton, N. C. 

McLaughlin, C. A., 21614 S. Madriver St., Bellfontaine, Ohio. 

McLaughlin, William E., 4311 N. Stanton, El Paso. 

—— Horace B., Greensboro C. C., 410 Sunset Dr., Greensboro, 

Nuc. 

McMahon, James J., Charles River C. C., Newton Centre 59, 
Mass. 

McMaster, George W., Commissioned Officers’ 
Naval Air Sta., North Island, San Diego 35. 

McNevin, Myles B., Poor Richard Club, 1319 Locust St., 
phia 7. 

McWilliams, George D., Forest Hills C. C., Rockford, Ill. 

Means, Richard, River Road C. C., P. O. Box 2022, Louisville. 

Medina, Conradin, Westmoreland Club, Wilkes-Barre, Pa. 

Mehlman, Howard H., Denver C. C., Denver. 

Meier, Eric, Harmonie Club, 4 E. 60th St., New York 22. 

Meisnest, Kenneth E., Washington A. C., 1325 Sixth Ave., Seattle. 

Melanson, John W., Petroleum Club, 219 N. Big Spring, Midland, 
Tex. 

Melle, Nicholas, Fox Chapel G. C., 426 Fox Chapel Rd., Pittsburgh. 

Melville, David C., Hamilton House, Christiansted, St. Croix, Vir- 
gin Islands, U. S. A. 

Menges, Charles E., 
Indianapolis 22. 

Menzel, Karl G., Lockhaven C. C., Alton, III. 

Meredith, Hoyt, Rosemount C. C., 3730 Medina Rd., Adron 13. 

5 - Joseph J, CC. oF Northampton County, Box 187, Easton, 


Mess (Open), 


Philadel- 


Indianapolis A. C., 1932 N. Sharon Ave., 


i. til, Clark G., Skinner Hall, University of Pennsylvania, Phil- 
ac jelphia 4. 

Merriman, Benjamin F. (R), 280 N. E. 43rd St., Andrews Gardens, 
Ft. Lauderdale, Fla. 

Meskill, Frank X., Elkridge Club, North Charles & Lake Ave., 
Baltimore 12. 

Mestel, Morton, Tumble Brook C. C., West Hartford 17, Conn. 

Merzger, Cecil E., Box 2153 Dallas. 

Mezzger, Warren H., Knollwood C. C., White Plains, N. Y. 





Gruendler 
Disposer 


CAN DO MORE THAN ° 
2 ORDINARY DISPOSERS 


Disposes bulk waste 
Table scraps from up to 2000 settings 
Pulp, pits, pods, cobs, bones 
Paper cups and milk cartons 
Food preparation wastes 
With little or no maintenance cost 


Have your food consultant or architect write us, or ad- 
dress us direct for full details. Do it today. 


GRUENDLER 
CRUSHER & PULVERIZER COMPANY 
2915 North Market + St.Louis 6, Mo. 


Pan 
HEAVY-DUTY Hey 
REDUCTION { 
EQUIPMENT 
SINCE 1885 


lesesnsianbutestandeatnbadenasanseaterien 





é 











’ 


Rs 


DURABLE and SMART 


furniture 


NO. 577 2 
Wall-Saving Side Chair 
NO. 576 arm chair to match 


Wide assortment of chairs and tables. See your dealer 
or write us for our distributor’s name. 


AMERICAN CHAIR COMPANY 
Manufacturers 
Sheboygan, Wisconsin 
Permanent Displays: 
—- New York + Atlanta * Miami * Boston * ~~ oo 
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Announcing es 
Williams 


CLUB-O-MATIC 
LAUNDRY 


A package unit for processing on premises 
Shower and Pool Towels 
Table Linens 
Bar Mops—ete. 
No additional personnel needed 


We plan an operation to process your 
own laundry 


Investigate the savings obtainable now 


40 years of experience serving clubs, 
hotels, hospitals, power laundries. 


Write, wire or call N. Y. STillwell 6-6666 


WILLIAMS 


Laundry Machinery Co., Inc. 
37-37 9th Street, Long Island City 1, N. Y. 


Complete line of new, rebuilt and 
used laundry equipment 

















BAKER VALUE 
PLUS QUALITY 


Quality, combined with value, are the rea- 
sons why hotels from coast to coast, have 
purchased their linens from Baker for so 
many years. 


Exclusive Distributors 
DWIGHT-ANCHOR 
Sheets & Pillow Cases 


SANDOW and SAMPSON 
Bath Towels 


BATEX 
Huck Towels 


and other quality textiles made 
especially for hotel use. 
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and 15 other cities 








“—" ~ ~~ C., Hillwood C. C., 6201 Hickory Valley Rd., Nash. 

ville 5. 

ane. Jr., J. D. Henry, Memphis A. C., Box 3306, Memphis 17, 

enn. 

Meyer, Gilbert, Tavern Club, 333 N. Michigan, Chicago 1. 

Meyers, Joseph S., 1351 E. Grand Blvd., Detroit. 

Michaels, Edward G., World Trade Club, World Trade Center, 
San Francisco. 

Mickley, Kurt E., City Club of Baton Rouge, 355 North Blvd, 
Baton Rouge, La. 

Middleton, G. Russell (A), 613—34th St., West Palm Beach. Fla, 

Middleton, Joseph C., 11 S. Lake Ave., Albany, N. Y. 

Middleton, Thomas W., Westwood C. C., 22625 Detroit Rd, 
Rocky River 16, Ohio. 

Midtbon, Burns K., Albuquerque C. C., P. O. Box 1076, Al- 
buquerque, N. Mex. 

Millard, Frank R., Box 211, LaPosada Inn, Santa Fe, N. Mex. 

Miller, Erwin R., Elks Club, 213 E. Main St., Marshalltown, !owa. 

Miller, Fred (R), 45-41—39th Pl., Long Island City 4, N. Y. 

Miller, George, Top of the Rock Club, Tower Bldg., Little Rock. 

Miller, George E., 1430 Woodhill Rd., Route #2, Savage, Minn. 

Miller, George L., Tuscarora Club, Walnut St., Lockport, N .Y, 

Miller, Howard E., Owensboro C. C., Owensboro, Ky. 

Miller, Hubert E., 556 E. 4th, Newport, Ky. 

Miller, Joseph C. (A), 1926 Norfolk St., N., St. Petersburg 10, 

Miller, Robert E., James River C. C., Newport News, Va. 

Miller, Robert P., San Antonio C. C., 4100 N. New Braunfels, San 
Antonio 9. 

Miller, Wayne D., Northmoor C. C.; Highland Park, Ill. 

Milligan, Loyal J. H., Oak Park C. C., Oak Park, III. 

Mills, Charles E., Hardscrabble C. C., Rte. #1, Box #94, Ft. 
Smith, Ark. 

Mills, Miss Leonore M., 1868 N. Cove Blvd., Toledo 6, Ohio. 

Mingledorff, Clyde S., Atlanta A. C., 166 Carnegie Way, N. W., 
Atlanta 1. 

Miravalle, Clement, 474 Antenor Ave., Pittsburgh 10. 

Mitchell, Eleanor M., Oak Ridge C. C., Hwy. #7, Co. Road #18, 
Hopkins, Minn. 

Mitchell, Robert Lee, Edison Club, Box 93, Rexford, N. Y. 

— Gabriel M., Kenwood C. C., 6401 Kenwood Rd., Cincin- 
nati 43. 

Mittler, Herbert J., Arizona Club, Luhrs Bldg., Phoenix. 

Moers, Mary E., Surf Club, Sandy Shores Hotel, P. O. Box 2326, 
Corpus Christi, Tex. 

Moller, Herbert R., Athens A. C., 1215 Clay St., Oakland, Calif. 

Molony, Jay L., Valencia, Inc., 1900 Valence St., New Orleans 15. 

Moncy, Peter M., Oakley C. C., 410 Belmont St., Watertown 72, 
Mass. 

Montague, Oliver E., Springfield C. C., Springfield, Ohio. 

Monte, Jack (A), 3727 Willow St., North Hollywood, Calif. 

Montfort, James B., National Press Club, National Press Bldg., 
Washington 4. 

Montgomery, Howard E., Valley Hunt Club, 520 S. Orange Grove 
Ave., Pasadena, Calif. 

Moon, Helene M. (A), Villa Camille, Hunt, Tex. 

Moon, Jay M. (A), Villa Camille, Hunt, Tex. 

Moore, Kenneth L., Union Club, 1211 Euclid Ave., Cleveland 15. 

Moore, William A., Racquet & Tennis Club, 370 Park Ave., New 
York 22. 

Moran, Herbert J., Canoe Brook C. C., Summit, N. J. 

Morgan, Robert E., Westbrook C. C., Springmill Rd., Mansfield, 
Ohio. 

Morris, James R. (Jimmy), Corpus Christi Town Club, P. O. Box 
325, Corpus Christi, Tex. 

Morrison, William B., M.I.T. Faculty Club, 50 Memorial Drive, 
Cambridge, Mass. 

Morrison, William P., Silverado C. C., 1600 Atlas Peak Rd., Napa, 
Calif. 

Mosbacher, Howard H., Southward Ho C. C., Bay Shore, L. I, 
N.Y. 


Moser, George G., Venetian Isles Y. C., 2701 N. E. 42nd St, 
Pompano Beach, Fla. 

Mosley, Glenn, District Dental, Hq. Com-5, Norfolk 11, Va. 

Mosso, Elanor (Ellie), Lakeside C. C., Box 22006, Houston 2°. 

Mowery, Van Buren, Box 8051, Guilford College Branch, Greens- 
boro, N. C. 

Moyer, Norman O., Arlington Club, 811 S. W. Salmon St., Port- 
land 5, Ore. 

Mrowicki, Edward, Ft. Madison C. C., Ft. Madison, Iowa. 

Mucci, Edward, Buffalo Trap and Field Club, Cayuga & Phillips 
Rds., Cheektowaga, N. Y. 

Mullican, E. Newton, Muskogee C. C., Box 1048, Muskogee, Okla. 

Mullins, John, Elks Club, 522 N. Harrison St., Rushville, Ind. 

Mund, Walter H., Midland Hills C. C., St. Paul 8, Minn. 

Mundy, A. Victor, India House, 1 Hanover Square, New York 4. 

Murai, Zoltan, 230 E. Leamy Ave., Springfield, Del. Co., Pa. 

Murawski, Alex, Kenosha C. C., Kenosha, Wis. 

Murdock, T/Sgt. Edwin C., (Hancock Field) 353 Montauk Circle, 
N. Syracuse, N. Y. 
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Murdock, Joseph N., Toledo Club, 14th & Madison Ave., Toledo, 
Ohio. 

Murphy, Christopher S., (A.) 441 Elm Ave., St. Louis 22. 

Murphy, Don Texarkana C. C3 O: Box 513, Texarkana, Ark. 

Murphy, Dale I., Happy Hollow "Club, 1701 S. 105th St., Omaha. 

Murphy, George E., South Hills C. e. West Covina, Calif. 

Murphy, John F., Miramar Club, Inc., P. O. Box 19043, Indian- 
apolis. 

Murphy, Jr., Robert W., Fremont Hills C. C., 26480 St. Francis 
Drive, Los Altos Hills, Calif. 

Murrey, George F., Woodmount C. C., P. O. Box 352, Rockville, 
Ma 

Murray, Robert, Pines Ridge G. C., Pines Bridge Rd., Ossining, 
nM. Y. 

Murray, Thomas F., Coldstream C. C., Box 5, Mt. Wash. Sta., 
Cincinnati 30. 

Muthler, Paul F., Louisville Boat Club, 4200 River Rd., Louisville. 

Myring Thomas J., Vancouver Lawn Tennis & Badminton Club, 
16 0 W. 15th Ave., Vancouver 9, British Columbia, Can. 


N 


Nagy. Laszlo L., Deepdale G. C., Box 353, Manhasset, N. Y. 

Nagy, Jr., William L., St. Petersburg Y. C, Central Ave, & 
Beach Dr., St. Petersburg 1, Fla. 

Najd »wski, Stanley Pes Wilmette G. C., Lake Avenue & Harms 
Rd., Wilmette, Ill. 

Nansen, John H., Pacific Coast Club, 850 E. Ocean Blvd., Long 
Beach 14, Calif. 

Nauman, Jr., Louis, Maryland Club, 1 E. Eager St., Baltimore 2. 

Naylor, Alexander John, Westmoreland C. C., Export, Pa. 

Nead, Herschel V., C. C. of Austin, 5712 Riverside Drive, Austin, 
Tex. 

Nebbia, William L., The Recess Club, 60 Broadway, New York 


4, 

Neal, Paul E., Moundbuilders C. C., North 33rd St., Newark, 
Ohio. 

Nedswick, Leonard W., North Jersey C. C., Hamburg Turnpike, 
Wayne, N. J. 

Neff, Richard H., Willimantic C. C., P. O. Box 206, Willimantic, 
Conn. 

Neiman, Milton M., Findlay C. C., Findlay, Ohio. 

Nelson, Al. B., Mendakota C. C., 2075 Dodd Road, St. Paul 18. 

Nelson, Chauncey W., Aero Club of Oregon, 804 S. W. Taylor, 
Portland 6, Ore. 

Nemeti, James, Drumlins C. C., 800 Nottingham Rd., Syracuse 
10: N.Y. 

Neukom, O. Albert, Lincolnshire C. C., Crete, Ill. 

Newton, Edward P., Union League Club, 38 E. 37th St., New York. 

Niel, Jr., Roy M., Princess Anne C. C., Virginia Beach, Va 

Ney, John W., Meadowbrook Town & C. C., 2149 N. Green Bay 
Rd., Racine, Wis. 

Nicholson, Ruth F., Clarksburg C. C., P. O. Box L566, Clarksburg, 
W. Va. 

Nitzsche, John M., Onondago G. & C. C., Fayetteville, N. Y. 

— William L., Capital City C. C., P. O. Box 67, Tallahassee, 


Noble, Harvey O., Rocky Fork C. C., P. O. Box 331, Gahanna, 
Ohio. 

Nodier, Raymond F., Colonial G. & C. C., 42 Colonial Club Dr., 
New Orleans 23. 

Noell, Jr., Gilbert W. (A), Yohannan’s Restaurant, Lenox Sq., 
Atlanta. 

“. Donald J., North Shore C. C., 1340 Glenview Rd., Glenview, 


Noguchi, Michael H., Waialae C. C., 4997 Kahala Ave., Honolulu 
15, Hawaii. 

Nolletti, James L., Davenport Club, Inc., New Rochelle, N. Y. 

Norie, Robert F., ‘Smoke Tree Ranch, Box A, Palm Springs, Calif. 

Norman, Norman G., Brynwood C. C., 6200 W. Good Hope Rd., 
Milwaukee. 

North, George B., Portland G. C., 5900 S. W. Scholls Ferry, 
Portland 19, Ore. 

Norton, Arthur L., 26 Newton St., Weston 93, Mass. 

Norton, E. Kenneth, Gibson Island Club, Gibson Island, Md. 

Novak, Steve J., Maumee River Y. C., Walbridge Park, Toledc 
14, Ohio. 


O 


Oberhammer, Ernest, Quaker Ridge G. C., Scarsdale, N. Y. 

O’Brien, Francis W., Wannamaset C. C., 96 Hoyt Ave., East 
Providence, R. I. 

O'Connell, Edmund N., Chippanee G. C., P. O. Box 1078, Bristol, 


Conn. 
O'Connell, Frank B., 4565—56th St., San Diego 15. 
O'Day, John E., Owl Club, Harvard U., 30 Holyoke St., Cam- 





WHEN YOU NEED LEMON JUICE 
DO YOU HAVE 10: 





Since 1863 





Squeeze lemons and pay the 
high cost of labor and ma- 
terials? 





Dissolve crystals that do not 
dissolve so easily? 





Combine bottles "A" and "B" 
to make a gallon? reoney MIXER | 





AR 

Add a frothing ingredient to 
put attractive heads on the 
drinks? 





Use a frothing product contain- 
ing Saponine, banned in 
many states? 





Pay more than '/oc per cock- 
tail for a lemon flavored 


drink base? 








If you are using FROTHY 
MIXER your answers are all 











EVEN MORE IMPORTANT: 


Which frothing lemon cocktail base gives greatest satisfaction? 
FROTHY MIXER can prove itself, only if you try a free sample. 


WRITE TODAY! 


114 Fieto St 
ROCHESTER 20.N. Y 








walk-ins 


Aluminum or steel sectional construction 


; 4 | COMPLETE REFRIGERATION 
coolers | fee) | = SYSTEM ON 14” x 46” 
4 | PANEL AVAILABLE 
f i : FOR MANY SIZES 
reezers ¢ Hermetically sealed 
© Ready to operate 


or combinations 


Sanitary! Strong! Efficient! You can assemble any size cooler, 
freezer or combination in any shape from standard sections. Add 
sections to increase size as your requirements grow. Easy to dis- 
assemble for relocation. 


Bally Case and Cooler, Inc., Bally, Pa. 
Get details—Write. Dept. CM-3 for FREE book. 
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MEIER'S 


Spa rhli ng Ctawla 


ee NON: ALCOHOLIC Chaimpagne/ 


And there’s a good ainske This, bubbling, tingling, festive 

drink is ideal for members and guests who prefer non- 

—_ alcoholic beverages . . makes @ “pit with youngsters, too! 

— Here is the original non- n-ateaholig. ‘eHampagne, made from the 

Oy tub world’s rarest white wine grapes. Write for details and name 
2 of of nearest distributor. i 


SRAgE s0ICE 
pomeaten 4 


| 
THE JOHN C. MEIER Gpape ice COMPANY 
SILVERTON, OMf10 











... ELIZABETH GARRISON 


Counselor 


specializes in the procurement and placement of 
EXECUTIVE personnel for city and country 
clubs. Our standards are high and our coverage 
is national. 


Men and women with good work records and top 
references are invited to register with us. 


WABASH EMPLOYMENT AGENCY 
202 South State St. Chicago 4, Illinois 
Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 











PHEASANTS 


for your Regular Menu and Special Parties 
Write, Wire, or Phone: : iG 

j . 7: 
Suid be Sse % 
PHEASANT CO. oe 


CANTON 
SOUTH DAKOTA 











A CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


ined tee PERSONNEL cancion 


80 WARREN STREET, Room 305 
New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 





bridge 38, Mass. 

O’Hagen, Harry V. (A), 664 Claiborne Ave., Jackson 9, Miss. 

O'Keefe, Charles A., Essex Fells C. C., Essex Fells, N. J. 

Ohsberg, Roland L., Agawam Hunt C. C., 15 Roger Williams 
Ave., Rumford 16, R. I. 

Old, Mack O., Norfolk Servicemen’s Club, Inc., 219 Boush St. 
Norfolk, Va. ; 

Olsen, Elmer L. (A), 23660 Buckingham, Dearborn 7, Mich. 

O'Neill, Leonard J., Ridgemoor C. C., 6601 W. Gunnison, Nor. 
wood Pk. Sta., Chicago 31. 

Opitz, Richard H. (A), Faculty Club, University of Pennsylvania, 
36th & Walnut St. Philadelphia. 

O'Reilly, James J., Wichita Fells C. C., 1701 Hamilton B'vd,, 
Wichita Falls, Tex. 

Orgera, Louis V., 1734—3rd St., Sarasota, Fla. 

Oremus, Charles R., 836 Bougainvillea, Lehigh Acres, Fla. 

Orfield, Herman L., Elks Club, Box 1013, Watsonville, Cali:. 

Orkisz, CM/Sgt. Peter P., 506 Cherokee, Eglin AFB, Fla. 

O’Roke, H. Herbert, Multnomah A. C., 1849 S. W. Slamon St, 
Portland 7, Ore. 

Orr, John F., Plantation House, 532 S. Cashua Dr., Florence, S. C. 

Osborne, C. W., 7 Club, Inc.) 85-30—68th Ave., Forest 
Hills 74, | ae fi. Pe 

Osborne, Harold S., Columbian Club of Dallas, Rt. 1, Box 82, 
Carrollton, Tex. 

Otis, Carleton, Westmoreland C. C., Export, Pa. 

Otis, Frank G., Wichita Club, Robertson Bldg., Wichita Falls, 
Tex. 

Otis, Mrs. Henryetta, Midland Club, P. O. Box 933, Midland, 
Tex. 

Ott, Edward J., Aviation Club, 1890 Teller St., Denver 15. 

Ott, William A., Henderson C. C., Henderson, N. C. 

Ouellette, Leon A., 217 Blossom Lane, Palm Beach Shores, Fla. 

Oustaian, Jack, 221 Glendale Ave., Lexington, Ky. 

Outland, John G., Dallas C. C., Dallas. 

Ovecka, Joseph S., Highmount, Apt. 20S, 6200-S5th Ave., Pitts- 
burgh 32. 

Ovens, Frank N., Royal Canadian Y. C., 1 Wellington St, W., 
Toronto 1, Ontario, Can. 

Overs, William C., The Lunch Club, Inc. 63 Wall St., New York 5. 

Overton, William D. (R), 4850 Eastline Rd., Fort Worth 19. 

Owen, Jr., H. Alton, Harbor View Club, 2 Broadway, New York 
4. 


P 


Page, Roy W. (A), 2912—3rd Ave., S., Great Falls, Mont. 

Painton, A. Kenneth, Union Club, 8 Park St., Boston. 

Palermo, John J., Kona Kai Club, 450 Yacht Harbor Dr., San 
Diego 6. 

Pallada, Theodore R., Standard C. C., P. O. Box 7421, St. Mat- 
thews, Ky. 

Palmer, George, Butte Town Club, Montana Standard Bldg,, 
Butte, Mont. 

Palmer, James A., Brook-Lea C. C., 891 Pixley Rd., Rochester 
11, WN. Y. 

Palmer, Lorna C., Madison G. & C. C., 6245 Chapel Rd., North 
Madison, Ohio. 

Papanti, Raymond C., Shaker Farms C. C., Shaker Rd., West- 
field, Mass. 

Park, Robert E., Hercules C. ~ Hercules Rd., Wilmington 99, Del. 

Parker, Harry W., Southern Y. C., Lakeview P. O. Box 12073 
New Orleans 24. 

Parker, James E., 1606 Guelick Pl., Utica, N. Y. 

Parker, James H., New York A. C., 180 Central Park, S., New 
York 19. 

Parker, Robert Burgess, Black Knight C. C., P. O. Box 1290, 
Beckley, W. Va. 

Parkinson, Fred, Glen Flora C. C., 2200 N. Sheridan Rd., Wauke- 
gan, Ill. 

Parlamento, Daniel G., 1913 Selwyn Dr., Decatur, Ga. 

Parlamento, Louis, Executive Lunch Club, Morgan Guaranty Trust 
Co., 140 Broadway, New York 15. 

Parrish, Arthur ~ Garden City G. C., 315 Stewart Ave., Garen 
Gayot. 4. N.Y. 

Parrota, Ralph A. ‘Goose Creek C. C., Box 248, Baytown, ‘Tex. 

Pasler, Kurt, 13 Summer Ave., Great meck. Tt: i Ne Y. 

Patterson, Albert E., East Ridge C. C., P. O. Box 6265, Shreve- 
port, La. 

Pattison, Walter S., Century Club, Muskegon, Mich. 

Patty, Jack E., Court House C. C., Box 398, Fairfax, Va. 

Paul, Donald J., Torresdale-Frankford C. C., Philadelphia. 

Paul, Robert W., Butte C. C., P. O. Box 224, Butte, Mont. 

Payton, Harry O., 1314 Larsen Lane, Tampa 5, Fla. 

Pazzi, Milo E., 5809—7th Ave., S., Birmingham, Ala. 

Peach, Miss Ruth A., Seattle Tennis Club, 922 McGilvra Blvd., 
Seattle. 

Peacock, W. H., Loyal Order of Moose, 921 W. Sprague Ave. 
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Spokane, Wash. 

Bisrce, James D., Binghamton Club, 83 Front St., Binghamton, 
IN. (de 

Pearson, Tom E., Mt. Hawley C. C., P. O. Box 502, Peoria, Ill. 

Pech, Zygmunt A., Dallas Club, 1713 Pacific, Dallas 1. 

Peduzzi, John, Piedmont Club, 361 E. Main St., Spartanburg, S. C. 

Peele, Carlton R., Chief Petty Officers’ Mess (open), Building 
R-53, Naval Air Sta., Norfolk, Va. 

Peemoeller, William E., Wilmington Club, 1103 Market St., Wil- 
mington, Del. 

Pellek, NT G., Somerset Hills C. C., Mine Mount Rd., Bernards- 
ville, N. J. 

Pelot, Charles H. (A), 5 Woodland Dr., Malvern, Pa. 

Pentenero, Joseph (A), 2203 Tuttle Terr., Sarasota, Fla. 

Perkins, Ellis (Doc), Bradenton G. & C. C., Bradenton, Fla. 

Perkis, Frank, Rocky Fork Hunt & C. C. Gahanna, Ohio. 

Perry, Edward R., Maple Bluff C. C., 500 Kensington Dr., Madi- 
son, Wis. 

Perry, Jr., Thomas G., Raleigh C. C., Inc., Peartree Lane, Raleigh, 
N 


C. 
Perry, Verne, Multnomah A. C., P. O. Box 390, Portland 7, Ore. 
Pesavento, Edward J., Pittsburgh Field Club, 121 Field Club Rd., 
Pictsburgh 38. 
Peters, John B., Red Oak C. C., Rte. 4, Red Oak, Iowa. 
Peters, Robert G., 101 Serenata Ct., Ft. Pierce, Fla. 
sen, Finn V., Denver Petroleum Club, 110—16th St., Denver 


Peterson, Harold W., South Side Swedish Club, 7330 Ridgeland 
Ave., Chicago 49. 

Peterson, John M., Big Spring G. C., P. O. Box 636, Cherokee 
Sta., Louisville. 

Peterson, William L., Wheeling C. C., Wheeling, W. Va. 

Pettiiohn, Charles R., Kitchi Gammi, 9th Ave. & Superior St., 
Duluth, Minn. 

Petty. James S., Inland Empire Early Birds Club, Box 194, 
Spokane 10, Wash. 

Phillips, Miss Beatrice M., Brae Burn C. C., 326 Fuller St., West 
Newton 65, Mass. 

Phillips, Robert F., City of Lansing, Olds Hotel Bldg., Lansing, 
Mich. 

Phillips, Mrs. Ted, Edina C. C., 4701 W. 50th St., Minneapolis 24. 

Pick. Henry B., Highland Town & C. C., 128th & Pacific Sts., 
Omaha 14. 

Pierce, Clarence A. (A), 2407 W. Pacific, Apt. F, Spokane 43, 
Wash. 

Pierceall, Richard, Illini C. C., R. R. #2, Springfield, Ill. 

Piffner, Harvey O. (A), P. O. Box 775, Mendota, Minn. 

Pike, Franklin R., U. C., 1346 Central, Memphis. 

Piluso, Emil F., Riverside G. & C. C., 8105 N. E. Sunderland 
Ave., Portland 11, Ore. 

Pinkowski, Frank J., LaSalle Y. C., 73 S. 68th St., Niagara Falls, 
N. Y 


Pinner, Jr., I. Kenneth, Cape Fear Club, Wilmington, N. C. 

Pinon, Jr., Maj. Miguel A., Officers’ Open Mess, Donaldson AFB, 
Greenville, S. C. 

Piper, Henry C., Bonnie Briar C. C., Larchmont, N. Y. 

Plante, Bruce G., Le Sueur B. C., Le Sueur, Minn. 

Plenge, Edward S., U. C., of Rochester, 26 Broadway, Rochester, 
N.. ¥. 

Pohl, Herbert P., Irving C. C., 6236 Turner Way, Dallas 30. 

Pohiman, Ewald C., Inwood C. C., Inwood, L. I, N. Y. 

Polansky, John, Longue Vue Club, 400 Longue Vue Dr., Verona, 
Pa. 

Polansky, Pete, Longue Vue Club, 400 Longue Vue Dr., Verona, 
Pa. 

Pollock, James E., Morris Park C. C., McKinley Ave., South 
Bend, Ind. 

Polson, Mrs. Ruth B., Merion G. C., Ardmore Ave., Ardmore, Pa. 

Pontillon, Marcel G., 3894 N. W. Fourth St., Miami 44. 

Potter, Donald S., Hamilton G. & C. C., Ancaster, Ontario, Can. 

Potter, Ray H., Leewood G. C., Tuckahoe, N. Y. 

Pottle, John F., Pinehurst C. C., Pinehurst, N. C. 

Powe, F. S., Petroleum Club, Wichita Falls, Tex. 

Powers, Sherman D., Box 1, Ferry, Mich. 

Powers, Thomas H., Brookside C. C., Inc., P. O. Box 
Ohio. 

Prato, Remo, Wellesley C. C., 294 Wellesley Ave., Wellesley 
Hills, Mass. 

Presley, Paul H., Oklahoma City G. & C. C., 7000 N. W. Grand 
Blvd., Oklahoma City. 

Presser, George, 7400—46th Ave., No., Box 154, St. Petersburg 
9, Fla. 

Presson, J. W., Hermitage C. C., Hillard Rd., Richmond, Va. 

Preston, Richard (Tony), Preston Hollow C. C., 11800 Hillcrest 
Rd., Dallas 30. 

Price, A. S., Credit Valley C. C., Erindale, Ontario, Can. 

oe M/Sgt. Clarence, USAF, NCO Open Mess, Tinker AFB, 
Okla. 

Price, Charles M., Elyria C. C., Oberlin Rd., Elyria, Ohio. 


7, Canton 1, 
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ZOIA BANQUETIER 


"'The Home of Covers and Rings Service"’ 








Through 
Dealers 
in every 
city of 
U.S.A. and 
Canada 























4—BUF-A-TIER RACK for carrier and 
display 10 compartment plates. 











I—Food service—COVERS nesting and 
stacking from 2!/."' to 14'' diameter. 


2—Food service—COVERS OVAL shape 5—TRAYS ‘''Pebble Pattern’ NON- 
nesting and stacking types. SKID feature. 

3—ROLLS-RACK ''Rings and Covers 6—TOAST and CAKE COVERS 
Orderly'' stacks more than 100 “DOME-SHAPE." 
items. 7—RINGS and COVERS with plastic 


bands for all size plates. 


THE ORIGINAL ZOIA BANQUETIER PRODUCTS are made with 
18-8 STAINLESS TYPE 302 and with ALUMINUM TYPE 3/SO. 


ZOIA BANQUETIER CO., INC. 


4125 PAYNE AVENUE SINCE 1918 CLEVELAND 3, OHIO 


ABERDEEN 
EMPLOYMENT AGENCY 


80 Warren St., N. Y. C., N. Y. (S. Rosenberg, lic.) 
Beekman 3-2110 


Chefs - 2nd Cooks - Butchers 
Breakfast Cooks - Pantry Saladman - Kitchenporters 
Busboys - Waiters - Bartenders - Locker Room Help 
Chauffeurs - Handymen - Maintenance Men - Couples 
Watchmen - TEMPORARY and FEMALE Help. 


ASK FOR SAM (Selecting Help for Employers for over 30 yrs.) 
ASK FOR MISS SUE (Female Dept.) 
"NO-CHARGE-TO-THE-EMPLOYER" 


LUAU TIME 


YOUR HAWAIIAN PARTY 
LEISe HULA SKIRTS > ORCHIDS: 


MGae 24 PAGE ILLUSTRATED CATALOG 


@ -oveuawatt 


Main Office 
305 7th Ave., N.Y. 1, N.Y. + OR 5-6500 
Branch 
30 W. Washington St., Chicago 2, Ill. * AN 3-6622 





- Bakers - Broilers 
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Price, Ernest, 1242 Upton Ave., South Hills, Covington, Ky. 

Price, Helen R., Odessa A. C., 4204 Fernwood, Odessa, Tex. 

Price, Peter G., Paradise Valley C. C., P. O. Box 1208, Scottsdale, 
Ariz. 

Primeau, Joseph E. (A), Baldwin Apartments, 900 University, 
Seattle 1. 

Pruner, Clayton E., Valley C. C., P. O. Box 71, Rte. 2, Denver 22. 

Purcell, William J., Indian Harbor Y. C., Steamboat Rd., Green- 
wich, Conn. 

Pursell, Lester J., Toledo Club, 14th & Madison Ave., Toledo, 

Ohio. 


Q 
Quick, Paul D., Press Club of Ohio, 61 E. Lynn, Columbus, Ohio. 


R 


Rabbino, Louis C. (A), 2501 S. Courtney, Mobile, Ala. 

Raes, Alphonse, Minikahda Club, Minneapolis. 

Raines, George I., Elks Club, 532 State St., Knoxville, Tenn. 

Rainey, David E., Indian Hills C. C., Box 452, Tuscaloosa, Ala. 

Ralles, Philip, Hyperion Field Club, Rte. 1, Grimes, Iowa. 

Ralton, Frank E., Brazos Club, Baker Hotel, 200 E. Hubbard St., 
Mineral Wells, Tex. 

Ramsey, Charles L., Junction City C. C., Box 231, Junction City, 
Kans. 

Rankin, Charles R. (A), 2904 W. 43rd Pl., Los Angeles 8. 

Rawe, Hans W., Athletic Club, 136 E. Broad St., Columbus, Ohio. 

Raymond, Robert J., Milwaukee A. C., 758 N. Broadway, Mil- 
waukee. 

Rea, Jr., Lawrence E., Ridgeway C. C., Box 1221, Memphis. 

Ream, Thomas, 7545 La Jolla Blvd., La Jolla, Calif. 

Redman, Edward B., 30 Harrison Ave., New Canaan, Conn. 

Reich, William R., 50 Gleason St., Delray Beach, Fla. 

Reid, Dale Z., Beacon Club, 2914 First Natl. Bank Bldg., Okla- 
homa City. 

Reifel, Vaughn A., Palms Motor Hotel & Club, 2405 W. Picacho, 
Las Cruces, N. Mex. 

Rhine, Paul A. (A), 3507 Green St., Harrisburg, Pa. 

Rhodes, Harvey A., 1411 Overhill Dr., Houston 18. 

Rice, Thomas J., Pittsburgh A. Assn., 4215 Fifth Ave., Pittsburgh 
13. 

Rieder, Arnold M., Meadow Lark G. & C. C., Great Falls, Mont. 

Reinhard, James O., Lehigh C. C., Allentown, Pa 

Renegar, Edward E., Detroit Y. C., Belle Isle, Detroit 7. 

Reynolds, Franklin S., Wall Street Club, 40 Wall St., New York 5. 

Rice, Mendell F., U. C., 1135—16th St., N. W., Washington, D. C. 

Rich, Marvin M., Elks Club, Box 35, El Cajon, Calif. 

Richards, Allan M., 1065 Sheridan Blvd., Apt. 9, Denver 14. 

Richards, Spencer J., R20 University Ave., Bethlehem, Pa. 

Richardson, Arthur W., National Club, 303 Bay St., Toronto, 
Ontario, Can. 

Richardson, Max, Twin Beach C. C., Walled Lake, Mich. 

Richter, Jan H., Oswego Lake C. C., 20 Iron Mt. Blvd., Lake 
Oswego, Ore. 

Ridout, Frank E., Century C. C., Anderson Hill Rd., Purchase, 
N.Y. 

Rieck, Arthur, 480 N. E. 129th St., N. Miami, Fla. 

Riede, Raymond (R), 2037 Cherry, Denver. 

Rieger, Harry A., Marine Drive G. C., W. 57th & S. W. Marine 
Dr., Vancouver, British Columbia, Can. 

Riesack, Gustav A., New York, Produce Exchange Lunch Club, 
26 Broadway, New York 4. 

Rimes, Victor E., Oak Cliff C. C., P. O. Box 13627, Dallas 24. 

Riordan, John, Port Arthur C. C., P. O. Box 486, Port Arthur, 


Tex. 

Ripper, David H., Detroit Club, 712 Cass Ave., Detroit. 

Ritchey, William K., Shawnee C. C., 913 E. 29th St., Topeka, 
Kans. 

Rittenhouse, Mrs. Grace, Rolling Hills C. C., Newburgh, Ind. 

Roach, Harold E., Petroleum Club, 2nd Floor Union Center, 
Wichita, Kans. 

Robbins, Thomas, W., Benvenue C. C., Rocky Mount, N. C. 

Roberts, Clyde, Willow Oaks C. C., 6228 Forest Hill Ave., Rich- 
mond 25, Va. 

Robertson, Sherfield W., Navy Officers Mess (Open), 1 Naka- 
hara, Osoco-Ka, Yokohoma, Japan. 

Robinson, Charles M., 301 S. Center St., Box 546, Statesville, N. C. 

Robinson, Donald P., Shady Oaks C. C., 320 Roaring Springs Rd., 
Ft. Worth 14. 

Rockey, James A., Elmira C. C., Box 606, Elmira, N. Y. 

Rodgers, Howard E., Indian Hill Club, Winnetka, Ill. 

am John G., Woodstock Club, 1301 W. 38th St. eae y 


ay Prentice H., Rolling Hills C. C., Box 7324, Tulsa. 
Rohm, George G., Columbus C. GC. tecs 4831 E. Broad St., Colum- 





bus 13, Ohio. 

Rohr, Albert E., Radnor Hunt Club, R. D. 2, Providence Rd, 
Malvern, Pa. 

Rolfes, Frank H., Cincinnati Club, 8th & Race Sts., Cincinnati, 

Roma, Tony, Idlewild C. C., Dixie Highway, Flossmoor, Ill 

Romain, Cassie, Rte. 3, Box 838, Edgewater, Md. 

Romick, Charles R., Grand Rapids Tennis & G. C., 2715 W. 
Leonard, Grand Rapids 4, Mich. 

Rood, Raymond E. (A), Northwood Inn, 2593 Woodward, Be: Kley, 
Mich. 

Roper, Robert J., Westwood Club, 6200 W. Club Lane, Richmond, 
Va 


Rorke, William S., College Club, 605 Spring St., Seattle. 

Rose, Sidney, Menlo C. C., P. O. Box 629, Redwood City, Calif, 

Rosemond, Jack J., Valdosta C. C., Valdosta, Ga. 

Ross, Roger S., Glen Ridge C. c Glen Ridge, N. J. 

Rossetti, Harvey P., Columbus Club, 181 E. Broad St., Columbus 
15, Ohio. 

Rowell, Jonathan A., Mt. Vernon C. C., Rte. 3, Golden, Colo. 

Ruben, Albert J., Shreveport Club, 410 Travis St., Shreveport, 


Rubben, Paul J., Cheyenne Mountain C. C., 9 Lake Ave., Broad. 
Moor, Colorado Springs, Colo. 

Rueb, George A., Lake View C. C., N. W. 63rd & Portland, 
Oklahoma City. 

Ruff, Louis F., Low Angeles A. C., 431 W. 7th St., Los Angeles, 

Ruse, Grant M., Riverside Y. C., Riverside, Conn. 

Rushin, James E., Montgomery C. C., Box 6038, Carolyn Station, 
Montgomery, Ala. 

Russ, Arles, 361 E. Cambourne St., Ferndale, Mich. 

Russell, Foil O., Myers Park C. C., P. O. Box 6054, Charlotte 7, 
N.C. 

Russell, Raymond P., Delaware C. C., Muncie, Ind. 

Ryan, Joseph V., C. C. of Columbus, Inc., Cherokee Ave., Coium- 
bus, Ga 


Ss 


Sacco, John V., Valley C. C., P. O. Box 126, Conyngham, Pa. 

Saccu, Peter, Town Club of Ft. Worth, Hotel Texas, 815 Main St, 
Ft. Worth. 

Sajtar, Stephan M., Arbor Hills C. C., 1426 Arbor Hills Rd, 
Jackson, Mich. 

Sams, James P., River Valley Club, Upper River Rd., Louisville 7. 

Sanborn, M. B., Elks Club, 129 S. Appleton St., Appleton, Wis. 

Sander, Carlton A., Seattle Tennis Club, 922 McGilvra Blvd. 
Seattle. 

Sanford, Mrs. Esme P., Sylvania C. C., Sylvania, Ohio. 

Sandford, Richard R., Sylvania C. c. Syivania, Ohio. 

Santhis, "Harry Rss ’(Sleepy Hollow G. C.) 510—Sth Ave., St. 
Albans, W. Va. : 

Sargent, Herbert F., Altadena Town & C. C., 2290 Country Club 
Dr., Altadena, Calif. 

Santoyo C., Ulises, Club Campestre de la Ciudad de Mexico, 
Calzada de Tlalpan 1978, Mexico 21, D. F 

Sargent, Mrs. Palmira M., Little Town Club, 27 E. Carrillo St, 
Santa Barbara, Calif. 

Sarver, H. B., Cherokee Town & C. C., 155 W. Paces Ferry Rad., 
N. W., Atlanta. 

Sasser, Earl W., Lake Region Y. & C. C, Box 1110, Winter 
Haven, Fla. 

Satterthwait, Walter, Commerce Club, Inc., Broad & Marietta 
St., Atlanta 3. 

Schachter, Charles W., Green Brook C. C., Box 391, North Cald- 
well, N. J. 

Schade, Bios A., 744 Broad Street Club, 744 Broad St., Newark, 


Schaefer, John C., U. C., 800 Powell St., San Francisco. 
Schammel, Wayne J., Hillcrest C. C., 8901 O St., Lincoln, Nebr. 
Schardein, William G., Bookcliff C. C., 2730 — Rd., Grand 
Junction, Colo. 
Scharpenberg, Fred H., Engineers C. C., Glenwood Rd., Roslyn, 
ty 


Schatz, Ralph R., (Cliffside C. C.) 72 Arden Rd., Trumbull, Conn. 
Schaubach, Oliver B., North Oaks G. C., 54 E. Oaks Rd., St. 
Paul 10. 


Schechter, Mark, Mayfair Club, 1456 Spring St. N. W., Atlanta. . 


Schiff, Alfred, Athelstan Club, (Battle Creek C. C.) Security 
National Bank Bldg., Battle Creek, Mich. 

Schill, Edgar C., Thunderbird Ranch and C. C., Palm Springs, 
Calif. 

Schlingmann, Carl F. (A), 1011 Old Gulph Rd., - Mawr, Pa. 

Schmid, Robert, Pelham C. C., Box 32, Pelham, N. 

Schmidt, Eli C., The Union League, 140 S. Broad Sts Philadel, hia 
2. 

Schmidt, G. Otto M. (A), 1215 Castro St., San Francisco. | 

Schneider, Joseph A., Valley Club of Montecito, P. O. Box 1/40, 
Santa Barbara, Calif. 
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Leading Purveyors to Clubs 
Of the Peninsular Chapter 


CANADA DRY OF GRAND RAPIDS, INC. 
America’s First Family of Beverages 
341 Grant St., S.W. Grand Rapids, Mich. 
GLendale 4-2888 


BLACKPORT PACKING COMPANY 
The Finest Meats for Hotels, Clubs 
and Restaurants 
$59 Lake Drive, S.E. Grand Rapids, Mich. 
Phone GLendale 6-5424 


BURDICK PACKING CO. 
Prime and Choice Meats 
Clubs—Hotels—Restaurants 
34 East Michigan Ave. Battle Creek, Mich. 
Call us Collect WO 2-5111 


GEORGE G. DAMOOSE COMPANY 


Fruit and Produce to Clubs, Hotels 
and Restaurants 


416 Monroe Ave., N.W. Grand Rapids, Mich. 
GLendale 6-5471 


DEAN’S ICE CREAM 
Dean’s Dairy, Inc. 


Berrien Springs Michigan 


GEORGE A. GARDELLA COMPANY 
Frozen, Canned and Dairy Foods 
1505 N. Burdick 
FI 3-4676 


Kalamazoo 


NORMAN PRODUCE COMPANY 
Produce—Frozen Foods 
86 S. Division St. 
Battle Creek, Michigan 


PARMENTER AND ANDRE 
Golf Course Supplies 
1042 Michigan St., N.E. 
GL 8-1546 


SEALTEST MILK AND ICE CREAM 
Division of National Dairy Products 


Grand Rapids Michigan 


STANNY-MORRIS-LIVINGSTON CO. 
Consistently Superior 
TEmple 3-5700 Detroit, Mich. 


STANZ CHEESE CO. 
Purveyors to Clubs and Hotels 
South Bend, Ind. 


TROYER’S POULTRY 
Land o’Goshen Brand 
New Paris Indiana 


SYMONS BROTHERS AND COMPANY 
Wholesale Merchants 
Jackson Michigan 


SULLIVAN 
Milk Products Company 
225 Jackson St. Battle Creek, Mich. 


ALLEN BROS., INC. 
Purveyors of Fancy Meats 
YA 7-5010 Chicago, Illinois 


R & M PACKING COMPANY 


Purveyors of Fine Meats to Hotels, 
Clubs and Institutions 


7809 Lovers Lane Kalamazoo, Michigan 


PAW PAW LAUNDRY, INC. 


Serving Southwest Michigan with the 
Finest Quality and Service 


Kalamazoo, Mich. Phone FI 5-4921 
FISHMAN BROS. 
3205-09 W. 59th Street Chicago, Illinois 


SECORD AND JOHNSON 


Wholesale Purveyors of Quality Meats 
to Clubs, Restaurants and Hotels 


STate 4-3125 514 Jay St., Jackson, Mich. 


ALBERT BASSO & CO., INC. 
218 Detroit Street 
Ann Arbor 
Phone NOrmandy 3-3331 


Michigan 


BAXTER LAUNDERERS 
Linen Supplies Industrial Suppliers 
In Service Since 1894 
1915 Peck St. Muskegon, Michigan 
PArkway 2-2691 


FROST PACK DISTRIBUTING COMPANY 
Wholesalers of Fine Foods 
Serving Hotels, Institutions, Restaurants 
and Bakeries 


69 Front Ave., N.W. Grand Rapids, Mich. 
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ATLANTA PURVEYORS TO THE 
GEORGIA CRACKER CHAPTER 


FLOORS, INC. 
840 Dekalb Ave. 
Janitor Supplies and Service 


ARISTOCRAT ICE CREAM CO. 
Serving Leading Clubs, Hotels & Restaurants 
165 Haynes St. SW 


TENNESSEE EGG CO. 
Wholesale Poultry, Eggs and Butter 
448 Georgia Ave. JA 2 6775 


PFAELZER BROTHERS, INC. 
America’s Finest Meats and Poultry 
Union Stockyards Chicago, IIl. 


SANITARY SUPPLY CO., INC. 
Everything to Clean With 
Rhodes Building Annex Atlanta, Ga. 
Established 1913 


WHITE METROPOLITAN HOTEL 
SUPPLY CO. 
33 Hunter St. Atlanta, Ga. 
Purveyors of Meats and Poultry 
to Clubs, Hotels and Restaurants 


Compliments of 
DODD DISTRIBUTING CO. 
Wholesale Liquors and Beer 

Atlanta, Ga. 


CAPITOL FISH CO. 
Wholesale Distributors 
Institutional Groceries 
Frozen Foods and Seafoods 
777 W. Whitehall SW Atlanta 10, Ga. 
PL 5 4511 


SOUTHERN CONTRACT SUPPLY 
Hotels, Motels and Clubs 
Linen—Bedroom and Dining Room 
Name Woven Merchandise a Specialty 
Write for Quotations 
W. L. Glenn 
428 Sycamore St. 


DR 3 5210 


Decatur, Ga. 


ATLANTA GROCERY CO. 
148 Piedmont Ave. SE Atlanta, Ga. 
Best Wishes 
COMPLIMENTS OF A FRIEND 


Atlanta, Ga. 


Atlanta, Ga. 


ESTES BROS. BROKERAGE CO. 
1827 Lomita Rd. SE 
DR 3 0934 
Representing 
Consolidated Lobster Co. 
Crisfield Packing Co. 
Star Fish & Oyster Co. 


GENERAL WHOLESALE CoO. 


Service is Our Business 
710 Ashby St. NW 


Best Wishes 
HANES SUPPLY CO. 


Bakery and Decorating Supplies 
JA 5 0778 


UNITED DISTRIBUTORS 
Wholesale Wines and Fine Liquors 
Horace Johnson 


WHITLOCK DOBBS INC. 


Equipment for the Food Service Industry 
JA 2 4451 


CEFALU PRODUCE EXCHANGE 


Georgia State Farmers Market 
Full Line of Fruits and Vegetables 
PO 6 9691 


GORDON’S MAGIC-PAK POTATO CHIPS 


and Other Fine Snack Items 
111 Magic Pak Way 


ATLANTA FISH CO. 


Fish, Shellfish & Bird’s Eye Frosted Foods 
602 Means St. NW 


Compliments of 

CAGEL’S INC. 
Cagel’s Pride Fryers 

Fresh Cutup Parts—Farm Fresh Eggs 
Catering to Hotels, Restaurants & Clubs 
SY 9 5661 


DIXIE BOTTLE AND BEVERAGE CO. 
Distributors of CARLING RED CAP ALE 
and CARLING BLACK LABEL BEER 


Atlanta, Ga. 


{Continued on next pagel] 


Atlanta 16, Ga. 


Gloucester, Mass. 
Crisfield, Md. 
Mobile, Ala. 


Atlanta, Ga. 


Atlanta, Ga. 


Atlanta, Ga. 


Forest Park, Ga. 


Atlanta, Ga. 


Atlanta, Ga. 


Atlanta, Ga. 
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Schneider, Thomas E., Norwood Hills C. C., Lucas & Hunt Rd., 
St. Louis 21. 

Schmidt, Melvin A., West Bend C. C., Rte. 4, West Bend, Wis. 

Schroeder, Walter C., Hutchinson Town Club, 110 N. Poplar, 
Hutchinson, Kans. 

Schrott, Walter F., Standard Club of Chicago, Chicago. 

Schryver, Earl R., Elks Club, Springfield, Ill. 

Schuh, Harry C., 441 N. Front St., Wheeling, W. Va. 

Schult, John E., 86-109—208th St., Queens Village, L.I. 27, N. Y. 

Schultz, Warren H., Atlanta A. C., P. O. Box 1018, Atlanta. 

Schulze, Albert, Green Gables C. C., 6800 W. Jewell, Denver 15. 

Schulze, Mrs. Jean, Engineers Club, 1710 Commerce, Vaughn 
Bidg., Dallas 1. 

Schumacher, Robert F. P., Creek Club, Locust Valley, N. Y. 

Schulz, John E., Shaker Heights C. C., 3300 Courtland Blvd., 
Shaker Heights 22, Ohio. 

Schwarz, William, 1413 Spurgeon, Apt. 2, Santa Ana, Calif. 

Schwend, John B., Lakeside C. C., Box 22006, Houston. 

Schwend, Mrs. Margaret, Lakeside C. C., Box 22006, Houston. 

Schytte, Bengt W., Idle Hour G. & C. C., P. O. Box 884, Macon, 
G 


Scott. Arthur R., The Metropolitan, One E. 60th St., New York 22. 

Scott. Eric, The Pinnacle Club, 150 E. 42nd St., New York 17. 

Scott. R. P., Carolina C. C., Box 6126, Raleigh, N 

Scroxgs, Mrs. Edna W., Alamance C. C., Burlington, N. C. 

Scroggs, Talmage C., Alamance C. C., Burlington, N. C. 

Sears, Capt. Richard L., (Argyle C. C.) 714 Sligo Ave., Apt. 
110, Silver Springs, Md. 

Seeber, Eugene, Los Angeles C. C., 10101 Wilshire Blvd., Los 
Angeles 24. 

Seeger, Lee M., Brentwood C. C., 590 S. Burlingame Ave., Los 
Augeles 49. 

Segal, Joseph, 2318 Blueridge Ave., Wheaton, Md. 

Seid:, Harry C., Westwood C. C., Rte. 4, Box 248, Houston. 

Seidel, Paul K., Chagrin Valley Hunt Club, Old Mill Rd., Gates 
Mills, Ohio. 

Seiden, Steven A., Lido G. C., Lido Blvd., Lido Beach, L. I., N .Y. 

Seitz. Jr., F. R., Oakmont C. C., Hulton Rd., Oakmont, Pa. 

Serkowich, Hal B., Cuyamaca Club, 235 Broadway, San Diego 1. 

Sevier, Harold J., Com. Officers’ Mess (Closed), Bldg. 3333, 
U. S. Navphibase, Little Creek, Norfolk, Va. 

Sexson, Dale M., 601—10th St., Marysville, Calif. 

Shaner, Frederick E., Youngstown Club, Union Bank Bldg., 


Youngstown 3, Ohio. 
— Roy, (Del Rio G. & C. C.) 37772 Duvall Ct., Freemont, 
Cali 


Shaw, Francis H., Exmoor C. C., 700 Vine Ave., Highland Park, 
Ill. 


Shaw, George D., Hacienda G. C., 718 East Rd., La Habra, Calif. 

Shearouse, Hugh R., Oglethorpe Club, 450 Bull St., Savannah, Ga. 

Sheeran, John J., 350 S. Fuller Ave., 7-D, Los Angeles 36. 

Sheets, S. T., Algonquin G. C., 340 N. Berry Rd., Glendale 22, Mo. 

Shephard, Dale, Campus Club, Coffman Memorial Union, Univer- 
sity, Minneapolis. 

Sherertz, James A., U. C., 232 S. Jefferson Ave., Peoria, Ill. 

Sherman, Edward I., Heather Downs C. C., 3910 Heather Downs 
Blvd., Toledo 14, Ohio. 

— Miss K. Louise, 1331—26th Ave., N., St. Petersburg 4, 
Fla. 

Sherman, Leon J., Woodbridge C. C., Ansonia Rd., Woodbridge, 


Conn. 

— Frank T., Elks Club, 19 Cedar Ave., Long Beach, 
Calif. 

Shields, Roy J., Annapolis C. C., RFD 3, Annapolis, Md. 

Shissias, George G., Forest Lake Club, Box 4218, Columbia, S. C. 

Sholler, George E., Flint G. C., 3100 Lakewood Dr., Flint, Mich. 

Shook, R. E. (A), 3500 Stonebridge Rd., Kettering 29, Ohio. 

Short, Stanley, Bath & Tennis Club, Box 323, Spring Lake, N. J. 

Shreiner, Robert M., Odessa A. C., P. O. Box 3502, Odessa, Tex. 

Shugart, Claude M., Box 66, La Valle, Wis. 

Siemsen, Herbert H. P., Smoke Tree Ranch, Palm Springs, Calif. 

Sifferlin, F. A., U. C., 40 S. Third St., Columbus 15, Ohio. 

Silberg, David E., Ulen C. C., Lebanon, Ind. 

Silva, Albert J., Cabarrus C. C., Box 281, Concord, N. C. 

Silva, Mrs. Albert J., Cabarrus C. C., Box 1002, Concord, N. C. 

Silva, Manuel M., Warwick C. C., Narragansett Bay Ave., RFD 
2, Warwick, R. I. 

Simmons, John R., Coeur D’Alene C. C., Hayden Lake, Idaho. 

Simmons, Kenneth, I., Concordia—Argonaut Club, 1142 Van Ness 
Ave., San Francisco. 

Simmons, Lee E., Clinton C. C., 714 Argyle Ct., Clinton, Iowa. 

Simms, James W., 309 Carroll Ave., Mamaroneck, N. Y. 

Simonini, Titus R., Hyperion Field Club, Rte. 1, Grimes, Iowa. 

Singleton, Darrell J., Colonial C. C., 5635 Old Canton Rd., Jack- 
son, Miss. 

Singleton, Jr., James R., East Lake C. C., 2565 Alston Dr., 
Atlanta. 








A.B.R. DETERGENTS CO. 
Cleaning Compounds, Protective Coatings 
704 Gladstone Rd. NW Atlanta, Ga. 


NEW CITY PACKING & PROVISION CO. 
Meats of Distinction 
Haymarket 1 4000 Chicago 8, Ill. 
Tom Winston 


ZEP MANUFACTURING CORP. 
First in Maintenance and Sanitation 
Atlanta, Cleveland, Dallas, Kansas City 
Newark, Birmingham 


EMPIRE DISTRIBUTORS 
Fine Wines and Liquors 
1259 Chattahoochee Ave. 
SY 4 7631 Atlanta, Ga. 
Compliments of 
MARTIN & JONES PRODUCE CO. 
PO 7 0535 Atlanta, Ga. 





ATLANTA PURVEYORS TO THE 
GEORGIA CRACKER CHAPTER 


{Continued from preceding page! 


SOUTHEASTERN MEAT CO., INC. 
914 Howell Mill Rd. Atlanta, Ga. 
Purveyors of Fancy Meats, Reelfoot Products 

and Talmadge Hams 


NATIONAL DISTRIBUTING CO. 
The Old Crow House 
Atlanta, Ga. 


GENERAL PAPER GOODS CO. 
Everything in Paper for Clubs & Hotels 
JA 4 0656 Atlanta, Ga. 


Compliments of 
AMERICAN ASSOCIATED COMPANIES 
Complete Line of Linens 
451 Stephens St. SW Atlanta, Ga. 


ARMOUR and CO. Atlanta, Ga. 
Specializing in Choice and Prime 
Meats to all Clubs 
Precision Cut Steaks to Order 
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IOWA TALL CORN CHAPTER 


Friends and Well Wishers of the Iowa Tall Corn Chapter 


TED SAMMON POULTRY CO. 
Live and Dressed Poultry 
West Des Moines, Ia. 
CH. 3-0141 


Box 12 


MERCEDES-BENZ 
World’s Finest Motor Car 
One is Waiting For You to Test Drive at 
MANNING INC. 
17th and Grand Des Moines, Ia. 
For Quality Turf See The Sexauer 
Company’s Complete Line of Lawn Seed 
and Chemicals 
THE SEXAUER CO. 
338 S.W. 6th Des Moines, Iowa 
PFAELZER BROTHERS 


America’s Finest Meats and Poultry 
Chicago, Illinois 


THE DAY COMPANY 


Complete Food Service Equipment in Stock 
Cedar Rapids, Iowa 


GOBEL TRACTOR COMPANY 


Ford Tractor and Equipment 
2620 E. Univ. Ave. Des Moines 


BROWN BROTHERS INC. 
Electrical Contractors 
We Do Residential, Commercial, and 
Industrial Wiring 


2100 E. Univ. Des Moines, Ia. 





Bordens 


For the Life of the Party 


Serve 
Borden's 
Ready 
Made 


Wouldn't you like to 
have a really easy way to 


diet? 


THEN START NOW 
with 
BORDEN'S 900 
READY DIET 





LEON SHORT AND SON 
918 Main St. Keokuk, Iowa 
Distributor of Golf Course Equipment 
and Supplies 


COMPLIMENTS OF RUAN CABS 


‘Get the Habit—T AXICABIT”’ 
AT. 2-8111 Des Moines, Ia. 








The Club Managers of the Iowa Tall Corn Chapter 
Wish to Pay Special Tribute 


To The Editors of CLUB MANAGEMENT MAGAZINE 


For the Great Contribution They Have Made 


Toward Our Profession 
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IOWA TALL CORN CHAPTER 


Suppliers of the Des Moines Club and Other Clubs In the Area 


ECONOMICS LABORATORY INC. 
Don Slusher 

5040 Waterbury Road 
BL. 5-4060 


Des Moines, 


COLONIAL BAKING CO. 
Colonial is Good Bread 
1225 Second Ave. Des Moines, 


SEVEN UP BOTTLING CO. 
1507 E. Grand Ave. Des Moines, 
AM. 6-1103 


GORDON’S WHOLESALE, INC. 
Candies—Cigarettes—Cigars—Sundries 
West Ist and Univ. 


SID’S BAKE SHOP 
Specialty Bakers 
2100 E. 14th St. 
AM. 6-3812 


Des Moines, 


FLOWERS BY DESS POWERS 
Flowers for All Occasions 
Des Moines Club Bldg. 
CH. 4-0307 


TONE BROTHERS 
Coffee, Teas, Spices, Extracts, Flavors 
201 S.W. 2nd Des Moines, 


DES MOINES HOTEL SUPPLY CO. 
Fresh Meats—Provisions—Poultry 
Catering to Clubs, Hotels and Institutions 


GOOD LUCK CLUB MANAGERS 
From a Friend 
Cc. MM. 


FISHMAN BROTHERS 
Meat Purveyors 

3205 W. 39th St. 
Walbrook 5-6300 


W. H. BREIHOLTZ CONSTRUCTION CO. 


General Contractors 
1063 W. 14th St. Place at Keo 
Des Moines, Iowa 


TENDER TWISTED SUNBEAM BREAD 
Trausch Baking Company 
Dubuque, Cedar Rapids, Clinton, Iowa 


- 


Des Moines, Ia. 


Des Moines, Ia. 


Chicago, Ill. 


CASCADE 
Launderers ¢ Dry Cleaners 
1301 Grand Ave. Des Moines, Ia. 
CH. 3-1181 


BEST WISHES CLUB MANAGERS 
M. H. 


FROSTY FOOD COMPANY 
525 E. Walnut Des Moines, Ia. 
AT. 8-6932 


INSTITUTIONAL WHOLESALE 
GROCERS, INC. 
lowa’s Largest Institutional Food Dist. 
114 Forth St. Des Moines, Ia. 


NILES AND JONES 
Tobaccos, Candies, Fountain Foods, and 
Paper Supplies 
CH. 3-0558 


THOMAS ELECTRIC COMPANY 
Specialists in Club and Hotel Lighting 
816 Locust Des Moines, Ia. 
AT. 3-0165 


WILLIAMS LAUNDRY AND 
DRY CLEANING INC. 
818 E. 14th St. Des Moines, Ia. 
AM. 2-7610 


VICTORIA TAILORS AND LAUNDERERS 
Quality Dry Cleaning Since 1929 
541 6th Ave.-2704 Grand Ave. Des Moines 


THE FLYNN DAIRY COMPANY 
It’s The Taste 
7th and Univ. Des Moines 


CH. 3-6211 


BEST WISHES 
From Fane Vawter and Co. 
Contractors 


1332 Grand West Des Moines 


DWYER 


Plumbing, Heating, Air Conditioning 
CH. 3-8615 Des Moines, Ia. 


COMPLIMENTS 
DON HOY ORCHESTRAS 
1100 23rd St. West Des Moines 
CR. 9-4211 


HUNTOON’S MARKET 
230 5th St. CR. 4-0770 
West Des Moines, Iowa 
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IOWA TALL CORN CHAPTER 


Leaders Who Service Wakonda Club and Other Clubs in Iowa 


IOWA SUPPLY COMPANY 
Restaurant, Bar, Sanitary 
and Paper Supplies 


632 Des Moines St. 
AT. 8-1948 


Des Moines, Iowa 


DAVEY COFFEE COMPANY 


Catering to the Finest Clubs, 


Hotels, and Restaurants in Iowa 
1330 14th St. Des Moines, Iowa 


CONDITIONED AIR CORPORATION 


The Finest in Air Conditioning 
220 New York Ave. Des Moines, Ia. 


B. A. RAILTON CO. 
3417-25 Kedzie Avenue Chicago 23, Illinois 
Quality Groceries for Clubs and Hotels 


GLENN S. LULL A. I. D. 


Interior Decorating 
212 Shops Bldg. Des Moines, Ia. 


DIXON’S WHOLESALE MEATS 


The Cut and Grade to Fit the Trade 
Serving the Finer Clubs, Hotels and Restaurants 


210 Locust Des Moines, Iowa 
CH. 3-7112 


IOWANA FARMS MILK COMPANY 


1416 State St. Bettendorf, Iowa 
Phone 355-1861 


Douglas Coole General Sales Mgr. 


TABLE SUPPLY MEAT COMPANY 
Quality Meats from the Heart 
of a Nation 
H. R. (Boots) Booton Iowa Rep. 
Phone 342-2020 
Omaha, Nebraska 


WEISER’S DAIRY 
Quality Dairy Products for 
Clubs, Restaurants and Hotels 
700 12th St. West Des Moines, Ia. 


Properly Planned Insurance Provides 
Tax Free Incomes 


TOM W. HYLAND AND ASSOCIATES 


Deferred Compensation Specialists 
NORTHWESTERN LIFE INS. CO., 
Des Moines, Ia. 


NIELSEN GREENHOUSE 


Plants, Corsages, Cut Flowers 
1900 High St. 






Des Moines, Iowa 
CH. 3-0101 


Printers e Engravers 
WALLACE HOMESTEAD CO. 
Des Moines, Iowa 


ROBINSON WHOLESALE COMPANY 
Des Moines, Davenport, 
Cedar Rapids, and Ft. Dodge 
Prizes and Gifts for all Occasions 


GREEN COLONIAL COMPANY 


Factory Engineering Servicing Available 
in Iowa and Surrounding States 
Des Moines 6, Iowa 


TRI STATE TORO 
Bill Stafford, Davenport 


Iowa’s Most Complete Turf Equipment 


Supply House Davenport, Iowa 


OUR COMPLIMENTS 
TO IOWA’S EXCELLENT CLUBS 


GREETINGS 
FROM BEATRICE FOODS 


Specialists in Dairy Products 
CH. 3-6115 Des Moines, Ia. 


CARFRAE MEAT CO. INC. 


Wholesale Meats for Clubs and Restaurants 
Cedar Rapids, Iowa 


DAHL’S 
Four Convenient Locations 
The Finest and Largest Selection 
of Foods in Des Moines 





BOLTON and HAY 


FOOD SERVICE AND EQUIPMENT 
Nothing Too Big or Too Small 


212 SECOND AVE. DES MOINES, IOWA 
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Sinopo 
Gro’ 
Siverso 


Slaugh 
Slaugh 

Indi 
Slavik, 
Det: 


Slesing 


Lou 


a 























» Sprinzing, 


) Stanley, 
s N.Y 


Sinopole, Nicholas F., Algonquin G. C., 340 N. Berry Rd., Webster 
Groves, Mo. 

Siverson, Garfield C., Memorial Drive C. C., P. O. Box 19062, 
Houston 24. 

io, ee W., Guyan G. & C. C., P. O. Box 1645, Huntington 


Albany 3, N. Y. 


Skole, E. Guenter, Cosmos Club, 2121 Massachusetts Ave., N.W., 
Washington 8. 

Slaughter, James J., Dallas A. C., Dallas. 

Slaughter, Thomas L., Broadmoor C. C., 2155 Kessler Blvd., 


Indianapolis. 

Slavik, Leonard C., Bayview Y. C., Box 3707, Kercheval Station, 
Detroit 15. 

Slesinger, Allan C., The Belmont Hotel, W. Harwich, Mass. 

Sloane, Thomas J., Tascosa C. C., Box 3524, Amarillo, Tex. 

Slosson, Jr., George, Chicago A. Association, 12 S. Michigan 
Ave., Chicago 3. 

Smeltekopf, O. R. (R), Box 222, Lady Lake, Fla. 

Smiley, Richard E., Loyal Order of Moose, Box 441, Wilson, 
N.C. 

Smith, Charles E., Chevy Chase Club, 6100 Connecticut Ave., 
Chevy Chase, Md. 

Smith, Chagles T., Hickory Moose Club, Box 2476, Hickory N. C. 

Smith, Don W., Belmont Hills C. C., RFD 1, St. Clairsville, Ohio. 

Smith, George G., Lake Charles G. & C. C., Rte 2, Box 122, 
Lake Charles, La. 

Smith, Jack D., Petroleum Club, Box 314, Great Bend, Kan. 

Smith, John A. (A), Amplex of Maryland, Geo. Ritchie High- 
way, Arnold, Md. 

Smith, Leslie B., Lenoir C. C., Lenoir, N. C. 

Smith, Mrs. Louise R., Amarillo C. C., Box 3295, Amarillo, Tex. 

Smith, Lowell S., 8100 E. Jefferson, Apt. 209A, Detroit 14. 

Smith, Roy C., Montecito C. C., Box 1170, Santa Barbara, Calif. 

Snell, George T., Ambassador A. C., 145 S. Fifth, E., Salt Lake 
City 

eater, Edward W., Ent Officers’ Open Mess, Ent AFB, Colorado 
Springs, Colo. 

= Mrs. Virginia H., Shawnee C. C., Box 1574, Shawnee, 
Okla. 

Sollars, James E., Bond Aire Club, 284 E. Bond Rd., Las Vegas, 
Nev. 

Sommerfield, Phillip H., Ames G. & C. C., Ames, Iowa. 

Souchon, August, Hill Crest Club, 3621 N. Chester, Indianapolis. 


eect, Robert G., Glengarry C. C., 8665 Hill Ave., Holland, 
Ohio. 
Spate, Floyd S., Youghiogheny C. C., 1901 Greenocks Buena 


Vista Rd., McKeesport, Pa. 
Speechley, Anthony T., Memphis C. C., Memphis. 
Speldrich, Fred K., Suburban G. C., P. O. Box 1278, Union, 
N. J. 
Sperlak, George W., Amarillo C. C., Box 3295, Amarillo, Tex. 
Spillane, Thomas J., Missouri A. C., 405 Washington Ave., St. 
Louis 1. 
Spoldi, Gene, U. C., Milwaukee, Wis. 
William, Germantown Cricket 
Morris Sts., Philadelphia 44. 


Club, Manheim & 


» Sroka, John J., Tamarack C. C., Locust Rd., Greenwich, Conn. 


Staats, Jr., 
Okla. 


Paul E., Officers’ Open Mess, Bldg. 500, Ft. Sill, 


j Te H. Eric, Twin Brooks C. C., Mountain Blvd., Watchung, 


Standish, Robert W., Monroe G. C., Pittsford, N. Y. 

Stark, John P., Terminal City Club, 837 W. Hastings St., 
couver, British Columbia, Can. 

Robert, The Seawane Club, Hewlitt 


Van- 
Harbor, L. L., 


Stathakis, Nick P., Westridge C. C., 4601 Club Rd., Westwood 
Addn., Little Rock. 


; Steel, Paul P., C. C. of Harrisburg, Box 497, Harrisburg, Pa. 
f Stauffer, M. D., Akron City Club, Akron, Ohio. 


| Stay, Gary E., The 26 Club, 26th Floor, 
) Steele, Coleman R., Bellingham G. & C. C,, 


First National Bank 
Bldg., Denver 2. 

3729 Meridian St., 
Bellingham, Wash. 


Steeves, Austin G., Glen Oak C. C., Hill Ave., Glen Ellyn, Ill. 


_ Stemble, Donald T., Lancaster C. C, KR R..2, Lancaster, Ohio. 
© Steger, Willard (Red), River Oaks ©: €; 


1600 River Oaks Blvd., 
Houston 19. 


: Stenger, Frank J., 1963 Ryer Ave., New York 57. 





























Stevens, Jr., 
Ariz. 


Delma W., Tucson C. C., P. O. Box 6427, Tucson, 


E Stevenson, Robert L., New Rochelle Shore Club, Davenport Neck, 


New Rochelle, N. Y. 
“> art, W. L., Alta Club, 
ity. 
Stone, Philip H., Whitehall Club, 17 Battery Pl., New York. 


100 E. S. Temple St., Salt Lake 


CLUB MANAGEMENT: MARCH, 








Storey, Norman W., Phoenix C. C., Phoenix. 

Strand, Harold S., 6504—176th Ave. N. W., Seattle. 

Straughan, M/Sgt. Harold, Air Force Academy, Colorado Springs, 
Colo. 

Street, C. C., Petroleum Club, Box 331, Abilene, Tex. 

Strickland, Ray R., U. C., 1333—7th Ave., San Diego 1. 

Strunc, John R., Mid-Day Club of Cleveland, 2100 Union Com- 
merce Bldg., Cleveland. 

Sturm, Jr., Dieter H., Tuxedo Club, Tuxedo Park, N. Y. 

Styer, Russell W. (A), Holiday Inn, Restaurant Div., 
Aurora 8, Colo. 

Suck, Rudy, Louisville C. C., P. O. Box 5, Crescent Hills Station, 
Louisville 6. 

Suedhoff, Carl J. (A), 921-26 Gettle Bldg., Ft. Wayne, Ind. 

Sullivan, James J., Wedgewood Club, Page Rd., Bedford, Mass. 

Sutherland, C. L., Comm. Officers’ Club, Naval Air Station, 
Oceana, Virginia Beach, Va. 

Sutkamp, Herbert J. (R), 826 Cherry St., Findlay, Ohio. 

Swanner, Mrs. Dorothy L., Pasadena Club, P. O. Box 244, 
Pasadena, Tex. 

Swanner, Ray E. (A), 6631 Heron, Houston 17. 

Swenson, Oscar L., Riverside G. & C. C, 8105 N. E. Sunder- 
land Ave., Portland 11, Ore. 

Swensson, Anton (R), 930 Sunset Dr., Macon, Mo. 

Szep, Louis L., Dallas C. C., P. O. Box 8141, Dallas 5. 


Box 117, 


T 
Tabbut, Charles H., Canyon Creek C. C., Rt. 10, Box 87, San 
Antonio 12. 
Tabor, Paul N., c/o Mrs. Grace T. Williams, 1947 Sponson St., 
Baltimore. 


Tagen, Herbert H., University-Sequoia-Sunnyside Clubs, 811 T.W. 
Patterson Bldg., "Fresno 21, Calif. 

Tagen, Robert, Tate’s Creek C. C., Lexington, Ky. 

Tagliaferri, Nicholas P., North Hills C. C., Box 348, N. Little 
Rock, Ark. 

Talbott, Charles R., Lafayette C. C., Lafayette, Ind. 

Taylor, Britton M., Du Pont De Nemours & Co., 
Bldg., Wilmington, Del. 

Taylor, Fred D., Loyal Order of Moose, 1316—8th Ave., Seattle. 

Taylor, George A., 2244 N. Bolton Ave., Indianapolis 18. 

—- Jack, Pepper Pike Club, 2800 SOM Center Rd., Cleve- 
lan 

Taylor, aie R., Capital City Club, 7 Harris St. N. W., Atlanta. 

Teel, Harold G., "Maketewah Cc. 5401 Reading Rd., Cincinnati. 

Tenaille, Bernard, Valle Arriba G. C., Apartado Postal 4406, 
Las Mercedes, Edo Miranda, Venezuela. 

TenBroeck, David L., York Club, 91 Dutton St., 

Tenover, Fred, Park Club, Kalamazoo, Mich. 

Terhune, Donn L., 4058 Ferrarra St., Jacksonville, Fla. 

Terlau, Richard W., Queen City Club, 331 E. 4th St., Cincinnati 2. 

Tessier, Peter R., Marlboro C. C., Concord Rd., Marlboro, Mass. 

Teupel, Gary H., Elks Club, 531 S. Tryon St., Charlotte, N. C. 

Tezak, Mrs. Olga, Minnegua U. C., 2100 Lake Ave., Pueblo, Colo. 

Thatcher, Eleven L., Stock Exchange Club, 618 S. Spring St., 
Los Angeles 14. 

Thew, William, Kings-Bay Y. & C. C., 6201 S. W. 144th St., 
Miami 56. 

Thieme, Otto W., Bethlehem Club, Bethlehem, Pa. 

Thode, Charles, 2951 Calderwood Lane, #52, Sacramento, Calif. 

Thomas, Arthur, Montclair G. C., Box 194, Montclair, N. J. 

Thomas, Donald A., Trenton C. C., Box 7, W. Trenton, N. J. 

Thomas, E. R., Ft. Lauderdale C. C., 415 C. C., Circle, Ft. Lauder- 
dale, Fla. 

Thomas, Frank J., Saucon Valley C. C., Bethlehem, Pa. 

Thomas, Milton E., Brae Burn C. C., Box 6, Bellaire, Tex. 

Thomas, Max H., Down Town Club, 169 Halsey St., 
N. J. 

Thomas, Mrs. Opal H., Bath & Tennis Club, 1600 Log Cabin 
Lane, Ladue 17, Mo. 

Thomas, Walter E., Colemere Club, Murfreesboro Rd., Nashville. 

Thompson, Bernard B., C. C. of Maryland, 4802 Pilgrim Rd., 
Baltimore. 

Thompson, Bryant N., Fort Worth Club, Fort Worth. 

Thompson, Harry S. (R. ), 350 Via Del Norte, La Jolla, Calif. 

Thompson, Jack H., Canadian Legion Branch #2, 40 Begbie 
St., New Westminster, British Columbia, Can. 

Thompson, Robert L., Carriage Club, 5301 State Line Rd., Kansas 
City 12, Mo. 

Thompson, Robert H., Box 787, Jupiter, Fla. 

Thompson, Miss Vera S., Minnesota Valley C. C., 6300 Auto 
Club Rd., Minneapolis 20. 

Thoumy, Maurice A., Royal Palm Y. & C. C., Boca Raton, Fla. 

Thrift, Ernest M., Old York Road C. C., Box 31, Jenkintown, Pa. 

Thuris, Robert F., Shawnee C. C., P. O. Box 564, Lima, Ohio. 

Thurnau, Harold F. (A.), 810 Prospect St., Elgin, Ill. 

Tierney, John J., Richland C. C., Elmington Ave., Nashville 5. 

—_—. Willy H., Bayside Y. C., Foot of "28th Ave. ., Bayside 
60, N 


13508 Nemours 


Lowell, Mass. 
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plae lzer PORTION CONTROLLED 


‘Steaks 


They 


complement 


your menu 


Your members 


compliment 





you! 


When you serve Pfaelzer’s Portion-Perfect Steaks you 
know exactly how much each portion is costing. Each 
portion is absolutely uniform, closely trimmed, and 
short cut from scientifically aged beef. Your Pfaelzer 
cost is your final cost for each ready-to-cook portion. 
The best insurance you can buy for profitable operation, 
for repeat business and customer satisfaction is Pfaelzer 
Portion-Perfect meats. 


Send for your FREE “Meat Buyers” 
Guide to Perfect Portion Control. 


PFAELZER BROTHERS 
UNION STOCK YARDS e CHICAGO 9, ILLINOIS 





an 


Standard of Quality for Over a Century 


Liddell 
Linens 











Linen and Cotton. Also in our famous 
‘mummy? weave printed quality—one of 
the longest wearing fabrics made. 


Huck Towels: all-Linen, half-Linen. 


eee es eae 


Carter Bros. RetRae i racic 





WILLIAM LIDDELL & CO., INC. 


24 W. 40th STREET, NEW YORK 18, N.Y. 
MILLS—BELFAST, IRELAND 


* 














Table Cloths and Napkins all-Linen, half- K | 


Tims, John C., Hyde Park G. & C. C.,, 3740 Erie Ave., Cip. 
cinnati 8. 

Tirman, Valentin W., Phoenix C. C., 7th St., 
Phoenix, Ariz. 

Tomasevic, Dragutin, The Bay Club, Bay Rd., Huntington, N. Y. 

Tomei, George, Edgewood C. C., Box 10538, Pittsburgh 35. 

Tompros, James J., Glen Oaks G. C., Glen Oaks, L. I., N. Y. 

Toner, Mrs. Agnes C., Chicago Engineers Club, 314 S. Federg 
St., Chicago 4. 

Tonetti, J. P., New Haven C. C., Box 6145, Hamden 17, Conn. 

Tong, Stephen W., Miami Shores C. C., 10000 Biscayne Blvd, 
Miami Shores 38, Fla. 

Tonissi, “~— P., The Merchants Club, 26 Thomas St., New 
York, N. Y 

Toray, Mark, Town Club, 969 Sherman, Denver. 

Torcellini, Gino, Silver Spring C. C., Box 577, Ridgefield, Conn. 

Tower, Harold i U..G., 43) E. Fayette St., Syracuse 2, N. Y. 

Townsend, George L., V.F.W. Club, Box 848, Enid, Okla. 

Travers, George, Manhattan Club, 32 E. 26th St., New York 10. 

Travers, William O., Worcester Club, 1 Oak St., Worcester 9, 
Mass. 

Trenary, Martha S., Press Club, Dallas. 

Trent, Boyd J., Bellevue C. C., Inc., Syracuse, N. Y. 

Troutt, Byford E., Lake Shore Club, Chicago. 

Tubach, Henri C., Irvine Coast C. C., 4111 S. E. Coast High. 
way, Newport Beach, Calif. 

Tucker, Albert E., U. C., 226 S. 16th St., Philadelphia 2. 

Tucker, William A., Lauderdale Y. C., Ft. Lauderdale, Fla. 

Tudor, Edgar S., Outrigger Canoe Club, Waikiki, 
Hawaii. 

Tuksbrey, James J., 5402 Luelda Ave., Parma, Ohio. 

Tunnat, Rudy, Hamilton City Club, First National Bank Bldg, 
3rd & High Sts., Hamilton, Ohio. 

Turgeon, Harry E., South Hills Club, Rte. 3, Fond du Lac, Wis. 

Turner, Edward, C. C. of Jackson, 3135 Horton Rd., Jackson, 
Mich. 

Turner, Foster, Annandale G. C., 
dena, Calif. 

Turpen, Raymond A., Downtown Club, 201 Texas Bank Bldg, 
Dallas. 

Tuvim, Thomas D., Progressive Club, Box 7156, Sta. C., Atlanta 
9. 


& Thomas Rd, 







Honolulu, 


1201 W. Colorado Blvd., Pasa. 


U 


Umbenhaur, Rex E., Comm. Officers’ Mess (Open), U. S. Naval 
Academy, Annapolis, Md. 

Underhill, Walter H., Dedham C. and Polo Club, Westfield St, 
Dedham, Mass. 

Underwood, J. Mack, Gaston C. C., In 
Station, Gastonia, N. C. 

Upp, Clark W., C. C. of Orlando, Fla. 

Upshaw, Lynton A., Petroleum Club, Rice Hotel, Houston 2. 

Uren, John K., University Club, 918 Baltimore, Kansas City, Mo. 

Utt, John L., Abilene C. C., Abilene, Tex. 


c., Box D, Akers Center 


Vv 


Valentine, Edward L., North Shore C. C., 
Rd., Milwaukee 17. 

Valentjas, George, Metropolis C. C., White Plains, N. Y. 

Van Brabant, A. J., Peninsular Club, 120 Ottawa Ave. N. W, 
Grand Rapids 2, Mich. 

Van Cott, Theodore H., Sands Point G. C., Port Washington, 
New York. 

Vanderpool, Wayne F., Rolling Hills C. C., 223 S. Westlink Dr, 
Wichita 13, Kans. 

Van Dix, John, Houston C. C., 1 Potomac Dr., Houston 27. 

Van Dorn, Peter S., Press & Union League Club, 555 Post St, 
San Francisco Z. 

Van Horn, Claude A., Ellington Ridge C. C., Ellington, Conn. 

Van Houten, Thomas W., Midland C. C., Midland, Mich. 

Van Lierop, William F., Buffalo A. C., 69 Delaware Ave, 
Buffalo 2, N. Y. 

Varga, Edward L., Indiana Club, 320 W. Jefferson, South Bend 
1, Ind. 

Varga, John A., 17835 Ponader, South Bend, Ind. 

Vargo, Joseph P. Box 261, Somerset, Pa. 

Varner, Giles E., Spring Lane C. C., Quincy, Ill. 

Vautrin, John A., Omaha C. C., Country Club Rd., Omaha. 

Velton, William, The Recess, 11th Floor, Fisher Bldg., Grand 
Blvd., Detroit 2. 

Verlander, Walter C., New Orleans A. C., 222 N. Rampart St, 
New Orleans 16. 

Vermandel, Constant L. J., Downtown Club, 607—21st St. N, 
Birmingham 3, Ala. 
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Vernon, Charles, Alcoma G. C., 6700 Saltsburg Rd., Pittsburgh 


35. 
Vest, Herman B., Cape Fear C. C., P. O. Box 996, Wilmington, 


nm GC. 

Vetter, Edward A., Portage C. C., 240 N. Portage Path, Akron 
3, Ohio. 

Vetter, Francis J., West 
Newton 65, Mass. 

Vetter, Walter F., Buffalo Club, 388 Delaware Ave., Buffalo, 
mY. 

Viafora, Richard D., Fairlawn C. C., 
13, Ohio. 

Vignaux, Theodore J., Hartford G. C., 134 Norwood. Rd., West 
Hartford 7, Conn. 

Villella, Joseph A. (A), Town House Motor Hotel, Box 
Omaha. 

Viuf, Hans S., Troy C. C., Brunswick Rd., Troy, N. Y. 

Viviano, Charles J., Shannopin C. C., Ben Avon Heights, 


burgh 2. 


(Algonquin Club) 41 Bunker Lane, 
200 Wheaton Rd., Akron 


1087, 


Pitts- 


| Voegeli, Edward P., Noonday Club, 319 N. 4th St., St. Louis 2. 


Vogel, Emile, Wilshire C. C., 301 N. Rossmore, Los Angeles 4. 
Voght, William J., Toledo C. C., River Rd., Toledo, Ohio. 
Vomacka, Lubos C., Rolling Rock Club, Ligonier, Pa. 

Vorhies, John R., Odessa C. C., Box 1029, Odessa, Tex. 
Voulopos, John S., Lancaster C. C., Box 193, Lancaster, Pa. 


WwW 


Wagman, Raymond A., Racine C. C., 2801 Northwestern 
Racine, Wis. 

Wagner, L. William, Red Run G. C., Royal Oak, Mich. 

Wagner, S. K., Germania of Saginaw, 4075 Shattuck Rd., Sagi- 
naw. Mich. 

Wahl, Philip R., Iverness Club, 4601 Dorr St., Toledo, Ohio. 

Wakefield, Walter W., Pine Biuff C. C., 4800 S. Cherry St., 
Pine Bluff, Ark. 

Waldron, John H., U. C., 123 University Place, Pittsburgh 13. 

Walker, Harold H., Seaview C. C., Absecon, N. J. 

Walker, L. Ray, Ardmore Petroleum Club, P. O. Box 1163, Ard- 


Ave., 


more, Okla. 

Walker, F., Advertising Club, 23 Park Ave. New 
York 16. 

Walker, Wayne W., Mauh-Nah-Tee-See C. C., Guilford Rd., 


Rockford, III. 

Walker, William M., Winston Elks Club, Box 3015, Wéinston- 
Salem, N. C. 

Wall, Arnold J., Riviera C. C., Box 34-850, Coral Gables 34, 
Fla 

Wallace, Charles C., Harvard Club, 
Boston. 

Wallace, Frank A., Harvard Club, 2717 S. Harvard Ave., Tulsa. 

Wallen, Richard K. (A.), Monument Inn, Lenox, Mass. 

Waller, John C., Barton Hills C. C., Barton Dr., Ann Arbor, 
Mich. 

Wallner, Herman, 67 Sagamore Rd., Island Park, L. I., N. Y. 

Walsh, Thomas E., Coral Beach Club, Box 1, Palm Beach, Fla. 

Walters. Chester D., Bluemound C. & G. C., Box 98, Wauwatosa 
13, Wis. 

Walters, Robert L., 3036 Sunset Dr., Charlotte, N. C. 

Walton, Charles W., Cosmopolitan Club, 122 E. 66th St., New 
York 21. 

Wargo, Andrew, Butte Des Morts G. & C. C., Rt. 3, Box 150, 
Appleton, Wis. 

Warnes, Richard N., Wakonda Club, Fluer Dr. at Watrous, Des 
Moines 15. 

Warren, W. G., 490 La Rue Ave., Reno, Nev. 

Waskow, Benjamin F., Brookwood C. C., Addison, Ill. 


374 Commonwealth Ave., 


' Wasson, Robert W., The C. C., Box 116, Sugar House Station, 


Salt Lake City 6. 
— Arthur, Youngstown C. C., Box 3857, Youngstown, 
10, 
Watts, Walter H., Arctic Club, 306 Cherry St., Seattle 4. 
Wayne, Tony, Riverside G. C., Riverside, III. 
Weaver, Walter J., Apawamis Club, Rye, N. Y. 
Weber, Lloyd G., Mayfield C. C., Sheridan Rd., Cleveland. 
Weber, Werner, Stamford Y. C., Ocean Dr. W., Stamford, Conn. 
Webster, Donald O., U. S. Officers Open Mess, APO 63, San 


Francisco. 


» Wecker, Karl L., Florida Y. C., Ortega Station 22, Jackson- 


ville 10, Fla. 
Weeener, Charles W., Green Valley C. C., Greenville, S. C. 
Weihe, Gunter, Wichita Club, Lassen Hotel, Wichita 2, Kan. 
Weimer, Myron S., Red Hill C. C., Box 775, Upland, Calif. 
Weis, Robert B. (A.), 1232 S. W. Second Terrace, Pompano 
Beach, Fla. 
Welch, Edward S., Columbia U. C., 4 W. 43rd St., New York. 


Welch, John F., Maugus Club, 40 Abbott Rd., Wellesley Hills, 


Mass. 


} Weller, Ed. C., Everett Y. C., Everett, Wash. 
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HAVING 
SUPPLY 
HEADACHES? 
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INGREDIENTS: 


A COMPLETE LINE OF PRECI- 
SION AND PORTION-CUT MEATS, 
POULTRY, SHORTENINGS AND 
EGGS, backed by the name you can 
trust —Armour. 


UNEXCELLED DELIVERY when 
you want it, where you want it. 
PERSONALIZED ATTENTION TO 
ALL ORDERS, no matter how large 
or small. 

DEPENDABILITY YOU CAN 
COUNT ON, backed by a complete 
national sales network. 

So, if quality, delivery, service or de- 
pendability is your headache, why not 
make it ours. Call your local Armour 
Salesman or contact us direct. 


ARMOUR and COMPANY 


Food Service Division 
Chicago 90, Illinois 























Continental Service Carts... 


Hot Cart 


A dramatic and profitable way of serving piping hot foods 

on plates which are stored in the carts heated base. 

Styled in warm copper or sparkling stainless steel with wrought iron 
Ideal for featuring and serving the days special, such as 

roast beef, prime ribs, corned beef, ham, chicken or turkey with 

all the trimmings. Labor-saving if used for serving soups and 
vegetables in dining room; also entrees to banquets and private 
parties. Ready to plug into any 115 volt outlet. 


.-.- by molitor, inc. 
2829 S. Santa Fe Drive 
Englewood, Colorado 


See your dealer or write for 
brochure of other new carts 








@ Superb Accommodations @ Heated 
Swimming Pool @ Private Beach e@ Shuf- 
fleboard @ Water Skiing @ Fishing 
@ Boating @ Private Yacht Basin @ Golf 
@ Delicious Food @ Cocktail Lounge 
@ Entertainment @ Dancing @ Cabanas 
@ Sensible Rates 


Doctors Motel — a name to 
remember — and a Holiday 
you'll never forget 


And for those who demand the utmost 
in convention facilities — accommoda- 
tions for groups up to 400! PA system, 
screen and blackboard, closed TV cir- 
cuit, outdoor area for demonstrations, 
etc. 


DOCTORS MOTEL 


6800 34th St.. So.—U. S. 19 
ST. PETERSBURG, FLA. 





Weller, Joseph D., Everett G. & C. C., Box 208, Everett, Wash. 
2 ~ Dixie D., Houston Tennis Club, 304 S. ‘Shaver, Pasa. 
ena, 
Wells, In 
Tenn. 

Wells, Wallace E., Houston Club, Box 2138, Houston 1. 

Welty, Joseph D., ’ Cincinnati Club, Cincinnati 12. 

=> Henry c Westward Ho C. C., Box 594, Sious Falls 
S:D. 


Westin, LaRoi B., Wayzata C. C., Wayzata, Minn. 

Wetmore, E. George, Tavistock C. C., Box 300, Haddonfield, 
N. J. 

White, Clarence P., White Oak C. C., Box 97, Oak Hill, W. Va. 

White, Daniel (A.), 551 Bethlehem Steel Co., Bethlehem, Pa. 

White, F. Leslie, ‘Commonwealth Club, 401 W. Franklin St, 
Richmond 20, Va. 

White, Leslie L., Wykagyl C. C., 
N. Y. 

White, Jr., Raymond P., Red Run G. C., Royal Oak, Mich. 

White, William E., Binghamton C. C., Robinson Hill Rd., Johnson 
City, N. Y. 

Whitemarsh, Harold E., Wenatchee G. & C. C., Box 1479, Wenat. 
chee, Wash. 

Whitney, John M., Stockton G. & C. C., Box 336, Stockton, 
Calif. 

Wiedower, Maurice D., Sagewood C. C., 
A ie 

Wiese, Lester L., Elks Club, 407 E. Park, Waterloo, Iowa. 

Wiggins, Robert J., C. C. of Columbus, Box 1339, Columbus, Ga. 

Wilhelm, Armand A., Billings Petroleum Club, Northern Hotel 
Bldg., Billings, Mont. 

Willard, Lee, Apple Valley C. C., Box 1045, Apple Valley, Calif. 

Willard, Paul N., 5496 E. Grant Ave., Fresno 2, Calif. 

Williams, Harry, 2620 Wilbur St., Clear View, Dallas 33. 

Williams, Henry J., Columbia Hills C. C., 16200 E. River Rd, 
Columbia Station, Ohio. 

Williams, R. E., Command Open Mess Supervisor, Hq. Air De. 
fense Command, Box 72, Ent AFB, Colorado Springs, Colo. 
Willis, CWO John B. US.N., Commissioned Officers’ Mess 

(Closed ) , COMSERVPAC Staffs, Box 28, Pearl Harbor, Oahu, 
Hawaii. 
Wills, Henry L., Omaha Club, 2002 Douglas St., Omaha. 
Wilmsfloet, John, Concordia Club, 4024 O’Hara St., Pittsburgh 
25. 


ani S., Brentwood C. C., Box 111, Brentwood, 


1195 North Ave., New Rochelle, 


2121 Sage Rd., Houston 


Wilson, D. Robert, Columbia Club, 121 Monument Circle, Indian. 
apolis 9. 
Wilson, Jr., 
ton, Del. 
Winfrey, Warren E., Link Hills C. C., Box 526, Greenville, Tenn. 

Winheim, Oscar L., 3929 Cambridge Dr., Decatur, Ill. 

Winter, Carl, 
Seattle 4 

Witt, Fenwick, L., Green Hills C. C., Millbrae, Calif. 

Woeller, Emile F., Preakness Hills C. C., 1050 Ratzer Rd, 
Wayne, N. J. 

Wolfe, Herman (R.), 839 McCartney St., Easton, Pa. 

Womeldorf, H. Wallace, Barrington Hills C. C., Barrington, Ill. 

Wood, Carl, 1317 N. E. 6th St., Fe. Lauderdale, Fla. 

Wood, Charles N., Anniston C. C., Anniston, Ala. 

Wood, Harry, Elmwood C. C., Box 282, Marshallton, Iowa. 

Wood, John F., 1425 Clontarf, Topeka, Kans. 

Wood, James L., San Diego Y. C., 2803 Talbot St., San Diego. 

Wood, Mrs. Louise H., Texas Club of Dallas, Inc., 5646 Milton, 
Dallas. 

Wood, Warner, E., Embassy Club, Box 582, Des Moines. 

Wooddell, William C., U. C. of Akron, 105 Fir Hill, Akron 4, 
Ohio. 

Woods, Richard, Brooklyn Club, 
N.Y. 


Joseph M., DuPont C. C., Rockland Rd., Wilming. 


131 Remsen St., Brooklyn 1, 

Woolf, Richard, (Address Unknown). 

Worth, Adolf, W., (A.), 355 E. 88th St., New York 28. 

Worthington, Richard M., Oak Hill C. C., Rochester 10, N. Y. 

Woxberg, Everett L., Evanston G. C., 4401 Dempster, Skokie, III. 

Wray, Charles F., Piqua C. C., Inc., Piqua, Ohio. 

Wright, John T., Elks Club, Box 984, Muskogee, Okla. 

Wright, V. Graham, Pendennis Club, 218 W. Walnut St., Louis 
ville. 

Wyatt, Samuel C., Little Rock Club, 412 Center St., Little Rock. 

Wyckoff, Harry S., Capitol Hill Club, 214 First St., S. E., Wash 
ington. 


Y 


Yates, John M., Richmond C. C., Manakin, Va. 
Yelverton, Paul, Hannibal C. C., 1200 Country Club Dr., Hannibal, 
Mo. 
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Harbor Club, Norton Bldg., 2nd & Columbia, 


Yetter, 








, aa Agnes D., Alexandria G. & C. C., Box 1106, Alex- PAST CMAA CONFERENCES 
Yetter, M. Russell, Alexandria C. C., Box 1106, Alexandria, La. 
Young, Clyde M., Bonnie View C. C., Smith Ave., Baltimore Chicago, Hotel Sherman 

Md. Detroit, Hotel Statler 


Yohannan, William J. (A.), 2564 Clairmont Rd. N. E., Atlanta Cleveland, Hollenden Hotel : 5-6. 


s Falls, young, Clem, Cleveland A. C., 1118 Euclid Ave., Cleveland. New York, Hotel Astor Nov. 12-13, 

Yoxall, Robert E., C. C. of Coral Gables, Coral Gables, Fla. Pittsburgh, Hotel Wm. Penn Feb. 23-26, 

Yurasits, Hempstead G. C., 60 Front St., Hempstead, N. Y. Philadelphia, Hotel Warwick Feb. 18-20, 
Chicago, Hotel Sherman 

Va. Z Kansas City, Mo., Hotel Kansas Citian 

Zacher, Warren F., U. C. of Boston, 40 Trinity Place, Boston 15. Cincinnati, Hotel Netherland Plaza 

Zagone, Alex J., Olympia Fields C. C., 203 South Western Ave., New York, Waldorf-Astoria Hotel 


 ochelle Olympia Fields, Ill. Indianapolis, Severin Hotel 
Zawisza, Jerzy, U. & Whist Club, 805 N. Broom St., Wilmington Memphis, Hotel Peabody 


lonfield, 


lin St, 


Johns Zeller, Edward, ce G. & C. C., Brentwood Parkway, Denver, Brown Palace Hotel 
- Brentwood, N Detroit, 
Wenn. Zenz, Henry, eceiinein Cricket Club, Manheim & Morris Buffalo, 
Sts., Philadelphia 44. Chicago 
: igur, John LI., wie EC. E32 % 
stockton, — see sme aig ol & C. C,, 321 Scarboro Golf Club St. Louis, Hotel Jefferson 
House Zitkle, Ronald L., Waverley C. C., 1100 S. E. Waverley Dr., Cincinnati, Hotel Gibson 
Ege “~ — Fins eieiih bins % ee New York, Hotel Pennsylvania 
ck, George J., s Club, . Sixth St., Springfield, Ill. ; ; ; 
a Zoller, Otto J., Airmens’ Mess, Block 59, Bldg. 1, Kessler AFB, Minneapolis, Hotel Radisson 
, Ge Miss. : Detroit, Hotel Statler 
n Hotel Seattle, Olympic Hotel 


Dallas, Baker Hotel 


LIST OF DEATHS IN C.M.A.A. Chimes, Edgewater Beach Hotel 


Charles F. Frohnmaier Anthony Maurin Cleveland, Hotel Cleveland 
Robert Bell Glenn L. Goll Atlanta, Atlanta-Biltmore 
Harry E. Russell Ed. C. Newhart Philadelphia, Bellevue-Stratford 


Henry J. Presser, Sr. Gilbert Dupras * im 
William E. Brinkman Everett Conover Las: SA, Te: Se 


James A. Park William F. Roulo New York, Hotel Commodore 
James P. Cain James C. Collins St. Louis, Sheraton-Jefferson 
a — ee E. King Houston, Shamrock-Hilton 
omas V. Burgett eorge Healey i y " 
ittsburgh HP Robert A. Jones W. Reginald Lamb Pittsburgh, Penn-Sheraton 





iin ———— ey 





V7 ilming- 


Tenn. 


val NEW CITY 


zer Rd, 


fl PACKING & PROVISION CO. 


JOHN J. MURRAY, PRESIDENT 


SOUTH WATER MARKET 
Akron 4, 


oklyn | CHICAGO 8, ILLINOIS 
Telephone HAymarket 1-4000 


Meats of oP tbialion 


Under direct U. S. Department of Agriculture Inspection Establishment No. 147 


SERVING CLUBS FOR OVER FIFTY YEARS 


n Diego. 
» Milton, 


Hannibal, 
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New manager of the Rockford (IIl.) 
Country Club is Frank L. Roberts, who, 
for the past two years had been assist- 
ant general manager of the San Marcos 
Hotel, Chandler, Ariz. 

Mr. Roberts previously was manager 


Frank L. Roberts 


of Westmoreland Country Club, Wil- 
mette, Ill., where he served for eight 
years. He will assume his new duties 
immediately. 


xk * 


On February 1 Harold G. Deitrich 
assumed his duties as manager of the 
Santa Fe Hills Golf and Country Club, 
Kansas City, Mo. His wife, Betty, will 
help him in his new job. 

Mr. Deitrich began his food service 
career in 1945 with the Statler sys- 
tem and while with them attended Cor- 
nell University where he received a 
certificate from the hotel and restaurant 
school. Later he attended and received 
certificates from two other schools. 

His previous hotel and club experi- 
ence includes hotels in Kansas and 
Iowa, where in 1958 he was selected 
by the Junior Chamber of Commerce 
as “Man of the Year” in Esterville, 
Iowa. He was manager of the Leaven- 
worth (Kans.) Country Club. 


xk * 


Paul W. Kaub has been appointed 
assistant manager of the Des Moines 
(Iowa) Club, where Frank Dowie, Jr., 
is manager. 


118 


Alfred L. La Monte has resigned as 
manager of the Midlothian (Ill.) Coun- 
try Club to accept the position of man- 
ager of Edgewood Valley Country 
Club, La Grange, Ill. 

Mr. La Monte, former vice president 
and director of the Chicago District 
Chapter of CMAA, has been at Mid- 
lothian for seven years and prior to that 
was manager of Sunset Ridge Country 
Club, Winnetka, IIl., for 11 years. 


xk * 


Gordon High has been appointed 
manager of the El] Paso (Tex.) Country 
Club, having formerly been manager 
of Shady Oaks Country Club, Fort 
Worth. 

Mr. High is a member of long stand- 
ing of the CMAA and previously man- 
aged the University Club of Lincoln, 
Nebr., the Fort Sill (Okla.) Officers 
Club and the La Jolla (Calif.) Country 
Club. 


xKk* 


Douglas Wallin, who has been as- 
sistant manager of the Janesville (Wis.) 
Country Club for a year and a half, has 
been named manager, succeeding Rich- 
ard A. “Dick” Henry. Mr. Henry re- 
signed from the club to become man- 
ager of the new San Luis Obispo (Calif.) 
Country Club. 


Christopher Murphy 


Christopher “Chris” Murphy, former- 
ly manager of the Algonquin Golf Club, 
St. Louis, for four and a half years, has 
joined the Thomas J. Deegan Co., Inc. 
public relations counselors, as an execu- 
tive assistant to the president of the 
company. 

Before assuming management of the 
Algonquin Golf Club, Mr. Murphy had 
spent ten winters as assistant manager 
of the Everglades Club, Palm Beach, 
Fla.; three summers as manager of the 
Bath and Tennis Club, Spring Lake, 
N. J.; and a season as manager of the 
Schwylkill Country Club, Orwigsburg, 
ra. 

In 1957-1958 Mr. Murphy was presi- 
dent of St. Louis District Chapter of 
CMAA. He was a member of the execu- 
tive committee and chairman of pub- 
licity and displays for the 1958 na- 
tional conference. In 1959 he won a 
conference award in the publicity and 
promotion for medium-sized country 
clubs category. He served as regional 
director that year. Mr. Murphy will 
remain an associate member of CMAA. 


Seated at the head of the table during the A.H.A. Supervisory Development Program, given 
January 7-8 at the Culinary Institute of America, New Haven, Conn., under the sponsorship 
of the Food Service Executives Assn. (Connecticut Branch) were: Joseph P. Tonetti, managef 
of New Haven Country Club and president of the Connecticut Branch of F.S.E.A., and Eliza- 
beth Williams, personnel consultant for the Hotel Assn. of New York City and instructor of 
the program. Others attending included Paul H. Brown, manager, Brooklawn Country Club, 
Bridgeport, and Paul Fairbrook, dean, Culinary Institute. The purpose of the course was to 
give the supervisor the tools for instructing, inspiring and achieving better work from his 


employes. 


CLUB MANAGEMENT: MARCH, 1961 





ormer- 
Club, 
rs, has 
., Inc, 
execu- 
of the 


of the 
vy had 
anager 
Beach, 
of the 
Lake, 
of the 
‘sburg, 


 presi- 
ter of 
execu- 
f pub- 
8 na- 
won a 
ty and 
ountry 
gional 
y will 
>MAA. 


1, given 
nsorship 
nanaget 
d Eliza 
ictor of 
y Club, 
was to 
rom. his 


~~ 


FIBER GLASS 
by TROY! 


You are looking at the most in- 


genious chair ever designed! It’s 
made of muted Jade, translucent 
Fiberglas, an amazing material of 
great strength, durability and 
lightness. Perfect for use outdoors 


because it’s impervious to weather 
inclemencies, climatic changes, 
and other corrosive influences, the 
Fiberglas Chair by Troy is avail- 
able as well in an armless version. 
They’re stackable, good to look at, 
and agreeably priced. Make your 
motel a show spot! See the 
spectacular Fiberglas chairs at 
Troy showrooms now or WRITE 
FOR FURTHER INFORMATION! 





CASUAL, BSUMMER AND CONTRACT 
FURNITURE *« GARDEN UMBRELLAS 


SUNSHADE COMPANY 


a subsidiary of the Hobart Mfg. Co. TROY, OHIO 


CHICAGO........ American Furniture Mart 
DALLAS Trade Mart 

One Park Avenue 
HIGH POINT..Furniture Displays Bldg. 
MIAMI 9100 Seventh Avenue, NW 





NEW! THE POPULAR PAVILION 
GROUP TAKES ON A FESTIVE AIR 
WITH THE ADDITION OF A 
PARTY-HEIGHT TABLI AND 
CHAIRS! FIVE PARFAIT COLORS 
TAPERED ALUMINUM FRAMES 
HEAVY-DUTY WHITE VINYI 
STRAPPING LAMINATED 
GLASS OR FIBER-GLASS TOPS! 
WHAT'LL YOU HAVE? PAVILION 


(@) Dam @: ©) 08 Se.) Oe 
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Shady Oaks Country Club, Fort Worth, where 
Donald P. Robinson is manager, featured this 
“table of plenty" in the front lobby of the 
clubhouse during the 1960 holiday season. 


Donald P. Robinson reports that in 
April he will have been general man- 
ager of Shady Oaks Country Club, 
Fort Worth, for a year. Mr. Robinson 
formerly was associated with the Fort 
Worth Boat Club. 

Shady Oaks’ facilities include an 18- 
hole and nine-hole golf course, a heated 
swimming pool and tennis courts. 


xkKk* 


Morris Adler, formerly manager of 
the Warrington Golf and Country Club, 
Philadelphia, has accepted the position 
of wine steward for the Benjamin 
Franklin Hotel in the same city. Mr. 
Adler also has managed Ashbourne 
Country Club in Philadelphia. 








A DOUBLE VALUE! 







Model 492 


Rastetter Chairs that Fold 


What is a bargain? We would define 


it as, “The receipt of more goods and 
services than expected for money 
spent.” That is why the purchase of 
Rastetter Chairs that Fold gives you 


double value in beauty and 
SOLID KUMFORT. 


The Rastetter Chair is 
equally at home in your 
place of business or living 
room. You have a choice of 
22 different models in a va- 
riety of styles, finishes and 
luxurious fabrics. The easy | 
portability makes Rastetter 
Chairs adaptable for any 
seating need; and they fold 
flat, stack flat and store in a 
minimum amount of space. 

Investigate the use of 
Rastetter Chairs that Fold. 
Just fill out and mail the | 
coupon today. | 

















| 


LOUIS RASTETTER & SONS CO., 1320 WALL STREET, FORT WAYNE, INDIANA 
} NAME TITLE 3 
! BUSINESS NAME ! 
! ADDRESS ! 
: CITY STATE. 
SAnaeaRT Do you wish: ( Free portfolio illustrating all models 
: ( Consultation and demonstration ; 


See ee ee ee ROSE EERE RE RH RARE REE RES 
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Charles R. Bangs 


Charles R. “Chick” Bangs has been 
named manager of the new Mid-Ameri- 
ca Club, Chicago, which is scheduled 
to open the middle of April, according 
to a report from Harold A. Moore, 
president of the club. 

Mr. Bangs has been associated with 
the Oak Park (Ill.) Country Club, 
Northmoor Country Club, Highland 
Park, Ill., and Bloomfield Hills (IIl.) 
Country Club. 

The new Mid-America Club will be 
located on the 39th floor of The Pru- 
dential Building. The million-dollar 
quarters, which are designed to com- 
mand a panoramic view of the city and 
Lake Michigan from all the rooms, 
will have facilities of a wine cellar, 
main luncheon and dining room, a 
lounge and grill with a “board walk” 
promenade along the window wall, a 
cocktail garden -room, eight private 
dining rooms, a ladies’ luncheon and 
dining room, and men’s bar. 








. Paul P. Steel 


Paul P. Steel is the new manager of 
the Country Club of Harrisburg, Pa. 
For the past three years he was man- 
ager of the Mentor Harbor Yacht Club, 
Mentor, Ohio, and before that was in 
hotel work. Mr. Steel is a graduate of 
the University of Delaware. 
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Willard Steger 


Willard “Red” Steger has been named 
manager of the River Oaks Country 
Club, Houston, and assumed his new 
duties the first of the year. For the past 
six years he had been manager of the 
Corpus Christi (Tex.) Country Club. 

A member of the Texas Lone Star 
Chapter and the CMAA, Mr. Steger has 
been in club business in Texas for many 
years. He was former manager of Oak 
Hills Country Club, San Antonio, and 
the Abilene (Tex.) Country Club. 

xk 


John A. Roberson, formerly assistant 
manager of Vestavia Country Club, 
Birmingham, Ala., assumed manage- 
ment of the Greenville (Miss.) Country 
Club February 1. Membership of the 
club is 425. 

xk 





Displaying the champion steer purchased by 
Cherry Hills Country Club at the National 
Western Stock Show held in January in Den- 
ver are, from left to right: Richard H. Cooper, 
chairman of the house committee of the club; 
Horace G. Duncan, manager of the club; 
Gene Mapelli, buyer; and Ed Lyon, executive 
secretary of CMAA, who was attending the 
4th annual conference in Denver at this 
time. Cherry Hills is in the process of an 
ttensive remodeling program but is con- 
tinuing operation and is featuring prime beef 
selections in the men's grill and ladies’ cock- 
tail lounge. After the stock show the steer was 
on display at the front entrance to the club- 
house in a specially construcfed pen. The 
hereford weighed 1055 pounds and sold at 
$45 per hundred weight. 
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UNEQUALLED SINCE 1820 


IMPORTED FROM ENGLAND BY KOBRAND CORPORATION, NEW YORK I, N. Y. 
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BEEFEATER 
BEEFEATER 


the imported 
English Gin that 


94 PROOF 
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outsells all 


others combined 


Beefeater—symbol of 
integrity in British tradition 
and in the finest English Gin 
... unequalled since 1820 


BURROUGHS 


BEEFEATER GIN 


¢ 100% GRAIN NEUTRAL SPIRITS 





The recently completed San Luis 
Obispo (Calif.) Country Club, where 
Richard A. Henry is manager, was fea- 
tured in a 16-page special section of 
the San Luis Obispo County Telegram- 
Tribune. 

The special section devoted to the 
new club contained photographs of the 
rooms, building and entire golf lay- 
out, news items about members, in- 
formation on Mr. Henry and employes 
of the club, a history of the club’s con- 
struction, and information about the 
open house held January 8. 

Mr. Henry, who is a member of 
CMAA, formerly was manager of the 


Janesville (Wis.) Country Club and 

the Butte Des Morts Golf and Coun- 

try Club, Appleton, Wis. He is a mem- 

ber of Badger State Chapter and of the 

Food Service Executives Assn. 
xk 

Zoltan Murai, manager of Cedar- 
brook Country Club, Springfield, Del. 
Co., Pa., resigned December 31, 1960, 
after eight years at the club. 

Mr. Murai, who has had 23 years 
experience in the club field, has been 
restaurant manager, maitre d’ hotel and 
banquet manager for several hotels in 
Philadelphia and for a hotel in Spar- 
tanburg, S.C. 





WIZAG ail 


ONE OF THE FINEST 
for over 35 years! 


Ae 


WALKER 


CHINA COMPANY 


: n, te, 
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Julian J. Marburg 


Julian J. Marburg took over duties 
as general manager of Squaw Creek 
Country Club, Vienna, Ohio, in Febru- 
ary. 

Prior to this Mr. Marburg was with 
the Blue Ridge Country Club, Harris- 
burg, Pa., for four years and Glenmere 
Hotel and Country Club, Chester, 
N. Y., for six years. He also has man- 
aged hotels and supper clubs in Miami 
Beach and New York City. 

A native of Germany, Mr. Marburg 
worked in 11 countries in Europe and 





the Middle East before coming to the 
U.S. He has served on the board of 
Central Pennsylvania Chapter of 
CMAA and on the board of Food Serv- 
ice Executives. He is a member of Hotel 
Greeters of America and International 
Geneva. 


kk * 


Leif A. Halvorsen, manager of Se- 
quoyah Country Club, Oakland, Calif, 
and C. E. Nelson, president of the club, 
were hosts January 9 to the Bay Area 
members of the Culinary Federation of 
America, with Richard Rowles, the 
club’s executive chef, preparing the 
dinner. 


xk 


The Colonial Country Club, Fort 
Worth, where Vergal Bourland is man- 
ager, is celebrating its 25th anniversary 
this year and is planning a special ball 
in celebration. 

We received a copy of Colonial Col- 
ums, the club’s monthly magazine, 
which is quite a handsome publication. 
It is well illustrated and contains 4 
calendar of events with special oc- 
casions spotlighted on an adjoining 
page, various departments including 
Feminine Fore, Racquet Ripostes, Man 
of the Month, Card Clique, Sophisti- 
cates Jr., and Social Notes in addition 
to pictures and news items about the 
members. The cover is a striking com- 
bination of blue, white and black. 
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Richard T. Howell 


Richard T. Howell, formerly assist- 
ant inanager of the Germantown Crick- 
et Club, Philadelphia, has been ap- 
pointed general manager of the Mid- 
day Club in the same city. 

Prior to his position at the Cricket 
Club, Mr. Howell had been associated 
with The Sunnybrook Golf Club, Ply- 
mouth Meeting, Pa.; Green Spring Val- 
ley Hunt Club, Garrison, Md.; and 
the Baltimore Yacht Club. For ten 
vears he was a chief steward for the 
British Overseas Airways Corp. 


xk * 


Congressional Country Club, Wash- 
ington, D.C., where A. E. “Lon” Mar- 
tin is general manager, took first prize in 
the “complete buffet” category at the 
Culinary Art Exhibit held recently at 
the Sheraton Park Hotel. 





The honor was through the efforts 





Admiring the stuffed suckling pig, breast of 
pheasant and cow's head carved from a loaf 
of bread which won first prize for Congres- 
sine! Country Club, Washington, D. C., in 
the complete buffet" category at the Salon 
of Culinary Art are: A. E. Martin (left) 
general manager of the club, Louis Sabatini, 
executive chef who created the display, and 
Emest Nolan, chief steward at Georgetown 
Preparatory School and chairman of the event. 





of Louis Sabatini, executive chef . of 
the club. Mr. Sabatini, a native of a 
town near Rome, has been with the 
club for 12 years. 

The prize-winning entry was a suck- 
ling pig stuffed with truffles, country 
ham, pork and veal with Apple Char- 
lotte. The garnishing around the main 
dish was a combination of turnips, car- 
rots and spinach, pureed to look like 
baked pottery. A cow’s head, carved 
from a loaf of bread covered with chaud 
froid and decorated with food color- 
ing and gelatine, and breast of pheasant 
ant completed the display. 


















Butterfield Country Club, Chicago, 
recently completed a remodeling pro- 
gram for the clubhouse and improve- 
ments for the golf course. 

Remodeling included a new air-con- 
ditioned dining room and_ cocktail 
lounge, kitchen, shipping and receiving 
department, men’s locker room and 
bar, golfer’s lounge, grill and employe 
rooms. Additions to the golf course in- 
clude a new watering system, 15 elec- 
tric carts, eight new tees, landscaped 
practice area, 1000 trees and bushes, a 
new creek and eight new bridges. 
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This is the orange the CHEF likes! 


It’s made to order for the kitchen. 


Easiest to peel. Almost seedless (no 


seeds in the Navel—very few in the 
Valencia). And the firm-textured 
“meat” stands up to the knife for 


clean, fast cutting. Any way you 


slice it —chunks, bite-sizes, segments— 
a Sunkist Orange is the first choice 
of master chefs! 


Sunkist Oranges 


Nature grows her best for Sunkist 
123 






































James O. “Jim” Reinhard, manager 
of Lehigh Country Club, Allentown, 
Pa., for 30 years, was featured in an 
article in the town’s Evening Chronicle 
December 31, 1960, as he completed 
five-month plans for the club’s New 
Year’s Eve party. 

Each year Mr. Reinhard starts plans 
for the party at the end of the summer 
issuing printed announcements, lining 
up extra help for the occasion and plan- 
ning the menu. Approximately 300 at- 
tended the semi-formal occasion, for 
which 15 sides of beef were ordered. 

The newspaper article gave a fair- 


ly thorough account of the rigorous 
schedule a club manager keeps. 


x** 


Harold R. Kohler became manager 
of the Danville (Ill.) Country Club 
January 1. 

Mr. Kohler, who has had 25 years 
experience in the field, has been associ- 
ated with hotels in Evanston, Ind.; 
Wichita, Kans.; Milwaukee; Omaha; 
Kansas City, Kans.; and Chicago. He 
attended Kansas City University, Kan- 
sas State Teachers College and was 
graduated from the Kansas State Col- 
lege of Pharmacy. 
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FRONT 
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Write Dept. M for name of nearest HERRICK Supplier 


HERRICK 





OR WRITE FOR COPY 


HERRICK has the answer! 





REFRIGERATOR COMPANY 


Waterloo, lowa 


STAINLESS STEEL 
REFRIGERATORS, 


4 74 1 LP 
WALK-IN. COOLERS 


REACH-IN REFRIGERATORS 
AND FREEZERS 

Traditional HERRICK quality 
. .. now with new built-in 
durability. Welded steel frame 
securely reinforced . . . will 
not warp. Undercoating also 
acts as rust inhibitor. 2, 4, 
6 and 8-door models. 


DUAL-TEMP AND COLD-HOT 
REFRIGERATORS 


Dual-Temp provides freezer 
section and normal refriger- 
ated section. Cold-Hot pro- 
vides normal refrigerated sec- 
tion and insulated heated sec- 
tion. Lifetime stainless steel. 
4, 6 and 8-door models. 


TRAY-CART REFRIGERATORS 


Foods can be prepared where 
most convenient, placed on 
trays and wheeled into the 
refrigerator for chilling. Then 
wheeled out again when 
needed. 2, 3 and 4-door 
models. Built to accommodate 
standard carts (not included). 


WALK-IN COOLERS 


Ideal for bulk storage of foods. 
Available in stainless steel, as 
shown, steel baked enamel, or 
marine-type plywood. Also 
offered as freezers. Single or 
multiple compartments. 
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The Buffalo (N.Y.) Club recently was 
given a half-page write-up in the Eve. 
ning News. The club, which boasts two 
Presidents of the United States as 
former members and a third chief 
executive as an honorary member, will 
celebrate its 100th anniversary in 
1966. 

Millard Fillmore, elected President 
of the U.S. in 1850, and Grover Cleve- 
land, President, 1885-1889 and 1893- 
1897, both were on the membership 
roster of the club. Oil portraits of both 
men hang on the walls of one of the 
club’s main lounges. 

President William Howard Taft was 
elected an honorary member of the 
club. According to the newspaper ar- 
ticle by J. Edmund de Castro, when 
President William McKinley was as- 
sassinated in 1901 in Buffalo, several 
of his Cabinet members stayed at the 
club, and a telegraph line was installed 
from the club to the White House for 
direct, confidential information during 
the President’s last days. 


kk * 


Mr. and Mrs. Bill Isbill, managers of 
the Missoula (Mont.) Country Club are 
spending the winter in the Southwest. 
The Isbills left the middle of December, 
1960, and plan to return to re-open 
the club on March 15. 

Mr. Isbill will play in winter golf 
tournaments in the Los Angeles and 
San Francisco areas and in the Bing 
Crosby tournament on the Montrey 
Peninsula. The Isbills plan to visit San 
Diego, Burbank, and Palm Springs, 
Calif., Tucson, Phoenix and Las Vegas, 


kkk 


Richard H. Campbell, executive 
manager of the Detroit Athletic Club, 
sent a copy of the menu used at the 
annual Christmas dinner-dance of the 
Detroit Chapter of CMAA, for which 
the DAC was host. Some 150 managers 
and club officers with their wives at- 
tended the affair. 

The menu featured les petites fan- 
taisies froide en socle, hors d’oeuvres 
chauds, l’essence de gourmets avec les 
paillettes d’or, amontillado, le celeri 
farci qu Roquefort, filet de boeuf en- 
tier, larde, roti a la Francaise, cham- 
pagne rose, le niz d’oiseau farci au 
legumes fres, les pommes lorette, la 
salade du roi courreur avec choix de 
condiments, la coupe de jamaique and 
les friandises glaces. 


xk * 


Victor Wdowiak has been named 
manager of food and _ beverages at 
Brookhaven Country Club, Dallas, 
where Jack G. Echols is manager. 

Mr. Wdowiak formerly was maitre 
d’ at Dallas Athletic Club and has held 


other food service positions in Dallas. 
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Colonial Country Club, Harrisburg, 
Pa., has appointed L. H. “Roy” Straw- 
hecker general manager. A veteran in 
hotel and club service, he goes to Co- 
lonial from the Leamington Hotel in 
Minneapolis where he had been sales 
manager. 

Formerly he served as food and bev- 
erage director for the Ambassador 
Hotel: his experience also includes 
managing the Belmont Manor Golf and 
Country Club, Bermuda, and_ the 
Shackamaxon Golf Club in New Jersey. 


xk 


Henry Burkart, who retired August 
1, 1960, after 34 years as manager of 
the Covenant Club, Chicago, and his 
wife recently returned from a_three- 
months vacation in Europe. 

‘The Burkarts visited their sons, Dr. 
Milton Burkart, Pittsburgh, and Harold 
Burkart, Syracuse, then left on the S.S. 
Bremen to visit Paris, Madrid, Vienna 


and Frankfort. In Frankfort, the Bur- | 


karts attended the International Culi- | 
nary Exposition in which 13 nations | 


participated. 

Mr. Burkart, who has been one of 
the 12 international judges for the Ex- 
position, reported that it was one of the 
finest he had seen, attended by about 
280,000. 


kkk 


Paul Presley has been appointed 
manager of the Oakwood Country Club, 
Enid, Okla. 


xk * 


Tony Preston has been named man- 
ager of Briarwood Country Club, Tyler, 
Tex. 

Mr. Preston formerly was associated 
with Preston Hollow Country Club, 
the Dallas Country Club, and Oak Cliff 
Country Club in Dallas and the East- 
em Hills Country Club, Garland, Tex. 


kkk 


Eugene Vosser, who has been with 
Rockford (Ill.) Country Club, has been 
named ‘manager of the Oak Ridge 
Country Club, Hopkins, Minn. 


xk * 


Larry Wetherell, formerly assistant | 


manager of Corvallis (Ore.) Country 
Club, assumed duties as manager of 
The Dalles (Ore.) Country Club, the 
middle of December, 1960. 


Furniture Showroom 


A new furniture showroom was 
opened February 1 at 9100 7th Ave. 
\.W., Miami, by Troy Sunshade Co. 
Marion Owens is manager of the show- 
tom. Representative groups of the 
company’s indoor and outdoor furniture 
are on display. 








Metropolitan 


Reported by J. A. McCabe, 
Secretary 

A meeting was held January 9 at the 
Golf House, New York. 

The 1961 committee appointments 
were read and approved. An informal 
round-table discussion was held with 
several interesting subjects presented 

































by members. Kurt Brod suggested that 
managers check all insurance renewal 
policies for accuracy because of a typo- 
graphical error he found in his group 
disability policy. (The error was cor- 
rected ). 


City of New York 


Reported by Franklin S. Reynolds, 
Secretary 


About 30 members were present at 
the January 10 meeting held at the 
Canadian Club, Waldorf-Astoria Hotel. 

The following new members were 
welcomed: William F. Birner, Sunning- 
dale Country Club, Scarsdale; Fred 
H. Hollister, Scarsdale Golf Club, Inc., 








This is the orange the CUSTOMER likes! 


It’s the world’s greatest eating orange. 








Firm, succulent—bursting with juice 
and flavor. (And never any artificial 
color added.) People like the way 

a Sunkist Orange looks on the plate 
—in big, golden cartwheels for 
breakfast, chunked or sliced in salads, 
desserts, garnishes. Any way you 
slice it, a Sunkist Orange is the first 
choice of customers! 


Sunkist Oranges 


Nature grows her best for Sunkist 
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Hartsdale; and Fred Nowicki. Gordon 
Seymour Armstrong, Phi Gamma Delta 
Club, was elected to membership. Wilkes-] 
Agreement was expressed on schedul- May 8, 
ing a joint meeting with Metropolitan 2, Jr, hos 
Chapter in April before the annual : Club, M 
dinner dance. 1e-17. 1 
A round-table discussion was held dance, 
at the end of the meeting. The next Knisley, 
meeting will be March 14 at the White- The s 
hall Club. 4 recom 
sion of 

tion of t 


National Capital 
Reported by Raymond J. Kyber, 
Secretary 


Charles E. Smith, general manager 
of the Chevy Chase (Md.) Club, pre- 
sented a combined survey and emi il 
solving compendium at the meeting held 
January 16 at the Sulgrave Club, Wash- 
ington, D. C., with Miss Marie Knapp 
as hostess. 

Members gained information and sta- 
tistics from the presentation by Mr. 
Smith, and thanks were extended for 
the comprehensive job he did in pre- 
paring the material. 

Wives of the managers had the first 
organizational meeting of their invest- 
ment group at the time of managers’ 
meeting. June Skole was elected presi- 
dent; Frances Crawford, vice _presi- 
dent: Mildred Kyber, secretary; and 
Maude White, treasurer-agent. 

The hors d’oeuvres, cocktails and filet 
of beef served by Miss Knapp were de- 
licious. 













Mr. Meisnest as Mrs. 


Congratulating the 1961 officers of Oregon State Chapter at the installation dinner held 
in January at Oswego (Ore.) Lake Country Club is Kenneth Meisnest, right, then national 
president of CMAA and manager of the Washington Athletic Club, Seattle. Jan Richter, 
newly elected president of the chapter and manager of the host club, is shaking hands with 
Alicia M. Brady, The Town Club, Portland, secretary-treasurer, and 
Robert Lloyd, Eugene (Ore.) Country Club, vice president, look on. 





Central Pennsylvania 


Reported by Conradin Medina, 
Secretary 

LeRoy H. Strawhecker, manager of 
Colonial Country Club, Harrisburg, was 
elected to membership at the January 
9 meeting held at West Shore Country 
Club, Camp Hill, with Charles M. Knis- 
ley as host-manager. 


Paul P. Steel, formerly of the Mentor 
(Ohio) Harbor Yachting Club, who is 
the new manager of Harrisburg Coun- 
try Club, will transfer from Ohio 
Valley Chapter. 

The following dates were set for the 
next meetings: March 6, annual men- 
bership meeting, Hamilton Club, Lan- 
caster, Thomas F. Chiffriller, Jr., host; 
April 3, Valley Country Club, Conyng- 
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ham-Hazleton, (if completed), John 
Vy. Sacco, host, or Westmoreland Club, 
Wilkes-Barre, Conradin Medina, host; 
May 8, Pottsville Club, Mark Stanley, 
jr, host; June 5, Colonial Country 
Club, Mr. Strawhecker, host; and July 
16-17, tri-chapter meeting, outing and 
dance, West Shore Country Club, Mr. 
Knisley, host. 

The secretary was directed to process 
a recommendation for a ant Fs revi- 
sion of the counties under the jurisdic- 
tion of the chapter. 


San Diego 


Reported by Hal B. Serkowich, 
Secretary 


Kenneth Meisnest, then national presi- 
dent of CMAA and manager of the 
Washington Athletic Club, Seattle, was 
guest speaker at the annual president- 
managers dinner meeting held No- 
vember 4, 1960, at the Kona Kai Club 
with John Palermo as host-manager for 
an excellent cocktail hour and dinner. 

Mr. Meisnest spoke on the advan- 
__. § tages derived from CMAA. Douglas R. 

Giddings, executive director of the 
entor ff Cuyamaca Club, presented some of the 
ho is § humorous sides of the business in a 
‘oun- § specch. 





Ohio 

Southern California 
> Reported by Frank T. Sherwood, 
Lan- Secretary 


Henri Tubach, Irvine Coast Country 
Club, Newport Beach, was nominated 
for chapter president at the meeting 
held January 10 at the Annandale Golf 
Club with Foster Turner as host-man- 
ager. 

Other nominations included Frank 
T. Sherwood, Elks Club, Long Beach, 
as vice president and Jerry Kearn, Bel- 
Air Bay Club, Pacific Palisades, as 
secretary-treasurer. 

Nominated for directors in addition 
to the officers, were Sherman Camp- 
bell, Thomas N. Kier, George Brooks 
and Riley Huber. 





Attending a luncheon held November 21, 
1960, at the Golden Horseshoe Club, Wil- 
liamsburg, Va., before a regional meeting 
were from left to right; Host Don Leftwich; 
Mrs. Dorothy Bender, The Colony Club, Rich- 
mond, Va.; Roy M. Niel, Jr., Princess Anne 
Country Club, Virginia Beach; Mrs. Niel; R. P. 
Scott, Carolina Country Club, Raleigh, N. C., 
Mrs. Carroll Sutherland; Mr. Sutherland, Com- 
missioned Officers’ Club, Naval Air Station, 
Virginia Beach; Kenneth Meisnest, then presi- 
dent of CMAA and manager of the Washing- 
ton Athletic Club, Seattle; and Harry For- 
sythe, Oak Hill Country Club, Richmond, Va. 
After the luncheon the chapter escorted Mr. 
and Mrs. Meisnest, guests, to-the meeting in 
Richmond held at the Commonwealth Club, 
with Mr. and Mrs. Les White as hosts. 





































Guests at the meeting were Joseph 
Connell, vice president and chairman 
of the house committee of Annandale 
and Lynn Smith, past president and di- 
rector of Annandale. Other guests were 
Kenneth Brydges, Robert Jaeger, James 
Delaney (trustee of the Hungton Park 
Elks Club, and Lou Glazax, (Hesperia 
Country Club). 

Chapter President Emil Lepp has 
been appointed by Governor Brown to 
sit on the state culinary board. There 
was a showing of color slides accom- 
panied by a naration entitled “A Look 
Into the Future” and “The Market of 
the 60's.” 





New England 


Reported by Charles Wallace, 
President 


An educational discussion on “Per- 
sonal Causes and Physical Conditions” 
pertaining to Workmen’s Compensa- 
tion was given by Hugh B. Huntley, 
supervising engineer of the loss preven- 
tion dept. of Liberty Mutual Insurance 
Co., at the meeting held December 19 
at the Tennis and Racquet Club, Boston, 
with Manager Al Shore as host. 

Miss Laura J. Byrne, R. N., another 
Liberty Mutual representative, spoke on 
the aims of the pre-placement physical 
examination. 








This is the orange YOU'LL like! 


Sunkist is the profitable, business-building 
orange. Customers appreciate quality. 
They know it when they see it— 
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and they always come back for more! 
So specify Sunkist Oranges. That’s 
the name that means the pick of the 
crop, the finest oranges fresh from 
California and Arizona. Any way you 
slice them, Sunkist Oranges are the 
first choice of quantity food servers. 


Sunkist Oranges 


Nature grows her best for Sunkist 











































Bring Customers 


Back for More 
with 


_Attiattiwe 
Menu Stems! 


Give your customers 
aluxury feeling with 
new and exciting pa- 
per table appoint- 
ments. Give yourself 
a more economical 
and practical food 
service operation. 
Use menu _ cards, 
wine lists, and menu 
inserts designed to 
please the eye and to 
SELL the palate. 
Aatell & Jones helps 
you. build repeat 
business with their 
custom-designed or 
stock menu patterns, 
printed in decorator 
colors on quality 
stock. Select from a 
large variety and be 
assured of the best. 
All menu stocks are 
suitable for printing 
and duplicating pro- 
cesses:. Write today 
for infurmation. 


Fidtal 
Daves, Ine. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 


Decatur, Ga., 157 Hood Circle 
Chicago, 4754 Washington Blvd. 
New York, 1265 Broadway 


Wine Pressings 
(Continued from page 72) 


3. VOUVRAY 1959 Demi Sec (Caves 
Maxim’s de Paris): From the lovely 
Loire Valley, this surprising, fresh wine 
was bottled last spring, which accounts 
for the “surprise” as the fermentation 
has been completed inside the bottle. 
The valley of the Loire river is called 
the “Garden of France” and one can 
taste the flowers in this wine made 
from Chemin grapes. 

4. FOURNIER NATURE (Gold Seal 
Vineyards): This too should prove to 
be a surprise. A brand new American 
white wine type, the wines produced 
by this method of early bottling from 
selected grape varieties (the same as 
found in the famous Charles Fournier 
champagne) have long been popular 
among knowing European connoisseurs. 
Note the delicate fresh-fruit bouquet 


and fullness of body. 


Rose Wines 


5. ROSEBROOK (Buena Vista Vine- 
yards): Made from Cabernet Sauvignon 
grapes, the source of the fine red Bor- 
deaux wines, this wine has inherited 
many of their characteristics, including 
a relatively long life. By leaving the 


crushed grapes in the must (ferment. 
ing juice) overnight, a true rose js 
created, for the attractive color is ac. 
quired from the skins. 


Red Wines 


6. CABERNET SAUVIGNON (Buena 

Vista Vineyards): California produces 
fine red wines and perhaps the finest 
are made of Cabernet Sauvignon grapes, 
the same grapes that have made the 
name claret famous throughout the 
English-speaking world. Note the full 
color and body and the expansive 
bouquet, counter-balanced with a dry 
pungency. 

7. BEAUJOLAIS ST. AMOUR 1959 
(Caves Maxim’s de Paris): Light and 
refreshing Beaujolais is the most pop- 
ular wine of France; St. Amour is a 
township in that area, producing some 
of the best from Gamay grapes. Note 
the glistening highlights in the rather 
light true red shade, the fresh and 
fruity bouquet, and the finish. 

8. ST. EMILION 1955 (Caves Max- 
im’s de Paris): Termed the “Burgundy 
of Bordeaux’ this St. Emilion has some 
of the grace and intricacy typical of 
good Bordeauxs, combined with the jol- 
ly good-fellowship of a _ burgundy. 
While a regional wine, this is the prod- 





Also WHYTE & MACKAYS Rare 21 
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uct of a single proprietor, I-P Moueix. 
Note the dryness in the aftertaste. 

9. CHATEAU DURFORT 1955 
(Caves Maxim’s de Paris): A deuxieme 
cru in the Official Classification of 
1855, this is a fine example of the 
red wines of Margaux township. The 
most distinctive characteristic of Mar- 
gaux wines is the attractive and dis- 
tinctive bouquet which Andre Simon 
says is impossible to describe, but 
“somewhat reminiscent of what might 
be wild violets-cum-amber perfume.” 


Champagne 


10. CHARLES FOURNIER BRUT 
(Gold Seal Vineyards): This very dry 
champagne, known all through the 
States as the finest champagne pro- 
duced in America, is made from rare 
grapes planted over 20 years ago 
on the side hills of Lake Keuka in 
western New York State. Produced and 
blended in the true French manner, 
the product is very dry, light in body 
and color, fine-bubbled. This champagne 
was the only winner of a Gold Medal 
at the 1951 International Wine Exhibi- 
tion at Sacramento, California. 

il. BRUT RESERVE 1952 (Caves 
Maxim’s de Paris): Produced to Max- 
im’s exacting specifications in Reims, 
France, the heartland of the cham- 
pagne country, this is worthy to carry 
the name of one of France's finest 
restaurants. A perfect accompaniment 
to food, it is dry enough to be well 
received at pre-prandial times also. A 
nicely-balanced champagne with many 
fine bubbles, and an exceptional bou- 
quet. 

All in all, it was a most interesting, 
and in the case of some of the wines, 
eye-opening evening! 


oO * 2 


This Month’s Merchandiser: If your 
club has on its wine list at least one 
representative half bottle in each of 
the major types, have you ever con- 
sidered a supplemental wine card, list- 
ing just the half bottles? The card 
could be automatically presented to 
members dining alone, or with only 
one other person, to show them that 
they are welcome, for their club hasn’t 
forgotten their wine needs! & 





CLUB MANAGER 


with background of 20 years successful 
club operation, desires change during 
March. Thoroughly experienced in every 
phase of clubwork. Wife assists if de- 
sired. Can furnish highest reference, 
but interested only in a permanent posi- 
tion based on ability to perform satis- 
factorily. Prefer club of up to 350 mem- 
bers but capable of any size operation. 
Location no object. Salary open. AD- 
DRESS: P.O. Box 12146, New Orleans 


24, Louisiana. 
































Attention: Follow the trend 


to the profit line 


Wine Yiet 
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New York State Win, 
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Puena Vista Vineyards 
California QWwines 


Wines 


Sfrom the Great Wine Growing 


Centers of the “World 


Gold Seal Vineyards, ne. 


20 E. 46th St., New York 17, N.Y. 


Producers and distributors of Gold Seal and Charles Fournier. 


New York State's finest premium wines. 


Distributors for Maxim European wines 
and Buena Vista California wines. 
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Country Clubs 


(Continued from page 68) 


beverage service, Mr. Smith observed: 
“Since the first club began there has 
been a complaint from those who use 
the club most that the menu is stereo- 
typed and they know it by heart before 
it is presented. Because food profes- 
sionals recommend building a menu 
around the desires of the membership 
(do fewer things but do them master- 


fully), a stereotyped menu is almost 
a necessity.” 

How, then, did the clubs in attendance 
defend their stereotyped menus? The 
answers were many but some of the 
more frequent included use of daily 
inserts and making a check analysis 
to back up the popularity of the menu 
items used most. One manager uses a 
stereotyped menu but mails a special 
menu to his members and by calling 
in advance they can get items on the 
special menu. And one honest manager 
reported that he tells his members “the 
















Write 

today for 
new catalog 
illustrating 
in full 

color the 
complete 
line of 
Shane washable 
uniforms 
for men 


and women. 
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y Sil. 


) . .. vibrant, deep Moss Green . . . 


| 
Shane sets the | 


in washable uniforms | 


| 
Beautifully fashioned in lustrous drip- 
dry 100% Nylon Taffeta, this popular 
style-setter is typical of the many 
long-wearing, easy-to-care-for 
uniforms in the Shane Catalog. And 
such luscious colors to choose from — 
U-m-m-m! Warm, rich Caramel 
and 
light, gay Turquoise! 


Dressmaking highlights unusual in 
washable uniforms for women include 
the fully feminine, exquisitely 
fashioned bodice . . . distinctively 
dainty “arc” white lattice trim 

and lace edging on collar and 

apron . . . soft roll collar which 
serves to emphasize the unique 
open neckline . . . fly front 

on skirt effectively conceals buttons 
« « . inserted pockets and set-in belt 
permit the dress to be worn with 

or without apron. 


SHANE 


UNIFORM CO., 


Factory and General Offices: 
2033 W. Maryland St. 
Evansville 7, Indiana 


Branch Offices: 
NEW YORK * CHICAGO * LOS ANGELES 
Representatives Coast to Coast 


INC, 





stereotyped menu is all we can afford.” 

Food primes were cr xed by a quick 
show of hands, although as Mr. Smith 
pointed out, they have to vary in ac- 
cordance with established club policies, 
Most frequent was that in the 49 to 
51 per cent category. Highest repre- 
sented at the meeting was 66 per cent 
on a food volume of 110,000. Lowest 
was 39 per cent on a food volume of 
$180,000. 

Bar primes, too, followed established 
averages with the most frequently men- 
tioned in the 33 to 35 per cent bracket. 
It was asked how a club maintains 
an effective bar control, and answers 
included daily inventory, par control 
(an empty bottle for a full one), break- 
age checks, and check analysis. 

Missing chits are a problem, but ap- 
parently most clubs represented don’t 
charge employes for them. In a few 
clubs the waiter pays in full, in some 
he is fined ($7 to $10). 

Only a handful of clubs employ a 
food checker in their kitchen. Several 
reasons for having a checker were ad- 
vanced: high volume of business; high 
food cost that must be brought down; 
a great deal of cash sales. When a club 
does not have a food checker the most 
frequently mentioned person who han- 
dles this function was the chef. 

Along with food and beverage serv- 
ice comes the age-old question of tip- 
ping and only 12 of 180 clubs rep- 
resented at the time the question was 
asked have positively no tipping any- 
where in the club. Some 77 were frank 
enough to say their clubs have a no 
tipping policy, but it happens anyway. 
Forty clubs have tipping permitted in 
some departments and 52 represented 
clubs where over-all open tipping pre- 
vails. 

As far as service charges were con- 
cerned, 127 had a specified charge (73 
had 15 per cent, 53 had 10 per cent), 
ten had service charges but they weren't 
specified, while 27 allowed no service 
charge at all. 

Of interest in food buying was the 
survey on meat purchases with 173 
managers in attendance at the time. 
By far the vast majority of managers 
(139) purchase meat by telephone in- 
structions. Nine buy by written specifi- 
cations given to probable suppliers, 
four by going to market personally and 
selecting the meat, one by paying a 
professional buyer to represent the club 
on the market and none by sending 
a staff man to the market. It was ap- 
parent that the managers themselves 
keep a close control on the important 
function of buying meat. 

Country club offices are becoming 
more mechanized. While only eight 
clubs represented had adopted the auto- 
matic machine accounting systems using 
punched cards, 103 operated with stand- 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 








ard ac 
machi 
cific d 
accowl 
still o 
bookk 
The 
questi 
cover 
(out 
time) 
tric d 
who | 
As tc 
cessio 
erate 
clubs 
68 cl 
At 
was 
copie 
CMA 
them 
ing s 
Mr. § 
an e 
natio 
are 
offic 


Cit: 


a Ya 
fads 
up — 
suge 
ester 
by ¢ 
As ; 
tinus 
men 







































ford.” | ard accounting machinery wherein the per cent of the clubs yepresented en- organize clubs—and when they’re suc- 
7 machine u 77s, preset bars for spe- force dinner guest privileges; half of cessful their demands create new prob- 
quick cific duties such as accounts receivable, the clubs represented did not have any lems for clubs. For example, demands 
smith accounts payable and payroll. Some 61 __ restrictions on such privileges. include a ruling against split shifts; 
1, 2-1 still operate by means of hand written Pension plans are not making much they want a 40-hour week or, even 
licies. bookkeeping procedures. headway, if the clubs represented are worse, a 37-hour week, and in some 
” to The group also explored the perennial indicative of a national trend. Only 13 cases a 7% hour daily basis including 
‘epre- 1 question of golf carts and it was dis- vf 75 clubs represented now have a meal time. 
com covered that only six clubs represented pension plan of which most clubs pay On that “happy” note the meeting 
owen (out of the 127 in attendance at the the entire cost and only three reported was concluded by a show of hands to 
ne of time) do not allow carts (gas or elec- an employe contribution plan. All clubs indicate clubs that own and operate 
am tric driven) on the course. Almost all fund their own pension plan. Only four their own parking lots: 20 own their 
lished | who use carts have the electric type. clubs instituted a pension plan because lots and 14 clubs charge for parking; 
men- | 4; to who owns the golf cart con- of union demands; the remaining clubs ten own their own lots and use their 
acket, cession, it was found that 56 clubs op- _ installed them voluntarily. own employes to operate them; four 
ntains Ff orate the concession themselves, 46 And what about unions? They're _ lease lots; and ten have special arrange- 
swers ] clubs have the pro operate it, and in making progress in their attempts to ments with nearby parking lots. @ &@ 
ontrol | gs clubs the members own the carts. 
rreak- At the end of the busy session it | 
was suggested that chapters obtain | 
it @p- | copies of the survey blanks from the 
don't | CMAA office in Washington and use 
t few | them as a basis for an educational meet- 
some | jing sometime this year. The results, as 
Mr. Smith pointed out, could make for 
loy a an even more complete survey on a 
everal | nation-wide level, providing the results 
e ad- | are channelled back to the CMAA 
high | office. @ 
lown; 
i club 
' most : 
han | City Clubs For 30 years, Cleveland Range 
” (Continued from page 70) has pioneered every important 
serv- . 
f tip- | a rapidly changing series of dietary steam-cooker improvement. 
; rep- | fads it is practially impossible to keep Cleveland Range is the largest 
1 was | up with all the new ideas. It was manufacturer of steam-cookers 
 any- suggested that anyone seriously inter- exclusively . . . manufactures 
frank ested in maintaining a diet can do so i i 
a no | by ordering from the a la carte menu. 3-compartment the most complete line with a 
yway. As a result, most clubs have discon- Steam-Chef . . . gas, size and style for every estab- 
mS a the once popular “low calorie” amy a lishment, large or small. 
} € . - ‘ 
y pre- Metrocal has made its way onto the So, for finest quality, depend- 
menu, according to several managers, ability and top value, come to 
, oe Foe gee _— to serve 0 $la headquarters. Send for com- 
e (7: glass. > case the manager also pro- ; : “ 
its vides a small salad so > em plete information and “What 
erent | ¢an nibble and be less self conscious Users Tell Us.” 
ervice | While his dinner guest devours a thick 
steak. Perhaps it is a bit incongruous, Steamcraft .. . for 
1s the | but one manager reported that at his a ecu 
. 173 | Club a shot of rum is added to the 
Sine. Metrocal .... and the price goes up 
agers 50 cents! 
Sy dr “Tighten your door to maintain club 
ecifi- standards,” was the sage advice offered 
pliers, by Clem Young, Cleveland Athletic 
y and | Club, during the open discussion period. 
ing a And, this is a good method of building 
. club a if your club needs more Cabinet enclosed Steamer- Steam Thrift . . . your 
nding —eee. Steamliner ... Super Kettle combinations . . . in biggest value in steamer- 
aS ap- Mr. Young related how he continual- deluxe steam cooker capacities up to 4 bu. 40 gal. kettle combinations. 
idle ol y a his — register book and 
ortant — W2en he notices that an individual is 
wi , ee oe a ee Pie THE CLEVELAND RANGE CO. 
* imes he calls the guest, then turns 
“eight his name over to the membership com- pemuncraye “HEADQUARTERS FOR STEAM-COOKERS” 
7 - pet en ge i pra — STERM GE 971- EAST 63 ST. © CLEVELAND 3, OHIO 
pron. A show of hands indicated about 50 STEAM-THRIFT 
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Entertainment Abounds 
(Continued from page 28) 


Command. A feature story about these 
awards and how they were won will 
be found elsewhere in this issue. 

While the men were enjoying their 
luncheon break, the ladies were being 
entertained at the Denver Country 
Club. Following luncheon a special ice 
show spectacular was presented. So 
large was the turnout of women that 
Nobel Chalfant, pro at the club, joking- 
ly remarked, “They literally drove me 
out of the club so I had to attend the 
men’s meeting.” 

He arrived in time to take part in 





the ceremonies honoring the allied as- 
sociations of the PGA, GSA and USLT, 
and to hear PGA Treasurer George L. 
Hall, pro-manager of Cornell University 
Country Club, say all three associations 
have one thing in common, “Keep club 
members happy.” 

Lakewood Country Club and _ host 
Edward Don & Co. held forth Friday 
evening with Manager Byron Aris and 
his staff providing a continuous selec- 
tion of hot and cold hors d’ouevres— 
no mean trick when you consider there 
must have been more than 1000 guests, 
arriving at all times. Even late comers 
had a complete choice. The magnifici- 
ent ice carvings and floral displays of 
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THE QUALITY LINE 


» eis 

°, FR "AFR 
‘ MANUFACTURING COMPANY 
COMFORTABLE °® SOO5 W. ARMITAGE AVE., CHICAGO 339, ILL. 


MODEL 6000 
DESIGNED FOR 
BUDGET 
INSTALLATIONS 


Now, you can have all the lux- 
urious styling and comfort fea- 
tures of the famous TRI-PAR 
Stack Chair for the price of a 
standard folding chair. Wide 
selection of frame finishes and 
upholstery fabrics. 
© Stacks 8 to 10 high for storage 
© Overall: H 31”; W 17”; D 22”; 
Seat 15% x 16” Back 15 x 11” 


® Heavy gauge square metal 
tubular frame 


Convenient hand-hold 
Nylon bumpers to protect 
frame finish when stacked 
All welded-sturdy, one-piece 
construction 

Posturized Tufflex padded 
seat and back 


Write today for price list 6000-F 








fresh flowers drew admiring comments 
from everyone. Although Friday night 
supposedly was an open night, there 
were only a few who didn’t eventually 
wind up at the 26 Club where the Texas 
chapter and Manager Gary Stay pro- 
vided a real beans-and-barbecue, West- 
ern-style party that lasted until the wee 
hours of the morning. 

Saturday luncheon witnessed the 
honoring of former CMAA greats, with 
special recognition going to the two 
charter members who were present, 
members of the exclusive 25-Year Club 
and past presidents. The women, mean- 
while, were entertained at the Petro- 
leum Club by Jerry Bakke, who played 
the part of “Lil Mac” during the con- 
ference, and his partner, Willie Hart- 
zell. 

The “Rush to the Rockies” informal 
dinner-dance Saturday brought this 
year’s formal entertainment to a suc- 
cessful close. On hand to entertain, 
through the compliments of the United 
States Brewers’ Foundation, was a line 
of beautiful “dance hall” girls on an 
old-time barroom stage behind which a 
backdrop depicted the fronts of several 
shops on which signs boasted of the 
merits of some of the unusual businesses 
represented. Three gun-shootin’, piano- 
playing cowpokes filled in while the 
girls took occasional rests. 

Highlight of the evening was an 
appearance by the famous Koshare In- 
dian Dancers, headed by Buck Bur- 
shears. The dancers, who are boy scouts 
from La Junta, Colorado, gave eight 
interpretative dances which were en- 
joyed thoroughly by those watching. 

Winding up ‘the conference and 

greatly appreciated was the Sunday 
breakfast served by Sterno, Inc., buffet 
style, naturally. This was the last op- 
portunity for conventioneers to com- 
pare notes and say their “good byes” 
until they meet again next year in 
Miami. 
Editors Note: All sponsors and contribu- 
tors to the 34th annual CMAA con- 
ference are given recognition on a spe- 
cial page in this issue. @ @ 


Sales Report 


John Sexton & Co., nationwide sup- 
plier to the club and volume feeding 
markets, has reported net sales totaling 
$32,964,828 for the six months which 
ended December 31, 1960, a gain of 
2.2 per cent over the first six months 
of the previous fiscal year. 

Net income for the period was $842,- 
992, a gain of 9.1 per cent over last 
year and equivalent to $1.13 per share. 
In September, 1960, the company be- 
gan construction of a new $1,500,000 
food distribution center in Englewood, 
N. J., which will process and package 
the company’s coffees, teas and spices. 
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CONYENTIONALITIES 


by don clark 


wes clark 


JjJONNSON PCOr 


The two Wallaces who manage Har- 
vard Clubs got together at the confer- 
ence as is their custom every year. 
Charles manages the Harvard Club of 
Boston and Frank manages the Harvard 
Club of Tulsa. Frank makes it clear, 
however, that his “Harvard” Club is 
named after a section of the city and 
has no connection with the university. 


Tom Powers reported he and _ his 
wife, Marjorie, moved to the Brookside 
Country Club, Canton, Ohio, because 
the club was about to begin a $750,000 
remodeling program. Tom said that the 
program will result in almost a com- 
plete rebuilding of the clubhouse, and 
has promised CLuB MANAGEMENT some 
pictures and information when the 
project has been completed. 
















CMAA Director Robert Yoxall, Country Club 
of Coral Gables, Fla., extends invitation to 
the CMAA members to attend the 1962 con- 
ference in Miami Beach. 
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PHILADELPHIA sent this large delegation to the Denver Conference. 





The answer is an emphatic YES 

if you take advantage of 
American Express’ Group Travel 
Plan. As the largest and most 
experienced travel service avail- 
able, American Express can pro- 
vide transportation, hotel reser- 
vations in advance of every 
stop, sight-seeing, side tours to 
special fiestas and festivals, drive- 
your-own-car service—everything 
-and low, low group-travel rates! 
All that’s left for your group is 
pleasure. And group travel is the 
lasting variety of pleasure. Long 
after club members have returned 







perfect 

vacation 

for your 
club 


members? 


(And save them money too?) 
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home, they’ll be talking about 
their trouble-free vacation (and 
their efficient club manager). Visit, 
write or call American Express, 
or send in the coupon below. 
Either way, remember: It costs no 
more to use American Express— 
Travel Headquarters to the Nation! 


American —— Travel Service 

Group Travel Unit, 65 Broadway, N. Y. 
Dear Sirs: Please send me free literature 

on group travel. 
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It’s much more fun with friends! 
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ARIZONA—From the left: John F. Fishburn, San Juan Country Club, Farmington, N. M.; 
Mrs. Fishburn; Mrs. William J. Hodges; George E. Harrington, Arizona Country Club, Phoe- 
nix; Mrs. Harrington; Mrs. Norman Storey; Burns K. Midtbon, Albuquerque (N.M.) Country 
Club; Mrs. Richard P. Maynes; Mr. Storey, Phoenix Country Club; Mr. Hodges, Paradise 
Valley Country Club, Scottsdale; and Mr. Maynes, Tucson Country Club. 


Club Prestige if 


all silk club neckties designed 
especially for your organization 
in distinctive good taste and 
with no obligation. 


reasonable prices quoted for 
ties to retail from $3.50 to 
$15.00. Brochure, art work and 
price list sent on request. 


clients: new york stock exchange 
club, biscayne bay yacht club, 
new york state bar assn., williams 
club, west side tennis club. 


ACT NOW! 


FILL IN AND MAIL THIS COUPON 





Mr. William Stewart 

Jones, Washburn & Stewart 

178 E. 85th St., New York, N. Y. 

Please send complete information and art 
work for proposed club necktie. 

Club insignia and colors are enclosed 








Enjoying themselves in the Brown-Forman Distillers suite, from the left: David Henderson, 
Denver Club; Dorothea Buschmann, Kansas City (Mo.) Country Club; Rodman Moorhead, 
vice president of Brown-Forman; Virginia Greene; Dick Johnson, B-F; and Elmer Greene, Wild- 
wood Country Club, Louisville. 
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PENNINSULAR Chapter members enjoyed the conference. 





CANADA managers were well represented at the conference and the Canadian National | 
Anthem was sung at the opening session. 





| 
| 
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Hosting the Stitzel-Weller suite was Glen Walsh, extreme left. Others in the picture, from 
the left: Helen-Bjurstrom; Mrs. Walsh; Jim Sams, River Valley Club, Louisville; Howard Mehl- | 
man, Denver Country Club; Mrs. Sams; Mr. Bjurstrom, S-W; Wayne Miller, Northmoor Country 
Club, Chicago; and Mrs. Miller. 
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amazing new 
POWDER CLEANER 
for rugs and carpeting 
Penetrating solvents do a 
fast, effective cleaning job 


without carbon tetrachlor- 
ide or sawdust! 


contains exclusive 
BACTERIOSTATIC AGENTS 
to kill and inhibit 


germs, bacteria, fungus, 
odors, mildew, rot 


only DRY-KLEAN has it! 


¢ for quick clean-ups 
between major cleanings 


¢ for busy traffic lanes 
that get extra-dirty 


¢ for emergency spills 


¢ for any place without 
large carpet cleaning 
equipment 


Try DRY-KLEAN NOW! 


| r~DUO-DELLAY PRODUCTS-- 


4201 Pulaski Highway, Balt. 24, Md. 
1 Enclose $1 for Dry-Klean trial sample! 








| ; plus 12 pg. cleaning manual : 
1 Send information on complete line 
1 | 
| company 
ADDRESS ! 
l 
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St. Francis 
Yacht Club 


Custom 
Designed 
Club Ties 








We invite you to join the fast- 
growing roster of Clubs that 
have adopted Harvale Club 
Ties. 


The two styles illustrated 
feature Club emblems, insig- 
nia, and colors, woven with 
meticulous detail on luxurious 
pure dye silk repp fabric. 

These are ties of superior 
quality in excellent taste that 
members are proud to wear 
as distinctive symbols of Club 
affiliation. 

We will be glad to send you 
complete information regard- 
ing a tie for your Club. If pos- 
sible, please include a copy of 
your emblem or insigne and 
your colors. 


G.S. HARVALE & CO. 





Custom Tie Makers to 
Men’s Clubs and Societies 











100 FIFTH AVENUE 
NEW YORK 11, N.Y. 
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An unusually large group attended the conference from the GEORGIA CRACKER Chapter. 

























| NEW YORK STATE—From the left: Richard C. Gibbs, Lancaster Country Club; Stewart E. 
| Brace, Orchard Park Country Club; Henry L. Huber, Westwood Country Club, Williamsville; 
| Mrs. Brace; Mrs. Gibbs; Mrs. Huber; and Joseph Brem, Niagara Falls Country Club. 


ri 


BADGER STATE Chapter enjoyed a goodly turnout of membership for the Denver conference. 








| Sterno, Inc., was host for the Sunday breakfast to wind up the conference and a record 
number of conference goers attended. Shown here, from the left: Louis Mandell, Sterno; 
Ray Raphael, Sterno; Mrs. Richard Sandford; Mr. Sandford, Sylvania (Ohio): Country Club; 
Larry Goldklang, Sterno; and Maurice Bonnot, Sterno. The Sterno men, as Mr. Goldklang 
| pointed out, represent more than 100 combined years of service to their company. The San- 
| fords were the only representatives from the Toledo Chapter at the conference. 
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IN GOLF... 
EXPERIENCE 
IS THE GREAT 
TEACHER 
IN SCOTCH... 
TEACHER'S 
IS THE GREAT 
ter, 
EXPERIENCE 
‘4 ; = Ae r ai 
; wore 3 FL» re si a 
‘ 
NATIONAL CAPITAL—Seated (front row}, from the left: Mrs. Jacques Aimi; Richard E. 
Daley, Army Navy Country Club, Arlington, Va.; Mrs. A. E. ‘Lon'' Martin; and Mr. Aimi, 
Woodmont Country Club, Rockville, Md. Back row, from the left: Mendell F. Rice, University 
Club, Washington; Charles E. Smith, Chevy Chase (Md.) Club; Nicholas J. McGowan, Jr., 
Sparrows Point Country Club, Baltimore; Mr. Martin, Congressional Country Club, Washing- 
ton; and Raymond J. Kyber, Norbeck Country Club, Rockville, Md. 
WILLIE GOGGIN 
Teacher’s Trophy Winner 
a: 1959 
ille; 
CLEVELAND—Standing, from the left: Clem Young, Cleveland Athletic Club; Joseph F. 
Harvath, Canton Club; and Gene F. Gilmartin, Cleveland Yachting Club. Seated, from the 
left: Al Russon, Barclay Co.; Frederick E. Shaner, Youngstown Club; Mrs. Shaner; Arthur 
Waterbury, Youngstown Country Club; Mrs. Sam Aloi; Mr. Aloi, Akron City Club; and Jack DICK METZ 
Kozar, University Club of Cleveland. Teacher's Trophy Winner 
1960 
nce. 
PETE BURKE 
| Teacher's Trophy Winner i 
Ei. 1956 j 
The Teacher's Trophy 
held by the winner of the PGA 
Seniors’ Championship 
The Hiram Walker suite is always one of the most popular at any CMAA conference, not 
only because of the firm's fine products, but also because of the fine group of men who 
represent the company. Enjoying Hiram Walker hospitality here are Johnnie Carey, Lincoln 9 
ord (Nebr.) Country Club; Mr. and Mrs. Thomas Bick, Rock Island (lll.) Arsenal Golf Club; Y EACH ER Ss 
rNO; Mrs. Loretta Richards, Pinehurst Country Club, Denver; George Bickford, Davenport (lowa) HIGHLAND CREAM 
lub: Club; and, at extreme right, Archie Livingston, Rock River Country Club, Rock Falls, Ill. BLENDED SCOTCH WHISKY/86 PROOF 
ang Hiram Walker hosts, behind +he bar, are Jay Murphy, national manager of special accounts; 6 
pan- Julian Lloyd, Colorado state manager; and Moss Morton, club sales representative, Chicago. SCHIEFFELIN & CO., N. Y., N.Y. 
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profitable 
take-out and 
car-hop service” 


E. W. Ingram, Jr. 
Vice President 

White Castle System 
Columbus, Ohio 





The White Castle System has 90 units 
operating in the Midwest and the 
eastern half of the U.S. “Take-out and 
car-hop services account for the larger 
part of our volume. They are the two 
most profitable segments of our busi- 
ness today,” says Vice President In- 
gram, “and can only be handled with 
all-paper service. Otherwise costs of 
more help and new equipment alone 
would be prohibitive.” 

White Castle’s labor cost for car serv- 
ice is considerably less than that of in- 
store feeding. Paper is given credit for 
most ot the lower cost and higher 
profit. Vice President Ingram adds, 
“You can’t beat paper for sanitation. 
It can be discarded quickly and in- 
volves no dishwashing and counter- 
cleaning expense.” 


SEND 25¢ FOR FACTFUL BOOK 
Sixty pages of helpful infor- 
mation on all phases of food 
service. Complete with cost 
studies and case histories of 
money-saving ideas from hun- 
dreds of restaurants and insti- 
tutions. Send 25¢ in coin to: 


© paver | 


FOOD SERVICE |i 





PAPER CUP AND CONTAINER INSTITUTE, INC. 


250 Park Avenue, New York 17, N. Y. 


The annual conferences call for almost a 24-hour day for the CMAA staff. Here Executive 


| Secretary Ed Lyon explains to Dorothy Porter, CMI secretary, and Ouida Schwab, member. 
ship secretary, the various services offered CMAA members: legal and tax counsel, Uniform 
| System of Accounts book, employment referral service, “Club Management, 1959'' Cornell 


lectures digest, annual educational conference, Club Management magazine. In addition, 
the CMAA publishes its own “Newsletter, holds several Workshops yearly and has avail- 
able a low-cost group insurance plan. 





The Hawaiian delegates invited CMAA to Honolulu for a future conference and this group, 
with friends from the mainland, include Orlo Farlow, CPO Open Mess, Pearl Harbor; Shirley 
White, Pan American World Airways; Don Clark, Club Management; Mrs. Edwin G. McKellar 
and Mr. McKellar, Oahu Country Club, Honolulu; Miss Kay Rose, United Air Lines; Wilson J. 
Hutcheson, Hickham AFB NCO Club, Honolulu; Michael H. Noguchi, Waialae Country Club, 
Honolulu; and Kenneth W. Emerson, Jr., The Pacific Club, Honolulu. 





PITTSBURGH Chapter members enjoyed themselves especially since they were quests instead 


of hosts as they were last year at their successful conference. 


PELICAN—Seated, from the left: Mrs. J. W. Holloway; Mrs. Kurt E. Mickley; Mr. Mickley, 





City Club of Baton Rouge; Mrs. Jules Cates. Standing, from the left: Mr. Cates, Rosswood 
Country Club, Pine Bluff, Ark.; Mrs. Jorgen Andersen; Mr. Andersen, Pioneer Club, Leake 
Charles, La.; A. J. Rubben, Shreveport (La.) Club; Al Patterson, East Ridge Country Club, 
Shreveport, La.; and Mr. Holloway, Petroleum Club, Shreveport. 











ST. LOUIS DISTRICT—Standing, from left: John A. Kane, Sunset Country Club; Thomas C. 
McGuffey, Missouri Athletic Club; S. T. "Ben" Sheets, Algonquin Golf Club; Ray G. Mc- 
Grath, University Club; and Wesley H. Clark, Club Management. Seated, from the left: Mrs. 
McGuffey; Mrs. Kane; and Mrs. Sheets. 


eee vistusens company a LEROUX LIQUEURS 


distinguished ingull Lind of AS condils 


OME WINE & SPIRITS CO. A 
ee NG Uqutuns ond, ravdios Handed, with, 


VA ar” ’ " t - Syed = Tru old-world Lin to We, YO 


A popular room was the Seagrams suite. Shown here from the left: Dan O'Sullivan, Seagrams; Don’t Miss 
Ben Sheets, Algonquin Golf Club, St. Louis; Hal J. Lyon, Dayton; Mary Buck, Dayton Country 
Club; Jack McCarthy, Seagrams; Carl Ranno, Seagrams; and Arthur Franzen, Seagrams. 


Big April Issue 


Shown in the Conway hospitality room is this large group of club managers and Sidney Kay, 
Joe Drew and Maurice Drew of Conway. 


AVAILABLE 


Thirty years experience in 
management of distinguished 
clubs and resort hotels. Top ad- 
ministrator and recognized na- 
tionally as authority on superior 
quality food operations. AD- 
DRESS: Box 65-Z, % CLUB 
MANAGEMENT, 408 Olive St., 
St. Louis 2, Missouri. 

















Edward Don & Co. was host to the reception held at the Lakewood Country Club. Shown here 
are members of the Don contingent, from the left: Ross Wilson; S. L. Farrara, John Saiger, 
Jerry Don, Ira Lieb and L. Fishman. 





On hand to greet the conference guests at 
the luncheon at Pinehurst Country Club Wed- 
nesday were Mr. and Mrs. Laurice T. "Bud" 
Hall. Bud, who is manager of the new multi- 
million-dollar club, received the plaudits of 
his fellow managers for the efficient way he 
handled the luncheon, even with 200 more 
people descending on him than had been 
anticipated. 





Sexton had a busy hospitality suite and shown 
here are, from the left: Norm Stiner, Sexton; 
S. K. Wagner, Germania Club, Saginaw, 
Mich.; Bill Sexton, Sexton; Jack Rosemond, 
Valdosta (Ga.) Country Club; and J. M. 
Ryan, Sexton. 











LEADING PURVEYORS TO THE PIEDMONT CHAPTER 





COLONIAL BEEF CO. 












JEPSEN 


Ashville, N. C. LA 9-18 





Serving the Finest of Hotels © Clubs Wachington 18, D. C. 
John Palm, Representing Greenville, S. C. 3150 “V” St., N.W. 
Top Quality Meats—U. S. Govt. Inspected 


© Graded 
Greetings from Tom Devlin’s Overnight Delivery 
SKY CLUB A. E. Shackell, Representing 


Phone Collect—FR 7-6462 Charlotte, N. C. 


HOTEL SUPPLY CO. 





00—Washington, D. C. 

















TRADE MARK 





Serving the Carolinas 









MONTGOMERY-GREEN CO., INC. 


Complete Equipment for the 
Preparation & Serving of Food 


Db A i a y PRO D U CTS THE SOUTHERN SEAFOOD CO. 


Raleigh, N. C. 


N. J. Green 


H. P. Newman 
Baltimore 2, Md. 
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_S.Y.P. CUSTOMERS OF FINEST PRIME BEEF 
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CONTINUOUS CONTROL FROM FEED LOT 


Founded in 1893 


TO CUTTING TABLE ASSURES 


It has never been easy to make sure of a 
steady, consistent supply of top-quality Prime 
Beef. It has been the belief of Stock Yards 
Packing Co., Inc.,—and publicly stated by our 
Mr. Harry Katz—that the difficulty lay in the 
feeding methods used by the cattle farmer. 

Acting on the belief that a specially planned 
program of scientifically correct feeding would 
result in better cattle—and therefore better 
top-grade meats for Stock Yards’ customers 
on a consistent basis—Stock Yards has con- 
tracted with a leading specialist in the field 
to supervise the feeding of selected herds pur- 
chased by Stock Yards. Each herd is specially 
fed in a manner which is certain to result in 
a higher quality of meat. Controlled feeding 
means controlled quality—so that both Stock 
Yards and its customers can be assured of a 
steady and dependable supply of the finest 
meats—not on a hit-or-miss basis—but always. 

The first load of cattle produced by this 
controlled feeding program has already been 
killed, with extremely gratifying results. At 
this point, the quality-control feeding pro- 
gram is tied-in with Stock Yards’ long-estab- 
lished processing methods, including scientific 
ageing, skillful cutting and trimming, so that 
Stock Yards now exercises complete control 
over the meat it sells, from feeding to final 
preparation for the table. 

Stock Yards’ special feeding program is 
gradually being extended to more and more 





herds, so that while not all Stock Yards’ meats 
at present come from such herds, the quanti- 
ties of such meats which will become avail- 
able will be on an ever-increasing basis. 

Quality has always been the goal of Stock 
Yards Packing Co., and this newest step is a 
means of guaranteeing highest quality by 
starting at the source—the feeding of the herd 
on the cattle farm. You can depend on U. S. 
Prime Beef from Stock Yards to give complete 
satisfaction to your patrons. 


The first U. S. Prime Beef to come from a Stock 


Yards’ specially fed herd is here seen being 
processed in our Cutting Room. 


MAIL THIS COUPON—TODAY! 


STOCK YARDS PACKING CO., Inc. 
Founded in 1893 vd 


340 North Oakley Boulevard e Chicago 12, Illinois 


Please send me your weekly price list 


Name _......... 


Representing . 


Address ......... Peet fon " 


ees) ee 


. City & State - 
















Compliments Of 
A-1 PREMIUM BEER 
The Western Way to Say Welcome 


ARIZONA DISTRIBUTING CO. 
990 S. Cherry St. 
Tucson, Arizona 


ARIZONA FROZEN FOODS CORPORATION 


Phoenix: 2100 W. McDowell 
Tucson: 1302 E. 17th Street 


ARIZONA MILLING COMPANY 
Arizona Star Brand 
Flour & Seeds 


Phoenix, Arizona 








MARICOPA BRANCH 


Arizona Wholesale Beer 


And Liquor Association 


All American Distributing Company 
Arizona Brewing Company 
Arizona Distributing Company 
Burke Beverages, Inc. 

Zeb Pearce and Sons 
Hensley and Company 
Schubert Liquor Company 
Shamrock Distributing Company 
Standard Mercantile Company 


Wickenburg Ice Company 











BAR Q’S BOTTLING COMPANY, INC. 


2001 North Black Canyon Highway 
Phoenix, Arizona 


BEADLE OF ARIZONA 


Food Service Designing © Planning Service 


15 South 10th Avenue 
Phoenix, Arizona 


ARIZONA—Where Summer Spends the 


BERRIDGE FLOWER SHOP 
BERRIDGE NURSERIES 
1651 East Camelback Road 
Phoenix, Arizona 


“The Finest Always’ 
BILBY PRODUCE CO., INC. 
410 E. Jackson St. 


Phoenix, Arizona 


THE BORDEN COMPANY 
Milk—Ice Cream—Cheese 
Phoenix and Tucson 


CARAYGO SALES & SERVICE 
3421 North 23rd Drive 
Phoenix, Arizona 


CARNATION COMPANY 
Fresh Milk & Ice Cream 
4140 North Central 
Phoenix 


CANADA DRY OF ARIZONA 
BOTTLING COMPANY 
World Famous Beverages 
Phoenix: 4015 No. 3rd St., AM 5-4766 
Tucson: 632 W. Rillito, MA 2-7012 


Enjoy 





America’s Fine Light Beer 


CREAMLAND DAIRIES, INC. 
1911 Second St., N.W. 
Albuquerque, New Mexico 


CRYSTAL ICE & COLD STORAGE 
DIVISION 
CITY PRODUCTS CORPORATION 
Phoenix, Arizona 


CUSHMAN MOTOR PRODUCTS 
4817 North 16th St. 
Phoenix, Arizona 
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Winter—Friends of the 


VIRG DAVIDSON—CHUDACOFF CO. 
Meats, Poultry & Provisions 


2436 West Lincoln 
Phoenix, Arizona 


DYER & COMPANY 
Commercial Refrigeration 
Air Conditioning 
3221 N. Flanwill Blvd. 
EA 7-6593 


EAST COAST SEAFOOD COMPANY 
Specializing in Live Maine Lobsters 
Mesa, Arizona 


EASTERN BEEF & PROVISION CO. 


5119 W. Bethany Home Rd. 
Glendale, Arizona 


ELGEE MEATS 


5735 West Adams Blvd. 
Los Angeles 16, Calif. 
WEbster 8-6171 


E-J JANITOR SUPPLY CO. 
Do It The “E-Z” Way 


502 E. Buckeye Road 
Phoenix, Arizona 


Compliments Of 
HASKELL LINEN SUPPLY 
Tucson, Arizona 


HEINZE, BOWEN & HARRINGTON, INC. 
Stationers—Of fice Outfitters 
424 North Central Phoenix, Ariz. 


Best Wishes” 
HOLSUM BAKERY 


HOUSE OF TROPHIES 
Southwest’s Largest and Finest 
Supplier of Quality Prizes 
19 West Roosevelt Phoenix, Arizona 
LIEN CHEMICAL COMPANY 
Washroom Sanitation Service 
“Keep Clean With Lien” 
509 E. Roosevelt AL 3-0043 Phoenix, Ariz. 





‘Matias Chapter 


LOSEE’S 
Restaurant Equipment & Supplies 
1600 Grand Ave. Phoenix 


PAUL McCOYS DISPATCH LAUNDRY 
& DRY CLEANERS, INC. 
1624 East Washington 
Phoenix, Arizona 


MC ELHANEY’S FLOWERS & GIFTS 
325 E. Camelback Road—44 North Central 
Phoenix, Arizona 


MC GREW PRINTING 
& LITHOGRAPHIC CO. 


Since 1890 
601 East Adams Phoenix, Arizona 
JOE G. MALOOF & COMPANY 
Distributors For Coors 


America’s Fine Light Beer 


HERB MORRISON PRINTING CO. 
9 North Fifth 
Tucson, Arizona 


NEW MEXICO SELLING COMPANY 


Wholesalers of Beer, Fine Wines © Spirits 
Quality and Service Sell Our Products 


Albuquerque, Santa Fe, Roswell & Las Cruces 


THE NORTON CORP. 
Turf Equipment & Golf Course Supplies 


1817 E. Indian School Rd. 
Phoenix, Arizona 


O’DAY’S PRINTING COMPANY 
For The Finest in Printing 


Scottsdale, Arizona 


O’NEIL LETTER SHOP 
368 North 2nd Avenue 
Phoenix, Arizona 
Phone: AL 8-7789 


{Continued on next page) 





Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 











































Friends of the Arizona Chapter 


{Continued from preceding page) 


P.B.S.W. SUPPLY & EQUIP. CO. 
Office Machines © Supplies & Equipment 


530 W. Washington, Alpine 8-6661 
Phoenix, Arizona 


PALMER PRINTING COMPANY 


2002 North 22nd Avenue 
Phoenix, Arizona 


Compliments 
PHOENIX COCA COLA BOTTLING CO. 


Phoenix, Arizona 


PHOENIX LINEN & TOWEL SUPPLY 


A Complete Linen Rental Service 
Home Owned and Operated for 41 Years 


710 S. 3rd St., AL 8-8638 Phoenix 


PUEBLO SALES INC. 
Wholesale Liquors 


Tucson, Arizona 


Chaperone Your Cigarettes With 
The Ranger & Chief Ash Trays 


“Sack” Call, Ashtray Specialty Co. 
415 E. Glen Oaks Blvd., Glendale, Calif. 


SCARLA PRODUCE CO. 


Phoenix, Arizona 


Compliments Of 


SCOTTSDALE SAVINGS & 
LOAN ASSOCIATION 


Scottsdale, Arizona 


SEVEN UP BOTTLING OF PHOENIX, INC. 


1209 West Jefferson 
Phoenix, Arizona 


H. SHENSON 


Purveyors of Fine Meats, Poultry © 
Provisions 


1040 Bryant Street 
San Francisco 4, California 


Compliments Of 
SLOAN’S TRANSFER & STORAGE 


2121 South 15th Ave. 
Phoenix, Arizona 


SMARTY FINAL IRIS CO. 
‘Wholesale Grocers Since 1871” 


2625 W. Cypress, Phoenix, Ariz. 
Phone: Applegate 8-8594 


SOUTHWEST BOOKING CORPORATION 
Entertainment Consultants 


Suite 331 Hotel Westward Ho AL 2-0238 
Phoenix, Arizona 


Compliments Of 
SOUTHWEST DISTRIBUTING COMPANY 


Albuquerque, New Mexico 


STATE DISTRIBUTORS, INC. 
820 Rio Grande Blvd., N.W. 
Albuquerque, New Mexico 


Best Wishes to the Manager 
“THE KING OF CLUBS” 


From Turf Rider IV Electric 
Golf Cars 


UNITED LIQUOR COMPANY 
Liquors—Fine Wines—Beer 


Phoenix—Tucson—Flagstaff—Yuma 


WESTERN PROVISION CO., INC. 
Independent Meat Jobbers 


340 North 24th St., AL 8-8323 
Phoenix, Arizona 
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Connecticut's delegation this year was smaller 
than usual, but was certainly heard from. 
Snapped just before the start of the formal 
dinner-dance were three members of the Con- 
necticut Chapter, left George Fisher, Madi- 
son Beach Club; second from right, Joseph 
P, Tonetti, ‘(New Haven Country Club; and 
tight, Theodore J. Vignaux, Hartford Golf 
Club. Second from left is Sidney Kay of Con- 
way Import Co. Missing when the picture was 
taken were Bill and Rita Purcell, Indian Har- 
bor Yacht Club, Greenwich; and T. S. Harvey, 
Jr, Shuttle 
Britain. 


\\ ; % pi ey ms 3 - % 
lt was impossible to "round up" 
New Jersey Chapter members so Club Man- 
agement's roving photographer snapped these 
representatives relaxing at the Lakewood Coun- 
try Club party. From left, C. Maynard Mc- 
Allister, Morris County Golf Club, Convent 
Station; Marie and Carl Jehlen, Baltusrol Golf 
Club, Springfield; and Arthur Thomas, Mont- 
clair Golf Club. 


Enjoying a Pepsi at the Pepsi Cola booth are 
Mr. and’ Mrs. Fred Tenover, Park Club, Kala- 
mazoo, Mich. Presiding at the booth is Max 
Fillet, special representative, Pepsi Cola, and 
Marlinda Mason, Miss Colorado of 1959. 


Fred E. Hanneman (left) central regional sales 
manager for Angelica Uniform Co., is shown 
here with Johnson Poor, managing editor of 
Club Management. This was Mr. Hanneman's 
first conference and he was busy getting ac- 
quainted with many CMAA members. 





Meadow Country Club, New | 


2-WAY 
RADIO 


| Talk and Listen Instantly to Golfers on the Fairway 
\ New 2-way radio actually fits into your pocket. 


Exclusive, rechargeable battery lasts year or 
more. Range—/ to 1 mile. No license required. 


GLOBE ELECTRONICS 


THE FINEST 2-WAY RADIO Z AVAILABLE TODAY 


Ideal for office, factory, stores, surveying, construction, sports, recrea- 
tion, home. Finest quality available. Makes handy paging system. Use 
with Globe Electronics CB-100A or CB-200 for longer range systems. 
¢ Actual size — 1%” x 2%” x 6%” ¢ Weight -13 oz. « High impact 
Cycolac case ¢ All Transistorized. $125.00 each 


FOR LONGER RANGE COMMUNICATION 


all of the 











CITIZENS BROADCASTER CB-100A... Complete 
3-channel, 2-way station. Fixed or mobile installation. 
Easy to install, operate. Range 5-15 miles. $139.95 each 


BROADCASTER DELUXE CB-200...A rugged trans- 
ceiver for commercial use. Transmits on 5 channels. 
Receives on all 22. Adapts to selective calling system. 

$189.95 each 


CLIP AND MAIL COUPON TODAY FOR INFORMATION 





GLOBE ELECTRONICS 
A Division of Textron Electronics, Inc. 
22-30 So. 34th St., Council Bluffs, lowa 
Please send me complete information on the new Globe 
Electronics (] Pocketphone [] CB-100A [] CB-200 


SUPERIOR QUALITY NAME 





BETTER PERFORMANCE ADDRESS 





OUTSTANDING DEPENDABILITY CITY. 











7 Banquet Tine, indies PAPER 


| are so practical, beautiful and different! 





| Deluxe finish resists spills—wipes dry 


TABLE CLOTHS 


o— weer 


Keep expenses down 
| Beautiful, linen-like texture 








li cai Spotlessly white, linen-like 


texture of Straubel Paper 
Table Cloths adds richness to your church 
socials and club banquets. They look and 
drape like linens. And so practical! ‘Ban- 
quet Time” resists beverage and food spills; 
can easily be wiped dry. Require no laun- 


Please send free sample sheets of your ‘Banquet Time” 


dering or mending. Low cost helps keep 
your expenses down. Available in rolls 300’ 
long, 40’ and 46” wide. Other “Banquet 
Time” Paper Table Cloths furnished in 
rolls or folded sheets — pure White, Pastel 
Pink or Yellow. Buy “Banquet Time” Table 
Cloths. They cost no more. 





Table Cloths. 


TOWELS & TISSUE 
Name 





Street. 





STRAUBEL PAPER CO. + DEPT..cm 
GREEN BAY, WISCONSIN City 


Zone___State 
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FRIENDS OF NATIONAL CAPITAL 


WASHINGTON, D. C. AREA 


BYRON S. ADAMS 
Legal (Briefs) © Commercial Printing 
512 11th St. N.W. Washington 4, D. C. 
District 7-8203 


GEORGE W. ALLEN CO., INC. 
Office Supplies Printing 
200 Riggs Rd. N.E. Washington, D. C. 
LA 9-2200 


EDWARD BOKER FOODS, INC. 
1480 Okie St. N.W. Washington, D. C. 
James T. Doukas, Vice-President 


BRIGGS ICE CREAM CO. 
3621 Benning Rd. N.E. Washington, D. C. 
LU 1-4100 


ORIENTA COFFEE 
Blended & Roasted by 


BROWNING & BAINES, INC. 
300 6th St. N.W. 


CANADA DRY 
1201 East West Highway 
Silver Spring, Maryland 

JUniper 9-2030 


G. L. CORNELL COMPANY 
Golf Course Equipment 
Bethesda, Maryland 


CROWN SUPPLY, INC. 
Paper Products, Janitor & Restaurant 
Supplies 
310 Sixth St. South, Arlington, Va. 
OTis 4-7115 


HOWARD DEVRON ORCHESTRAS 
“Tops In Wash. D. C. Area” 


3428 No. Edison Street 
Arlington 7, Virginia 


Washington, D. C. 


ELITE 
LAUNDERERS—CLEANERS 
Linen Rental 


C. ENGEL’S SONS, INC. 
Since 1850 
350 D St. S.W. Washington 24, D. C. 
District 7-0995 


S. A. FREAS & CO., INC. 
Washington, D. C. 
Wholesale Produce 


THE GLOBE DISTRIBUTING CO. 
National Distributors 
Chateau Lorrain & Susanne Champagnes 
Tino Vermouth 


GRIFFITH-CONSUMERS COMPANY 
Coal-Fuel Oil—Oil-Burners—Building 
Materials 
1413 New York Ave. N.W. Washington, D. C. 


GUY, CURRAN & CO., INC. 
Wholesale Dry Goods, Linens, Etc. 
313-319 9th Street, N.W. 
Washington 4, D. C. 


L. N. HILL COMPANY 
Syracuse China 
International Silver 
Washington 16, D. C. 


THE JEPSEN HOTEL SUPPLY CO. 
Hotel and Club Meats 
Ira D. Mackler, General Manager 


MARVIN & SNEAD CO. 
“Hanky Bannister Scotch Whisky” 
“Whyte & MacKay Scotch Whisky” 
Washington, D. C. 


MILTON S. KRONHEIM & CO., INC. 
Established 1903 
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METROPOLITAN POULTRY CO., INC. 
Distributors of Rockingham Poultry 
210 E St. S.W., Washington, D. C. 


MUZAK 
Serving the Nations 
Leading Country Clubs 





Congratulations Club Managers 
THE NATIONAL CASH REGISTER CO. 
1217 K St. N.W. Washington, D. C. 
NA 8-6900 


OTTENBERG’S 
Quality Bakers for Three Generations 


Restaurants Institutions 


Serve The Finest! 
Serve White Rock Beverages 
901-17th Street, N.E. 
Washington, D. C. 


C225 
CRICE’S—) 
Cems 

FINE BAKERY PRODUCTS 

Since 1868 


Compliments of 


SIDNEY’S ORCHESTRAS, INC. 
Mayflower Hotel 
Sidney Seidenman Sidney Seidenman, Jr. 


THOMPSON’S HONOR DAIRY 
2012 1lith St. N.W. 
Washington 1, D. C. 

DEcatur 2-1400 





CLUB MANAGERS ASSOCIATION 


WASHINGTON BEEF & PROV. CO. 


1248-4th St. N.E. LI 7-8277 
Sidney Kilker T. T. Keane 
President V. President 


WASHINGTON GAS LIGHT COMPANY 
1100 H Street, N.W. 
Washington 5, D. C. 


WESTERN EXTERMINATING CO., INC. 
4904 Wisconsin Ave., N.W. 
Washington 16, D. C. 


WILKINS COFFEE COMPANY 
Coffee, Tea, Spices, Toppings & Mixes 
Washington, D. C. Baltimore 
Richmond, Norfolk, Philadelphia 


“WINSLOW” FOR PAINTS 
922 New York Ave., N.W. 
Washington 1, D. C. 
NAtional 8-8610 


YALE LAUNDRY 
Club Specialists 


437 New York Ave., N.W. 
Washington 1, D. C. NA 8-2492 


BALTIMORE AREA 


DELVALE DAIRIES, INC. 
2030 Harford Road 
Baltimore 18, Maryland 


Best Wishes to a Fine Group From 


KEMP-BOONE CO., INC. 
Sherbrook, Noilly Prat, White Horse 
Old Fitzgerald, Cabin Still, Martel 


W. PRESTON WHORTON 


Wholesale Seafood 
Wholesale Fish Market 


Baltimore 2, Maryland 
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‘Lyle E. Brown of the St. Paul Athletic Club was the capable moderator for the athletic club 
roundtable which discussed in detail many mutual tax problems as well as other subjects in. 
cluding rooftop dining, parking and promotion. 


A "humming" hospitality suite was that of Benco Party Favors. Shown here, from the left: 
E. Boyd Wade, Benco; James Byrom, St. Charles Country Club, Winnipeg, Can.; Mrs. Byrom; 
C. Maynard McAllister, Morris County Golf Club, Convent Station, N. J.; Leonard Taylor, 
Benco; Charles R. Talbott, Lafayette (Ind.) Country Club; Mrs. Talbott; Mrs. Taylor; and 
Phil Schiff, Benco. 


Sewice 
HAT IS THE BEST 


Economical 
STANDARD FORMS 


WUT UTP Neola! quvMqda ra 


Wally Stewart (right), manager of the Alta 


TO FIT YOUR NEEDS 

















Club, Salt Lake City, has been active in 


CMAA affairs for many years, and at the Den- A jovial group at the conference were these a 
Writ ver conference became a member of the 25 four men who have dubbed themselves the z 
rite us now Year Club. He is pictured here at the Pine- —— club managers.’ From or left: Archie m 
= sk ks n- Mundy, India House, New York; Eric Scott,  °) 
for Samples and Prices <2) ig ag ee ong ad Pinnacle Club, New York; Dick Kirwan, Down = 
ees live in Denver. Mrs. Stewart also attended the town Athletic. Club, New York; and John 
conference but was unable to be at the Pine- Uren, University Club, Kansas City, Mo. =x 
3 hurst luncheon. _ 
p> 
TICKETS i— ] 
a ¢ 2 © 
Weldon, Williams & Lick iy 3 > 
° > 
Since 1898 og! Sn 
Fort Smith, Arkansas Lae | i? 
#: Pag * 3a ¢ : 
Host for the Friday brunch was the Pepsi Cola > N 
Co., with Max Fillet in charge. Shown at the z > 
Pepsi table, from the left: Marlinda Mason, = = 
Miss Colorado of 1959; Paul Wilson, Pepsi, Montana was represented at the conference 
WANTED Denver; Jim Gooding, Pepsi, Denver; Ron by these two couples. From the left: Mr. and il 
. ; Higbee, Pepsi, New York; Bill Petty, Pepsi, | Mrs. Arnold Rieder, New Meadow Lark Coun- . 
Manager for new medium size Denver; and Tom Powers, Brookside Country try Club, Great Falls; and Mr. and Mrs. Roy * 
club. Should be available June 1. Club, Canton, Ohio. W. Page, Great Falls. 7) 
No living quarters. Must super- x=} 
vise food preparation and dining a 
room operation. Some experience - ” 
required. Prefer young man on pi 
way up. Send resume, photo and EE ag 
starting salary required to: Tur- 3 
tle Point Yacht & Country Club, > O 
P.O. Box 646, Florence, Alabama. = 
o 
as me : ' | rm 
sa (left) . rigs . - nae seg ed —_-e - 
° Al Jacquot (left) of Aatell & Jones, who is a rom the left: Erich Kruger, Burlingame Coun- soll 
Subscribe to CM veteran CMAA conference-goer, greeted his try Club, Hillsborough, Calif., and Mr. and a 


for Your Club Officers 


many friends at the Denver conference and 
is shown here with Mr. and Mrs. Mark Marker, 
Cactus Heights Country Club, Sioux Falls, 
oO. 


Mrs. Stan Gorinac, Mesa Verde Country Club, 
Costa Mesa, Calif. Renfield representatives on 
hand to greet them were Don George of Chi- 
cago and Charles Backes of New York. 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1961 

















EDWARD 


A Long, Block-Long Warehouse that may be considered Yours! 
Home of "50,000 Items" 


Here is headquarters for practically everything in the way of 
EQUIPMENT, FURNISHINGS, SUPPLIES for hotels, motels, 
restaurants, clubs, hospitals, schools, colleges and institutions of 
of all kinds. 
Here is everything you need — when you need it — the 
world’s largest stock of what’s necessary where people 
eat, sleep, drink, and play. 


pa 


w : ‘ 
> 3. Each item a genuine value 


a ‘ 
Ay There are SEVEN advantages in dealing with Don: 
ke ‘ Sy 1. Huge Variety—50,000 different items 
( s\ SS | -,. 2. Nationally advertised products 


Se CO gS ; - 4. One requisition for all your 
Se = y I ni requirements 


5. Fast delivery 
6. Salesmen experienced 
with your problems 
call on you 
7. Satisfaction 
Guaranteed 
or MONEY 





VISIT OUR DISPLAY ROOMS OR ASK A 
DON SALESMAN TO CALL. Write Dept. 4 


GENERAL HEADQUARTERS—2201 S. LaSalle St.—Chicago 16, III. 
Branches in MIAMI . PHILADELPHIA 
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AMERICAN FRUIT AND PRODUCE CO. 
Frozen Food Division 


71 West Island Ave. Minneapolis 1, Minn. 
FEderal 9-8961 


AMERICAN LINEN SUPPLY CO. 


Complete Linen Rental Service for 
Business and Professional Use 


47 S. 9th St., Mpls.—FE 9-9161 
219 W. 5th St., St. Paul—CA 2-8587 


ASLESEN COMPANY 


Cafe, Institution, Hotel, Bakery Equipment 
Wholesale Groceries 


509 Washington Ave. So. Minneapolis 15, Minn. 


WESLEY BARLOW 
Music for All Occasians 


1000 W. Franklin 
FRanklin 7-6988 


Minneapolis 


BERGIN FRUIT CO., INC. 
Wholesale Fresh Fruits & Vegetables 


223-225 6th St. No. Minneapolis 3, Minn. 
FE 3-5331 


CAPITAL PROVISIONS 


Fabricators and Purveyors of Choice Meats 


527 Jackson St. St. Paul 1 
CApital 2-3688 
DECORATIVE 
PLANT RENTALS 
Box 707 Mendota, Minn. 


MI 9-1352 


EWALD BROS. SANITARY DAIRY 


Exclusive Distributors 
Golden Guernsey Milk 


Minneapolis, Minn. 
Compliments of Ray & Dewey Ewald 


Leading Purveyors to Clubs in 





R. F. FRITZ, INC. 
Cigarettes, Tobacco & Specialties 


129 No. 4th St. 
FEderal 8-4765 


Minneapolis 


GLEASON, INC. 
Crafters of Fine Printing © Lithography 
419 South Third St. 
FEderal 2-3364 


Minneapolis 15 


GOULET’S INCORPORATED 


Commercial Kitchen Equipment and 
Food Suppliers 


FEderal 2-8841 Minneapolis 


GRIGGS COOPER & COMPANY, INC. 


Wholesalers © Importers, Quality Wines 
and Liquors 


1821 University Avenue St. Paul 
MIdway 6-7821 


THE HENNEPIN PRESS, INC. 
Designers and Producers of Attractive Printing 
2100 Lyndale Ave. So. Minneapolis FR 7-7310 


GORDON JENSEN, INC. 
Headquarters for Syracuse China 
2210 Hennepin Ave. Minneapolis 
JERSEY ICE CREAM 
80 Years of Quality and Service 
Minneapolis 3, Minn. FEderal 6-3378 
JOHNSON MEAT COMPANY 


Purveyors of Fine Meats & Poultry for 
Restaurants, Clubs & Institutions 


1417 Nicollet Ave. Minneapolis 4 


KANTAR PROVISION CO. 


Purveyors of Fine Meats for 
Clubs and Hotels 


WEst 5-3301 Hopkins, Minn. 
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the UPPER MIDWEST CHAPTER 





— a 


—— CREATED EXCLUSIVELY FOR 
= FINER HOTELS AND RESTAURANTS 





Vacuum packed 
6-3 Ib. per case 





=> CAPTAIN'S GOURMET COFFEE IS A SPECIAL 
COFFEE, HEAVY BODIED, CREATED EXCLUSIVELY 
FOR FINER CLUBS AND HOTELS WHO SERVE 
THE BEST—ALSO WORKS WONDERS IN 
ESPRESSO COFFEE MAKER. 


Order from: CAPTAIN'S COFFEE 


1745 University Ave. 
St. Paul 4, Minn. 








LIN TEX CORPORATION 
Mill Distributors of Linen & Textiles 


15 East Franklin Ave. 
FEderal 6-6391 


Minneapolis 


MAY BROTHERS COMPANY 

Institutional Foods 

3501 Marshall St. N. E. Minneapolis 
The MEAT DISTRIBUTORS, INC. 


Fabricators of Prime & Choice Meats 


Since 1926 
20 No. Ist St., Minneapolis FEderal 3-5224 


MINNESOTA PAPER AND CORDAGE 
COMPANY 


Printing © Packaging Papers 
Maintenance Supplies 


Minneapolis St. Paul 
JA 2-4411 CA 2-7401 


McGARVEY-ATWOOD COFFEE COMPANY 
Flame Room Coffee—Atwoods Coffee 
1129 Curry Avenue Minneapolis 3 

FEderal 6-3611 


NEW YORK TEA 


Leo A. Krumpelmann—Willis A. Krumpelmann 
‘We Roast Our Coffee Daily” 


69-71 East 5th St. St. Paul 


RALPH FAVORITE COMPANY 
High Grade Fruits and Produce 


607 Second Ave. No. 
FEderal 6-6601 


Minneapolis 


RUMFORD, INC. 
Launderers and Cleaners 
817 Portland Ave. 
FEderal 3-0431 


Minneapolis 


SCHWEIGERT WHOLESALE MEAT CO. 


Specializing in Expert Processing for 
Restaurants © Institutions 


119 North 6th St., Minneapolis FEderal 5-4294 


SOGARD AND RIVKIN PRODUCE CO. 
FE 3-5534 416 Second Ave. No. 
Minneapolis, Minn. 


SUPERIOR DAIRIES, INC. 
Quality Dairy Products 
2112 N. E. Broadway 
STerling 9-4307 


Minneapolis 


SUPREME FOODS, INC. 
Quality Frozen Foods 


West Lake & Monk Ave. 
WEst 5-3334 


Hopkins, Minn. 


(Continued on next page) 
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This group of Indianapolis club managers en- 
joyed reviewing conference notes at the Sterno 
breakfast Sunday morning. Clockwise: Mrs. 
Thelma Menges; Mrs. Kathryn Boyd; Don R. 
Boyd, Highland Golf & Country Club; Charles 
E. Menges, Indianapolis Athletic Club; and 
Bob Wilson, Columbia Club. 


" 


Ray and Dorothy Swanner (standing) were 
hosts in the Schieffelin room during the con- 
ference. Ray is a former club manager, now 
associated with the liquor importing firm. 
Shown here, seated from the left: William 
Dover, Rockhill Country Club, Kansas City; 
Mrs. Hans J. Indvik; Mr. Indvik, Westmoore 
Country Club, Brookfield, Wis.; George Huff, 
Port Arthur (Tex.) Country Club; and Lottie 
Hartley, Insurance Club of Houston. 


One of the highpoints of the conference 










































Purveyors to Clubs 


Personalized Service 


350 E. 6th St. 


1001 No. Concord St. 
Al Kisch, President 


We Are Specialists in 


P. O. Box 185 





Upper Midwest Chapter 


(Continued from preceding page) 


TWIN CITY MEAT SUPPLY, INC. 


Purveyor of Government Graded Meats 
George Heimel, President 


Quality Food Products—Nationwide Service 


WALKER’S MEATS, INC. 
Hotel & Restaurant Supplies 


WINSHIP FROZEN FOODS, INC. 


Institutional Frozen Foods 





























was the introduction at the Saturday luncheon a 311 
of the two charter members of the CMAA These five Canadians thoroughly enjoyed the 
in attendance. Here, Frank Dowie, Sr. (left) Lakewood Country Club party Friday and 
and Howard Mehlman, manager of the Den- welcomed an opportunity to compare notes 
ver Country Club, exchange a toast. Mr. on operational problems. Shown here are e 
Dowie retired a little more than a year ago Mr. and Mrs. James Byron, St. Charles Coun. 
after more than 38 years at the Des Moines try Club, Winnepeg; Mr. and Mrs. Charles 1480 
Club. Pidoux, Calgary Petroleum Club; and Jan 
Mathews, Toronto Hunt Club. 
Cc 
Bake 
10 S 
/ AN 2520 
Boyles Meat's hospitality suite was a gather- : | Pare 
ing place. Shown here, from the left: Ray ——— 
Garrity, Boyle; William Dover, Rockhill Coun- The W. A. Taylor hospitality suite was a 
try Club, Kansas City, Mo.; Emmett Huff, busy place during the conference. Shown here, G 
Prairie Dunes Country Club, Hutchinson, Kan.; from the left: Austin Steeves, Glen Oak o 
Bill Ritchey (seated above) Shawnee Country Country Club, Chicago; Mrs. Steeves; Gus 4715 
Club, Topeka, Kan.; Robert Boyle, Boyle; Lynn Wedell, Taylor; Mrs. Erwin Kipe; Mr. Kipe, 
Markham, Petroleum Club, Oklahoma City; Taylor; James Pollock, Morris Park Country 
and Dale Reid, Beacon Club, Oklahoma City. Club, South Bend, Ind.; and Mrs. Pollock. 
| Ext 
in the WHEN ONLY THE FINEST WILL DO | 
serve | 
- | 2812 
| Repi 
an Meats | 
e | 1136 
| 
| 
Steaks | 
St. Paul CA 4-7491 Perfectly Proportioned | WA 
Just for You! | 
| LI7-8 
ae H 
| RAI 
So. St. Paul, Minn. 
GLenview 1-1826 | sige 
Wh MEAT COMPANY -_* 
MINNEAPOLIS « MINNESOTA | 
e@ WRITE TODAY e | 
Hopkins, Minn. FOR MARKET GUIDE & PRICE LIST | 
ee remem 
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JOHN G. KOLBE, INC. 
Kitchen and Dining Room Equipment 
311 E. Main St. Richmond, Va. 


EDWARD BOKER FOODS, INC. 
‘Fine Foods for Institutional Service” 
1480 Okie St. N.E. Washington 2, D. C. 


CONTINENTAL BAKING COMPANY 
Bakers of Wonder Bread and Hostess Cakes 
10 South Richmond St. Richmond, Va. 


NOLDE’S 
American Maid Bread and Cakes 
2520 E. Broad St. Richmond, Va. 
The Freshest Thing in Town 


G. L. CORNELL CO. 
Golf Course © Grass Cutting Equipment 
4715 Miller Ave. Bethesda, Maryland 
Oliver 2-6600 


i, ae RICHMOND’S PRESTIGE HOTEL 
THE JEFFERSON 
= Extends it best wishes to the C. M. A. A. 


ACME EQUIPMENT CO., INC. 
2812 W. Broad St. Richmond, Va. 
Representing the Nation’s outstanding Lines 
of Kitchen Equipment & Supplies 


| R. E. BROWN & CO., INC. 
‘The Best in Frozen Foods” 
1136 Hermitage Road Richmond, Va. 
Phone EL 8-5545 


WASHINGTON BEEF & PROVISION CO. 
Southern Division 
Thomas T. Keane, Vice Pres. 
LI7-8277 Washington, D. C. 


RAPPAHANNOCK SEAFOOD COMPANY 

| Fresh and Frozen Seafood 

| 105 N. Robinson St. Richmond, Va. 
ii EL 34150 EL 5-4364 


‘The Best in Wholesale Produce” 


H. SAVILLE & SON, INC. 
23rd & Washington Avenue 


Newport News, Virginia 


| 
| ‘ 


Friends of Virginia Club Managers 


WM. F. GRAVINS & CO., INC. 
W holesale—Poultr y—Eggs—Butter 
Frozen Fruits & Vegetables 
23-25 S. Thirteenth St. Richmond, Va. 
MI 8-3729 


OLD MANSION 
Coffee—Tea—Spices 
“Taste is the Test” 
C. W. Antrim & Sons, Inc. Richmond, Va. 


Established Smithfield, Va. 1779 
TODD’S 
Old Virginia Hams and Bacon 
“The Oldest Name in Virginia Hams’ 
E. M. Todd Co., Inc. Richmond 20, Va. 


EVANS & VAN CLEEFF, INC. 
Purveyor of Fine Meats 
1266 5th St., N.E. Washington, D. C. 
LIncoln 6-2150 


FOREMOST DAIRIES, INC. 
Richmond Dairy Division 
Richmond Waynesboro 
Foremost and Dolly Madison Ice Creams 


THE DAVENPORT 
INSURANCE CORPORATION 


Every Form of Dependable Insurance 
1111 E. Main St. Richmond, Va. 


SEALTEST ICE CREAM 
Get the Best — Get Sealtest! 
SEALTEST FOODS—SOUTHERN DIVISION 


EPES-FITZGERALD PAPER COMPANY 
Richmond, Va. Norfolk, Va. 
Raleigh, N. C. Columbia, S. C. 

Place Mats—Napkins—Coasters 
Special printed paper specialties 


GENERAL MEAT CORPORATION 
The finest meats obtainable 
2276 Twelfth Avenue New York City 
UNiversity 5-3100 


E. A. HARPER & COMPANY, INC. 
Wholesale Grocers and Hardware Jobbers 
Newport News, Va. 
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= 
No. 51 This Com- 
pact unit with 
“theft-proof”’ 
hangers ex- 
tends but 9” 
from wall. 


SSS 


= 
Decorator Line “Yager 
HAT and COAT RACKS eeceptacie. 


This is but one of several wall mounted units 
which with matching floor racks and accessories 
make up the “Decorator Line.” All are quality 
units. Correctly designed and carefully built with 
closed end anodized aluminum tubing and die- 
cast aluminum brackets. Lifetime service no sag 
or sway. : 







with sliding £ 
receptacles, 


sgn ce 








Extruded aluminum track mounts on underside | 
of any shelf lengthwise or crosswise. Sliding re- 
ceptacles take all types of garment hangers. 
Write today for General Catalog 

No. DL-55 showing and describing 





the most advanced wall, floor and rrr 
lockerette hat and coat or, Oe Pag sy 
wardrobe racks. Latest improve-) “~;~~ as 
ments and designs in steel and ~~ 
aluminum stationary, portable, ay 
folding or wall type units and Me See 
accessories. Complete ‘Office Se Ss 
Valet’’, ‘‘Checkerette’’ and Le | 
“Decorator Line.” | 


VOGEL-PETERSON CO. | 


“The Coat Rack People” } 
Rt. 83 and Madison St. ¢ Elmhurst, lilinois 





THE “BON SOIR” ETON JACKET 


A 
Golden Trophy 


OUTFIT BY 





a touch of tailored elegance 
to restaurant, hotel 

or lounge. 

Hand tailored of luxurious, 
dry-cleanable fabrics... 
full perspiration-proof 
lining... 21 colors 

in solids and plaids to 
choose from. “Bon Soir’ 
imparts a distinctive f 
smartness, complementing 
the finest decor. 
All jacket sizes in 
men's and women's 


models. 
$22.50 Gabardine 
$27.50 Shantungs, Dacron and Wool Tropicals 


Write, wire or phone for immediate 
service. Or send for swatches 


and order form. . ‘ 












230 CANAL STREET, HLL. 13, LY. + Worth 
156 
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and this 











As has been the custom during the past several conferences, the allied associations were 
honored at a luncheon at the Denver conference. Shown here, from the left: Noble Chalfant, 
professional at the Denver Country Club; CMAA President Kenneth E. Meisnest, Washington 
Athletic Club, Seattle; George L. Hall, pro-manager at Cornell University Country Club 
and treasurer of the PGA; James E. Thomas, golf course superintendent at the Army Navy 
Country Club, Arlington, Va., and president of the Golf Course Superintendents Association; 
and Ted Rupel, superintendent at Cherry Hills Country Club, Denver, and a director of the 
GCSA. Both Mr. Thomas and Mr. Hall, who spoke, urged closer cooperation between the 
various associations. 





Past Presidents of CMAA were honored at a conference luncheon. Shown here, starting 4 
left foreground, clockwise around the table: Clyde S$. Mingeldorff, Atlanta Athletic Club; 
Eric G. Koch, North Hills Golf Club, Douglaston, L. |., 'N. Y.; Carl J. Jehlen, Baltusrol Gol 
Club, Springfield, N. J.; Edward M. Grenard, Detroit University Club; Daniel M. Layman, 
Union League of Philadelphia; Royce Chaney, Northwood Club, Dallas; Wayne D. Miller, 
Northmoor Country Club, Chicago; Thomas C. McGuffey, Missouri Athletic Club, St. Louis; 
and Page Curran, River Crest Country Club, Fort Worth. Past presidents who attended the 
conference but who were not in this picture were Richard E. Daley; Army Navy Country Club, 
Arlington, Va., and William B. Bangs, Jr., University Club of Chicago. 


Quality a SERVICE—. Heritage 


Serving the Nation's Finest Meats 
to the Nation's Finest Clubs 












Re 


, chat 3. Co 
guy INCORPORATED 2am,, 


THE NATION’S FINEST MEATS 


659 W. RANDOLPH ST. CHICAGO 6, ILLINOIS 
Phones: ANdover 3-1361-2-3 


SINCE 1860 
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TEXAS LONE STAR Chapter, which gives an attendance award each year to another chapter, is always one of the largest delegations itself 


and this year was no exception. 


Ay Mim 


Harry and Mary Hayes, Plymouth Country 
Club, Morristown, Pa., spent their honeymoon 
at the Denver conference. Married on January 
22 in Perkilmenville, Pa., they left for Denver 
the same day. Best man was the president of 
Harry's club, Charles A. Johnson, and among 
the bridal party were the following club 
managers, Mr. and Mrs. Vince Keeney, White- 
marsh Valley Country Club, Philadelphia, and 
Mr. and Mrs. Laurence Burke, Aronomink Golf 
Club, Newton Square, Pa. 


Conferences offer times that a person should 
be serious and occasions when delegates have 
an opportunity to cut up and have fun. One 
of the gayest nights was Friday when Texas 
held its party at the 26 Club. Before the 
celebrants arrived this peaceful picture was 
snapped showing Manager Gary Stay with 
Rachael Thomas; his wife, Laura; and Milton 
Thomas, Brae Burn Country Club, Bellaire, 
Texas; waiting to welcome guests. 


Jean and Claude Galloway and Jan 
and Lishka Richter found an excellent 
way to beat the fatigue which always 
accompanies a conference. Each night 
about 12 they had supper together in 
their room to relax and talk over the 
day’s activities. The Richter’s daughter 
accompanied her parents to the confer- 
ence. Jan is manager of the Oswego 
Lake Country Club, Lake Oswego, 
Ore., and Claude manages the Waver- 
ley Country Club, Portland, Ore. 


Enjoyed by the “early birds" attending the 
Denver conference was a bus tour Wednes- 
day which included a trip through the Coors 
Brewery at Golden. Shown here is a group 
which had just finished the brewery tour and 
were sampling the finished product. 


Like many other conference-goers, 
Doris and Bruce Matthews were plan- 
ning a trip afterward. On Sunday the 
Matthews started driving to Arizona 
and will continue on to California be- 
fore returning to their Michigan home. 
Along the way, of course, Bruce will 
inspect many golf courses. While he has 
retired from club management (he’s 
the newly elected president of the 
CMAA’s 25-Year Club), Bruce keeps 
active designing golf courses. 














GEORGES BRUCK 


Sole Distributors for the United States 
CLASSIQUE FOODS DIV., 








FOR LUXURY DINING—LAND, SEA OR AIR, 
NO FINE MEAL IS COMPLETE WITHOUT 


Soie ie. 


A Preferred Quality Product Since 1852 


M.*H. GREENEBAUM INC., 


= 


STRASBOURG (FRANCE) 


165 CHAMBERS ST., N.Y. C. @ Digby 9-4300 
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One of the youngest guests at the Denver 
Conference was John Trent Farrara, son of 
S. L. Farrara, pictured above with his father, 
who is in charge of Denver area business for 
Edward Don & Company of Chicago. John 
was 5 on February 15. 


Don Boyd, who is manager of the 
Highland Golf and Country Club, In- 
dianapolis, was especially interested in 
the Arthur Dana seminar on kitchen 
planning because Don is starting a 
$250,000 remodeling program at his 
club with completely new kitchen fa- 
cilities. 


Jack and Amy O'Neil, who recent- 
ly moved to Rigemoor Country Club, 
Chicago, proudlv related how their son, 
Wayne, has been awarded a Fullbright 
Scholarship at the University of Ice- 
land and will study Old Norse. Wayne, 
who is married, has been an instructor 
at Duke University. He and his family 
will be in Iceland until September 1 
when he will return to the University 
of Oregon as an assistant professor. 


One of the more interesting aspects 
of the conference was the group of 
menus, napkins and doilies prepared 
and provided by Aatell & Jones, Phila- 
delphia manufacturer of paper table ap- 
pointments. AaJo has custom-designed 
paper table appointments for the 
CMAA conference for 20 years. Many 
months of preparation were required for 
the special art work, choice of colors 
and selection of unusual papers for 
menus, including covers and _ inserts, 
dessert doilies and napkins. Each menu 
and other paper table appointment was 
distinctive, with a clledial comand wag- 
on theme as the key-note to illustra- 
tions. 
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No. 51 This Com- " 
pact unit with 
“theft-proof”’ 
hangers ex- 

tends but 9” 

from wall. 


AA 
“Y" hangers 


Decorator Line 
HAT and COAT RACKS fec2Mbce, 


This is but one of several wall mounted units 
which with matching floor racks and accessories 
make up the “Decorator Line.’”’ All are quality 
units. Correctly designed and carefully built with 
closed end anodized aluminum tubing and die- 
cast aluminum brackets. Lifetime service no sag 
or sway. ae 


with sliding 
receptacles——. 


£ 





Extruded aluminum track mounts on underside | 


of any shelf lengthwise or crosswise. Sliding re- 
ceptacles take all types of garment hangers. 
Write today for General Catalog 
No. DL-55 showing and describing 
the most advanced wall, floor and 
lockerette hat and coat or, 
wardrobe racks. Latest improve- 
ments and designs in steel and 
aluminum stationary, portable, 
folding or wall type units and 
accessories. Complete ‘‘Office 
Valet’’, ‘‘Checkerette’’ and 
“Decorator Line.” 


VOGEL-PETERSON CO. 


“The Coat Rack People" 
Rt. 83 and Madison St. ¢ Elmhurst, Illinois 
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THE “BON SOIR” ETON JACKET 


Golden Trophy 


OUTFIT BY 
SAX On yD 


e 


Color- coordinated to your 


a touch of tailored elegance 
to restaurant, hotel 

or lounge. 

Hand tailored of luxurious, 
dry-cleanable fabrics .. . 
full perspiration-proof 
lining... 21 colors 

in solids and plaids to 
choose from. “Bon Soir” 
imparts a distinctive f 
smartness, complementing 
the finest decor. 

All jacket sizes in 


men's and women's 
models. 


$22.50 Gabardine 
$27.50 Shantungs, Dacron and Wool Tropicals 


Write, wire or phone for immediate 
service. Or send for swatches 
and order form. 


“SAXONY CLOT 
pe rere + Werth 
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| As has been the custom during the past several conferences, the allied associations were 
| honored at a luncheon at the Denver conference. Shown here, from the left: Noble Chaelfani, 
| professional at the Denver Country Club; CMAA President Kenneth E. Meisnest, Washington 
Athletic Club, Seattle; George L. Hall, pro-manager at Cornell University Country Club 
and treasurer of the PGA; James E. Thomas, golf course superintendent at the Army Navy 
Country Club, Arlington, Va., and president of the Golf Course Superintendents Association; 
and Ted Rupel, superintendent at Cherry Hills Country Club, Denver, and a director of the 
GCSA. Both Mr. Thomas and Mr. Hall, who spoke, urged closer cooperation between the 
various associations. 





| Past Presidents of CMAA were honored at a conference luncheon. Shown here, starting a 
left foreground, clockwise around the table: Clyde S. Mingeldorff, Atlanta Athletic Club; 
Eric G. Koch, North Hills Golf Club, Douglaston, L. I., 'N. Y.; Carl J. Jehlen, Baltusrol Golf 
Club, Springfield, N. J.; Edward M. Grenard, Detroit University Club; Daniel M. Layman, 
Union League of Philadelphia; Royce Chaney, Northwood Club, Dallas; Wayne D. Miller, 
Northmoor Country Club, Chicago; Thomas C. McGuffey, Missouri Athletic Club, St. Louis; 
and Page Curran, River Crest Country Club, Fort Worth. Past presidents who attended the 
conference but who were not in this picture were Richard E. Daley, Army Navy Country Club, 
Arlington, Va., and William B. Bangs, Jr., University Club of Chicago. 
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TEXAS LONE STAR Chapter, which gives an attendance award each year to another chapter, 


and this year was no exception. 


Harry and Mary Hayes, Plymouth Country 
Club, Morristown, Pa., spent their honeymoon 
at the Denver conference. Married on January 
22 in Perkilmenville, Pa., they left for Denver 
the same day. Best man was the president of 
Harry's club, Charles A. Johnson, and among 
the bridal party were the following club 
managers, Mr. and Mrs. Vince Keeney, White- 
marsh Valley Country Club, Philadelphia, and 
Mr. and Mrs. Laurence Burke, Aronomink Golf 
Club, Newton Square, Pa. 


: ip 


Conferences offer times that a person should 
be serious and occasions when delegates have 
an opportunity to cut up and have fun. One 
of the gayest nights was Friday when Texas 
held its party at the 26 Club. Before the 
celebrants arrived this peaceful picture was 
snapped showing Manager Gary Stay with 
Rachael Thomas; his wife, Laura; and Milton 
Thomas, Brae Burn Country Club, Bellaire, 
Texas; waiting to welcome guests. 


Jean and Claude Galloway and Jan 
and Lishka Richter found an excellent 
way to beat the fatigue which always 
accompanies a conference. Each night 
about 12 they had supper together in 
their room to relax and talk over the 
day’s activities. The Richter’s daughter 
accompanied her parents to the confer- 
ence. Jan is manager of the Oswego 
Lake Country Club, Lake Oswego, 
Ore., and Claude manages the Waver- 
ley Country Club, Portland, Ore. 


“early birds" attending the 
Denver conference was a bus tour Wednes- 
day which included a trip through the Coors 
Brewery at Golden. Shown here is a group 
which had just finished the brewery tour and 
were sampling the finished product. 


Enjoyed by the 


Like many other conference-goers, 
Doris and Bruce Matthews were plan- 
ning a trip afterward. On Sunday the 
Matthews started driving to Arizona 
and will continue on to California be- 
fore returning to their Michigan home. 
Along the way, of course, Bruce will 
inspect many golf courses. While he has 
retired from club management (he’s 
the newly elected president of the 
CMAA’s 25-Year Club), Bruce keeps 
active designing golf courses. 
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Sole Distributors for the United States 
CLASSIQUE FOODS DIV., 





FOR LUXURY DINING—LAND, SEA OR AIR, 
NO FINE MEAL IS COMPLETE WITHOUT 


Be Lo 


A Preferred Quality Product Since 1852 


M. H. GREENEBAUM INC., 


STRASBOURG (FRANCE) 


165 CHAMBERS ST., N.Y. C. @ Digby 9-4300 
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One of the youngest guests at the Denver 
Conference was John Trent Farrara, son of 
S. L. Farrara, pictured above with his father, 
who is in charge of Denver area business for 
Edward Don & Company of Chicago. John 


was 5 on February 15. 


Don Boyd, who is manager of the 
Highland Golf and Country Club, In- 
dianapolis, was especially interested in 
the Arthur Dana seminar on kitchen 
planning because Don is starting a 
$250,000 remodeling program at his 
club with completely new kitchen fa- 
cilities. 


Jack and Amy O'Neil, who recent- 
ly moved to Rigemoor Country Club, 
Chicago, proudlv related how their son, 
Wayne, has been awarded a Fullbright 
Scholarship at the University of Ice- 
land and will study Old Norse. Wayne, 
who is married, has been an instructor 
at Duke University. He and his family 
will be in Iceland until September 1 
when he will return to the University 
of Oregon as an assistant professor. 


One of the more interesting aspects 
of the conference was the group of 
menus, napkins and doilies prepared 
and provided by Aatell & Jones, Phila- 
delphia manufacturer of paper table ap- 
pointments. AaJo has custom-designed 
paper table appointments for the 
CMAA conference for 20 years. Many 
months of preparation were required for 
the special art work, choice of colors 
and selection of unusual papers for 
menus, including covers and _ inserts, 
dessert doilies and napkins. Each menu 
and other paper table appointment was 
distinctive, with a colorful covered wag- 
on theme as the key-note to illustra- 
tions. 
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or of tl S Ridg Michi 
MAYONNAISE-FRENCH DRESSING] || Cocntry Club, aus chectsd president ot 


the 25-Year Club of CMAA at the 
BLENDED OIL: OLIVE OIL- SALAD OIL | group’s 15th annual meeting held dur- 
| ing the recent Denver conference. 
CONDIMENTS: OLIVES ¢ CHERRIES nn: Sa Pair SES eee 
(Illinois) Club was made _ secretary- 
treasurer, succeeding Mr. Matthews in 





CHICAGU L.A. BOSTON ; 8 
W YORK that office. 


NE 
PHILADELPHIA S.F. MIAMI The 25-Year group is composed of 
\ / | members of the CMAA who have been 
| managers of the same club for at least 

















25 years. Organized in 1946, it now 
| has 25 members, 11 of whom were in 
| attendance at the Denver meeting. 

The retiring president of the group, 

L. Roy Leonard of the Cuvier Press 

Club of Cincinnati, told of plans of the 

association to keep in touch with mem- 
| bers during the year. A new roster will 
| be published. 
| Mr. Matthews reported on the past 

annual meeting and told of activities 

RT LAUDERDALE, FLORIDA of the group. 
Directly on 600 | Two deaths during the year were re- 
beet bi tariva | ported, George Healey, who was re- 
te ae | tired from the Detroit Racquet Club, 
| and Gilbert Dupras, retired from the 


golf 
Beach Bar, enter 
tainment 


Under direction of Sidney Banks 


Need Tennis Courts? 
. . . Or Resurfacing? 


Write Tru-Bounce®, Inc. 
7173 Delmar Blvd. 
St. Louis 30, Mo. 
Phone: PArkview 1-0963 











25-Year Club Elects 
~@- Bruce Matthews President 


Yorick Club of Lowell, Massachusetts, 

One new member was admitted to 
the group and was present at the con. 
ference, Wally Stewart of the Alta Club, 
Salt Lake City. 

Members of the CMAA who may be 
eligible for this 25-Year group are 
asked to get in touch with the secretary 
at Decatur or with President Matthews 
at his home address, Hess Lake, Neway- 
go, Michigan. 

Plans already are being made for the 
next meeting to be held at the Miami 
conference in February-March, 1962. 

Others in attendance at the meeting 
included Frank Dowie, Sr., who has re- 
tired from the Des Moines Club; Robert 
A. Guthrie of the Mountain City Club, 
Chattanooga, Tennessee; Eric G. Koch 
of the North Hills Golf Club, Douglas. 
ton, Long Island; John A. McCabe of 
the Coveleigh Club, Inc., Rye, New 
York; Alex Murawski of the Kenosha 
(Wisconsin) Country Club; William J. 
Purcell of the Indian Harbor Yacht 
Club, Greenwich, Connecticut; and Dale 
Shephard of the Campus Club, Uni- 
versity of Minnesota, Minneapolis. 

| i | 














Subscribe to 
CLUB MANAGEMENT 


for your club lounge 


Let your members see the national 
magazine for club executives . . 


$3 for One Year 


Write: Club Management 
408 Olive St. 
St. Louis 2, Mo. 








SEND FOR CATALOG NO. "AD" TODAY! 


Supply Company, Inc. 
@ water safety equipment? 
@ first aid equipment? 

@ pool supplies? 

@ diving boards? 

@ pool paint? 

@ locker supplies? 

@ swimwear accessories? 
@ pool chemicals? 


if it's for swimming, 
you'll find it at... 


OCEAN POOL 


155 West 23rd St. 
New York 11, N. Y. 
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Club Serves Salads as Main Dish: 


ne of the country’s finer clubs, and 
OF ncn noted for its cuisine, 
is the Cincinnati Club managed by 
Frank Rolfes, who is also executive 
vice president. 

Members are unanimous in declar- 
ing that the club serves “the best roast 
beef in town”, its Thursday night 
Smorgasbord is popular, and among its 
most popular luncheon features are the 
main dish salads. 

Chef Robert Mitterholzer, always 
alert to the members’ tastes, decided 
some time ago that larger and more 


The finished salad bowl is served with a light 
French or Oil and Vinegar Dressing and Melba 
Toast. 


interesting salads had a definite place 
on the menu. One that has proved 
most successful is his West Palm Beach 
Salad Bowl, featuring blue cheese and 
shrimp. 

“We include this on the menu at 
least once a week the year round,” he 
says, “and during Lent and the warm 
summer months, twice a week. At least 
20 to 25 bowls are served at a meal 
every time it’s listed.” 

Simple to prepare yet a meal in its- 
self, each West Palm Beach Salad Bowl 
contains six shrimp, four ounces of 
crumbled Casino Blue Cheese, half a 
tomato, one hard boiled egg, carrot 
curls; and radishes appetizingly ar- 
ranged on a bed of romaine, escarol, 


f 
j7~—""% 


Frank H. Rolfes, right, executive vice presi- | 
dent and manager of the Cincinnati Club, | 
accepts a shrimp from Chef Robert Mitter- | 
holzer who is preparing his extremely popular | 


West Palm Beach Salad Bowl. 


Appetizing and substantial are these in- 
gredients, assembled as the first step in pre- 
paring a West Palm Beach Salad Bowl at the 
Cincinnati Club. Shrimp, domestic blue cheese, 
tomatoes, hard boiled eggs, radishes and car- 


rot curls are arranged on romaine, chicory, | 


escarol and head lettuce. 


chicory and head lettuce. With the | 


salad, Chef Robert serves either Kraft 
Miracle French or Oil and Vinegar 
Dressing, and Melba toast. @ & 





on your menu- 
symbol of 
fine 


roRDaliaten 


CANNED SWEET CHERRIES FROM THE PACIFIC 
NORTHWEST. GLAD TO SEND QUANTITY RECIPES. 
PLEASE REQUEST FROM CHERRY GROWERS 
AND INDUSTRIES FOUNDATION, 

622 WEST YAKIMA AVE., YAKIMA, WASH. 











FOR TOP FLIGHT 

EXECUTIVES AND 

DEPARTMENT HEADS 

Consult Us Confidentially 
Write or Call: 

GENE RAFFERTY, Personnel Director 

HOTELMEN'S EMPLOYMENT 

SERVICE 


45 West 45th St., New York 36, N. Y. 
JUdson 2-4382 
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Heineken’s 


HOLLAND BEER 


Gen. U.S. Importers: 


Van Munching & Co., Inc., New York 36, N.Y. 


159 











NEW JERSEY CLUB MANAGERS ASSN. 


MAMARONECK FISH MARKET 
330 Mamaroneck Ave. 


Mamaroneck, New York 


A. SARGENTI COMPANY, INC. 
Importers © Wholesale Grocers 
333 East 24th St., New York 10 





PH. WECHSLER & SON, INC. 
Suppliers of the Finest Custom 
Blends of Coffee to Leading 
Clubs, Hotels and Restaurants 


204 E. 23rd New York 
MO 3-3333 











SEAMEN LICHTENSTEIN & CO., INC. 
Fresh & Fresh Frozen Vegetables & Fruit 
229 West St., New York 13 


F. & L. MEAT MARKET 


88 Algonquin Road Yonkers, New York 


EMPIRE APPETIZING CO. 
Lake Sturgeon—Nova Scotia Salmon 
Fresh Beluga Caviar—Pickle Products 

Salads—Knishes—Hors d’oeuvres 


Mount Vernon, New York 


LESTER BRAUN—MUSIC 
1674 Broadway New York 19 
Judson 2-3470 


SAMUEL M. GERTMAN CO., INC. 
Flavor Sealed Meats 


40 Newmarket Square Boston 18 


POST REFRIGERATION & 
AIR CONDITIONING CO. 


Ice Cube Makers 
57 Chrystie St., New York City 


AIELLO, INC. 


Prime Meats & Poultry, Fresh Fruits 
& Vegetables, Frosted Foods 


Montclair, N. J., Pilgrim 4-2800 


JAMES F. COLLINS & CO. 


Kitchen Equpiment © Supplies 
For Hotels, Restaurants © Institutions 


149 Mulberry St., Newark 2 


COLUMBIA TEA CO., INC. 
Teas and Coffees 
407 N. Main St., Port Chester, N. Y. 


H. B. DAY CO. 


Canned Goods 
Imported Specialties 


604-606 West 48th St., New York City 


DUVERNOY BAKERIES 
Consistently Superior” 


633 W. 44th St., New York 36 
PLaza 7-3200 


ELLIOTT TICKET CO., INC. 
409 Lafayette St., New York 3 


C. FLEISCHMAN & SON, INC. 
Pickles and Sauerkraut Condiments 


427 Manida St., Bronx 59, New York 
WYandotte 1-0028 


GENERAL RESTAURANT EQUIPMENT CO. 
Club Supplies—Food Service Equipment 
36-09 Vernon Blvd., Long Island City 

ST 6-8304 









































Friends and Purveyors to The Fowetr 


CLUB MANAGERS OF THE CITY OF NEW YORK 


Al 
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Kowetropolitan New York Chapters 


METROPOLITAN CLUB MANAGERS ASSN. 


GNOME BAKERS INC. 
Unusual Bread & Rolls 
Serving Clubs, Hotels & Restaurants 
320 E. 65th St., New York 21 


S. GUMPERT COMPANY, INC. 
Manufacturer of Food Specialty Products 
Jersey City 2, New Jersey 


F. JACOBS “THE HOUSE OF 
SERVICE,” INC. 
Hotel, Club © Institution Equipment 
& Supplies 
110 W. 27th St., New York 1 


JUNE DAIRY PRODUCTS CO., INC. 
All Kinds of Food—Only One Fine Quality 
223 Coles St., Jersey City 2, N. J. 


MANHATTAN HOTEL SUPPLY INC. 
Fine Meats for Three Generations 
829 Greenwich St. New York 14 


MID-TOWN RESTAURANT RANGE REPAIR 
CO., INC. 
508 W. 24th St., New York 11 YUkon 9-9739 


MORRISON-KENMOR 
Purveyors Meat-Poultry-Dairy Products 
Frozen Foods 
White Plains, N. Y. 


REAL ICE CREAM CO., INC. 
114 E, 32nd St., New York 16 MU 3-9522 


RYE FISH MARKET 
Wholesale 
Rye, New York 
WO 7-0405 WE 9-0340 JE 1-9083 


- 


CONNECTICUT CLUB MANAGERS ASSN. 


G. A. F. SEELIG, INC. 
Wholesale Milk and Milk Products 
524-532 W. 29th St., New York 1 


CARMIN T. SICILIANO 
Plumbing-Heating-Oil Burners-Gas Burners 
Piping for Air Conditioning 
7 Locust St., Elmsford, N. Y. 


SMITH-MILLER COMPANY 
Kitchen Equipment—Janitor Supplies 
Port Chester, N. Y. 


SUBURBAN REFRIGERATION CO., INC. 
Refrigeration, Air Conditioning 
and Equipment 
175 Orawaupum St., White Plains, N. Y. 


WHITNEY DUPLICATING CHECK CO. 
Guest Checks, Food & Beverage Control Forms 
406 W. 31st St., New York 1 


WILSON MUSHROOM CO. 


Fresh and Canned Mushrooms 
all the Year Around 


P. O. Glen Mills, Pa. 


C. M. WOOLSTON, INC. 
Seafoods—Crabmeat our Specialty 
Crisfield, Maryland 





KANE MILLER CO. 
Wholesale Grocery 
Suppliers To Leading Clubs 
Thru Out Metropolitan Area 
81 Clinton St., Yonkers, N. Y. 











{Continued on next pagel 
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CROWN PARTY SERVICE 
Party Rental for All Descriptions 
401 East 101st Street 


New York, N. Y. EN 9-3300 


S. PISACANO FISH MARKET 
Live Lobster Pool 
470 South Broadway Yonkers, N. Y. 
YO 3-5292 — 3-5293 


MARK TOWERS ENTERPRISES 


1775 Broadway 


New York, N. Y. PL 7-4395 


H. T. DARLING & CO. 
Fish Dealers 
157 South Street 
New York 38, N. Y. 


S. AND E. EQUIPMENT CO., INC. 
Kitchen Equipment © Supplies 
120 West 18th Street 
New York, N. Y. Watkins 4-2472 


ALBERT EHLERS INC. 
Roasters & Purveyors of Fine Coffee 
For Home and Hotel Trade 
Brooklyn 37, New York 
Evergreen 6-2000 


DANIELE LINEN SUPPLY CO., INC. 


4-8 Herriott Street 


Yonkers, New York 


YO 3-1852 LO 2-9768 


CAROLINDA FINE FOODS, INC. 
Serving The Finest Clubs 
In Westchester-Fairfield 


Greenwich, Conn. TO 9-8760 


Best Wishes From 
“Dick” Chenkin & “Jerry” Wetzler 
of 
KINGSDALE FOODS 
Ludlow 5-8700 


COUNTY CHAIR RENTING COMPANY 
Complete Party Equipment 
Established 1934 
27 Mt. Vernon Avenue Mt. Vernon, N. Y. 


BEN CUTLER & HIS ORCHESTRA 
Re-Engaged Empire Room of 
Waldorf Astoria—Fall of 1961 

Plaza 3-0211 


HENRY F. RAAB, INC. 


Engineers & Contractors 
Plumbing—Heating 


48 Lake Avenue White Plains, 9-7740 


NIELSEN ICE CREAM COMPANY 


Manufacturer of Fancy Forms 
Cakes—Nut Rolls—Special Candies 


Portchester, N. Y. WE 7-4400 


JOE CARROLL ORCHESTRAS 
& ENTERTAINMENT AGENCY 


For Clubs and Private Parties 
174 East 74th Street Yukon 8-7676 


Stop Trouble Before It Starts 
GAS CONSUMERS SERVICE 
RAvenswood 9-0685 Mitchell 2-7543 


GALLUP DAIRY COMPANY 


Butter—Eggs—Cheese 
In Westchester Its Gallup Dairy 


New Rochelle, N. Y. NE 2-3330 


LA TOURAINE COFFEE CO., INC. 
Coffee and Tea, Roasters and Importers 
639 West 46th Street 
New York 36, N. Y. CI 6-448 i 


LA ROCHELLE FLORIST, INC. 
Established 1915 


402 North Avenue 


New Rochelle, N. Y. NE 2-000: 
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“PRINTCRAFT” 
Specializing in Club Printing 
401 Ward Avenue 


Mamaroneck, N. Y. OW 8-3453 


EDWARD BOKER, INC. 
Purveyors of Fruit & Vegetables 
230 West Street, New York, N. Y. 
Walker 5-6027 


YOGG & COMPANY 
Menus & Club Printing 
17 Frelinghuysen Ave., Newark 5 


CHAMPLAIN MEAT CORP. 
829 Greenwich St., New York 


CASCADE LAUNDRY COMPANY 
Coats—Aprons & Linen 
Myrtle & Marcy Aves., Brooklyn 


J. S. DENBY & CO. 
Fresh-Fresh Frozen, Fruits, Vegetables 
220 Bronx Terminal Market, Bronx, New York 


LOCKWOOD FRUIT & PRODUCE CO. 


Purveyors of Fresh and Frozen 
Fruits and Vegetables 
175 Lockwood Ave., Yonkers 2, N. Y. 





ELECTRIC SHOE SHINER 
110 Volt 60Cycle '%4H.P. Motor 


Locker “From 
Room Head 
Supplies to Toe” 





ECKER BROS. 
359 Nepperhan Ave., Yonkers 2 














LEADING MEAT AND POULTRY PURVEYORS IN NEW YORK 


AARON BUCHSBAUM COMPANY, INC, 


729 Ninth Avenue CO 5-8510 
MARVIN BUCHSBAUM, INC. 
184 Eighth Ave. CH 3-6461 
JASON D CHIOS, INC. 
39 Ninth Ave. CH 3-9032 
CHELSEA MEAT ASSOCIATES, INC. 
232 Eighth Ave. OR 5-4707 
COLONIAL ST. MORITZ BEEF CO., INC. 
204 Ninth Avenue CH 3-4789 
COLORADO MARKETS, INC. 
976 Second Ave. EL 5-3360 
CUNNINGHAM BROS. INC. 
700 Brook Ave. MO 5-2700 
EDWARD DAVIS, INC. 
420 West 14th St. WA 9-8200 
STANLEY ENGLANDER, INC. 
402 West 13 St. WA 4-0900 
GOTHAM HOTEL SUPPLY CO. 
46 Tenth Ave. CH 3-2426 
M. H. GREENEBAUM, INC. 
165 Chambers St. DI 9-4300 
S. & S. HEYMAN, LTD. 
835 Washington St. CH 2-1614 
IDEAL PURVEYORS, INC. 
665 Brook Ave. ME 5-8257 
E. JOSEPH, INC. 
183 Van Brunt St. Bklyn, N. Y. UL 8-9600 
KANSAS PACKING CO. INC. 
822 Greenwich St. CH 3-0700 





KNICKERBOCKER MEATS, INC. 


409 West 14 St. AL 5-0153 
LINCOLN HOTEL SUPPLY CO., INC. 
Woodridge, N. J. PE 6-7574 
J. LOWENSTEIN & SON, INC. 

608 West 40 St. LO 4-5350 
DAVID McDONOUGH, INC. 

52 Ninth Avenue WA 4-4315 
NATIONWIDE MEAT CORP. 

421 West 13 St. WA 4-4311 
McKINLEY MEAT & POULTRY CORP. 

25 Ninth Ave. WA 9-4621 
OTTMAN & COMPANY, INC. 

2 Ninth Ave. WA 9-0111 
PACIFIC HOTEL SUPPLY CO., INC. 

352 West 14 St. CH 3-6700 
PETERSEN-OWENS, INC. 

601 West 40 St. LO 3-7490 
PURITAN BEEF CO., INC. 

821 Washington St. AL 5-7000 
GEORGE SCHAEFER & SONS, INC. 

2305 Twelfth Ave. AU 6-6420 
NATHAN SCHWEITZER & CO., INC. 

509 West 16 St. CH 3-3900 
S. SCHWEITZER & SONS 
421 West 14 St. CH 2-8800 
EDWARD SEH JR. INC. 

55 Gansevoort St. WA 9-3370 


VOLUNTEER HOTEL & RESTAURANT SUPPLY CO. 
401 West 38 St. LO 3-3991 


WASHINGTON BEEF COMPANY, INC. 
573 Ninth Ave. 


LO 3-0200 
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Wagon Train Rolls . . 


Dancing in 


yey a few false starts because 
of lack of cooperation on the part 
of the weatherman and some striking 
dock workers, the “Wagon Train” got 
under way from New York City and 
detouring past Detroit pulled into Chi- 
cago or Sunday, January 22, headed 
by Al Deichler, Jr. It arrived a day 
earlier than expected. 

The Chicago Chapter members were 
up to the unexpected, however, and the 
23 “Pioneers” from the East were met 
and housed, then given a tour of several 





Be 


A guided tour of Chicago's new convention 
hall, McCormick Place, was a highlight of the 
“Day in Chicago." 





Alex Zagone, co-chairman, gives last minute 
instructions to the "Chicago Day" transporta- 
tion committee: Eric Johnston, Al La Monte, 
Ed Kocur and Tom Butler. 


Co-chairman Jerry Marlatt MC's the program 
8 Oe ahs 


164 


The Aisles 


Chicago area clubs, before winding up 
at the Executive House, headquarters 
for the “Day in Chicago,” for a get- 
acquainted cocktail party. 

Monday morning eye-openers were 
provided by Seagrams, then, following 
an Armour-Pfaelzer Bros. breakfast dur- 
ing which Mayor Richard E. Daley of 
Chicago welcomed the “Pioneers,” 
busses were boarded for a quick, po- 
lice-escorted trip to the Museum of 
Science and History. Next stop was the 
grand old South Shore Country Club, 
where Hiram Walker was host for 
cocktails and hors d’oeuvres. 


Manager Arthur G. Carlson was on 
hand to greet everyone, and his staff 
served a wonderful luncheon while 
Co-Chairman G. V. Marlatt, Flossmoor 
(Illinois) Country Club, handled the job 
of master of ceremonies and introduced 
guests and speakers: Dr. Morris Fish- 
bein, Dan MacMaster of the Museum 
of Science and Industry; and Robert 
Cromie, Chicago Tribune. Edward Don 
& Co., and New City Packing Co. were 
hosts for the luncheon. 


A visit to the new convention hall, 
McCormick Place, was the next stop, 
with Kraft Foods Co. providing refresh- 
ments. Then on to the Union Station 
and the Burlington “Wagon Train” 
Special. Two private “club” cars pro- 
vided a place for the 163 delegates 
to meet and dance to the tunes of 
Will Back and his trio. Wagon Trainers 
report that if you've never tried danc- 
ing in the aisle of a railroad coach 
that is swaying from side to side as 


at the beautiful South Shore Country Club. 
‘dead nid Ye a oe 
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it is hauled along at 70 miles an hour 
you've really missed a thrill! It’s an 
experience you shouldn't miss, as hosts 
for the party, Fleischmann Distillers 
and Booth Fisheries, will attest. 
Following a few hours of sleep. at 
5:00 a.m. the first call for the Mile 
High Chapter trout breakfast was 
sounded. Then, just as the host chapter 
for the conference had promised, the 
“Wagon Train” emerged from a gloomy 
overcast to sunny skies and was in 
Denver, receiving an official welcome, 
and ready for the parade up “Main 
Street” to the Denver Hilton Hotel and 
the start of the 34th annual CMAA 


conference. @ @& 


Tax Exemptions 
(Continued from page 34) 


A request for ruling filed with the 
commissioner normally takes 30 to 60 
days to be processed, but once obtained 
it gives the club assurance that it may 
move forward on the sale of the land 
without endangering its income tax ex- 
emption and without incurring a sub- 
stantial tax on the income gained from 
such sale. 


Where a club loses its income tax 
exemption because it engages in the 
prohibited activities listed in the regu- 
lations and in Rev. Rul. 60-324, any 
future sale of land or securities or 
other assets will of course require the 
payment of income tax on the gain 
from such sale by the club as a non- 
exempt taxpayer corporation. 

The Internal Revenue Service is giv- 
ing continuing study to this question 
of what criteria or tests shall be used 
in determining whether a club remains 
exempt under Section 501 (c) (7). It 
is understood that revenue service of- 
ficials are approaching the problem 
from the question of “What consittutes 
a bona fide guest” rather than “What 
constitutes an outside party.” No fur- 
ther revenue rulings are in prospect 
in the immediate future to give social 
clubs further guidance, but it is pos- 
sible certain court decisions now pend- 
ing will contain more helpful language. 

As has been said many times, each 
club’s case must be considered on its 
own merits. The tests set forth in Rev. 
Rul. 58-589 and Rev. Rul. 60-324 ap- 
pear to many observers to be too strict. 
However, each club’s local tax counsel 
should weigh them carefully in advis- 
ing his club on the extent of its out- 
side party activity. These criteria and 
tests should also be weighed in deter- 
mining whether it might be more ad- 
vantageous for the club to forego its 
income tax exemption and operate as 
a taxable corporation without the re- 
strictions set forth in the revenue rul- 
ings. @ & 
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FRIENDS OF 
CENTRAL PENNSYLVANIA 
CHAPTER 


CROSS BROS. 


Fine Meats and Poultry 
We Serve Those Who Serve The Best’ 


3550 N. Front St. Philadelphia 40 


EDWARD DAVIS, INC. 


Purveyors of Meats, Poultry & Provisions 
420 W. 14th St. New York 14, N.Y. 


DIAMOND FOOD PRODUCTS COMPANY 


“The House of Unusual Foods” 
Service to Caterers, Clubs, Hotels & 
Restaurants 


253-255 N. Front St. Philadelphia 6 
ETTLINE GROCERY CO., INC. 

Institutional Industrial 

21 West Philadelphia St. York, Pa. 


J. FRED FISCHER & SONS, INC. 
Meats—Poultr y—Groceries 
York, Pa. 


WILL GROFF THEATRICAL AGENCY 


Packaged Entertainment for 
Authentic Party Themes 
Music-Kiddie Acts—Speakers 


108 Elmwood Blvd. 


INTELLIGENCER PRINTING COMPANY 


Letterpress and Offset Printing 
Black & White or Multi-colors 


8 W. King St. 


C. C. KOTTCAMP & SON, INC. 
Plumbing—Heating—Air Conditioning 
York, Pa. 


LLEWELLYN BROS., INC. 
Creative Printing, Menus, Forms 
21 S. Franklin St. 


York, Pa. 


Lancaster, Pa. 


Wilkes-Barre, Pa. 


A. MICHAUD CO. 


A Complete Line Portion Control Meats 
Primal Cuts 
Philadelphia 


PARR EQUIPMENT INC. 
A Quality Installation Costs No more 
Lebanon, Pa. 


PENNSYLVANIA’S FINEST 


Pensupreme 
Milk and Ice Cream 
Lancaster, Pa. 


PIERCE & REESE, INC. 


‘Just Consistently Fine” 
Meats—Poultry—Provisions-Frosted Foods 
130-132 No. Delaware Ave. Philadelphia 6 


JACOB RIEKER WHOLESALE MEATS 


Portion Controlled Meats © Poultry 
New York Primal Cuts a Specialty 
43 E. Vine St. Lancaster, Pa. 


FELIX SPATOLA & SONS 


Fresh and Frozen Fruits and Vegetables 
440 No. 12th St. WA 2-5600 
Philadelphia 23 


LOUIS A. WEISS 
Restaurant—Bar—Janitor Supplies 
1317-19 N. George St. Phone: 35-534 
York, Pa. 


WINTER GARDENS 
Round Hill Prime Turkeys 


Wholesale Meats 
New Oxford, Pa. 


WISE POTATO CHIPS 


“The Finest Potato Chips Made” 
Berwick, Pa. 
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ABBOTTS DAIRIES 
Milk Division—31st & Chestnut Sts. 
Ice Cream Division—238 Lombard St. 


THE ADVERTISERS PRESS 
Menu Service 
919 Locust Street 


Philadelphia 7, Pa. WA 3-1333 


MARTIN J. BENEDICT COMPANY 
Food Service Equipment 
31-33-35 No. 10th St. Philadelphia 7 


D. BUCCELLA 
Sanitary Bakery 
Rolls—Bread—Pastries 
1949-51 South 21st Street 
Philadelphia 45, Pa. 


COLONIAL BEEF COMPANY 
Purveyors of Fine Meats 
401-09 N. Franklin St., Philadelphia 23 


CONSOLIDATED DRESSED BEEF CO., INC. 
Grays Ferry Ave. & 36th Street 
Philadelphia, Pa. 


GORDON-DAVIS LINEN SUPPLY 
Eleventh & Oxford Sts., Philadelphia 22 
POplar 3-2500 








LEADING PURVEYORS TO CLUB 


Since 1860 WA 2-2421 
4 Generations 

HITSCHLER AND BENDER CO. 
Poultry—Butter—Eggs—cCheese-——Margarine 
Purveyors of Top Quality for Over 100 Years 


Reading Terminal Market Philadelphia 7 


F. W. HOFFMAN & CO., INC. 
Cleaning and Sanitation Supplies 
35 South 4th St., Philadelphia 6 


M. J. KELLY COMPANY 
Meat—Food Products 
24 S. Delaware Ave., Philadelphia 6 


COMPLIMENTS 
of 
iL. ©. 


Famous for Quality Since 1916 
STANLEY MARVEL 
Butter—Eggs—Cheese 


MA 7-1166 106 N. Delaware Ave. 


F. W. ECHENHOFER COMPANY 
426 Horsham Road 
Horsham, Pennsylvania 


McGILL ASSOCIATES 
We Cover Pennsylvania 
7816 Roanoke St. 
Philadelphia 18, Pa. 
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THEODORE MEYER, INC. 

The Best in Pest Control 

Baltimore Washington 
213 So. 10th St. 


Philadelphia 7, Pa. 


CE 6-9000 
Private Phone Exchange 
MILDEN & WHITE, INC. 
Established 1874 
Poultry—Game—Sea Food—Frozen Foods 
1224 North 9th Street Philadelphia 22, Pa. 


JAMES MORONEY, INC. 
Importer and Wholesaler 
Wines § Liquors 
312 S. 24th St., Philadelphia 3 


NOVICK BROTHERS 
Farm Fresh & Frozen 
Fruits and Vegetables 
48-52 N. Franklin St., Philadelphia 23 
WaAlnut 5-4583 


Phone 24 Hours Around the Clock MA 7-8450 
PIERCE & REESE, INC. 
Just Consistently Fine 
Meats—Poultr y—Provisions 
Frosted Foods 
130-132 N. Delaware Avenue 
Philadelphia 6 


HENRY J. ROHNER 
Wholesale Grocers 
62 N. Front St., Philadelphia 6 
MArket 7-3142 


L. H. PARKE COMPANY 
Purveyor of Selected Foods and 
Sundry Products 
7746 Dungan Road 
Philadelphia 11, Pa. 


PHILADELPHIA AND VICINITY 


FELIX SPATOLA & SONS 
Established 1880 
Fresh & Frosted Fruits & Vegetables 
S.W. cor. 12th & Hamilton Streets 
WAlnut 2-5600 Philadelphia 23, Pa. 


THE JULIUS STEIN CO. 
Meats—Provisions—Poultry 
146-48 W. Laurel St., Philadelphia 23 


VENTURI, INC. 
Fresh and Frozen Fruits and Vegetables 
1430 South St., Philadelphia 46 
KIngsley 5-2012 


John S. Wilson Phone GLobe 9-2367 
Andre Frederic Established 1925 
WILSON MUSHROOM CoO. 

P. O. Glen Mills, Pa. 

Fresh and Canned Mushrooms All the Year 
Around 


VIRNELSON’S BAKERY, INC. 
Thompson & Hutchinson Sts. 
PO 3-7700 Philadelphia 22 


WESTERN EXTERMINATING CO. 
Offices in Principal Eastern Cities 
Pests and Termite Control 
BA 2-7300 Philadelphia 


E. A. WOODRING COMPANY 
Food Service Equipment 
5026 Spruce St., Philadelphia 
Phone SHerwood 8-1050 
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Control of Payroll 


(Continued from page 56) 


staff needed to serve the additional 
100 covers on Saturday is determined 
on the basis of the staffing guide in the 
column at the far right. For example, 
this staffing guide calls for one extra 
cook for each additional 70 covers to 
be served. The extra staff needs for 
the other positions and for Sunday and 
club functions or members’ parties 
would be determined in a similar way. 

These staffing guides or any others 
will not necessarily apply directly to 
your own club because of basic dif- 
ferences in complexity of menus, club 
policies, etc. They are used here as ex- 
amples of guides you can work out for 
your own operation and for comparison 
of data for similar clubs. 

As pointed out earlier, for effective 
payroll control, management must have 
full knowledge of all overtime and 
“extra” payroll before it is incurred. 
To make this suggestion practical, all 
overtime and “extra” payroll should 
be submitted for management approval 
(or committee approval in the case of 
greens payroll) on a form of requisition 


@ Joseph H. Nolin, C.P.A., 
is a partner of Horwath & 
Horwath, and a graduate 
from the School of Hotel Ad- 
ministration of Cornell Uni- 
versity. He has been the au- 
thor of his firm’s well-known 
country club studies for the 
past several years. Mr. Nolin 
was on the committee which 
recently revised the “Uni- 
form System of Accounts for 
Clubs” for the CMAA. He 
also was chairman of the 
committee which edited the 
original edition in 1954. 


explaining the need for the increase 
in payroll. 

Such a form should be used even 
though the manager directs the dining 
room service personally, since the form 
is important as a summary and record 
of the overtime or “extras” needed for 
a particular party or holiday. 

A final “Analysis of Payroll’ form 
should be completed as a summary of 
regular and “extra” payroll for each 
payroll period, together with the re- 
lated sales and statistics of the food 
and beverage department. The data 


shown in figure 2 is the minimum re. 
quired. 

The data in the “Regular” column 
is to be entered as a summary of the 
payroll sheets for the period being 
covered. The “Overtime” column will 
be entered from the corresponding 
column of the payroll sheets. The “Extra 
Staff” column will be entered as a 
summary of the extra wage vouchers 
paid for the period. 

These three columns can be checked 
to determine whether all payments 
were covered by either the basic mini- 
mum staff schedule or approved forms 
for authorization of overtime or extra 
wages. 

Data for the“Number” columns should 
give the number of full-time employes 
and (in the case of overtime and extra 
time) hours or days worked. This data 
then will be summarized as total man- 
days for the payroll periods. 

The final three columns of statistics 
are computed for each payroll classi- 
fication. The results can be compared 
with your own staffing guides and sta- 
tistics for prior periods, and with re- 
sults for similar clubs. 

It is essential that all segments of 


the club industry cooperate in estab- 


lishing payroll productivity standards. 
| i | 














Sit down and be our guest! May we recommend 


the specialty of our house? 


You — and Dennis Water Cress — can do 


such wonderful things together. 


| 
| 
Only Dennis Water Cress assures you that crisp fresh- | 
ness and distinctive limestone flavor patrons love. | 
Your order cut, washed and shipped the very same 


day. Satisfaction assured. 


CULTIVATED FOR BETTER TASTE 





Home Office 
Martinsburg, W. Va., or H 


Winter Address 
untsville, Ala | 


DESIGNS FOR DINING 


DESIGNED BY WILLIAM PAHLMANN ASSOCIATES 





as featured at The National Hotel Exposition 
Inherent quality is the feature of all Hardy Craft linens —from 


place mats to banquet cloths. So evident is the originality of pat- 


terns and textures, so beautiful the craftsmanship, so tuxurious 


the drape, it is no wonder that William Pahimann chose Hardy 


Exposition. 


Craft to set the back- 
ground for every table- 
setting at the Designs 
| for Dining section of 
the National Hotel 


JAMES G. HARDY & CO. INC. 11 E. 26 ST., N. ¥.e MU 9-6620 
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CMAA Committee Reports 


Governmental Affairs 
Richard E. Daley 


The committee reported to the mem- 
bership on the following rulings issued 
by the Internal Revenue Service: 

Revenue Ruling 59-409: Covering 
taxability of meals and lodging fur- 
nished families of employes. Though 
this particular ruling refers to em- 

loyes of another category, it is be- 
lieved applicable to club managers and 
assistants. 

Revenue Ruling 60-108: Covering 
the taxability of charges for hiring, 
boarding and sheltering horses at hunt 
clubs. We appreciate that this matter 


‘is of limited interest but we do have a 


few members managing hunt clubs. 

Revenue Ruling 60-324: Regarding 
the extent to which a social club, which 
has been granted exemption from Fed- 
eral Income Tax, may make its club 
facilities available to outside organiza- 
tions and groups and still retain its ex- 
emption. 

Revenue Ruling 60-315: Which ex- 
empts from club dues tax any amounts 
paid after November 1, 1959, for re- 
payment of a bank loan or restoration 
of a club’s reserve fund, which is used 
to pay for capital improvements. 

The committee kept the board in- 
formed regarding developments in the 
House Ways and Means Committee on 
the possibility of reducing the excise 
tax on club dues from 20% to 10%. 

We were advised by members of the 
Committee that due to pressures for an 
early adjournment of Congress on ac- 
count of the election campaigns, that 
it would not be an appropriate time to 
introduce any tax reduction legislation 
and this advice was followed. 

However, a bill has already been 
drafted for introduction in the new 
Congress which is just convening. As 
of this writing definite committee as- 
signments have not been made but the 
announcement is expected at any mo- 
ment. 

The plan of action of your commit- 
tee, if you so approve, is to solicit the 
help of the entire membership in its 
campaign for the passage of this legis- 
lation. The names of all members of the 
Ways and Means Committee of the 
House of Representatives, with the dis- 
tricts they represent together with help- 
ful suggestions as to what action cout 
be taken will be published in the March 
CMAA Newsletter. With a real co- 
ordinated effort on everyone's part we 
feel there is at least a fair chance of 
success. 

In closing, I wish to acknowledge 
our appreciation for the assistance and 
guidance received from our association 
counsel, Walter Slowinski, and from 
our executive secretary, Edward Lyon, 
and sincerely hope that the work of the 
committee has been of some service to 
our entire membership. 


Club Management Institute 
Edward M. Grenard 


Things accomplished during the past 
year included: 


(1.) The editing and publishing of 
the digest of remarks from the Pitts- 
burgh conference, which was mailed 
to the entire membership. 


(2) The revision of the uniform 
system of accounting for clubs. The 
committee was composed of Phil Stone, 
chairman; Richard Kirwan, city clubs; 
Forest Davis, country clubs; Joe Nolin 
and Art Iredell representing account- 
ing firms. 


(3.) The Denver conference educa- 
tional program. 


(4.) Promotion of 1961 workshops. 
We are setting up a five-year curricu- 
lum and will give certificates at the end 
of each year and at the end of five 
years. The location of these workshops 
for 1961 are Michigan State Univer- 
sity, Cornell University, San Francisco, 
Hayden Lake in Idaho, Washington, 
D. C., and Dallas, Texas. 


(5.) College curriculum. Our com- 
mittee has formulated on a percentage 
basis what we feel is a minimum num- 
ber of hours in various subjects that a 
student should have graduating in club 
management. This list will be sent to all 
schools which provide courses in club 
management. 


(6.) Elective courses. Michigan 
State for the first time this year had an 
elective in club management at which 
club managers spoke to the students 
on various subjects. Cornell will have 
its third elective next year starting the 
first Monday in October and running 
for six consecutive Mondays. 


(7.) Textbooks. The textbook which 
we are publishing is to be put out in 


sections, the first section to go to the 
press September 1, 1961. 

(8.) National Council on Hotel, Res- 
taurant and Institutional Education. 
Our committee in addition to support- 
ing financially this committee of edu- 
cation has agreed to participate person- 
ally in its operation and send a repre- 
sentative to its meeting November, 
1961, at Cornell. 

(9.) Miami conference educational 
program. In addition to the seminar we 
will feature three specialists who will 
speak to the entire conference on se- 
lected subjects. 

(10.) This committee proposed an 
honorary membership for Dean Meek 
of Cornell, which the board of directors 
of CMAA awarded at the final meeting 


of the conference in Denver. 


Membership 
Robert Guynn, Sr. 


During 1960 the CMAA has enjoyed 
the largest increase of membership of 
any one year in its history. 

Three hundred seventy-four new 
members were added and with a loss 
of 174, this made a net gain of 200, 
or a total membership of 1972 as of 
December 31, 1960, 28 short of 2000. 
However, enough new members were 
elected by your board prior to the 
meeting so as of now we have more 
than 2000 members. 

On behalf of my co-chairman, Charles 
J. Viviano, I would like to thank all 
chapter presidents and individual mem- 
bers for their help in making this splen- 
did increase in membership possible. 


Editorial Advisory 
Robert M. Dorion 


The editorial advisory committee is 
pleased to report that the chairman has 
had occasion during the past year to 
meet with Wes Clark, editor of CLus 
MANAGEMENT, and with CMAA Exec- 
utive Secretary Ed Lyon to discuss 
editorial material for CLuB MANAGE- 
MENT magazine. The committee has 





Members of the Club Management Institute were busy with meetings during the conference. 
Seated, from the left: John Brennan; Edward Grenard, chairman; Kenneth Meisnest; Royce 
Chaney; and Henry Barbour. Standing from the left: John Bennett; Claude Galloway; and 


Edward Lyon. 
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FRIENDS OF 





PELICAN STATE CHAPTER 


BOURGEOIS RUHLMAN RESTAURANT 
SUPPLIES 


Serving Louisiana 
Cafe, Hotel © Institutional Supplies 
& Equipment 


3434 S. Saratoga St. New Orleans, La. 
Tw 1-3786 


ROWLEY CO., INC. 


Specialists in Club Equipment 
T ables—Chairs—Lockers 


619 Baronne Street New Orleans, La. 


CHISESI BROTHERS 


Home of “‘Chisesi’s Pride Products”— 
Poultry & Meat Products 


2032 Lapeyrouse St. New Orleans, La. 


AMERICAN CHEMICAL COMPANY 


Joe Savich, Sales Representative 
Industrial © Janitorial Supplies 


3850 Veterans Memorial Hwy Metairie, La. 


ARROW FOOD DISTRIBUTORS, INC. 
P. O. Box 10038 New Orleans, La. 


NEW ORLEANS CIGARETTE SERVICE 


Hu 8-6626 
Lafayette 


CE 5-7597 


Baton Rouge 
DI-4-1524 


AMERICAN RENT ALL COMPANY 
"We rent just about everything” 


Baton Rouge 
4307 Plank Rd 


New Orleans 
400 N. Jeff Davis Pkwy 


BRENNAN’S PRE-PARED POTATOES 


Pre-pared potatoes & Salads 
1078 S. Gayoso St. 


BAGILLE SEAFOOD, INC. 


Specialists in serving seafoods to institutions 
French Market—New Orleans, La. 


CERTI-FRESH EGG COMPANY 


Grade “A” Eggs 
Carrollton Avenue 


New Orleans 





COTTON BAKING COMPANY 


Holsum Bread §& Cotton Cakes 
2524 Samford Ave. 


TRI-STATE WHOLESALE PRODUCE CO., 
INC. 


316 Strand 
Tel: 3-0571, 3-0572 


ARMOUR FOOD SERVICE 
2526 Midway St. 


BROWN’S VELVET DAIRY PRODUCTS 


1300 Baronne Street 
529-2221 


KNIGHTON FRUIT CO. 


Fresh fruits & vegetables 
1112 Spring St. 
Tel: 424-7748 


CROWN MEAT PRODUCTS CO. 
209 N. 6th St. 


BUCKELEW’S FOOD SERVING 
EQUIPMENT CO. 


122 Texas St. 


PAN AMERICAN IMPORT COMPANY 
OF LAKE CHARLES 


Wholesale liquor dealer 


128-130 W. Broad St. 
Tel: HE 6-7494 


ZATARAIN’S PURE FOOD PRODUCTS 
920 Valmont Street 


F. STRAUSS & SON, INC., 
OF NEW ORLEANS 


1300 Poydras St. 


(Continued on next page) 





Shreveport, La. 


Shreveport, La. 


Shreveport, La. 


New Orleans, La. 


Shreveport, La. 


Minneapolis, Minn. 


Shreveport, La. 


Lake Charles, La. 





New Orleans 15, La. 


New Orleans 13, La. 
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received frequent correspondence from 
the editor, and has expressed opinions 
and made suggestions as to editorial 
content. 

At the suggestion of the editor and 
at the request of the committee, CLuB 
MANAGEMENT has received each month 
from Harry Fawcett, an article on food 
preparation and service, which has sub- 
sequently appeared in the magazine 
under the title of “Food Topics.” 

[t is sincerely hoped that other as- 
sociation members, who have recently 
been contacted, will also provide edi- 
torial material for the magazine from 
their vast stores of knowledge. 

At the direction of the board of di- 
rectors manuscripts in competition for 
the Fred Crawford Memorial Award 
were received and were reviewed by 
each member of the committee, who 
later met in session to select a winner. 
The award was presented at the Satur- 
day session of this conference. 

Che editorial advisory committee 
wishes to express its sincere apprecia- 
tion to CLUB MANAGEMENT and its edi- 
torial staff for the fine cooperation 
received in all matters. Also, our 
thanks to the officers, directors, and 
association members who have con- 
tributed editorial material during the 
past year. 

In concluding this report, the edi- 
torial committee feels greatly _privi- 
leged to commend Wes Clark and CLus 
MANAGEMENT for the high level at- 
tained in its excellent publication. 


Chapter Relations 
Charles E. Errington 


Your chapter relations committee 
has made considerable progress this 
year in pursuing several objectives ini- 
tiated by previous committees: 

1. To establish and record in the 

national office definite boundaries 
for all CMAA chapters. 





Fielding questions and throwing out some of 
their own at the regional directors and chap- 
ter officers meeting were these CMAA of- 
ficials: John Bennett, San Francisco Com- 


mercial Club; John Brennan, Birmingham 
(Mich.) Country Club; and Edward Lyon, 
CMAA executive secretary. 


2. To complete a file of chapter by- 
laws in the national office. 

3. To see that each chapter has in 
its file an official charter from 
CMAA. 


Based upon chapter status reports | 


secured from the national office cover- 
ing the years 1959 and 1960, the fol- 
lowing has been accomplished: 

At the end of 1959 thirty-eight chap- 
ters had filed definite boundaries with 
the national office. As of this date 47 
chapters are on file. This is a gain of 
nine, leaving only two chapters whose 
boundaries have not yet been resolved. 

At year end 1959 thirty-one chapters 
reported possession of a charter. As of 
this date, 37 chapters report charters 
on file. This is a gain of six, leaving 
only 12 chapters which do not have, 
or have not reported the possession of 
a charter to the national office. 

At the end of 1959 twenty-four chap- 
ters had filed by-laws with the national 
office. As of this report, 48 such chap- 
ter by-laws are on file. This represents 
a gain of 24, leaving only one chapter 


ee in order to complete this 
ile. 

The regional directors, who are all 
members of the committee, have put 
considerable stress on urging chapters 
to comply with Article VII, Sec. 2—C, 
E and F of the national by-laws which 
set forth chapter obligations in report- 
ing their activities to the national of- 
fice and the maintenance of minimum 
educational standards. 

This by-law, in essence, provides 
means for a more cohesive organiza- 
tion and, generally speaking, organiza- 
tions will usually only grow in strength 
and importance in direct proportion to 
the degree of support shown by their 














ASSISTANT MANAGER of leading pri- 
vate country club seeks position as manager, 
assistant manager or Maitre d’. Presently 
employed as assistant manager of leading 
private country club. 38 years of age, Swiss, 
21 years experience in service and food 
preparation. Excellent references. Wife avail- 
able as hostess, housekeeper or secretary. 
No children. Would re-locate anywhere. On- 
ly first class club or hotel. ADDRESS: Box 
68-Z, % CLUB MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 








CLUB MANAGER 

Capilano Golf Club, a premier private club 
in West Vancouver, B. C., requires manager 
to be fully responsible for all club opera- 
tions, with proven experience in dining room 
and associated catering services, social activ- 
ities, building and equipment maintenance, 
office and accounting procedures. Salary 
commensurate with experience and ability 
as required by a first class golf club. 

Apply in writing, quote Reference No. V-435, 
and give age, personal background, education, 
experience history and present remuneration, 
as well as recent photograph to: STEVEN- 
SON & KELLOGG, LTD., Consulting Man- 
agement Engineering, 810 Royal Bank Bldg., 
Vancouver, B.C. 








Subscribe to CM 
for Your Club Lounge 














91 Texas St. 


1304 Hollywood Ave. 


Shreveport, La. 








STRAUSS LIQUOR CORP. OF 
SHREVEPORT, INC. 


Distributors of Schenley Products 
Shreveport, La. 
AMERICAN LINEN SERVICE, INC. 
Shreveport, La. 
CADDO OFFICE SUPPLIES, INC. 
Office designing and furnishings 

429 Crockett St., P. O. Box 285 


FRIENDS OF 
PELICAN STATE CHAPTER 


{Continued from preceding page) 


FARMER’S FISH & OYSTER COMPANY 


Fresh seafoods imported foods 
217 Texas St. 


D R S BEVERAGE COMPANY 


Distributors of Hiram Walker— 
Taylor Wines—Melrose Distillers 
P. O. Box 1776 


LOUISIANA PAPER COMPANY, LTD. 
P. O. Box 1118 


Shreveport, La. 


Shreveport, La. 


Shreveport, La. 
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subordinate units. While considerable 
progress has been made during the past 
year in this area, it is still evident 
that continuing emphasis must be placed 
on this phase of the chapter’s relation- 
ship to the national organization. 

Your chapter relations committee al- 
so had occasion to consider the subject 
of chapter publications. It is the con- 
sensus of the committee that such pub- 
lications be encouraged in every pos- 
sible way. It is felt that they stimulate 
interest, show activity, and serve to 
enhance chapter morale. It is also recog- 
nized that lack of control over policies 
concerning such publications could be- 
come embarrassing to CMAA in cer- 
tain areas, particularly in the solicita- 
tion of paid advertising. It is therefore 
the recommendation of this committee 
that if such publications should grow 
substantially in number, rules covering 
their publication should be formulated 
by the national board. 

In conclusion, may I express my ap- 
preciation to the regional director mem- 
bers of this committee for their co- 
operation and support, as well as to 
Ed Lyon and the national office staff. 


Advertising Advisory 
Bob Yoxall 


The function of this committee is 
twofold: to act as a liason between 
CMAA and CLuB MANAGEMENT maga- 
zine in screening the type of advertis- 
ing published in the magazine, and to 
find ways and means of obtaining new 
advertising accounts. 

During the past year a number of 
ads for employment were submitted 
to this committee for their acceptance 
or rejection, and the committee at- 
tempted to evaluate these ads in the 
light of the ethical standards of the 
association and decisions were reached 
in accordance with these standards. 

The committee has diligently pur- 
sued the prospect of securing accounts 
within the automotive industry and 
reports that this possibility appears 
very encouraging for the coming year. 

Don and Wes Clark, Johnson Poor 
and Harold Colbert have worked very 
closely with our national office during 
the past year, and have attended many 
regional and chapter meetings, keeping 
the CLuB MANAGEMENT executive staff 
in close touch with national and local 
problems. 

During 1960 CMAA received gen- 
erous commissions from CLUB MANAGE- 
MENT, and our contract with CxLus 
MANAGEMENT was renewed this past 
November. 

Special commendation should be 
given to all chapters which have 
worked on special sections, and par- 
ticularly to the Mile High Chapter for 
its record-breaking special section 
which appeared in the January issue. 

I should like to recommend to all 
club managers the practice of keeping 
CLuB MANAGEMENT informed as to 
where and when you make purchases 
from advertisers in the magazine. In 
this way you make known to these ad- 
vertisers the value of buying advertis- 
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ing in CLUB MANAGEMENT. This, of 
course, also benefits your association 
in a direct way. 


By-Laws 
Fred H. Hollister 


The proposed changes to by-laws 
have been submitted to all active mem- 
bers, by mail, in accordance with the 
present by-laws. 

There are 17 proposals in number, 
and I am sure that a reading of these 
would consume entirely too much time 
at this moment, and therefore request 
that they be considered part of this 
report. 

Accepting the mandate from mem- 
bers attending the Pittsburgh confer- 
ence last January, the by-laws com- 
mittee was expanded this year to pro- 
vide representation across the country. 
William A. Buescher, Jr. (Wisconsin) , 
Walter M. Clist, Jr. (Texas), Howard 
H. Mehlman (Colorado), and Frank 
H. Rolfes (Ohio) have met, via cor- 
respondence, have considered various 
proposals and suggestions, and even in- 
vestigated the feasibility of having by- 
—_ completely rewritten and moderm- 
ized. 

No major demands have been made 
for any changes to by-laws this year, 
but your committee, working with the 
board of directors, feels that certain 
minor and largely administrative amend- 
ments are necessary. Item #17 has 
been proposed by the Evergreen Chap- 
ter in accordance with Article VI, Sec- 
tion 1. 

I would like to express my apprecia- 
tion to all members of the committee, 
and to your officers and board of di- 
rectors, with a special thank-you to 
Walter Clist of Texas whose comments 
were of great value. And a particular 
thank-you to your Executive Secretary 
Ed Lyon and his staff, whose research 
and leg-work was invaluable. 


National Conference 
John T. Brennan 


Many of you are aware of the policy 
of our national organization in assum- 
ing a greater share of the responsibility 
for the conduct of the annual confer- 
ence, and while much remains to be 
accomplished, we believe that progress 
has been made in this direction this 
year. 

The two members of the committee 
serving with me, Harry Gray and Henry 
Barbour, brought fresh ideas and ex- 
periences from their recent successful 
conferences, and their help and advice 
in many matters was much appreciated 
by everyone. 

Our committee, with the help of Ken- 
neth Meisnest, past chairman of the 
national conference committee, and 
Dan Layman, an old hand at running 
conferences, and Ed Lyon, our execu- 
tive secretary, secured financial spon- 
sorship from regular national contribu- 
tors and aided in making arrangements 
wherever possible. 

But, lest you feel that we are attempt- 
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ing to take credit for what has al- 
ready happened here and what is to 
continue to happen, we hasten to add 
that this conference today would not 
be a reality if it were not for all the 
effort, time and energy put into it by 
the General Chairman Horace Duncan, 
and all the members, wives and friends 
of the Mile High Chapter. 

We all owe them a tremendous debt 
for staging what has been predicted 
will be the biggest and finest confer- 
ence we have had up to now. 


Public Relations 
John Outland 


With the volatile conditions existing 
and the possibility that there could be 
a slackening in volume of business for 
a period, it would appear that CMAA 
is in the best position of recent years 
to declare its strength. It is in such a 
time that efficient, skilled management 
is not only at a premium, but is a neces- 
sity. Certain it is that the members of 
CMAA are experienced, as a require- 
ment of membership, and that they 
have been exposed to more education 
and information in good club manage- 
ment than is possible to any others in 
the field. Now is the time to let the 
interested public know of the value that 
CMAA is being to its members and 
through them to the clubs they manage. 

Your public relations committee after 
considerable consultation decided that 
a good portion of its activity this year 
would be directed toward a determina- 
tion of fundamentals and a statement 
of possible objectives that would lead 
to the production of a better image in 
the eyes of our public. This in no way 
minimizes the importance of newspaper 
and magazine publicity. Actually pre- 
vious committees have laid such good 
ground work utilizing these media that 
your present committee has felt that 
it could devote its time to expanding 
the scope of its work to include other 
fields. 

As in any sales program, we should 
determine, “What is our market? 
Where should we direct our efforts?” 
We feel that our public, or market if 
you please, can be divided into five 
categories: 

1. Members and officers of represent- 
ed clubs; 2. Members and ious of 
non-represented clubs; 3. Club man- 
agers qualified but not CMAA mem- 
bers; 4. Purveyors to clubs; 5. The 
public at large. 

We can reach these people by: 1. 
Word of mouth; 2. Individual letter; 3. 
CMAA “Newsletter”; 4. CLuB MANAGE- 
— Magazine; 5. Newspaper pub- 

icity. 

With the realization of the market 
and the media of communication we 
reach the third necessary element of a 
public relations program—material. 
What do we have to sell? What is the 
image we wish to create and hold forth 
to the public view? The salable assets 
of our association are many. It would 
be a good thing for each of us to sit 
down some day and try to list all! of 
them that we could. It might increase 

(Continued on page 174) 
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Luncheon Clubs Are Becoming | 
Increasingly Popular 


By Donald H. Clark 
Publisher 


A° interesting and informative meet- 
ing of managers of luncheon clubs 
was held during the Denver conference 
of the CMAA. 

Eric Scott, manager of the Pinnacle 
Club of New York, Inc., acted as mod- 
erator with H. Alton Owen, Jr., man- 
ager of the Harbor View Club, New 
York, as co-moderator. 


In opening the meeting, Chairman 
Scott emphasized that few round-table 
sessions of luncheon club managers had 
been held in the past, but it was hoped 
that this would be a regular feature 
of all future CMAA conferences. “The 
growing popularity of our luncheon 
clubs is adding much to the American 
way of life in the club world. This 








Moderator of the luncheon club meeting was 
Eric Scott (left), Pinnacle Club, New York. 
Co-moderator was H. Alton Owen, Jr., Har- 
bor View Club, New York. 


facility has been publicized in the last 
year, and I particularly want to call 
your attention to a New York Herald 
Tribune article published on January 
23 which gives a rundown of some of 
the leading New York City luncheon 
clubs,” said Mr. Scott. 

“In New York City, in addition to 
the Pinnacle Club in the Socony Mobil 
Building and the Harbor View Club 
at 2 Broadway, there is the new Fifth 
Avenue Club at 717 Fifth Avenue, the 
Hemisphere Club in the Time & Life 
Building at Rockefeller Center, and 
there are well-known older clubs such 
as the Bankers Club of America, Inc., 

(Continued on page 181) 








6245 Brookside Blvd. 


500 East 3rd St. 





BLOND MEAT CO. 


1401 Fairfax Trafficway 
Kansas City, Kansas 


BOYLE MEAT CO., INC. 


“Purveyors of Famous K.C. Meats” 
Kansas City, Mo. 
Phone: Victor 2-5852 


BURNETT MEAT COMPANY 


“Burnett’s Quality Brings Repeat Business” 
Kansas City, Mo. 


FOREMOST—TASTEMARK 
Milk—Butter—Ice Cream 


Leading Purveyors to Clubs 
In the Mid-America Chapter 


AMERICAN CHAIR RENTAL CO. 


Party Rental Service 

3107 Gillham Rd. 
Kansas City, Mo. 

L. & C. MEAT COMPANY 


2429 Independence Ave. 
Kansas City 24, Mo. 


PAINTING BY RIEDELS 
The finest in painting 


HI 4-1960 


WILLIAMS MEAT CO., INC. 


The House that Quality Built 
20th & Kansas 


GUYS NUTS & POTATO CHIP COo., INC. 


SILVER LINEN SUPPLY 
1720 Truman Road 


S & S MEAT COMPANY 


2215 Harrison 
Kansas City, Mo. 


DE 3-6828 JA 3-8651 


Kansas City 6, Mo. 
VI 2-2508 


637 Prospect 
Kansas City, Mo. 


Kansas City, Kansas 
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Committee Reports 
(Continued from page 172) 

our personal esteem of our association. 

We have listed a few as a starter: 

1. Annual conferences—educational 
programs and exchange of ideas; 2. 
Workshops—concentrated and _special- 
ized education; 3. Insurance—a meas- 
ure of security afforded each member; 
4. Inter-club relations of managers— 
nationwide acquaintance; 5. CMAA 
“Newsletter” and CLtusB MANAGEMENT 
—specialized information concerning 
club operations, equipment and such. 
6. Library at national office—extensive 
reference material available. 7. Place- 
ment bureau—potential assistance to 
both clubs and managers seeking place- 
ment. 8. Rigid prerequisite for member- 
ship—experience and acceptability. 9. 
Legal counsel and legislative activity 
—club industry represented principally 
by CMAA counsel. 10. Sincerity in 
Code of Ethics. 11. “No solicitation 
stand”—purveyors not solicited for con- 
ference assistance. 12. “No payola’ 
stand—affirmative statement of position 
to purveyors. 13. Research and testing 
laboratories work available. 14. Mutual 
assistance and idea exchange between 
individual managers. 


Board-Manager Relations 
(Continued from page 62) 
resulting decisions are not the best that 
could be made for the club member- 

ship as a whole. 

Also, the responsibility of each in- 
dividual member to discharge any duties 
assigned to him is much greater if he 
is an elected member of the board. In 
his elected position he is answerable to 
the membership that supported him in 
his quest for office. There are many 
other reasons for a committee make- 
up of this type, but I will not go into 
them. 

Obviously, it is impossible for a man- 
ager to do anything other than advise 
club officers as to the best set-up. It is 
not possible for him to change the exist- 
ing set-up other than by offering sound 
advice for any possible improvements 
that might be made to the organiza- 
tion. A manager always can aspire to 
an ideal situation, but it is rare that 
he is able to achieve it. There is no way 
that the bitter can be eliminated en- 
tirely from any situation. 

The second thing about the commit- 
tee and board set-up (as it applies to 
management) is: I would strongly rec- 
ommend that you advise your club of- 
ficers, if possible, to have no committee 
action be final until it has the approval 
of the board. This, again, places re- 
sponsibility for club policy squarely in 
the laps of the men who are elected by 
the membership. Obviously, emergen- 
cies may arise that require quick de- 
cisions, but these are few and far be- 
tween. General club policies are avail- 
able for discussion 52 weeks a year, 
and changes should be approved by the 
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elected body ruling the club before they 
are put into effect. 

This is one area in which I believe 
the majority of country clubs are not 
making it attractive for their better 
members to be on the governing body. 
I believe they waste too much of the 
time these people have available for 
club service with long discussions dur- 
ing board meetings that should be re- 
solved in committee meetings. 


When I hear of board meetings be- 
ginning with dinner at 6 p. m. and ex- 
tending until 1 and 2 a. m., I wonder 
how those clubs ever get members to 
serve on the board. Such a waste of 
time certainly is not conducive to the 
best interest of everyone concerned. 
Board members should be given the 
facts concerning the problems to be 
discussed prior to the board meeting. 
Certainly there can be major differ- 
ences of opinion, and they should be 
discussed and aired thoroughly. The 
facts will not change; the opinions may. 


If a manager has a thorough knowl- 
edge of committee and board organiza- 
tion, ultimately he may be able to pre- 
vail upon club officers to accept his 
recommendations. If so, he will be a 
highly respected manager, and one that 
will be cherished in that club for all 
time to come. 


One of the most serious faults in the 
relationships of some managers with 
board members, and club members gen- 
erally, is that not enough managers 
are capable of viewing their operation, 
their staff, their facilities, and their 
club policies from the viewpoint of a 
member of the club. A manager be- 
comes so engrossed in the mechanics 
of producing the required facilities and 
conveniences for the membership that 
he fails to realize that he is the liaison 
between the policy-making group and 
the employes who make those policies 
a reality. 

As a result of this shortcoming ‘on 
management's part, I believe that criti- 
cism, when directed toward the club 
staff, or toward its facilities or toward 
us as individual managers, is apt to be 
considered more personal by each of 
us than the criticism was intended to be. 

Consider a man who is paying, we'll 
say, 50 dollars a month dues in a coun- 
try club for the privilege of entering 
the club and enjoying a steak that is 
labeled “U. S. Prime” on the bill of 
fare and priced in a manner that 
would indicate it should be “U. S. 
Prime.” If the steak that is served to 
him doesn’t compare at all favorably 
with one served by a public restaurant 
and labeled “U. S. Good” and priced 
accordingly, why shouldn’t he be up- 
set? Would you appreciate poorer qual- 
ity in your own club, one in which you 
owned a share of stock, in which you 
paid the operating assessments, if any, 
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and contributed to the employes’ Christ- 
mas fund, and in other ways patronized 
club facilities to the extent that vou 
are considered a good member? 


Of course, we all know things do go 
wrong. Every meal we serve can’t pos- 
sibly be the finest. We can aspire to 
that and hope to achieve it, but when 
we don’t achieve it, we should be able 
to accept criticism in a graceful man- 
ner, and vow then and there that next 
time the criticism cannot be made. 


This attitude applies to your board. 
manager relationships for this reason; 
I doubt if a board member ever has 
been elected who did not immediately 
upon his election receive countless com- 
plaints about the service, the facilities, 
and questions as to why the golf shop 
wasn't open at 6 oclock on Tuesday 
morning because a life-long friend 
wanted to get his clubs for a projected 
trip to Florida. The life-long friend is 
being unreasonable, but what can the 
board member say to him, “Sure, Joe, 
Tll see what I can do about it. I’m 
sorry it happened.” Long before his 
membership on the board has passed, 
he will have received hundreds of these 
complaints, some of them small and in- 
consequential, some of them large and 
serious. 


Therefore, Mr. Club Manager, try 
reversing your field for a few minutes 
each day and look over your club; its 
staff, and its program as though you 
are paying the price to enjoy it that 
your members are paying. You will be 
a better club manager and your board 
relationships will improve a thousand- 


fold. 


You will automatically suggest to 
your officers every possible improve- 
ment in service and surroundings you 
can visualize, and the work that you do 
to produce these changes, if they are 
required, will be a gratifying experi- 
ence. The financial result will take care 
of itself if you use discretion and good 
judgment. Financial management is 
more important today than ever before. 
Most of us have a lot of income coming 
into our clubs, but we are faced with 
tremendous expenditures in order to 
keep our facilities open and _ staffed. 

If a manager can produce a situation 
of this type, then he should have no 
fear of board-manager relationships. 

I do not want to disregard the one 
thing about which no person can give 
advice—that is the personality clash be- 
tween an individual board member and 
a manager. I suppose these clashes are 
inevitable, but I hope that any manager 
will be able to hold them to a minimum. 
Such a condition is rare, thank good- 
ness, and in those few cases where such 
situations do develop, the only sugges- 
tion I can give is to remember the 
motto: “A kind word turneth away 
wrath.” = 
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Budgets 


(Continued from page 52) 


penses and the applicable variances in 
his area of responsibility. It would be 
of little value to prepare a report for 
a supervisor showing costs over which 
he has no control. 

B. It is important to realize that 
budget reports will be read by super- 
visors and; therefore, technical account- 
ing jargon should be avoided. The re- 
port should be simple and concise and 
the headings should be easy to under- 
stand. The report should not be clut- 
tered with unimportant information. 

C. All budget reports are not going 
to be read by the same level of man- 
agement. The chief executive wants a 


quick “birds-eye view” of the overall 


business operations, and then if he has 
time he may want to examine the un- 
derlying detail. On the other hand, the 


supervisor will need a detailed an- 
alysis of the expenditures over which 
he is responsible. 

D. Only substantial variances should 
be reported. The application of the 
“exception principle” of reporting not 
only saves time in the preparation of 
the report but also enables the reader 
of the report to put his finger on the 
trouble areas immediately without wad- 
ing through a maze of figures. 

E. Since the readers of the budget 
reports may come from varied back- 
grounds, careful consideration should 
be given to the type of report selected 
for the user. Some of the media used 
for presentation of data are: 

Written reports, which include for- 
mal financial statements, tabulated 
statistics and narration. 

Oral reports, which are given at 
group meetings and conferences and 
may supplement written reports. 

Graphic reports, which include 


charts, diagrams and pictures, and 
will impress some readers more than 
volumes of written words. These are 
highly effective in presenting a story 
of what the trend is, and can demon- 
strate relationships which would 
take pages to describe. 

There are numerous methods of pre- 
paring budget reports and expressing 
differences between actual and budg- 
eted results. Variations may be ex- 
pressed in absolute amounts, percent- 
ages, or both. Variations expressed as 
obsolute amounts are not always satis- 
factory, since the absolute amount is 
frequently not indicative of the sig- 
nificance of the variation. Obviously, 
reports that show variations expressed 
in both absolute amounts and percent- 
ages (utilizing the “exception prin- 
ciple”) are the best. 

Another effective method of control 
can be achieved by comparing results 











Portland, Oregon 


CARNATION 


333 S. E. Oak 


700 N. E. 22nd 


Equipment 








You’re Welcome in the 
Pacific Northwest 


A Vacation You'll Never Forget 


BRODIE NATIONAL OF OREGON 
Complete Bar and Restaurant Equipment 


Eugene, Oregon 


Fresh Milk—Ice Cream—Cottage Cheese 
3342 S.E. Morrison Street 
Portland 15, Oregon 


CENTRAL MARKET 
Choice Quality Beef, Pork, Lamb, Veal 
and Smoked Meats 


Portland, Oregon 
Try Davidson’s Restaurant Bread—Buns 


Cake—Donuts—Variety Breads—Sweet Goods 
BElmont 5-8535 


Leading Purveyors to Oregon Clubs 


FULTON PROVISION 
Serving Leading Hotels, Restaurant 


THE IRWIN-HODSON CO. 


Convention & Meeting Badges—Badge Bars- 
Ribbons—Programs © Tickets 
439 N.W. 15th Ave. 


PORTLAND FISH COMPANY 


301 N.W. Third Avenue 
Portland 9, Oregon 


BE 2-5191 


DOHRMANN HOTEL SUPPLY CO. 
Specialists in Kitchen and Dining Room 


9500 S.E. McLoughlin Blvd. 


NEW SYSTEM LAUNDRY 


3904 N. E. Union Ave. 
Specializing in Aged Choice Beef 


‘A Blend of the World’s Finest Coffees” 
Tucker-Emmrich Co. 


and Clubs 


Portland 9, Oregon 


Compliments of 


REPP BROTHERS 
Wholesale Meats 
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TUCKER COFFEE 


Portland, Oregon 
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Congratulations 


to 
Mile High 
Chapter 
On a Most 
Successful 
Conference 


San Francisco 
and 
Bay Area 
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MANAGER WANTED 


To manage and take charge of 
country club. Experience in club ad- 
ministration, promotion and food 
costs preferred. Club has excellent 
facilities and very active partici- 
pating membership. Write resume 
of experience and qualifications to: 
Clyde K. Moon 
407 Lynwood Blvd. 
Nashville 5, Tennessee 























ASSISTANT MANAGER 


Young family man seeks position 
in right club. Eleven years expe- 
rience in all phases of club oper- 
ation. Last positions, assistant 
manager, bar manager. Resume, 
photograph, references on re- 
quest. ADDRESS: 1610 Ashmun 
Street, Sault Ste, Marie, Michi- 
gan. 


























CLUB MANAGER 
CLIFFSIDE COUNTRY CLUB 
BURLINGTON, VERMONT 
This club, formerly operated as a summer resort 
hotel on Lake Champlain, now owned by the em- 
ployees of the General Electric Company, is_in- 
terviewing for the position of club manager. This 
position offers unusual challenge and opportunity 
for a qualified individual in that he will be start- 
ing with a new organization and will be responsible 
for the recreational and financial success of e 
club. Grand opening is scheduled for the first of 
May; therefore, Manager should be installed by the 
first of April. Qualifications: Club management, 
experience, married, age 35-55, good 
appearing, good 
employment record. 
McINTOSH AVENUE, 
VERMONT. 


health, neat 
moral character and have good 
ADDRESS: J. J. MAY, 34 

SOUTH BURLINGTON. 




















of the company with performance of 
others in the same field of endeavor. 
Much of this type of data is available 
from associations and/or financial re- 
ports issued annually or quarterly, etc. 
In addition to the above methods of 
control, it is essential that absolute con- 
trol be maintained over budget revi- 
sions if effective budgeting is to be 
achieved. Any budget is a living thing 
and needs constant change. Too many 
budgets are established that are left 
to stand for years and years. To make 
any system of budgets most effective, 
budgets should be revised every six 
months or sooner, if practical, which 
will enable management to reflect in- 
ternal organization changes and fluctua- 
tions in general economic conditions. 
However, as a general policy, budget 
revisions should be held to a minimum. 
It is frequently desirable, in the case 
of minor changes, to let the effect 
show up on the budget reports as ex- 
plainable variations rather than to go 
to the trouble of revising the budget. 
| 


Club Membership 
(Continued from page 42) 


ticularly in city clubs. This is because 
of the growing tendency to use the 
luncheon hour for business conferences. 
Many business men and _ industrial 
leaders find the atmosphere of a pri- 
vate room in a club more conducive 
to a harmonious discussion of business 
matters than that of an office. 

One study indicated that a newly de- 
signed menu, attractive in color, for- 
mat, and featuring salads and other 
items which appeal to the diet-consci- 
ous, should be put into effect in the 
ladies’ dining room. It was apparent 
that service in this room should be 
limited to the luncheon period Mon- 
day through Friday. 

But, most important, a concerted 
effort needed to be made to make the 
club and its facilities attractive and 
important to the younger professional 





and business men and women of the 
city. Without their patronage and sup. 
port, the club could not hope to main- 
tain its position or to operate satisfac. 
torily financially. 

Periodically you should determine 
whether your club’s facilities and serv- 
ices are fulfilling the purpose original- 
ly intended. Is the membership itself 
the principal participant in the func- 
tions taking place under the club's 
auspices? Or, has your club by degrees 
become the center of activities largely 
patronized by non-members? Such a 
state of affairs can and does happen, 
more frequently than you think. It may 
have happened in your club so gradual- 
ly neither you, your officers or your 
directors have been conscious of the 
transition. 

By their very nature, clubs are de- 
signed for the use and enjoyment of 
members and the guests of those mem- 
bers. They are not intended for the 
use of the general public. The primary 
purpose of a club is good fellowship- 
an opportunity to gather with kindred 
spirits who, though their backgrounds 
and experience may be diverse, have 
one object in common: the enjoyment 
of good food, good drink and good con- 
versation. This purpose cannot be real- 
ized if the club is subject to constant 
invasion by strangers. 

Many clubs enforce a wise rule. No 
member may entertain the same guest 
more than once a month. This serves 
a dual purpose. First, it ensures that 
no non-member may enjoy the freedom 
and privileges of the club on too fre- 
quent a basis. Second, it means a 
variety of men- will cross the club's 
threshold as guests of the members. 

A club should be operated first, fore- 
most, and always for the benefit of its 
members. @ # 





Make Reservations Now 
Deauville Hotel 
Miami Beach, Florida 
1962 CMAA Conference 











Exclusive 
For 


OPEN ENROLLMENT C.M.A.A. MEMBERS 
LOW COST GROUP INSURANCE 
YOU SAVE AS MUCH AS 50% 


Program #1—Sickness-Accident. Tax Free Income. 


Pays up to $400.00 Per Month Plus Hospital 
Benefits 





Members 


Program #2—Pays Accidental Death—$25,000.00 up to 


Request Your Portfolio Today (No Obligation) 


$100,000.00. 





CMAA Group Insurance 
Administrator 


Joseph K. Dennis Co., Inc. 
175 West Jackson Bivd. 
Chicago 4, Illinois 
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Leading Purveyors to Clubs 


in the Detroit District 


ALLIED PROVISION COMPANY 


Wholesale Meats—Hotel and 
Restaurant Supply 


1515 Alfred St. TE 2-0830 


HARRY ALTMAN AND SONS 
Bar and Restaurant Supplies and Equipment 
2960 Michigan Ave. TA 5-0947 


ATLANTIC PACKING COMPANY 


Wholesale Meats 
Qualit y—Service—De pendability 


2801 Humboldt Ave. TA 5-2655 


BANNER LINEN SERVICE 
For Over 73 Years 


2233 Brooklyn Ave. WO 3-7200 


BEECHER, PECK AND LEWIS 
Paper Napkins, Towels, Toilet Tissue, 
Place Mats 
Souffle Cups, Office Supplies, 
Duplicating Paper 


1313 East Milwaukee TR 5-0300 


BIRMINGHAM PRINTING 
AND OFFICE EQUIPMENT 


Commercial Printing—Letter Press—Offset 
369 East Maple MI 4-4740 


BOCKSTANZ BROS. COMPANY 


Janitor Supplies, Cleaning Material 
and Equipment 


1205 Beaufait Ave. LO 7-9292 


BRIGGS DAIRY PRODUCTS 


Hamilton Farm Bureau Eggs, Butter, Cheese, 
Poultry and Frozen Fruit 


1951 E. Ferry WA 2-8763 


BRUNSWICK CORPORATION 
The Number One Name in Bowling 
20480 Woodward Ave. TO 9-9105 


CITY POULTRY COMPANY 
Fancy Poultry for Clubs and Institutions 
2860 18th Street TA 5-3000 


CADILLAC COFFEE COMPANY 
"Since 1888” 


R. S. Gehlert and Co. FO 6-9450 


CADILLAC SQUARE FRUIT COMPANY 


Fresh and Frozen Fruits and Vegetables 
Serving Detroit’s Most Discriminating 
Over 40 Years 


2439 Russell WO 2-5020 


CANADA DRY CORPORATION 
America’s ‘First Family of Fine Beverages 
15004 Third Ave. TO 8-1705 


CITY FOODS COMPANY 
Distributor of ‘Frosty Acres” Frozen Foods 
1951 E. Ferry St. WA 5-3500 


HARRY CUSMANO 


Wholesale Fruit and Produce 
Servicing Hotels and Clubs 
for Nearly Half a Century 

24021 Berkley, Oak Park LI 5-0658 


DELBRIDGE AND O’HALLORAN 
Orchestras and Entertainment 
301 Fox Building WO 3-6990 


DJERKISS BROTHERS & ASSOCIATES 
Orchestras and Shows 


18218 James Couzens UN 4-4440 


EDW. DON & CO. 
Peter P. Angott, Detroit Representative 


TU 4-1191 


FAIRMONT FOOD CO. 
Hostess Ice Cream and Cottage Cheese 
608 E. Milwaukee TR 4-0300 


(Continued on next page) 
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Leading Purveyors to Clubs 


(Continued from preceding page) 


FOREMOST DAIRIES INC. 
Dairy Products—Quality Ice Cream 
9700 Oakland Ave. TO 8-5250 


HENRY FORSTER, INC. 
Detroit’s Finest Flowers 


Fisher Building TR 5-4050 


GAIL AND RICE INC. 


Top Quality Orchestras and Entertainment 
254 W. Congress at Washington Blvd. 


WO 2-2934 


GEORGE A. GARDELLA CO. 
Complete Frozen Specialty and Dairy Line 
2036 Howard Street TA 5-7500 


GENERAL OFFICE SUPPLY CO. 


Prompt City and Suburban Delivery 
since 1927 


123 Penobscot Building WO 2-7983 


GOLD LABEL DISTRIBUTORS 
Gold Seal Champagnes and Wines 
85 N. Cass Ave., Pontiac FE 4-4514 


GOLD STAR PRODUCTS, INC. 


Michigan’s Largest Restaurant and 
Bar Equipment House 


4403 Russell TE 1-4410 


THE GOLF MART, INC. 


Lyons Steel Lockers—Masslinn Towels 
Bob Howell Owner 
Victor Electri-Cars 


31119 Greenfield, Birmingham 
MI 4-7878 


GREAT LAKES HOTEL SUPPLY CO. 
Kitchen Equipment—China, Glass, Silver 
1961 Grand River WO 2-9176 


GRILLO PRODUCE 


Wholesale Fruits and Vegetables 
1341 Winder St. WO 1-3602 


Since 1883 
GROBBEL’S CORNED BEEF 
1807 Adelaide Detroit 7, Mich. 


GROSSE POINTE FLORIST 
Growers of Fine Flowers 
174 Kerby Road, Grosse Pointe TU 5-3000 


STEWARTS PRIVATE BLEND COFFEE 
True Coffee Flavor at any Strength 
Neil Hall UN 1-7519 


PREMIER-HANSON SUPPLY COMPANY 
Wholesale Grocers 


5343 Bellevue Ave. WA 1-1600 


HAROLD PAPER CO. 


Serving Clubs With a Complete 
Line of Paper Products 


WO 3-5760 Pontiac FE 4-3244 


J. CLIVE HELFERICH AND SON 


The Best in Butter, Eggs and Cheese 
Quality and Service since 1894 


1552 W. Grand Blvd. TY 6-1234 


E. A. HINRICHS & CO. 
Syracuse China, Reed-Barton Silver 
Edw. L. Miller, Rep. DI 1-4494 


KING COFFEE, INC. 
The Prestige of Fine Coffee 
2777 Edsel Ford Expressway TY 8-9111 


JOS. KOCENDA 
Wholesale Fruits and Vegetables 
13102 Monte Vista WE 3-0591 


LAFER BROTHERS 
*Michigan’s Largest Coffee Roasters” 
Coffee, Tea, Syrup 
Distributed by George Gardella Co. 


LA GRASSO BROS. 
Fruits and Vegetables 


3170 Ludden LO 7-9455 
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in the Detroit District 


LA TOURAINE COFFEE COMPANY 
‘You Might as Well Have the Best” 
517 Larned, East WO 1-2630 


LEE & CADY 
Hotel and Institution Divisions 


905 South Main, Royal Oak JO 6-0777 
648-652 E. Woodruff,Toledo CH 8-4278 
148 Parkway, Kalamazoo FI 5-7101 


LOEWENSTEIN POULTRY AND GAME 
The House of Proven Quality 
1448 Wabash WO 2-8080 


ANTHONY J. MANNINO PRODUCE 


Wholesale Fruits and Vegetables 
We Cater to Clubs and Restaurants 
12775 Maiden LA 6-8199 


MARATHON AND BRYANT 
LINEN SERVICE 
Suppliers of Fine Linen 
Sealed Package Delivery 


3433 E. Warren WA 1-2727 


A. J. MARSHALL CO. 
Kitchen Equipment and Suppblies 
4400 Cass Ave. TE 1-9450 


MCINERNEY’S POULTRY 
Serving Detroits Finest Clubs Since 1849 
425 E. Elizabeth WO 1-1113 


METROPOLITAN MEAT SUPPLY COMPANY 
Fresh Meats, Poultry and Provisions 
Catering to Hotels, Clubs, Restaurants 
and Institutions 


2888 Riopelle Street TE 3-8021 


MICHIGAN FOOD SALES 
The Best in Live Lobsters and Superior 
Seafood Specialties 
16635 Harper 
Vassos Eliades, Mgr. 


TU 2-7779 


- 





GEORGE MIESEL AND SON 
Wholesale Grocers 
3540 Vinewood 


TA 5-7990 


MILLER BROTHERS POULTRY 
“We Talk Turkey” 


1957 Brewster TE 3-4800 


MOORINS 
Complete Installation of Equipment 


Bar, Restaurant, Janitor Supply 
2160 West Vernor WO 1-6840 


NATIONAL WINDOW CLEANING AND 
MAINTENANCE COMPANY 


General Industrial Cleaning 
3573 Fourteenth St. TE 3-4200 


O’DONNELL IMPORTING COMPANY 
Labatt’s Beer and Ale e Irish Mist Liqueur 
2105 Russell Ave. WO 1-4636 


JIM O’DONNELL INC. 
Largest Beer and Ale Distributors 
in Michigan 
**Cinci””—O’ Kee f e—Heinekens—W urzbur ger 


Jim O'Donnell, President 
2735 Livernois TA 5-4020 


O’NEIL AND HOFFNER COMPANY 
Fish and Sea Foods 
Serving Michigan’s Clubs Since 1874 
18 Broadway Market WO 2-5077 


EARLE PERKINS ENTERTAINMENT 
AGENCY 
Dance Orchestras e Strollers 
Complete Floor Shows 


1809 Book Building WO 2-9887 


ART QUATRO AGENCY 
Music and Entertainment 
1101 Torrey, Grosse Pointe Woods 
TU 4-7449 


(Continued on next pagel 
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Leading Purveyors to Clubs 


in the Detroit District 


(Continued from preceding page) 


JACK REED ORCHESTRAS 
AND ENTERTAINMENT 


Local and National Name Bands § Acts 
15769 James Couzens UN 1-8337 


REICHLE SONS COMPANY 
Food Serving and Preparing Equipment 
145 E. Elizabeth WO 3-1190 


SEALTEST FOODS 
Dairy Products e Ice Cream 
3333 Grand River TE 1-7000 


SIMON AND LEEMAN COMPANY 
Fruits, Vegetables and Frozen Foods 
Eastern Market WO 5-2800 


STANNY-MORRIS-LIVINGSTON COMPANY 


Shipping Choice Meats 
throughout Michigan 


1545 Alfred TE 3-5700 


STAR CARPET CLEANING COMPANY 


Star-Host Dry Cleaning 
for Wall-to-Wall Carpets” 


2182 Mt. Elliott Ave. LO 7-3400 


SUPERIOR TOWEL SERVICE 
“Complete Linen Service’ 
5625 N. Military TY 8-1465 


THOMPSON-CAIN MEAT CO. 
Meat Purveyors 


1515 Winder WO 1-2762 


TOWN VALET CLEANERS 
Drapery Specialists 


1825 N. Main, Royal Oak LI 5-3280 


UNIVERSAL WINE AND LIQUOR CO. 
2236 E. Vernon Highway WO 2-2511 


VERNORS GINGER ALE 
Bottled—Draft—Cans—Syrup 
4501 Woodward TE 3-8500 


VERNOR PACKING CO. 
Wholesale Meats 


1454 E. Vernor WO 1-0547 


VIVIANO IMPORTERS INC. 
Gancia Vermouths—Imported Wines 
Dry Imperator Champagnes 


2030 W. Fort St. TA 6-0116-7 


WESLEY’S QUAKER-MAID 
ICE CREAM COMPANY 


Catering to Clubs, Hotels and Restaurants 
8920 Lyndon WE 3-5949 


WHITE ROCK BOTTLING CO. 
OF DETROIT 


Sparkling Water and Pale Dry Ginger Ale 
14430 Fenkell VE 7-6000 


IRA WILSON AND SONS DAIRY CO. 
Dairy Products ¢ Ice Cream 
5255 Tillman Ave. TY 5-6000 


WOODHOUSE CIGAR CO. 
Distributors of Fine Havana Cigars 
7645 Gratiot WA 5-7000 


KING FROST FOODS, INC. 
1324 Napoleon WO 5-1387 


EASTWOOD CARPET AND UPHOLSTERY 
CLEANERS 


24 Hour Commercial Service 
22924 Mack Avenue VE 9-7500 


MICHIGAN CHAIR RENTAL AND SALES 
Rental Business—Folding Chairs— 
Chinaware—Silverware 


2649 Caniff Avenue TW 3-3955 
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Luncheon Clubs 


(Continued from page 173) 


at 120 Broadway, India House at 1 
Hanover Square, the Whitehall Club at 
17 Battery Place, the Empire State Club 
in the Empire State Building, the Cloud 
Club in the Chrysler Building, and the 
Traffic Club in Grand Central Station. 

“Other new clubs are being planned, 
including one on the top floor of the 
Pan-American Building, which is to be 
the largest office building in the world 
and in the Grand Central Station area. 

“This is all testimony to the growing 
interest in luncheon clubs. The Ameri- 
can businessman now takes his business 
to lunch and continues its conduct while 
. eating. 

“One subject which I would like to 
bring up for consideration is the in- 
vasion in this luncheon club field of 
the industrial chain feeders. This is 
perhaps a threat to our business and 
should be considered seriously by all 
of us. Two New York luncheon clubs 
are being operated now by restaurant 
chains.” 

Many subjects were discussed during 
the round table including pension plan- 
ning, menus, methods of improving type 
of service, disposition of members chits 
(some clubs use a Recordak system to 
have a complete record of chits for 
their files), average luncheon checks, 
dues, guest policies and charges, rental 
policies on private dining rooms, tipping 
policies and cocktail hours. 

Especially interesting was the dis- 
cussion of average luncheon checks. In 
New York City in the newer clubs, this 
averages over $4, while clubs in Denver, 
Tulsa and Honolulu showed averages 
ranging from $1.40 to $2.50. 

It was brought out that in many of 
the eastern clubs, memberships though 
privately owned, were paid for by cor- 
porations, while in the west there is 
a higher percentage of individual mem- 
bers. In no case did a club report a 
corporation membership as such; every 
membership was in an individual’s name 
and was held by him, although many 
clubs would permit another member of 
the same corporation who moved to the 
city, to take the place of the member 
who was leaving the area, subject, of 
course, to the approval of the club’s 
own board of directors. 

Generally speaking, the luncheon 
clubs had a few private dining rooms 
available, which were reserved nor- 
mally for one. time only, although in 
a few cases the same group of mem- 
bers would have the same room on a 
weekly or monthly reservation basis. 

Many of the clubs have an afternoon 
cocktail hour from 4 to 7, and several 
had dinner service either three nights 





a week or, in a few instances, every 
day. ; 

A self-service coffee bar open about 
10 in the morning has proved very 
popular at several clubs, particularly 
those located in office buildings. The 
26 Club in Denver, for instance, often 
has as many as 200 or 300 of its mem- 
bers drop in during the morning for 
self-service coffee at a 15-cent charge 
for coffee and a similar charge for 
fruit juices or pastry. 

After-dinner coffee in the lounge is 
also a feature at most of the clubs, 
either at a nominal fee or, in a few 
instances, at no additional charge. @ & 





Conference Speaker 





“It is hard for the people of 
the East to base their hopes on 
America,” warned Bill Hosokawa, 
Sunday editor of the Denver Post, 
in his talk to the CMAA confer- 
ence at the luncheon on Satur- 
day, January 28. 

Drawing a vivid word picture 
based on his travels through the 
East and personal interviews with 
the peoples of many countries, 
Mr. Hosokawa pointed out that 
it is important what the people, 
who look to us for learning and 
leadership, think of us. We must 
maintain our stand in Laos, he 
continued, because people ask 
whether we will continue or 
change our policies. 

There is a need for education 
and putting our point over to the 
people who demonstrate against 
us and, as a minority, influence 
the policies of their countries. 
Give American foreign aid on a 
level people can understand, Mr. 
Hosokawa stated. Show them 
how to produce better chickens 
and better crops. These are things 
they will remember. These are 
things that with intelligent pub- 
lic opinion at home and _infor- 
mation from the East will turn 
back Communist aggression. 
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How to Plan Layout 
For Hot Foods 


(Continued from page 66) 


storing heated dinner plates, covers, 
soup cups, and much of the hot food 
for 250-300 people, as well as for dish- 
ing out this food. A steamtable or hot 
food serving counter, in the conventional 
sense of these words, is unnecessary 
because the pans are emptied faster 
than any cooling off period. 

Steam kettles, whether directly con- 
nected to a steam line or with their 
own self-generated steam, are four to 
six times faster in bringing cold liquids 
to a boil than are range tops. Kettles 
are flushed and cleaned easily, ready 
for other food items. Their use elimi- 
nates lifting heavy pots onto and from 
ranges. 


The most common type has a steam 
jacket or enclosure only two-thirds of 
the way up from the bottom. 

The full-jacketed kettle is shallower 
and wider, and is most useful for sim- 
mering or braising meats and poultry. 

Tilting kettles are best for making 
sauce foods. Although the floor models 
usually are not fitted with a draw-off 
faucet, such an extra is desirable. It 
permits the kettle to be flushed out 
into a drain trough directly under the 
faucet. 

A steam jacketed kettle, generally 
the largest, for soup and sauce stock 
can be farthest away from the sauce 
cook’s station. A reasonable sequence 
starts with the largest kettle for stock 
and continues with those successively 
smaller. The latter are likely to be used 
more frequently, each for one or more 
tasks. 

A full depth (front to back) recess 
of about two inches is desirable for 
all steam-cooking equipment, with 
drain troughs and anti-splash grates 
under each faucet (a minimum of 12 
inches square). If, for the large tilting 
kettle, a draw-off faucet has not been 
installed, the drain trough should ex- 
tend 15 to 18 inches in front of the 
pouring lip. If a recess in the floor 
is not feasible structurally, either a 
curb or a full-length continuous drain 
trough may be the solution. The raised 
curb is, of course, least desirable. 


In addition to the well-known com- 
partment steamer operating at three 
to five pounds pressure, there are two 
types of cabinet pressure cookers op- 
erating at 15 pounds pressure—one 
with a capacity of about 25 to 30 
pounds of vegetables in each compart- 
ment, the other, two and one-half 
pounds. Both cook frozen green vege- 
tables in less than half the time re- 
quired by the compartment steamer. 
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Thank You, CMAA 


(Continued from page 5) 


nest and Edward Vetter. Thanks are also due 
the many chapter members who worked long 
and hard to secure local advertising. To all 
of them we give our sincere thanks for a job 
wel! done. 

In addition, we are especially grateful to 
the following chapters and their advertising 
committees who, with the help of local 
purveyors, have sponsored pages in this 
special issue: 


Arizona: Chairman, Richard P. Maynes, 
Tucson Country Club; George E. Harrington, 
Arizona Country Club, Phoenix; William J. 
Hodges, Paradise Valley Country Club, Scotts- 
dale. 


Central Pennsylvania: 


Paul Donnelly, 
Country Club of York. 


Chicago: Chairman, Austin G. Steeves, 
Glen Oak Country Club; Tony Wayne, River- 
side Country Club; Ben Waskow, Brookwood 
Country Club. 


Detroit: Chairman, Charles F. Bartlett, 
Detroit Boat Club; Richard Campbell, De- 
troit Athletic Club. 


Georgia: Chairman, Warren H. Schultz, 


Atlanta Athletic Club. 


Iowa: Chairman, Edward J. Ehmann, Wa- 
konda Club, Des Moines. 


Metropolitan: (City of New York, Con- 
necticut, Metropolitan and New Jersey Chap- 
ters): General Chairman, De Witte Kersh, 
Fairview Country Club, Elmsford, N. Y.; 
Peter A. D'Angelo, Hampshire Country Club, 
Mamaroneck, N. Y. 


Mid-America: Chairman, Charles Fatino, 
Richard Akeroyd, Milburn Golf and Country 
Club, Overland Park, Kans.; J. Edward Fleck, 
Hillcrest Country Club, Kansas City, Mo. 


National Capital: Chairman, Harvey W. 
= Jacques N. Aimi, Woodmont Country 
lub. 





Waverley Country Club, Portland. 





Oregon: Chairman, Claude W. Galloway, 


Pelican: Chairman, Jay L. Molony, Valen- 


cia, Inc., New Orleans. 

Peninsular: Chairman, Lowell Hecht, 
Spring Lake Country Club. 

Philadelphia: Chairman, Eli C. Schmidt, 


Union League; Ferd and Eugene Gspann, 


Downtown Club. 


Piedmont: Chairman, Ray F. Garrett, 
Willow Haven Country Club, Durham, N. C 


San Francisco: Chairman, Erich J. Kruger, 
Burlingame Country Club. 


Southern California: Chairman, Emil M. | 
Lepp, Hillcrest Country Club, Los Angeles; | 
Frank T. Sherwood, Elks Club, Long Beach. 


Upper Midwest: Chairman, Stuart Johns, | 
Minneapolis Golf Club. | 


Virginia: Chairman, Clyde Roberts, Wil- | 
low Oaks Country Club, Richmond. @ @ | 





Designs for Dining 

The 1961 Designs for Dining, a fea- | 
ture display at the National Hotel | 
Show scheduled for November 6-9 at | 
the New York City Coliseum, will be | 
designed by Ellen Lehman McClusky, 
A.1.D., it has been announced by Harry 
M. Anholt, chairman of the event. 

Mrs. McClusky has done the designs 
for several leading clubs over the coun- 
try. 

Each room setting will have a food 
specialty theme this year, which is the 
third for the Designs in Dining dis- 
play. Interior settings will include an 
El Torro Room (steak and chops menu); 
Mandalay Room (seafood); Gourmet 
Buffet (luncheon, dinner and _after- 
theatre-snack area); Cake Basket (coffee 
shop menu); Le Chasseur (cocktail 
lounge). 











SHEP FIELDS 


and his 


—Rippling Rhythm Orch. 


ELECTRIC RECIRCULATING 


thle lal 


® Banqueters 
® Caterers 

® Hotels 

® Clubs 

* Cocktail Mix 
® Punches 

® Wines 


PATENT NO. 182,725 


AVAILABLE IN 7 MODELS 
CAPACITIES—2-—4-6 GALLONS 
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Write for Free Brochure describing our 
Display Fountains « Hors D’Oeuvres and 
Smorgasbord «Turntables « Chafing Dishes 
Musical and 3 Tier Cake Plates 





Caterer 6 EQUIPMENT co. 


Laf ayette St., N 


Ne 








MANAGER AVAILABLE 

Thoroughly trained in accounting, 
cost controls, food and beverage 
merchandising, and employee rela- 
tions. Also have handled club pub- 
licity and banquet planning. Over 
ten years actual experience in coun- 
try clubs including efficient man- 
agement of club swimming pools. 
ADDRESS: Box 66-Z, % CLUB 
MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. 

















Available 
FOR LIMITED ENGAGEMENTS 


for DATES and Further Information CONTACT 
SHEP FIELDS 
Shamrock Hilton Hotel 
i MO 4-9307 


Houston, Texas 








LADY having had long experi- 
ence in city and country club 
management seeks connection as 
manager or assistant manager. 
Full knowledge department op- 
eration. ADDRESS: Box 67-Z, % 


CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Mis- 
souri. 











CLUB MANAGER 
nae A ag oe 
NGTON, VER 

This wie oo operated oy . _ resort 
hotel on Lake Champlain, mow owned by the em- 
ployees of the General Electric Company, is_in- 
terviewing for the position of club manager. This 
position offers unusual challenge and _ opporutnity 
for a qualified individual in that he will be start- 
ing with a new organization and will be responsible 
for the recreational and financial success of the 
club. Grand opening is scheduled for the first of 
May; therefore, Manager should be installed by the 
first of April. Qualifications : Club management, 
experience, married, age 35-55, good health, neat 
appearing, good moral character and —, good 
employment record. ADDRESS: J. J. MA 34 
McINTOSH AVENUE, SOUTH BURLINGTON. 
VERMONT 
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Shown above are members and friends of the DETROIT Chapter who gathered before the Saturday night party to pay their respects to John 
Brennan, new CMAA president. 


OHIO VALLEY Chapter was the group with the largest total number of members at the conference. 


CHICAGO, always a large group, was especially well-represented this year because of the Wagon Train which several chapter members 
spearheaded. 


SOUTHERN CALIFORNIA was represented by this large group of members. The chapter, for the second straight year, won the chapter achieve- 
ment award. 














your choice of two rare African woods —Avodire or figured Mahogany 


The distinctive design, polished elegance and rich color tones of 
WEAVEWOOD bowls and plates create a glamorous effect that 
guests appreciate. You’ll find these hand-woven masterpieces a 
profitable investment, too, because replacements are seldom needed. 


WEAVEWOOD bowls and plates are the only woodenware that can 
take the steam of a dishwasher without warping. They do not 
absorb garlic odors, crack, chip or break. 


Enhance the appeal of your salads, beautify your tables—and 

save replacement costs the WEAVEWOOD way. BOWL SIZES: 534”; 

614”;8” and 11”. PLATE SIZEs: 7” and 1014”. Contact your dealer or 
rite us direct for price list. 


me. Mera RK 
KAZ DA xIK) 2 
BY SAY BYOB nc. i 
i? MANUFACTURED ACCORDING TO A 
7520 WAYZATA BLVD. « MINNEAPOLIS 26, MINN. 


REVOLUTIONARY, HAND-WEAVING 
® T.M. Reg. PROCESS EXCLUSIVELY WEAVEWOOD’S 





The 
ONE and ONLY 
name that 
ALWAYS 
means 


BOTTLED 
IN BOND 


KENTUCKY 
BOURBON 
to give you more 


flavor... the ultimate 
in Bourbon enjoyment 


YOUR KEY TO HOSPITALITY 


STITZEL-WELLER america's Oldest Family Distillery e Estab. Louisville, Ky., 1849 e 100 Proof Straight Bourbon Whisk 2y 





